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About the campaign

The 2026 firework safety campaign aims to increase Target audience:

public awareness of the safe and considerate use of _ .
fireworks across England and Wales. Building on the * Adults (18 to 55 years old) focusing on raising awareness

success of the 2025 campaign, this year’s campaign theme of the impact of private firework displays on others in

is ‘Think beyond your garden. Know your impact’. their community and the proactive, considerate steps
they can take during key celebrations.

The objective is to extend awareness beyond audiences _
simply knowing the safety and legal rules, to increasing Campaign dates:
understanding of the effects of fireworks on others

and encouraging more considerate behaviours during key

celebration periods. e Key events: Diwali (8 November) and Bonfire Night
(5 November)

* Main activity: 15 October to 10 November

The campaign seeks to increase awareness and
understanding of the impact private firework displays can
have on wider communities and amplify the proactive steps
individuals can take before, during and after key celebrations.
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How you can support

This toolkit gives you everything you need to help adults think
beyond their garden and understand the impact of firework
displays on others in their community, from clear, ready-to-use
messaging to engaging, shareable campaign assets. By
working together, we can help ignite a culture of responsible
firework use and consideration for others, ensuring everyone
can enjoy their celebrations.

Here’s how you can get involved:

Post on social media: Share campaign messages using
the suggested copy and ready-made assets included in
this toolkit.

Engage with our content: Like, comment, and share posts
from our official campaign channels to help the message
reach even further.

Firework safety campaign 2026 — stakeholder toolkit

e Use campaign hashtags: Always include the relevant

hashtags listed on the asset pages to help build momentum
and consistency across platforms.

This year’s campaign hashtag is #KknowYourlmpact. It’s
recommended to include the other relevant hashtags
listed on the asset pages to help build momentum and
consistency across platforms.

Tag the accounts for OPSS:
X www.X.com/OfficeforSandS
€) www.facebook.com/ProductSafetyUK

) www.linkedin.com/company/better-regulation-
delivery-office

[G) www.instagram.com/safetyandstandards



https://www.X.com/OfficeforSandS
https://www.facebook.com/ProductSafetyUK
https://www.linkedin.com/company/better-regulation-delivery-office
https://www.linkedin.com/company/better-regulation-delivery-office
https://www.instagram.com/safetyandstandards

Campaign assets

The following assets and example social media posts are designed for 18 to 55
year olds. They focus on raising awareness of the impact private firework displays
have on communities and the wider environment.

The tone of voice is engaging and empowering, encouraging individuals to think
about the impact their firework display could have on those around them. Assets
(including Welsh language versions) are available to download.
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Carousel example social media posts

Assets are available to download on GOV.UK (including Welsh language versions).

Asset Example social media post

!
oL
S

Office for Product e WY ‘ T T L Your fireworks might be in your garden,
Safety & Standards i Y - * " Ty N 48 o LU | - L
; - o L but their impact can reach much further.

Think it's sl 7 2okl TN N4 © | il .. - The choices you make before, during and
just you g5 A s | 7 € Think beyond your garden. after your display can affect the people,

%Efr‘lifenv(\:/gqr?( Know yourimpact. -~ animals and communities around you.

N
LN
'y
ayt

o W | This firework season, think beyond your
The impact of your Your celebration s B o e garden and know your impact. Follow

celebration can reach might not be T ikl
people and animals everyone’s idea S n = ' for more.
beyond your garden. of fun. » ; &

#KnowYourlmpact #FireworkSafety
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07

Carousel example social media posts

Assets are available to download on GOV.UK (including Welsh language versions).

Asset

Office for Product
Safety & Standards

You’ve planned
a safe firework =
display, but
have you
thought beyond
your garden?

Not everyone
experiences fireworks
the same way.

Firework safety campaign 2026 — stakeholder toolkit

For some, unexpected

fireworks can be
distressing..

Givingyour-neighbours
a heads up can make

a real difference.

Example social media post

Your firework display might only

last a short time, but giving your
neighbours advance notice can make
a real difference.

Some people find unexpected fireworks
genuinely distressing. Others may simply
want time to prepare themselves, their
children or their animals.

#KnowYourlmpact #FireworkSafety



https://www.gov.uk/guidance/my-safety-fireworks
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Carousel example social media posts

Assets are available to download on GOV.UK (including Welsh language versions).

, vl vy RO A
B R NN R
Office for Product’ \ s &y o/ / i W ‘

Safety & Standards | ' - /,.»ﬁfi' *W S Al RN Y Soreadthe
VERR A / e Al SRR e iR instructions,

4 W ' keep a safe

distance...

Y. - W e -
A v W .

Using fi rework§
safely isn’tjust! = | '

. L i
aboutyouand = ' Wi Asafedisplayis a %
your loved ones. ' considerate display. ‘ j ,

] .and think bgyond
‘yourgarden..
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Example social media post

Using fireworks safely means thinking
about more than just the people
watching your display.

Read the instructions, follow the required
safety distance and make sure everyone
involved knows what to do.

But safety doesn’t stop at your garden.
Think about how your choices affect
the people, animals and spaces around
you too.

#KnowYourlmpact #FireworkSafety



https://www.gov.uk/guidance/my-safety-fireworks

Carousel example social media posts

Assets are available to download on GOV.UK (including Welsh language versions).

Asset Example social media post

A
SN

Ofe forprocuct ‘ ‘When the display is Think beyond S OlIF The fireworks may be over, but there’s
over, remember to: BACUECEL U onc last way to be considerate to
| -thls flrework season. your community.

A consideréte'«
stop with the

, Wait until everything is completely cool,
fireworks.

then soak spent fireworks and debris
in water overnight before bagging and
disposing of them appropriately.

Don’t leave your mess for someone
else to deal with — especially in shared
spaces or neighbouring gardens.

Think beyond your garden. Know
your impact.

#KnowYourlmpact #FireworkSafety
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Static example social media posts

Assets are available to download on GOV.UK (including Welsh language versions).

Asset Example social media post Example social media post

ot Thinking beyond your garden this firework season Qresirond Wi  Bonfire Night is a time to celebrate, but not

du

Safety & Standards

Before you buy starts before you buy. = Wik ) everyone experiences fireworks in the same way.
those fireworks:

~ check " check

Before using your fireworks: Unexpected fireworks can be particularly
your space , ' who’s nearby

S check the category and the safety e T difficult for some people, including veterans
e el ‘ distance required o 1% Boipion: : living with PTSD, people with anxiety or

dementia, and autistic people and children with

make sure your garden or space is big enough o
sensory sensitivities.

choose fireworks that are appropriate for e
your setting P L S | ct your neighbours know in advance if you're
O ey | planning a display. A quick heads-up gives
people time to prepare themselves, their children
Choose responsibly. Know your impact. or their animals.

think about who may be affected nearby

#KnowYourlmpact #FireworkSafety It only takes a moment to think beyond

Visit www.gov.uk/fireworks-the-law for your garden.

more information. #KnowYourlmpact #FireworkSafety
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https://www.gov.uk/guidance/my-safety-fireworks
https://www.gov.uk/fireworks-the-law

Static example social media posts

Assets are available to download on GOV.UK (including Welsh language versions).

Asset Example social media post Example social media post

Jafka Laia

devan . Being a good neighbour doesn’t start at e L A It's Bonfire Night!

Safety & Standards y

| AL the curfew. . . .
LZZ Iﬁlflfnvlvtoﬁoiutﬁzq ;gtgte Everyone However you’re celebrating tonight, enjoy it safely
TO/ebovendy s irrden. The people around you may have work, school, ] fo have a" | and spare a thought for the people and animals
Think of others. | . . L ; .

‘ young children or other reasons why late-night 15w brilliant Bonfire Night. around you.

fireworks can be disruptive. ; . .
P : vy Stick to the midnight curfew, follow the safety

#KnowYourlmpact #FireworkSafety Y o instructions, keep your display contained and
B clear up afterwards.

TH L R s |
N TL 0 ¥ #KnowYourlmpact #FireworkSafety
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https://www.gov.uk/guidance/my-safety-fireworks

Story poll example social media posts

Assets are available to download on GOV.UK.

Launch story Buying and using story

Polls shown are not downloadable and
are for visual purposes only. Polls will
need to be created in-app when posting.

Jaa gfia 2 SaEv. & \: ) " > afa
s , L , | B i NN s
Office for Product - _ Office for Product - ‘ ‘ Office for Product ; AT A Office for Product
| Safety & Standards L | Safety & Standards . Safety & Standards e Safety & Standards

The sound, light and effects ; - | e Choosing fireworks |
of your firework display | et sneuls y‘;u Check';b‘*fore that are right for
reach much further than PRI LR your setting is part of

your private space. knowing your impact.
: ' <® The required safety distance >

How far do you think the impact
of home fireworks can reach?

Just my garden > : Think beyond your garden Think beyond your garden

this firework seasonand . ) // < vour sarne) e ot for > /%~ this firework season.
: . #KnowYourlmpact
Maybe my neighbours

Follow for more
My wider community

\ Visit www.gov.uk/fireworks-the-law
@ Who could be affected nearby Pt for nioftnformation
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https://www.gov.uk/guidance/my-safety-fireworks

Story poll example social media posts

Assets are available to download on GOV.UK.

Curfews and respect story Bonfire night final checks

Polls shown are not downloadable and
are for visual purposes only. Polls will

; e =3 S B3 e S | need to be created in-app when posting.
Office for Product B N T Office for Product ; i AN Office for Product ¢ LA e Office for Product
Safety & Standards . o7 - Safety & Standards " i ' : Safety & Standards R i - Safety & Standards

| The curfew for firework ;
displays is the legal limit 11 Biire W e g aensidetate

You've got fireworks planned, but not the target. you remembered to: displ_ay sjtarts before
what's the considerate choice? the first firework.

You must not set off fireworks between ,
< Light them right up to ) 11pm and 7am, except for: Remember to think beyond your
the legal curfew - - s
& « Bonfire Night, when the cut off - garden this Bonf_lr e N,'th! SO
is midnight \ everyone can enjoy themselves.

¢ New Year’s Eve, Diwali and Chinese

\ - #K Yourl #Fi kSafety
New Yea{', when he{cut off is 1am nowYourlmpact #FireworkSafety
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https://www.gov.uk/guidance/my-safety-fireworks

Story poll example social media posts

Assets are available to download on GOV.UK.

Diwali prep

Polls shown are not downloadable and
are for visual purposes only. Polls will
need to be created in-app when posting.

D i ‘ s
Office for Product £ i R ! Office for Product
Safety & Standards / e AL 3 Safety & Standards

Before you celebrate, = 1}
Diwaliis nearly here. 14 make sure you’ve thought |/
What's on your checklist? ' beyond your garden |

Check your fireworks and space,
check the curfew, and let your
neighbours know.

Visit www.gov.uk/fireworks-the-law
for more information.

#KnowYourlmpact #FireworkSafety
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https://www.gov.uk/guidance/my-safety-fireworks

Video example social media post

Assets are available to download on GOV.UK (including Welsh language versions).
Example social media post

You’ve planned your display, checked your fireworks
are right for your space, and thought about using
them safely.

But have you thought about your neighbours?

Letting them know in advance gives them time to
prepare and can make a real difference to people

Think beyond and animals nearby.

Think beyond 5 your garden this Fhink beyond your garden. Know your impact.
your garden this firework season.

! #KnowYourlmpact #FireworkSafety
firework season.

1080 x 1350px 1080 x 1920px
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