












These considerations are especially important in SME and retail-device contexts, where users 
may be disproportionately affected by: 

• defaults that cannot be easily and effectively changed,
• design friction,
• asymmetric interoperability,
• and ecosystem dependency.

The CMA should additionally ensure that any remedies or conduct requirements extend to: 

• retail Windows environments;
• Edge integration;
• Copilot integration;
• Microsoft account integration;
• and related workflow-level integrations.

Failure to include those areas would risk leaving significant ecosystem leverage outside the 
effective scope of regulation. 

Conclusion 

Microsoft's own public statements demonstrate that: 

• standard Windows 11 is marketed as a productivity and work platform;
• the distinction between "consumer" and "business" usage is increasingly blurred;
• Edge is positioned as productivity infrastructure rather than merely a browser;
• and Microsoft markets its products as an integrated business software ecosystem.

Because SMEs and microbusinesses constitute the overwhelming majority of UK businesses, the 
CMA should ensure that its investigation and any resulting interventions encompass: 

• retail Windows 11 environments;
• usage by micro, small and medium sized busineses and sole-traders usage;
• and Microsoft Edge as part of Microsoft's productivity and broader business software

ecosystem.

To exclude these areas would have the dual unintended consequence of both overlooking the 
computing environments most commonly used by UK organisations and failing to reflect 
Microsoft's own commercial positioning of its products. 

Vivaldi is, of course, ready and eager to assist CMA with its investigation. 




