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technically, operationally, and legally separated. The Al product must have its own interface, crawler, and
dataset. It must not be accessed on the same website as Search and may not be linked to by Search.

Unbundled, the inclusion of third-party content in Al outputs must depend on explicit consent (a whitelisting
model, not an opt-out model of any kind) and a standalone business relationship. No consumer access to
Al Overviews should occur within the core Search results page.

b) Minimum Safeguards: Non-Preferential Display and Ranking of Al Overviews

In any event, should the CMA not follow the proposed unbundling approach, a thorough testing and a thorough
assessment are needed and should be measured (by the CMA) based on raw data. The CMA should test for the
guestion whether proposed remedies have empirically reversed all negative effects (e.g. changes in click-
through-rates, referral traffic, decline of advertising revenues on independent websites) of the anticompetitive
behaviour (e.g. bundling, self-preferencing)? Once initial testing has occurred, any (even small) change needs
to be subject of an ongoing trialing and menitoring regime to ensure fairness and compliance.

Should Al Overviews (or any similar service) continue to be allowed to exist on the Google Search page, at least
the following safeguards must be applied:

aa) Al Overviews must not be ranked at the top of the search results page by default.
bb) Theirlength should not exceed that of competing content, including content from press publishers.

cc) Al Overviews should net be visually highlighted in any manner that draws disproportionate user
attention compared to other results.

Such measures are the bare minimum requirement to ensure equal competitive conditions for all types of
content providers.

Traditionally, search engines rank links (snippets) to external “informational objects” and try to optimise for
relevance, correctness, timeliness, and completeness.® If these criteria were applied fairly to Al Overviews, they
would not regularly earn the top spot, quite the opposite.

If objective criteria are applied, Al Overviews could not earn a high ranking today and will not earn it for
the foreseeable future. LLM answers are generated basad on statistical word probabilities, not truth values.
They cannot reliably distinguish true from false statements, they tend to invent facts and sources
("hallucinations”) and may give different or even contradictory answers to identical queries. This is completely
different from news press publishers that invest heavily in manpower and resources to fact-check many aspects
of a published article. Humans can reason, Al is fundamentally probabilistic.

Even with Retrieval-Augmented Generation (RAG) - where external documents are retrieved and used as a
basis for answers - the generative component remains probabilistic, so factual errors are system-inherent and
cannot be fully eliminated. There is little empirical evidence as to whether (or by how much) RAG improves
reliability. What is evident however, is that RAG displays an (often reputable) source. A user is falsely led to

8 Lewandowski, D. (2021). Suchmaschinen verstehen (3rd edn). Springer Berlin Heidelberg.
https://doi.org/10.1007/978-3-662-63191-1.
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We urge the CMA to not be fooled by Google and its many smoke screens. To only quote two examples of
Google's misleading claims:

“Google-Extended”. Google claims that blocking this crawler prevents the use of content for training
future Al models. It is important to note that Google defines Al only as uses outside of search. Google
Extended does not allow publishers to block their content from being used in Al Overviews or Al Mode,
because Google uses the “Googlebot” to feed both its Google Search index and Al-Overview and Al
Mode. Blocking “Google-Extended” will not block Google from using content for Al Overviews or Al
Mode.

Similarly, Google tries to obfuscate the narrative by pointing to meta-tags such as “No Index” and “No
Snippet”. Again, no press publisher can use meta tags to block Al Overviews or Al Mode. If a press
publisher was to use the “No Index” meta-tag, they would lose their entry in the Google Search Index
entirely. Therefore, they would lose all discoverability on the dominant search engine and, thus ~90%
of all search referral traffic. Our understanding is that using “No Snippet" would lead to a downgrade of
the search rank as well as click through rates™ and (!) not prevent Google from using their content for

Al Overviews or Al Mode.

Therefore, at a minimum, the CMA should impose that Google should use two completely separated systems,
with distinct crawlers, data storages, and governance. Further, the training and retrieval (RAG) components of
Al Overviews must be technically and operationally isolated from all indexing and ranking activities of Search.
Without such structural separation, no effective compliance with fair competition principles can be achieved.

10. Conelusion

Corint Media urges the CMA to adopt an approach in close alignment with the European Commission to prevent
further market distortions. Given the CMA far reaching powers it can set the example and take the lead. The
CMA’s intervention can help ensure a sustainable information ecosystem that respects the value of original
journalism and transparent competition.

We remain at your disposal for further discussion and cooperation. y.

Respectfully,

* A question that the CMA could objectively assess by reviewing Googles raw data.
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