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1. Catchwise online communication 

and marketing 

Online platforms were used to raise awareness of Catchwise, including job 

advertisements, project updates and general presence in the angling 

community. 

1. Website: https://www.catchwise.org/ Figure 1. 

2. Linktree: https://linktr.ee/catchwise Figure 2. 

3. Facebook: https://www.facebook.com/AnglingResearch/ Figure 3. 

4. Instagram: https://www.instagram.com/catchwise23/ Figure 4. 

On average, the social media accounts published one post per week. Additional 

paid for promoted posts were also sent out through META business manager. 

All Catchwise accounts were managed by Substance. Additional content was 

distributed through partners such as The Angling Trust. 

In addition to Catchwise direct communication, partner organisations used 

their platforms to share project information. Examples include: 

1. Substance website: https://www.substance.net/project-items/catchwise/ 

2. The Angling Trust website section: https://anglingtrust.net/sea/sea-

angling-science/catchwise/ Figure 5. 

3. Cefas website: https://data.cefas.co.uk/view/21676 

4. Welsh Government: https://www.gov.wales/sites/default/files/pdf-

versions/2024/4/1/1713798422/welsh-sea-bass-advisory-group-

meeting-27-february-2024.pdf 

5. Angling Trades Association (ATA) 

https://anglingtradesassociation.com/progress-continues-on-catchwise/ 

6. Inshore Fisheries Management (IFM) website section: 

https://ifm.org.uk/volunteers-wanted-for-new-catchwise-survey/ 

7. Association of IFCAs https://association-ifca.org.uk/please-support-the-

catchwise-sea-angling-survey/ 

8. Southern IFCA: https://www.southern-ifca.gov.uk/news 

9. Northern IFCA: https://nifca.gov.uk/recreational-fishing/sea-angling/ 

2. Catchwise in-person 

communication and marketing 

Other communication and marketing was carried out at in-person events. 

These were carried out by The Angling Trust and Substance and included but 

were not limited to: conferences (i.e. Working Group for Recreational Fisheries 
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Surveys), community club events (i.e. Blackpool club meetings), and 

Catchwise organised events (i.e. the Weymouth charter boat Catchwise event). 

Figure 1. “About the Project” section of the Catchwise website as of 

the 15th of August 2024. Source: https://www.catchwise.org/ 

https://www.catchwise.org/
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Figure 2. Linktree account as of the 15th of August 2024. Source: 

https://linktr.ee/catchwise 

https://linktr.ee/catchwise
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Figure 3. Facebook social media account screenshot as of the 15th of 

August 2024. Source: https://www.facebook.com/AnglingResearch/ 

https://www.facebook.com/AnglingResearch/
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Figure 4. Catchwise Instagram screenshot from the 15th of August 

2024. Source: https://www.instagram.com/catchwise23/ 

https://www.instagram.com/catchwise23/


8 

Figure 5. A screenshot of The Angling Trust website section on its 

involvement in Catchwise as of the 15th of August 2024. Source: 

https://anglingtrust.net/sea/sea-angling-science/catchwise/ 

https://anglingtrust.net/sea/sea-angling-science/catchwise/


Tackling global challenges through innovative science 

solutions 

Cefas, the Centre for Environment, Fisheries and Aquaculture Science, is an 

Executive Agency of Defra (the UK Government’s Department for Environment, 

Food and Rural Affairs). 

Through innovative solutions and world-leading applied science we work to 

ensure a sustainable future for our rivers, seas and the ocean, supporting 

healthy and productive marine and freshwater ecosystems. 
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