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Annex 3 - Google is transparent about its approach to ranking
Introduction and Summary

This Annex supplements Google’s response to the Competition and Markets Authority
(CMA) consultation of 28 January 2026 (Consultation) on the proposed conduct
requirement (CR) in relation to fair ranking. It responds specifically to the Consultation’s
objective to “ensure that Google provides transparency over how it ranks search
results”

Google already provides to publishers abundant information about the ranking criteria
of Google Search; the Consultation acknowledges this.> Google provides this
information for free, drafted in plain and intelligible language, and keeps it up-to-date.

Google communicates extensive information on the ranking criteria of Google
Search

The key sources that Google provides on the ranking criteria of Google Search are the
Google Search Essentials webpages (formerly the Webmaster Guidelines), the How
Search Works website, and the Google Search Quality Rating Guidelines. Beyond these
key sources, Google provides a wealth of additional information to websites to help
them understand Google’s ranking criteria and take action as needed to optimise their
ranking, no matter what stage of development the site is at.

(1) The Google Search Essentials webpages, the How Search Works website, and
Google Search Quality Rating Guidelines

First, a core way that Google communicates the ranking criteria of Google Search is via
the Google Search Essentials webpages (formerly the Webmaster Guidelines).> On
these webpages, Google provides guidance specifically for websites designed to help
them understand Google Search'’s ranking criteria and optimise their ranking. In
particular, the Google Search Essentials site sets out (a) best practices to help improve
how a website appears in Google Search results, (b) technical requirements (i.e., what
Google needs from a webpage to show it in Google Search), and (c) spam policies (i.e.,
behaviours and tactics that can lead to lower ranking or being completely omitted from
Google Search results).

Fair Ranking Consultation, para. 4.10.
Fair Ranking Consultation, para. 4.12.

Google Search Essentials.
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https://developers.google.com/search/docs/essentials?hl=en&visit_id=637255697889292376-1678909868&rd=2

Home > Search Central » Documentation Was this helpful? %y [

On this page Send feedback
Technical requirements
Spam pelicies

Key best practices

Google Search Essentials

The Google Search Essentials make up the core parts of what makes your web-based content (web pages, images, videos, or other publicly-
available material that Google finds on the web) eligible to appear and perform well on Google Search:

= Technical requirements: What Google needs from a web page to show it in Google Search.
+ Spam policies: The behaviors and tactics that can lead to lower ranking or being completely omitted from Google Search results.
+ Key best practices: The main things that can help improve how your site appears in Google Search results.

It doesn't cost any money to appear in Google Search results, no matter what anyone tries to tell you. It's important to note that just because
a page meets all of these requirements and best practices, doesn't mean that Google will crawl, index, or serve its content. Learn more
about How Search Works.

Second, the How Search Works website is designed to provide a more high-level and
easily-understandable layman’s explanation on the ranking criteria and functioning of
Google Search.? This site contains information on browsing and indexing, Google’s
algorithms, Google’s efforts to provide users with useful answers, Google Search’s
rigorous testing, and spam detection.

Go gle Search Overview Ourapproach How Searchworks Features Our history

Organising information  Ranking results  Rigorous testing  Detecting spam

How Google
Search organises i
information

When you search, Google looks through hundreds
of billions of web pages and other digital content
organised in our Search index to find helpful
information — more information than all of the

libraries of the world. S

How Search Works, Ranking Results.
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https://www.google.com/search/howsearchworks/how-search-works/ranking-results/

In particular, the How Search Works site provides information on the operation of
Google Search’s algorithms: “Google’s ranking systems are designed to sort through
hundreds of billions of web pages and other digital content to present the most
relevant, useful results on the first page in a fraction of a second.” This Ranking Results
section of the site is organised in several subsections to enable users to easily find the
most useful piece of information on ranking criteria (e.g., meaning of your query,
relevance of content, quality of content, usability of webpages, and context and
settings).

Key Search signals include:

Meaning Relevance Quality Usability Context

Third, the Google Search Quality Rating Guidelines are an important source of
information on the criteria that Google uses to evaluate results.® The Rating Guidelines
are provided to external raters (who measure the quality of Search results on an
ongoing basis) as guidance to evaluate Google’s search results.” The Rating Guidelines
define the relevance standard against which raters test changes in Google’s results, and
establish users as the central reference point for search result evaluation. In particular,
the Rating Guidelines explain the concepts of quality and relevance (e.g., topicality and
how sites meet user needs). Google designs its algorithms to return results that are
high quality and relevant in the way described in the Rating Guidelines.

Google releases the Rating Guidelines publicly and for free, releasing a new version at
least every year: they were last updated in September 2025. The Rating Guidelines
consist of a comprehensive 180+ page guide that sets out the criteria that Google uses
to evaluate the quality of webpages. The Rating Guidelines contain detailed and
granular information that websites can therefore use to design their sites in a way that is
likely to optimise their ranking in Google’s results.

As explained in the Rating Guidelines, a core concept that is used to determine site
quality is whether the site is trustworthy (i.e., is the page accurate, honest, safe, and
reliable?). Trust is assessed by looking at experience (i.e., does the author have

Ibid.

Google Search Quality Rating Guidelines (last updated 11 September 2025).

See Google Search, Improving Search with rigorous testing.

319


https://www.google.com/intl/en_us/search/howsearchworks/how-search-works/rigorous-testing/
https://static.googleusercontent.com/media/guidelines.raterhub.com/en//searchqualityevaluatorguidelines.pdf

experience on the topic?), expertise (i.e., is the author an expert on the topic?), and
authoritativeness (i.e., is the webpage authoritative about the topic?).

3.4

Experience, Expertise, Authoritativeness, and Trust (E-E-A-T)

Experience, Expertise, Authoritativeness and Trust (E-E-A-T) are all important considerations in PQ rating. The most
important member at the center of the E-E-A-T family is Trust.

Authoritativensss

Trust

Expertisa Exporonce

H-S

Experience, Expertise and Authoritativeness are important concepts that can support your assessment of Trust:

Experience: Consider the extent to which the content creator has the necessary first-hand or life experience for
the topic. Many types of pages are trustworthy and achieve their purpose well when created by people with a
wealth of personal experience. For example, which would you trust: a product review from scmeone who has
personally used the product or a "review” by someone who has not?

Expertise: Consider the extent to which the content creator has the necessary knowledge or skill for the topic.
Different topics require different levels and types of expertise to be trustworthy. For example, which would you
trust: home electrical rewiring advice from a skilled electrician or from an antigue homes enthusiast who has no
knowledge of electrical wiring?

Authoritativeness: Consider the extent to which the content creator or the website is known as a go-to source
for the topic. While most topics do not have one official, Authoritative website or content creator, when they do,
that website or content creator is often among the most reliable and trustworthy sources. For example, a local
business profile page on social media may be the authoritative and trusted source for what is on sale now. The
official government page for getting a passport is the unigue, official, and authoritative source for passport
renewal.

10. The Rating Guidelines go on to identify other core criteria that raters should consider in
assessing quality and that therefore are the criteria that websites should take into
account if they want to optimise their ranking. The Guidelines:

a.

List the factors a rater should consider in ranking the overall quality of a
webpage, e.g., the purpose of the webpage and the type of website,

List the factors a rater should consider in ranking the main content of a
webpage, e.g., effort (the extent to which a human being actively worked to
create satisfying content) and accuracy (the extent to which the content is
factually accurate), and
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1.

12.

c. Explain how to assess the reputation of a website.

The Rating Guidelines also set out guidance on how to evaluate the relevance of a
website. In particular, the Rating Guidelines discuss how to assess whether a result
meets a user’s needs (specifically, what we believe the user needs based on the query
they entered). Websites that want to optimise their ranking on Google Search can refer
to the Guidelines’ “Needs Met rating slider” to understand how their websites are rated
based on meeting a user’s needs, and what it takes for a website to “fully meet” a user’s
needs. The slider is accompanied by detailed guidance and examples on the types of
results that fall into each category on the rating slider.

Meeds Met Rating

NIA FailsM SM MM HM FullyM

This is what the Needs Met rating slider looks like:

Pomn: No | Foreign Language: No  Did Not Load: No

Rating Description

A special rating category, which only applies to queries with clear intent to find one specific

Fully Mesta (FullyM) result and the corresponding specific result the user is looking for.

A very helpful result for any dominant, common or reasonable minor query interpretation/user

Highly Meets (HM) intent

A helpful result for any dominant, common or reasonable minor query interpretation/user

Moderately Meets (MM) intent

A less helpful result for a dominant, common or reasonable minor interpretation/user intent

Slightly Meets (SM) OR a helpful result for an unlikely minor query interpretation/user intent.

A result that completely fails to meet the needs of all or almost all users. For example, the

Falls to Mest (Fallsh) result may be off-topic for the query or address a no chance interpretation of the query.

(b) Google provides a wealth of additional information for websites to help them
understand the ranking criteria of Google Search

In addition to the key resources described above, Google provides help to websites to
(i) get started with Google Search, (ii) monitor and improve ranking on Google Search,
(iii) get updates on changes to Google Search, and (iv) get help on Google Search.
Google also provides additional resources, e.g., academic articles and conferences, for
websites looking for even more in-depth information about how Google Search works.
These resources are summarised at a high-level below.
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13. Getting started. Google provides various resources for websites that are just getting
started and want to optimise their ranking on Google Search. All these resources are
public and free.

a. Google provides a dedicated site called Web Dev, which sets out detailed advice
on how to build a site valued by users that is likely to rank well.® The Web Dev
site provides detailed information, resources, videos, code labs, and samples to
help websites create a web experience that is (a) fast, (b) integrated, (c) reliable,
and (d) engaging, including by using Al.° These factors allow a website to
optimise its ranking in Google’s results.

). Web_dev Resources v Baseline More + ¢ Search ! -:é:— @ English « Sign in

Al and the web Identity Progressive Web Apps Payments Notifications

Chrome is back at Gaogle /0 May 19-20! Register now

Al and the Web

o1l ﬂ—_ -
The future of the web is now. Understand how Al and machine learning can be used by [ 3 =
developers to build a more powerful web experience.

b. Google publishes a detailed Search Engine Optimization (SEQ) Starter Guide.”®
The SEO Starter Guide is updated regularly and sets out the best practices to
follow to optimise ranking on Google. For example, it provides tips on how to
improve URLs, how to provide content that users find compelling and useful, and
instructional videos.

web.dev
9 See web.dev, Al and the Web.

Search Engine Optimization Starter Guide.
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https://developers.google.com/search/docs/fundamentals/seo-starter-guide?hl=en
https://web.dev/explore/ai
https://web.dev/

Use descriptive URLs &

Parts of the URL can be displayed in search results as breadcrumbs, so users can also use the URLs to understand whether a result will be
useful far them.

Breadcrumb

’ Lorem ipsum
https://example.com » >

Domain

Google learns breadcrumbs automatically based on the words in the URL, but you can also influence them with structured data if you like a
technical challenge. Try to include words in the URL that may be useful for users; for example:

https://www.example.com/pets/cats.html

A URL that only contains random identifiers is less helpful for users; for example:

https://www.example.com/2/6772756D707920636174

Make your site interesting and useful

Creating content that people find compelling and useful will likely influence your website's presence in search results more than any of the
other suggestions in this guide. While "compelling and useful content” can mean different things to different people, content like this
generally shares some common attributes, such as:

+ The text is easy-to-read and well organized: Write content naturally and make sure the content is well written, easy to follow, and free
of spelling and grammatical mistakes. Break up long content into paragraphs and sections, and provide headings to help users
navigate your pages.

+ The content is unique: When you're writing new content, don't copy others’ content in part or in its entirety: create the content yourself
based on what you know about the topic. Don't just rehash what others already published.

+ The content is up-to-date: Check in on previously published content and update it as needed, or even delete it if it's not relevant
anymore.

+ The content is helpful, reliable, and people-first: Be sure that you're writing content that your readers will find helpful and reliable. For
example, providing expert or experienced sources can help people understand your articles’ expertise.

Influence how your site looks in Google Search <

A typical Google Search results page consists
of a few different visual elements that you can
influence to help users decide whether they
should visit your site through those search
results. In this section, we're focusing on the Anatomy ( ’
title link and the snippet because these are the Search Resuit
more visually significant elements.

Episod
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14.

15.

Monitoring and improving. Google gives websites the ability to perform tests for how
well their site is designed on criteria that are important for Google’s ranking through
Search Console." Search Console gives websites free tools and reports to help manage
their performance in Google’s results, as well as with step-by-step tips and short
instructional videos.

Search Console allows websites to keep track of their search traffic and performance
and enables them to check indexing status and optimize the visibility of their websites.

Welcome to Google Search Console

To start, select property type

[ |
-
Domain URL prefix
» AllURLs across all subdomains (m., www. ...}
» AllURLs across https or hitp
* Requires DNS verification or
example.com

Enter domain or subdomain

CONTINUE

Search Console Help.

8/19


https://support.google.com/webmasters/?hl=en#topic=9128571

16. The Get Started With Search Console introductory page'? provides easy-to-understand
information organised in different sections, depending on the website owner’s role (e.g.,
“Not much time to manage my site”, “Beginning user (willing to learn)”, “SEO (advanced
user)”, and “web developer”). For example, the section for website owners without
“much time to manage [their] site” provides them with links to specific pages describing
the operation and functioning of Google Search, tips for search results optimization,

and the possibility to measure their website’s performance.

Get started with Search Console

How you use Search Console depends on your role, your site, and your personal
needs. Read the appropriate section to get started.

What's your role?
@ Not much time to manage my site v
Beginning user (willing to learn) v

Q SEO (advanced user) v
% Web developer v

12 Get started with Search Console Help.
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17.

18.

19.

20.

Google Search Central also provides helpful pages with step-by-step guides and
instructional videos to get started with Search Console.

Get started with Search Console

Search Console is a tool from Google that can help anyone with a website to understand how they are performing on Google
Search, and what they can do to improve their appearance on search to bring more relevant traffic to their websites.

Search Console provides information on how Google crawls,

indexes, and serves websites. This can help website owners intro to Google search Lo
. . z ntro

to monitor and optimize Search performance.

to Google

There is no need to sign in to the tool every day. If new
issues are found by Google on your site, you'll receive an Sea rCh Co
email from Search Console alerting you. But you might want
to check your account around once every month, or when
you make changes to the site's content, to make sure the
data is stable. Learn more about managing your site with

Search Console.

With Search Console, websites can receive notifications of spam issues on their site.
For example, websites will receive a notification if Google has to take manual action
against the site to remove a page from its web index because of a serious violation.
Google has invested substantial resources in communication and outreach.

Google also allows websites to perform tests for how well their website is designed on
criteria that are important for Google’s ranking through Search Console. Such criteria
includes mobile-friendliness, page speed, and structured data. Websites can receive
recommendations on how to improve their websites based on the test results. This may
improve their ranking in Google’s results. For example, the URL Inspection tool allows
websites to test whether a URL might be indexable.” Google also introduced tools so
that websites can take advantage of new Google Search features. For example, the Rich
Results Testing Tool provides websites the ability to test whether a webpage supports
rich results."

Resources to monitor and improve ranking on Google Search are not limited to Search
Console. Google Search Central provides specific guidance on how to improve the SEO
of a website, including in relation to Al-generated content.” The guidance is tailored
depending on whether a business owner, developer, or SEO professional is looking to
improve the ranking of a website.

Search Console Help, URL Inspection Tool.

Google Rich Results Test.
Search Central Blog, Google Search’s guidance about Al-generated content.
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https://developers.google.com/search/blog/2023/02/google-search-and-ai-content
https://search.google.com/test/rich-results
https://support.google.com/webmasters/answer/9012289?hl=en

Home »> Search Central > Google Search Central Blog Was this helpful? 7 cp

Google Search's guidance about Al-generated content send feedback

On this page
Rewarding high-quality content, however it is produced
How automation can create helpful content
Our advice for creators considering Al-generation
FAQ
Is Al content against Google Search's guidelines?
Why doesn't Google Search ban Al content?
How will Google Search prevent poor quality Al content from taking over search results?

How will Google address Al content that potentially propagates misinformation or contradicts consensus on important topics?

aes
Wednesday, February 8, 2023

At Google, we've long believed in the power of Al to transform the ability to deliver helpful information. In this post, we'll share more about
how Al-generated content fits into our long-standing approach to show helpful content to people on Search.

Specific things you can do to improve the SEO of your website

Select your profile and get some recommendations of how you can improve the SEO of your website below.

Business owner or
marketer
lc

s of how Google
on monitoring

I'm interested in SEO from a business
standpoint, and | might hire consultants
to do tasks for my site. | want to learn
the basics of optimizing site for search
engines, and know what features are
available in Google Search.

ned decisions about the
rance of my site in Search results
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21.

Google Search Central also provides a wealth of documentation on SEO fundamentals,
crawling and indexing, ranking and search appearance, monitoring and debugging, and
it provides site-specific guides.” For example, it provides in-depth guidance on how
Google Search works, including in relation to generative Al content, supplemented with
instructional videos."” The guidance links out to other resources, like the How Search
Works site (one of the key resources mentioned above), in case websites are looking for
less technical guidance.

Home > Search Central > Documentation Was this helpful? i on

On this page Send feedback
Focus on accuracy, quality, and relevance

Give users context

Google Search's guidance on using generative Al content on your
website

Generative Al can be particularly useful when researching a topic, and to add structure to original content. However, using generative Al
tools or other similar tools to generate many pages without adding value for users may violate Google's spam policy on scaled content
abuse. If you're using generative Al content on your website, make sure your work meets the standards of the Search Essentials and our
spam policies.

You might find value in looking at the Search Quality Raters guidelines on how to evaluate both scaled content abuse (section 4.6.5) and
main content created with little to no effort, little to no originality, and little to no added value (section 4.6.6). These guidelines are not a
guide to ranking first in Google; they're used by our search raters to help evaluate the performance of our various search ranking systems,
and their ratings don't directly influence ranking.

In-depth guide to how Google Search works

Google Search is a fully-automated search engine that uses
software known as web crawlers that explore the web
regularly to find pages to add to our index. In fact, the vast
majority of pages listed in our results aren't manually
submitted for inclusion, but are found and added
automatically when our web crawlers explore the web. This
document explains the stages of how Search works in the
context of your website. Having this base knowledge can
help you fix crawling issues, get your pages indexed, and

>

Episode 1

() Google Search Central

learn how to optimize how your site appears in Google
Search.

* Looking for something less technical? Check out our How Search Works site, which explains how Search works from a searcher's
perspective.

17

Explore Google Search documentation to improve your site’s SEQ.

Google Search Central, I rch’s guidan n usin nerative Al content on
website. See too Google Search Central, Creating helpful, reliable, people-first content.
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https://developers.google.com/search/blog/2023/02/google-search-and-ai-content
https://developers.google.com/search/blog/2023/02/google-search-and-ai-content
https://developers.google.com/search/docs/fundamentals/creating-helpful-content
https://developers.google.com/search/docs

22. Updates on Google ranking. Google announces major ranking changes, including core
updates, and keeps users and websites up-to-date through blogs, X, and YouTube
channels:

a. Google announces important changes that affect ranking of websites on its
Google Search Central Blog.” The Google Search Central Blog contains posts
on the operation of Google’s algorithms, including information for websites on
upcoming algorithm changes. The blogs are divided into categories covering (i)
more recent updates, (i) Google Search core updates, ranking changes, and
algorithm updates, and (jii) structured data updates.

Google Search Central Blog
The Google Search Central Blog is where you can find official Google Search core algorithm updates,
announcements of new Google Search features, and SEO best practices. Subscribe to our RSS feed and get
the latest updates in your favorite feed reader.
Google Search Central Blog Google Search Central Blog
Addddddd Addddddd
- ]
v v v v
o )
e ® °®
(] 3 | LR ] . [ 1 . LR ] L] »
54 54
Google's February Search Central Live is Search Central Live
2026 Discover Core coming back to South APAC 2025 Recap: A
Update America Note of Gratitude
Thursday, February 5, 2026 Today Monday, January 26, 2026 We're Wednesday, December 31, 2025 It
we've released the February 2026 excited to announce that Search has been a busy second half of the
Discover core update. Thisis a Central Live is returning to Séo year for the Search Central Live
broad update to our systems that... Paulo and to Buenos Aires in 202... (SCL) team! Zipping through the...
February 5, 2026 January 26, 2026 December 31, 2025
More v

b. Google provides another free blog, called the Search Blog, where users and
websites can find the latest news on Google’s search ranking, screenshots of
Google’s newest features, and other multimedia resources."”

Google Search Central Blog.

Google, The Keyword, News about Google Search.
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https://blog.google/products-and-platforms/products/search/
https://developers.google.com/search/blog

c. The Google Search Central X account (@googlesearchc) provides free
information about new launches and features, including algorithm updates. The
Google Search Central X account posts updates informing followers of changes
to Google’s ranking systems (core update) and spam policies. Google Search
Liaison account on X (@searchliaison), is another account Google uses for core
updates to Google Search and other algorithm announcements.

ﬁ Google Search Central .+ @googlesearche - Feb 5

% Today, we're announcing an algorithmic change that enhances the quality
of articles that appear on Discover. We're calling this the February 2026
Discover Core update.

Find out more in our blog post at

Google Search Central Blog

ddddddd
vV V
@ ~
o @
b . BN ] L1}
1 L\ ;

Google's February 2026 Discover Core Update | Google Search Central Blog | ...

From developers.googdle.com

Q65 11445 Q 842 ihi 179K [

(=
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23.

d. The Google Search Central YouTube channel regularly broadcasts information
covering, among other things, Google’s algorithm updates, to ¢.770,000
subscribers.?’ The channel provides popular YouTube videos on its search
ranking, including (i) How does Google Search work?? (ii) SEO for startups in
under 10 minutes,* (iii) Webspam Content Violations? and (iv) Anatomy of a
Search Result.**

Google Search Central »

(@GoogleSearchCentral - 771K subscribers - 2K videos
Welcome 1o the official Google Search Central YouTube channel (formerly Google ...more

developers.google.com/search and 7 more links

Home  Videos Shorts Live

Podcasts  Playlists Posts (Q

Latest Popular Oldest

. Google v ’ Google v ’ Google v

A discussion on
why websites still matter

Ep. 104 \\ ./ PODCA;
= 28:28

TN i
.

Do You Still Need a Website in 20267

AK views « 10 days ago

Breaking down
2025 crawl challenges

Ep. 103 f.’; ?on:Am Ep. %02 \../ Pon:.Aw
N Iih bbbl Iih
.

Crawling Challenges: What the 2025
Year-End Report Tells Us.

SEQ, AlE, GEQ, LMNOPEO
Part 2

i SEO, AID, GEO, your site, & third-party
support 1o optimize for LLMs

31K views = 2 weeks ago 10K views » 1 month ago

Troubleshooting. Google provides various resources for websites that run into
difficulties or ranking issues on Google Search.

a. The Google Search Central Help Community is a dedicated community forum
where websites can describe issues they face with their ranking and see posts
and explanations providing answers.” Websites can search over tens of
thousands of pre-existing posts and answers to find input on their questions. In
addition, websites can post new questions that will be answered by contributors
to the community, including Google employees and other expert contributors.

20

21

22

23

24

25

YouTube, Google Search Central.

YouTube, How does Google Search Work?

YouTube, SEO for startups in under 10 minutes.
YouTube, Webspam Content Violations.

YouTube, Anatomy of a Search Result.

Search Console Help, Google Search Central Help Community.
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https://support.google.com/webmasters/community?hl=en
https://www.youtube.com/watch?v=KyCYyoGusqs
https://www.youtube.com/watch?v=KyCYyoGusqs
https://www.youtube.com/watch?v=KyCYyoGusqs
https://www.youtube.com/watch?v=KyCYyoGusqs
https://www.youtube.com/@GoogleSearchCentral

The respondents are graded with coloured badges (for example, if they are
Google employees or Google community specialists) to help websites find
information they seek more easily.

b. Google provides websites specific help with troubleshooting problems.?® The
troubleshooting results website helps answer questions such as:

i.  Why did my site traffic drop? The troubleshooting site provides the top
reasons for traffic drops and helps websites diagnose the problem and
find a fix.

i.  Whyis mypage missing from Google Search? The troubleshooting site
helps websites troubleshoot and fix the most common problems when
their webpage is missing from Google Search results.

ii.  Whyis my site labelled as dangerous in Google Search? The
troubleshooting site helps websites understand why their site may have
been blocked from Google Search (e.g., because it shows dangerous or
spammy material) and to fix that problem.

c. Google employees from the Search Quality team answer questions about
Google Search on SEO Office Hours.” Google picks questions submitted by
websites and publishes answers on Google’s YouTube channel.

Submit a question idea for Google SEO
Office Hours 0 -

Google SEQ Office Hours is where
Googlers from the Search Quality team
answer questions around Google Search,
websites, and the things between. We
pick questions submitted by you, aiming
to publish on our YouTube channel on a
monthly basis.

Do you have a question that might be a good fit? Use our submission form to let us

know:

27

Search Console Help, Troubleshooting results.

YouTube, English Google SEO Office Hours.
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https://www.youtube.com/playlist?list=PLKoqnv2vTMUMqH8IyzOMBc_Z8i-S6-tVJ
https://support.google.com/webmasters/topic/9163961/?hl=en

24.

25.

o -
Fa——— English Google SEO office-hours from August 2024
S EO A;DQ;:‘ Google Search Central + 10K views » 1 year ago

! Office | o443 /
Hours 4 =2l
S or——— English Google SEO office-hours from July 2024
EngllSh GOOgle SEO S EO ;g;’; Google Search Central + 10K views » 1 year ago
21 of
ce s
Office Hours Hours (£
B by Google Search Central -
REIS e - g bt o) English Google SEO office-hours from June 2024
Questions from English-speaking site owners, all around S EO ;ggi Google Search Central + 10K views « 1 year ago
SEO, and answers from the Google Search 1 ..more 3 Office

. Hours  A7TH
- - -
— English Google SEO office-hours from April 2024
S EO April Google Search Central + 10K views » 1 year ago

4 Office asae
Hours =4

d. When Google makes more complex updates compared to the usual core
updates, it may make available a ranking feedback form to understand how the
update is working. For example, Google made such a form available following its
March 2024 algorithm update for any websites that had input on the ranking
changes made.”®

Deep dives into ranking. Google also publishes resources to assist websites looking
for an even deeper, more technical understanding of the ranking criteria of Google
Search. Google organises free conferences, talks, and workshops as another means to
communicate the information on Google’s search ranking set out in published
resources (described above).”’ These events also give website owners the chance to
discuss with Google employees and industry experts on Google’s search ranking.
Presentations at these conferences cover content also published online, e.g., how to
make content easily accessible to the growing number of internet users, as well as SEO,
security, and quality.

The information that Google provides on how Google Search ranks results is easily
accessible, publicly available, plain and intelligible, and free

Google’s disclosure of its ranking criteria is easily and publicly available and drafted in
plain and intelligible language.

28

29

Google Search Central Blog, What web creators should know about our March 2024 core update
and new spam policies (5 March 2024).

Google Search Central, Upcoming Search Central Live events.
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27.

28.

29.

30.

First, all the resources mentioned above are free and publicly available online. All the
resources are easily accessible through links and are featured on popular websites like
YouTube, Google, and X; they are not hidden behind paywalls.

Second, Google uses plain and intelligible language to describe how Google Search
ranks. For example, the Rating Guidelines are provided to external raters as guidance to
evaluate Google’s search results and must therefore be sufficiently structured, simple,
and clear to be educational. The Rating Guidelines are accompanied by examples,
tables, and illustrations to help raters and webmasters understand the ranking
concepts.

Other resources are similarly written in simple and clear language. The Google Search
Central blog, for example, provides nicely structured easy-to-read articles on various
topics.*® The information on Google Search is also provided in different formats from
articles, to videos, step-by-step guides, and Q&As to cater to a wide audience.

Third, Google provides enough information to make websites aware of relevant
changes, including to Google’s ranking algorithms, without overwhelming them with
detail. For example, Google provides updates on changes to Google Search’s ranking
algorithms where sufficiently relevant and significant (e.g., the core updates, and other
updates that could impact a website’s ranking). Google Search is continuously tweaking
its algorithms to fix bugs and improve its search service, but not every tweak merits a
blog post or video.

Conclusion

Google uses varied and established channels to communicate clearly and transparently
to publishers (and other third parties) about its approach to ranking Search results and
any upcoming changes. Indeed, the Consultation recognises Google’s extensive
disclosure. Against this background, the Consultation fails to demonstrate the
necessity or proportionality of the broad and onerous disclosure obligations proposed
by the draft CR.

30

For example, Google Search Central Blog, Top Ways to ensure your content performs well on
Google’s Al experiences on Search (21 May 2025).
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