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Introduction and key findings  
1.1 Survey objectives 
The  Department  for  Transport  (DfT)  commissioned  Ipsos UK  to  conduct  a  second  wave  of  an  online  
survey  of 1,000 decision-makers in UK  companies that  undertook domestic or  international 
business  travel  in the  last  12  months.  The  previous survey1  took place  in  2021  and was  focused  on  
understanding  the  difference  between pre-and  post-pandemic  domestic and international 
business  travel.  Fieldwork for  this  current  wave  took place  in March  2025.  

The key objectives of the 2025 survey were to understand: 

• The frequency of domestic and international business travel over the past 12 months 

• The planned frequency of domestic and international business travel for the next 12 months 

• The types of business trips taken and travel modes used 

• Organisations' future plans and policies for business travel 

• Organisations' intentions regarding the decarbonisation of business travel. 

1.2 Methodology 
Ipsos conducted an online survey of 1,000 decision-makers on business travel in the UK. To be 
eligible to participate, participants had to work at management level or above in a company that 
had undertaken domestic or international business travel in the last 12 months. 

Ipsos used a variety of online panels and sample sources to reach the target audience of business 
travel decision-makers. Invitations to participate in the survey were sent to panel members who 
met the screening criteria based on their profile information. 

The sample was structured to include robust numbers of business size and whether business 
travel was conducted domestically or internationally. 

Soft quotas were applied to businesses conducting domestic and international travel, to ensure a 
minimum of 400 participants came from businesses that conducted international travel in the last 
12 months, providing a robust sample size. 

Of the total sample of 1,000 businesses: 

https://www.gov.uk/government/publications/business-travel-during-covid-19-a-survey-of-uk-
businesses 

1 The 2021 report and survey data is available at: 

https://www.gov.uk/government/publications/business-travel-during-covid-19-a-survey-of-uk-businesses
https://www.gov.uk/government/publications/business-travel-during-covid-19-a-survey-of-uk-businesses
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•  966 businesses conducted domestic business travel between January-December 2024 

•  675 businesses conducted international business travel between January-December 2024. 

Quotas were also set on business size bands to enable analysis of the results by business size. 
Businesses were split by small, medium and large sized businesses and defined as follows: 

•  Small sized businesses: 1-49 employees (n=480) 

•  Medium sized businesses: 50-249 employees (n=127) 

•  Large sized businesses: 250 or more employees (n=393). 

The questionnaire was based on the 2021 survey with some additional questions to meet the 2025 
research objectives. It took approximately 10 minutes for respondents to complete and consisted 
entirely of closed-ended questions. 

Fieldwork took place between 27 February 2025 and 10 March 2025. The final data was weighted to 
match the known profile of UK businesses by size and sector, based on the latest ONS data. This 
corrects for any imbalances in the sample profiles that may have occurred due to the sampling 
approach and survey response patterns. 

The survey results were analysed by various subgroups of interest including business size, sector 
and region. The robust sample size of 1,000 enabled a more granular subgroup analysis compared 
to the 2021 survey (n=555). However, very detailed cross-breaks are not feasible due to base sizes. 

It is important to note some caveats and limitations of the survey approach: 

•  The findings reflect the estimates and opinions of the business travel decision-makers 
surveyed. Their responses may be affected by imperfect recall of past travel patterns or 
uncertainty about future plans. 

•  Despite the robust sample size, the survey results are subject to margins of error inherent 
in any sample-based research. Subgroup analysis, while possible, is limited by the sample 
sizes achieved. 

•  The online survey methodology may under-represent some types of businesses, especially 
those with fewer digitally connected employees. 

Surveying businesses can present some challenges compared to general population surveys: 

•  Identifying and reaching the correct individuals with knowledge of the company's 
business travel policies and behaviours requires effective screening and targeting. 
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•  Business travel decision-makers are a busy and hard-to-reach audience. Obtaining their 
participation requires persistent outreach and providing an engaging survey 
experience. 

•  Business travel patterns and policies can vary widely by company size, sector, and 
location. Capturing this diversity requires a large enough sample to analyse key 
subgroups of interest. 

1.3 Definitions 
In this report and in the survey, domestic business trips were defined as 'any journey made within 
the UK for business purposes, including domestic travel to international airports/ports, but 
excluding commuting and overseas travel'. International business trips were 'any trips made 
between the UK and another country, excluding travel to international airports/ports within the 
UK.' A business trip could include attending an exhibition/trade show or conference, 
training/research/education, meeting clients or potential customers, visiting another part of the 
organisation, construction or other site visits, deliveries or general business. Return journeys were 
to be considered separate trips, meaning the outbound journey was counted as one journey and 
the inbound journey was counted as a separate journey. 

Where 'employees’ are referenced, this refers to employees for whom the respondent would play a 
role in the selection or purchase of business travel. 

In this wave of research, participants were asked about their organisation's business travel at two 
time points: 

•  January-December 2024 

•  In the next 12 months (from the period of fieldwork) 

Where applicable, this report also compares findings to the previous Business Survey conducted in 
2021, which asked participants to think about two different time points: 

•  March 2019 - February 2020: the 12 months prior to the COVID-19 pandemic. This is referred 
to where applicable as 'pre-pandemic period' 

•  August-November 2021. This is also referred to as the 'pandemic period (Aug-Nov 2021)' 
where applicable. 

Please note that three of the four time periods listed above refer to a 12-month period, whereas 
the fourth (pandemic period) refers to 4 months. 

Data are weighted to be representative of the overall population of UK businesses in terms of 
business size and sector. 

1.4 Key changes from the 2021 Business Travel Survey 
The 2025 Business Travel Survey included some notable changes compared to the 2021 Business 
Travel Survey. 
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•  Sample size: the 2025 survey increased the sample size from 555 in 2021 to 1,000 
respondents. This larger sample allowed for more robust subgroup analysis and provided a 
more comprehensive representation of the UK business travel landscape. 

•  Inclusion of international-only businesses: businesses that only conducted international 
travel were included in the 2025 survey, whereas they were excluded in 2021. To ensure a 
robust sample size for international travel analysis, soft quotas were applied. 

•  Changes to existing questions: some questions from the 2021 survey were modified in the 
2025 survey to better capture the current business travel context. As a result, direct 
comparisons between the two surveys for these specific questions may not be appropriate. 

•  New section on travel preferences: a new section was introduced in the 2025 survey to 
examine preferences when travelling for business. This section included understanding 
business activities typically conducted remotely versus in-person, overnight stay policies 
and typical outbound and inbound flight times. 

1.5 Notes on the findings 
The findings give a broad indication of business travel volumes and patterns as 
estimated/reported by company managers/executives. Survey respondents gave best estimates 
of their organisations' business travel at the two time points. Where a large proportion of 
respondents (>5%) responded 'don't know' to a question, it has been highlighted in this document. 

Statistical tests have been applied to the data to provide an indication of which changes are 
statistically significant, based on a 95% confidence interval. This means that if we repeated the 
survey 100 times, we would expect the true value to fall within the reported range in 95 out of the 
100 surveys, giving us a high degree of confidence that observed differences are real and not due 
to chance. All differences among subgroups mentioned in this document are statistically 
significant unless otherwise stated. 

It is important to note that during the fieldwork period, an announcement was made regarding the 
expansion of Gatwick Airport on 27 February 2025. While the survey did not specifically address 
this announcement, it is worth highlighting its potential impact when interpreting the findings. 

1.6 Key findings 

1.6.1 Domestic business travel 
The  proportion of employees making  domestic  business  trips decreased  from  pre-pandemic (Mar  
2019 - Feb  2020,  37%)  to  the  pandemic period  (Aug-Nov  20212, 31%) but increased closer to pre-

2  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned, which  are 12  months.  
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pandemic levels in January-December 2024 (34%). Small sized businesses saw the strongest 
recovery, exceeding pre-pandemic levels. 

Frequency of domestic travel in January-December 2024 was relatively high with 71% of 
employees who made domestic business trips doing so at least monthly and 32% at least weekly. 
Medium sized businesses had the highest proportion of frequent domestic travellers. The 
frequency of domestic travel was expected to remain stable over the next 12 months. 

Cars remained the dominant mode of transport used for domestic business travel in January-
December 2024, with 29% of domestic business trips using this mode of transport. Domestic air 
usage was 14%, increasing from 10% during the pre-pandemic period and 9% in the pandemic 
period (Aug-Nov 213). Local rail accounts for 13% of business travel and long-distance is 12%. If 
local and long-distance rail is taken as a whole, this equates to 25% which would put rail as the 
second most dominant mode used for business travel. However, whilst small and medium sized 
businesses were most likely to have used cars for domestic trips, large businesses were most 
likely to have used air, with rail as a whole the second most dominant mode in small and medium 
sized business and broadly equivalent to air in large sized businesses. 

In January-December 2024, the top purposes for domestic trips were client meetings (67%), 
general business (57%), and conferences (56%). There was however some variation by sector. 

Net expectations for changes in domestic trip volumes over the next 12 months were positive 
across all business activities, the highest expected increases were for client meetings with a net 
increase of 35%, training with a net increase of 30% and general business with a net increase of 
26%. Net increase is the expected increase minus the expected reduction or stop altogether. 

1.6.2 International business travel 
For the international business travel questions, the 2025 survey included businesses that 
conducted both domestic and international business travel, as well as those that only conducted 
international business travel. This is a change from the previous 2021 survey, which only included 
businesses that conducted both types of business travel. This difference in sample composition 
should be kept in mind when interpreting and comparing results. 

The  proportion of employees making  international trips was  23%  in January-December  2024, 
higher  than the p revious  period  of August  –  November  20212  (22%),  noting  that  the  latter  is  a  four-
month period. Among  the  organisations who made  international business  trips in 2024,  the  
proportion of  employees  taking  these  types  of trips is  expected  to  remain consistent over  the  next  
12  months  (23%).   

3  The 'pandemic  period  (Aug-Nov  2021)  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Frequency of international business trips among those travelling for business purposes in 
January-December 2024 showed around two in five travelled at least once a month (43%), which 
included 28% travelling one to three times a month, 8% once a week, 5% several times a week and 
2% daily. Just over half (54%) travelled less than once a month. Looking ahead to the next 12 
months, the anticipated frequency remains broadly the same, however there were some 
differences by business size with large and medium sized businesses anticipating higher 
frequencies than small sized businesses in the next 12 months. 

Air travel dominated international trips with 90% of businesses using this transport mode at least 
once between the period of January and December 2024. Train (including vehicles on Eurotunnel) 
was second at 37%. Increases in usage of all major modes are expected for the next 12 months, 
with air and car usage being expected to increase the most. It is important to note that some 
transport modes for international travel often involve the use of additional modes of transport, 
such as cars, ferries or rail. Therefore, the anticipated increase in transport modes usage for 
international trips may also reflect an increased usage of complementary modes of transport. 

Europe was the top destination in January-December 2024 (84%), followed by North America 
(43%), Middle East (23%), Central and Eastern Asia (18%) and South and South-East Asia (17%). 
Large sized businesses were more likely to anticipate multi-country travel in the next 12 months. 

1.6.3 Preferences when travelling for business 
In the 2025 survey, when participants were asked how much, if at all, remote working had replaced 
business travel within their organisation, 48% said remote working replaced some business travel, 
19% said most/all. However, 33% said remote working replaced none, this was highest for small 
businesses (38%). 

Conducting business activities in person was still seen as important across all activities, 
particularly for exhibitions (81%), conferences (74%) and construction or other site visits (72%). 
The activities more likely than others to be conducted remotely were general business (41%) and 
training, research and education (41%). 

For domestic travel, 82% allowed overnight stays for business trips, but often only in some 
circumstances (54%). For international trips, 80% allowed overnight stays for business trips in at 
least some circumstances, including 46% in any circumstance. 

For those businesses whose employees travel on night flights, if night flights were unavailable, 
most said they would use daytime flights (74%). Just over one in ten would travel by a different 
mode (12%) or would have used video-conferencing or remote working options instead (12%). No 
businesses said they would have stopped doing the work activity altogether if night flights had 
been unavailable. 

The majority, 57%, agreed UK airport expansion would benefit their business, and this was highest 
among large businesses (71%). 42% of small businesses were neutral, which was higher than 
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medium (21%) and large (20%) sized businesses. One in ten businesses disagreed (10%), and this 
was consistent across business size. 

Top considerations for future business air travel when travelling internationally or domestically 
were cost (46%), direct flights availability (33%) and flexibility of travel options (30%). For domestic 
rail travel, the top considerations were cost (44%), travel time (39%) and flexibility of travel options 
(35%). 

1.6.4 Decarbonisation 

The majority of businesses, 65%, had decarbonisation plans in January-December 2024. Plans 
were more common in large (80%), and medium (76%) businesses compared to small businesses 
(50%). 

Among those with plans, 64% knew a lot or a fair amount about their organisation's plans to 
decarbonise business activities in January-December 2024, increasing from 50% in the pandemic 
period (Aug-Nov 20214). 

The top measures already implemented to help reduce the number of trips or carbon emissions of 
trips taken by employees were video conferencing (42%), home working (40%), and flexible work 
times (33%). 

Over the next 3-5 years, the most common measures expected to be introduced included, newly 
adopt flexible work times (24%), provide electric vehicle charger points for employees (17%), to 
reduce air travel (16%), electric vehicle reserved parking (16%), incentivise ridesharing/car-pooling 
(16%) and allow more work from home (16%). 

1.7 Interpretation of data 
Data are analysed using sub-groups throughout the report. Survey findings are reported by size, 
sector and region where there was at least one significant difference between two or more groups 
with a base size of 50 or more respondents. In some cases, particularly when asking questions 
exclusively to those whose employees had travelled for business during the pandemic, some bases 
are low. Where bases under 50 are shown in the data, results should be treated with caution. 

Some questions allowed respondents to select multiple answer options; this has been highlighted 
at relevant questions with a note at the end of the question figure heading ('multiple response 
question'). 

4  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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To improve chart visibility, where figures are less than 3%, the data point has been removed from 
the chart. It is also important to note that, due to rounding, the total percentages displayed in a 
chart may not always sum to precisely 100%. 

1.8 Sample profile questions 
The weighted profile of the sample was as follows: 

Figure 1.1: How many employees are currently working in your entire organisation in the UK, including 
yourself? 

Figure 1.2: Please include the region where your organisation’s UK head office is located. 

Figure 1.3: Which of the following, if any, best represents your organisation? Please select the option that 
best aligns with the largest proportion of your activity. 
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2 Domestic business travel  
This section presents findings on domestic business travel within the UK from the 2025 Business 
Travel Survey. There were 966 companies that undertook such travel between January - December 
2024. The analysis covers the proportion of employees making domestic trips over different time 
periods, the frequency of trips, modes of transport used, trip purposes, and expectations for the 
next 12 months. Some results are broken down by company size, sector, and business location to 
highlight variations in travel patterns. The data explores how domestic business travel has evolved 
since the pandemic and the outlook for the near future. 

2.1 Proportion of employees making domestic business trips over different time periods 
The proportion of employees making domestic business trips amongst all those surveyed 
decreased from March 2019 - February 2020 (pre-pandemic, 37%) to August-November 2021 
(pandemic period, Aug-Nov 20215; 31%). However, levels had begun recovering as of January-
December 2024 (34%) (see Figure 2.1). 

In the  12  months  prior  to  the  pandemic (Mar  2019  - Feb  2020),  an average  of 40%  of employees in 
small businesses made  domestic business  trips.  This  proportion fell to  38%  in the  pandemic period  
(Aug-Nov  20215) but  increased  to  39%  in January-December  2024.  

Medium  sized  businesses saw  a  similar  trend,  with the  proportion of  employees  making  domestic 
trips  falling  from  34%  pre-pandemic to  27%  in  the  pandemic  period  (Aug-Nov  20215),  but  mostly  
recovering  to  32%  in January-December  2024,  two  percentage  points lower  than before  COVID-19 
impacted  travel.   

Large  sized  businesses  also  experienced  a  slight  increase,  with  the  proportion of  employees  
making  trips increasing  from  25%  in the  pandemic period  (Aug-Nov  20215) to  30%  in  January-
December  2024,  four  percentage  points  lower  than before  COVID-19  impact.   

Looking ahead to the next 12 months, the proportion of employees expected to make domestic 
business trips remained reasonably steady across all business sizes compared to January-
December 2024. 42% of employees in small sized businesses were expected to travel domestically 
in the next 12 months, along with 28% in medium and 29% in large sized businesses. 

These findings indicate that domestic business travel has experienced some recovery (34%) since 
the lows seen in 2021 (31%). As of 2024, small, medium and large sized businesses had seen some 
recovery, however the proportions of employees making business trips were still lower than their 
pre-pandemic levels. The expectations for the coming year suggested that small sized businesses 

5  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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will see a slightly higher proportion of employees travelling compared to 2024, whilst medium and 
large sized businesses will see a slight decrease in domestic business travel from January-
December 2024 levels. 

Figure 2.1: Proportion of employees making domestic business trips over different time periods by 
business size 

2.2 Frequency of employees making domestic business trips over different time periods 
In January-December 2024, seven in ten (71%) employees who travelled domestically for business 
did so at least monthly, which included almost a third (32%) of employees travelling at least weekly 
(see Figure 2.26). 

Looking ahead to the next 12 months, the anticipated frequency of domestic business travel 
remained similar to the January-December 2024 period, with 70% of employees expected to make 
trips at least monthly in the coming year and 33% expected to make trips at least weekly. 

Whilst these questions could not be directly compared to the previous survey due to question 
changes, the frequency of domestic travel remained similar, with around three in ten employees 
travelling domestically at least once a week before and during the pandemic. 

These findings suggest that amongst employees who were making domestic business trips, the 
majority were doing so on a monthly basis, with around three in ten travelling less than once a 
month. This frequency of travel was expected to continue over the next 12 months, indicating a 

6  Historical  comparisons  are not  available for  this  question  as  there was  a  change in  question  wording  for  the 2025  survey.  
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sustained  return to  regular  domestic business  journeys  following  the  disruption of the  pandemic 
period  (Aug-Nov 20217). 

Figure 2.2: Frequency of employees making domestic business trips over different time periods 

There were some notable differences among the frequency of employees making domestic 
business trips when comparing across business size (see Figure 2.3). In small sized businesses, 
59% of employees who travelled domestically did so at least monthly between January-December 
2024, with similar proportions expected for the next 12 months (58%). 

Medium sized businesses had the highest proportion of employees travelling at least monthly, at 
87% in January-December 2024, and this proportion was expected to be consistent for the next 12 
months. Only 13% travelled less than once a month in the 2024 period. 

Large sized businesses fell in between small and medium sized businesses, with 80% of 
employees travelling at least monthly in January-December 2024 and 79% expected to do so in the 
next 12 months. 

7  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Figure 2.3: Frequency of employees making domestic business trips over different time periods by 
business size 

2.3 Modes of transport used for domestic business travel 
Cars have consistently been the most common mode of transport used for domestic business 
travel, accounting for 31% of trips pre-pandemic, rising to 37% in the pandemic period (Aug-Nov 
20218), but then decreasing to 29% in January-December 2024 (see Figure 2.4). Looking ahead to 
the next 12 months, 28% of domestic business trips were expected to be made by car. 

The  second  most  popular  mode  in  the  most  recent  period  of January-December  2024  was  trains 
(including  'local trains'  and 'long-distance  and  intercity trains'),  at  23%  combined. L ocal trains (less  
than  50 miles)  were  used  for  13%  of trips in January-December  2024,  a  small  increase  from  11%  
pre-pandemic and pandemic period  (Aug-Nov  20218).  12%  of trips were  expected  to  be  made  by 
local train in  the  coming  year. L ong-distance  and intercity trains  (more  than 50 miles)  accounted  
for  12%  of domestic business  journeys  in both the  pre-pandemic and January-December  2024  
periods,  dipping  slightly  to  10%  during  the  pandemic period  (Aug-Nov  20218). T he  projected  share  
for  the  next  12  months following  the  January-December  2024  survey period  was 14%.  

8  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Domestic  airline  services  were  the  next  most  common mode  at  14%,  up  from  10%  in the  pre-
pandemic and  9%in the  pandemic period  (Aug-Nov  20219). T his  share  was  anticipated  to  grow  
slightly  to  15%  in the  next  12  months.  

Overall,  whilst  cars remained  the  dominant  mode  for  domestic  business  travel,  there  was  a  shift  
towards greater  use  of  domestic  air  services and long-distance  and  inter-city  rail in the  most  
recent p eriod  compared  to  earlier  in  the  pandemic  (Aug-Nov  20219)  and pre-pandemic  periods  (Mar  
2019 -  Feb  2020). T he  expected  mode  shares  for  the  next  12  months  suggest  that  this  trend 
towards air  and rail will  continue. H owever,  cars are  still projected  to  account  for  over  a  quarter  of 
domestic business  journeys  in the  coming  year.  

9  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Figure 2.4: Modes of transport used for domestic business travel over different time periods (multiple 
response question) 

Looking at types of transport used for domestic travel by business size, usage of transport modes 
varied (see Figure 2.5). Small sized businesses were the most likely to use cars (40%), whereas 
large sized businesses were the most likely to use air (21%). 

Long-distance and inter-city rail (greater than 50 miles) was used for domestic business travel 
consistently across different business sizes, with 10% of medium sized businesses, 13% of small 
sized businesses and 13% of large sized businesses using this mode of transport. 

Short distance rail (less than 50 miles, London Underground, light rail and tram) was also used a 
similar amount across different business sizes for domestic business travel. Less the one in ten 
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small sized businesses (7%), medium sized businesses (8%) and large sized businesses (7%) used 
this mode of transport. 

By  region,  businesses  headquartered  in  London were  the  most  likely  to  use  rail and  air  (10%  for  rail 
less  than 50 miles,  London underground,  light r ail and tram,  15%  for  rail greater  than 50  miles and 
17%  for  air). H owever,  only  14%  of businesses in London  used  cars for  domestic travel.  All other  
business  locations had  similar  transport  mode  usage  with  businesses  in South England being  the  
most  likely  to  use  a  car  (35%).  This  was somewhat  consistent w ith  findings from  the  pandemic 
period  (Aug-Nov  202110),  where  businesses headquartered  in London were  the  most  likely  to  use  air  
travel  (13%  compared  to  10%  overall)  and the  least  likely  to  use  cars for  domestic travel  (16%  
compared  to  31%  overall).   However,  during  the  pandemic period  (Aug-Nov  202110),  these  London-
based  businesses  were  not  significantly  different t o  the  overall average  in their  rail usage.  

Overall, these findings suggest that business size and location significantly impact modes of 
transport used for domestic business travel. Large sized businesses were most likely to use air 
whilst smaller sized businesses were most likely to use cars. London-based businesses were the 
most oriented towards air and rail, likely due to the city's strong transport links and the challenges 
of car use. 

10  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Figure 2.5: Modes of transport used for domestic business travel by business size and business location 
(multiple response question) 

2.4 Purpose of domestic business travel 

Across all industry types, the most common reason for domestic business travel was meetings 
with clients or potential customers, reported by 67% of businesses overall (see Figure 2.6). This 
was followed by general business purposes at 57%, attending a conference at 56%, and 
training/research/education at 50%. Attending exhibitions or trade shows (44%), visiting other 
parts of the organisation (34%), and construction or other site visits (20%) were less frequently 
cited purposes overall. 

However, there were some notable variations by industry sector. Businesses in the business 
support, professional services, IT, and finance sectors were the most likely to travel domestically 
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for work to attend conferences at 68%, higher than the overall total of 56%. The healthcare, 
education, and transport sectors had the highest proportion of businesses travelling for training, 
research, or education purposes at 60%, compared to 50% overall. 

Overall, these findings indicate that while some domestic business travel purposes, such as client 
meetings and general business activities, are common across sectors, others vary significantly 
based on industry-specific needs and norms. 

Whilst general business travel activities remained consistent from the pandemic (Aug-Nov 202111) 
to the January-December 2024 period, there was an increase in travel for more specific purposes 
such as client meetings, conferences, and training. For example, those conducting domestic 
business travel for meetings with clients or potential customers, increased from 50% to 67%. 
Attending conferences also saw an increase, from 42% to 56%. Finally, the proportion of 
businesses travelling for training, research, or education purposes also increased from 42% to 
50%. 

Figure 2.6: Purpose of business travel by industry type (multiple response question) 

2.5 Expected changes to purpose of domestic business travel in the next 12 months 

While overall projections showed only a slight increase in domestic business travel, businesses 
expecting to travel domestically anticipated growth across all purposes, over the next 12 months 
(see Figure 2.7). 

11  The 'pandemic  period  (Aug-Nov  2021)'  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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The difference in overall domestic business travel projections only slightly increasing (see Figure 
2.1) and specific domestic business travel purposes increasing substantially (see Figure 2.7) likely 
stems from the overall projection including all businesses, even those without domestic travel 
plans, while this question about travel purpose is solely focused on businesses anticipating 
domestic travel. This more targeted group was presented with a detailed list of travel purposes, 
which likely led them to identify growth opportunities they had not considered when assessing 
overall travel volumes. 

Meetings with clients or potential customers was the purpose with the highest proportion of 
businesses expecting an increase at 43%, followed by training/research/education at 40%. 
General business travel was expected to increase by 32% of organisations. 

Very few businesses expected their travel for any purpose to stop completely in the next 12 
months, with the highest proportion being 3% for construction/site visits. This suggests that even 
if travel was expected to increase for certain purposes and decrease for others, businesses 
generally expected domestic travel to continue across all major activities. 

Overall, all business travel purposes indicated a strong increase in the next 12 months, with all 
major trip purposes expected to see an increase compared to January-December 2024 levels. 
However, the degree of anticipated growth varied considerably by purpose. Meetings with clients 
or potential customers and training/research/education had the highest expected net increases at 
35% and 30% respectively. General business travel was also set for substantial growth, with 26% 
of businesses expecting a net increase. In contrast, the net increases expected were more 
moderate for construction/site visits (10%) and visiting other parts of the organisation (9%). 
Despite these variations, the overall trend was clear that businesses anticipated an uplift in 
domestic travel across all key purposes in the coming year. 
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Figure 2.7: Expected changes to the purpose of domestic business travel in the next 12 months 
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3 International business travel  
This section presents findings on international business travel from the 2025 Business Travel 
Survey, which included 675 decision-makers in companies that undertook international business 
trips in the last 12 months. To ensure a robust analysis of international travel patterns, soft quotas 
were applied to achieve a minimum sample of 400 organisations. 

The analysis covers the proportion of employees making international trips over different time 
periods, the frequency of trips, modes of transport used, and destinations visited. Expectations 
for the next 12 months are also explored. Results are broken down by company size to highlight 
variations in travel behaviour. The data provides insights into how international business travel has 
evolved since the pandemic and the outlook for the near future in a changing global context. 

For the international business travel questions, the 2025 survey included businesses that 
conducted both domestic and international business travel, as well as those that only conducted 
international business travel. This is a change from the previous 2021 survey, which only included 
businesses that conducted both types of business travel. This difference in sample composition 
should be kept in mind when interpreting and comparing results. 

3.1 Proportion of employees making international business trips over different time 
periods 

Businesses who  had  conducted  at  least  some  international  business  travel,  experienced  a 
decrease  in  the  proportion  of employees  making  international business  trips from  27%  in March  
2019 - February 2020 (pre-pandemic)  to  22%  in  August-November  2021  (pandemic period12),  and 
this  figure  remained  relatively  stable  at  23%  in  January-December  2024  (see  Figure  3.1).  

Of businesses who had conducted international travel in 2024, the proportion of employees 
anticipated to make international trips over the next 12 months remained stable at 23%. This 
varied slightly by business size, small sized businesses expected to see a slight increase in the 
proportion making international business trips (26% vs. 29%). Large sized businesses expect to 
remain consistent with the January - December 2024 period at 20% and medium sized businesses 
expected to see a slight decrease in these trips (23% in January–December 2024 vs. 20% in 12 
months’ time). 

12  The ‘pandemic  period  (Aug-Nov  2021)’  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Figure 3.1: Proportion of employees making international business trips over different time periods 

3.2 Frequency of employees making international business trips over different time 
periods 

In January-December  2024,  over  half (54%)  of  employees who travelled  internationally  for  
business  did  so  less  than  once  a  month  (see  Figure  3.213). J ust  under  one  in  three  (28%)  made  
international trips  one  to  three  times per  month,  while  15%  travelled  internationally  at  least  weekly.  

Looking ahead to the next 12 months, the anticipated frequency remains broadly the same. Around 
half (52%) of employees who are expected to make international trips in the coming year will travel 
less than once a month, while the proportion travelling one to three times per month rises slightly 
to 32%. The proportion expected to travel at least weekly holds steady at 15%. 

However, there were some notable differences in the expected frequency of international travel 
for the next 12 months by business size. Around half (56%) of employees in large sized businesses 
and 53% in medium sized businesses, were anticipated to travel at least monthly, compared to 
34% in small sized businesses. The proportion that was expected to travel at least weekly was 
broadly consistent across business sizes, at 14% for small sized businesses, 17% for medium sized 
businesses, and 15% for large sized businesses, in line with the 15% overall figure. 

13  Historical  comparisons  are not  available for  this  question  as  there was  a  change in  question  in  the  2025  survey.  
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Figure 3.2: Frequency of employees making international business trips 

3.3  Modes of  transport  used  for international  business travel  
Air travel was by far the most common mode used for international business journeys in January-
December 2024, with 90% of companies reporting that their employees travelled by air (see Figure 
3.3). This was followed by train (including vehicle on Eurotunnel) at 37%, car (hire or private) at 25% 
and private taxi at 20%. 

Overall, international business travel was expected to remain similar over the next 12 months (see 
Figure 3.1), however, businesses with international travel plans over the next 12 months anticipate 
an increased usage across all transport modes. This apparent discrepancy likely arises from the 
different respondent groups for each question: overall travel expectations were gathered from all 
participants, whereas transport mode preferences were only surveyed among those already 
planning international trips. Specifically, two-fifths (37%) anticipated an increase in air travel, 29% 
expected a rise in train journeys and 30% predicted an increase in car use (hire or private). 

These findings indicate that while air travel dominated international business trips and is set to 
grow further, companies are also turning to a wider range of transport options. 
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Figure 3.3: Mode of transport used for international business travel over different time periods (multiple 
response question) 

3.4  Destinations for international  air  business  travel  

Europe was by far the most common destination for international business air travel in January-
December 2024, with 84% of businesses reporting that their employees flew there for work (see 
Figure 3.4). This was followed by North America at 43%, the Middle East at 23%, Central and 
Eastern Asia at 18%, and South and South-East Asia at 17%. 

Looking ahead to the next 12 months, the overall ranking of destinations remained similar, with 
Europe still expected to be the most popular at 83%. However, businesses expected to see some 
shifts in travel to other regions. The proportion that anticipated travel to Central and South Africa 
and to Central and Eastern Asia were both projected to rise by 5 percentage points, to 15% and 
23% respectively. Expectations for travel to North America and to Australia and New Zealand were 
both forecast to increase by 4 points to 47% and 17%. 

Large sized businesses were more likely to have expected international travel to a range of 
countries compared to small and medium sized businesses. For example, large sized businesses 
anticipated that in the next 12 months 61% of their employees travelling internationally would 
travel to North America, compared to 31% for small sized businesses and 44% for medium sized 
businesses. Large sized businesses also anticipated that 33% of their employees travelling 
internationally would travel to Central and Eastern Asia, compared to 11% for small sized 
businesses and 19% for medium sized businesses. 
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Figure 3.4: Destinations for international air travel over different time periods (multiple response question) 
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4 Preferences when travelling for business  
This section explores the preferences and considerations of businesses when making decisions 
about business travel, based on 1,000 decision-makers in companies with influence over business 
travel decisions. The analysis covers the impact of remote working on replacing business travel, 
the balance between in-person and remote activities, and policies around overnight stays for 
domestic and international trips. 

4.1  Remote working  practices  
In the 2024 survey, when participants were asked how much remote working had replaced 
business travel within their organisation, nearly half (48%) of businesses reported that remote 
working had replaced some of their business travel. A further 15% said that most of their business 
travel had been replaced by remote working, while 4% reported that all of their business travel had 
been replaced (see Figure 4.1). 

However, just over three in ten (33%) businesses said that remote working had not replaced any of 
their business travel at all. This suggests that while remote working has had some impact on 
business travel patterns, it has not significantly diminished the overall demand for business travel. 
Many organisations still recognise the importance of in-person interactions for certain business 
activities. 

There were some notable differences in the extent of remote working replacement by company 
size. Large sized businesses were the most likely to report that remote working had replaced some 
of their business travel, at 55%, compared to 42% of small sized businesses. 

Conversely, small sized businesses were the most likely to say that remote working had not 
replaced any of their business travel, at 38%, compared to 26% of large sized businesses. 

The proportion saying that remote working had replaced most, or all business travel was broadly 
consistent across business sizes, at 14% for small sized businesses, 16% for medium sized 
businesses, and 16% for large sized businesses. 

These findings indicate that while remote working had partially substituted for business travel 
across organisations of all sizes, the effect had been somewhat stronger among larger sized 
businesses. However, the fact that a quarter (26%) of even large sized businesses had not seen any 
replacement of travel by remote working suggests that in-person interaction remains important 
for many business activities. 
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Figure 4.1: Remote working practice by business size 

For most activities, the majority of businesses said that employees mostly travelled to conduct the 
activity in person rather than doing it remotely. This was particularly pronounced for attending 
exhibitions or trade shows (81%), attending conferences (74%), and meetings with clients or 
construction or other site visits (72%). Even for the two activities done the least in-person, general 
business activities (57%) and training, research and education (57%), the number of businesses 
saying their employees did these in-person was substantially more than half (see Figure 4.2). 

Figure 4.2: In-person versus remote working activities 

4.2  Business travel  policies and preferences  

For international business travel, nearly half (46%) of all businesses said that employees were 
allowed to stay overnight in any circumstances (see Figure 4.3). A third (33%) said overnight stays 
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were allowed in some circumstances, while only 9% said employees should travel on the day only, 
6% said ‘other’ and 5% said don’t know. 

The pattern was similar across business sizes, with 46% of small sized businesses, 43% of medium 
sized businesses, and 49% of large sized businesses having allowed overnight stays in any 
circumstances for international travel. The proportion saying overnight stays were allowed in 
some circumstances was 30% for small sized businesses, 38% for medium sized businesses, and 
37% for large sized businesses. 

Among organisations that had conducted international business travel in 2024, there was an 
increase in those citing that their policies allow overnight stays in any circumstance (54%) and 
allow overnight stays in some circumstances (36%), compared to all businesses. However, the 
same proportion (9%) said employees should travel on the day only. 

However, for domestic business travel, businesses were more likely to have preferred or required 
day-only travel (see Figure 4.4). Over half (54%) of all businesses said employees were allowed to 
stay overnight in some circumstances when travelling domestically, while only 28% said it was 
allowed in any circumstances. 16% said employees should have travelled domestically on the day 
only. Again, this pattern was broadly consistent across business sizes. 

Figure 4.3: International business travel overnight stays policies and preferences 
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Figure 4.4: Domestic business travel overnight stays policies and preferences 

Overall, 12% of businesses whose employees had travelled by air said their employees travelled on 
outbound flights (departing the UK) at night between 23:00 and 06:59 (see Figure 4.5). A slightly 
higher proportion, 16%, reported that their employees travelled on inbound flights (arriving in the 
UK) at night. 

Figure 4.5: Flight times for business travel by air (multiple response question) 

For those organisations whose employees travelled at night by air, the vast majority said that if 
these night flights were no longer available, they would have used flights at a different time of day 
(74%) or travel by a different mode of transport (12%). Just over one in ten (12%) would have used 
video-conferencing or remote working options instead. No businesses said they would have 
stopped doing the work activity altogether if night flights had been unavailable. This suggested 



        

 
 

 

          
           

          

          
             

            
             

          
           

      

           
            

        
              

             

 

           
               

            
       

      

           
        

Ipsos | DfT Business Survey | Report V5 32 

that while night flights were utilised by some organisations, they were not seen as essential for 
most business activities. Base sizes for this question were too small for subgroup analysis among 
business size, however, the pattern of responses was generally similar across business sizes. 

4.3  Future  considerations for business travel  
When businesses were asked about airport expansion in the UK, the majority (57%) of businesses 
agreed that airport expansion would be beneficial to their organisation, with 22% strongly agreeing 
and 35% somewhat agreeing (see Figure 4.6). In contrast, only 10% disagreed (4% somewhat, 6% 
strongly) that expansion would benefit them. Nearly a third (31%) neither agreed nor disagreed. 

However, there were notable differences by business size, with agreement that airport expansion 
would be beneficial being substantially higher among large sized businesses (71%) and medium 
sized businesses (67%) compared to small sized businesses (42%). 

Conversely, small sized businesses were much more likely to be neutral, with 42% saying they 
neither agreed nor disagreed that expansion would benefit them, compared to 21% of medium 
sized and 20% of large sized businesses. Disagreement with expansion benefiting the organisation 
was also higher among small sized businesses at 12%, compared to 7% for large sized businesses. 

Figure 4.6: Level of agreement that airport expansion in the UK would benefit business 

When deciding what the most important aspects were to consider when deciding about travelling 
for business by air in the future for international or domestic purposes, the overall cost of the trip 
was the most important factor, cited by 46% of all businesses (see Figure 4.7). This was followed 
by the availability of direct flights (33%), flexibility of travel options (30%), airport location (27%), 
and the time taken to travel (27%). 

Whilst considerations were similar across all business sizes, large sized businesses were the most 
likely to have considered the availability of direct flights (39%), flexibility of travel options (39%) 
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and frequency of flying program (13%) compared to small sized businesses (27%, 23% and 8% 
respectively). 

Figure 4.7: Most important aspects businesses will consider when deciding about future international or 
domestic air travel (multiple response question) 

When asked about the most important considerations for future domestic rail business travel of 
any distance, as with air travel, the overall cost of the trip was the most commonly cited factor, 
mentioned by 44% of businesses (see Figure 4.8). However, the time taken to travel was the 
second most important consideration for rail, at 39%, followed by flexibility of travel options at 
35%. 

Factors related to rail service provision, such as train station location (32%) and the availability of 
direct trains (31%), were also seen as important by around a third of businesses. 

There were a few more differences among business sizes for considerations about future rail 
travel. For example, large sized businesses were more likely to have considered the flexibility of 
travel options the most important (43%) compared to medium sized businesses (29%) and small 
sized businesses (31%). Also, medium sized and large sized businesses were more likely to have 
considered the employees' willingness to travel as the most important factor (25% and 24% 
respectively) compared to small sized businesses (14%). 
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Figure 4.8: Most important aspects businesses will consider when deciding about future domestic rail 
travel (multiple response question) 
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5  Decarbonisation plans and 
implementation 

This section examines the extent and nature of businesses' plans to reduce carbon emissions from 
their activities. The analysis covers the prevalence of decarbonisation plans, changes over 
different time periods, and differences by business size. 

5.1 Plans for carbon reduction 
As  of January-December  2024,  nearly  two-thirds  (65%)  of businesses said  they had  plans to  
decarbonise,  with 34%  definitely  having  plans and  31%  thinking  they had  plans  (see  Figure  5.1). T his  
represented  a  slight d ecrease  from  the  pandemic  period  (Aug-Nov  202114),  where  72%  reported  
having  decarbonisation plans  (35%  definitely  and 37%  thinking  they  had  plans).  

The  proportion of businesses saying  they definitely  did  not  have  plans to  decarbonise  increased  
from  4%  in  the  pandemic period  (Aug-Nov  202114) to  8%  in  January-December  2024,  whilst  6%  of 
businesses did  not  know  if their  business  was  planning  to  decarbonise  in January-December  2024.  

Figure 5.1: Proportion of businesses planning to reduce carbon dioxide produced by business activities in 
the future over different time periods 

There were substantial differences in plans to decarbonise by business size. Large sized 
businesses were the most likely to have reported having decarbonisation plans, at 80% (see Figure 
5.2). This included 45% who definitely had plans and 35% who thought they had plans. The 
proportion of large sized businesses without plans was comparatively low, at just 17%. 

14  The ‘pandemic  period  (Aug-Nov  2021)’  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Medium sized businesses also had a high proportion with decarbonisation plans, at 76%. 35% 
definitely had plans and 41% thought they had plans, while 20% did not have plans. 

However, among small sized businesses, only half (50%) reported having plans to reduce carbon 
emissions. A quarter (25%) definitely had plans, and another quarter (25%) thought they had plans. 
Two in five small sized businesses (40%) had no decarbonisation plans, including 27% who did not 
think they had plans and 13% who definitely did not have plans. 

Figure 5.2: Proportion of businesses planning to reduce carbon dioxide produced by business activities by 
business size 

5.2  Familiarity with  organisation’s decarbonisation  plans  
As  of January-December  2024,  nearly  two-thirds  (64%)  of  businesses with  decarbonisation plans 
said  they  knew  at  least  a  fair  amount  about  them  (see  Figure  5.3). T his  included  27%  who knew  a  lot  
and 38%  who  knew  a  fair  amount. T his  represented  a  substantial  increase  in familiarity  compared  
to  the  pandemic period  (Aug-Nov  202115),  when  only half (50%)  had  known  at  least  a  fair  amount  
about  their  plans.  

Levels of familiarity with business plans to decarbonise were relatively consistent across business 
sizes. However, whilst the medium sized business base size was too small for robust significant 
testing, it appeared that they were the most likely to have known a lot or a fair amount about the 
decarbonisation plans (71%) compared to large sized businesses (67%) and small sized businesses 
(58%). 

15  The ‘pandemic  period  (Aug-Nov  2021)’  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  
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Figure 5.3: Level of familiarity with organisation's plans to decarbonise business activities in the future 

5.2.2 Decarbonisation measures already being implemented 
As of January-December 2024, the most common decarbonisation measures in place were 
providing video-conferencing facilities to reduce travel (42%), allowing more home working (40%), 
and allowing flexible start/finish times to avoid peak-time travel (33%) (see Figure 5.4). 

Compared  to  the  pandemic period  (Aug-Nov  202116),  there  were  some  notable  shifts  in the  
prevalence  of  different  decarbonisation activities.  The  proportion providing  videoconferencing  
increased  slightly  from  40%  to  42%,  while  those  allowing  more  home  working  decreased  from  45%  
to  40%. F lexible  start/finish times saw  a  small rise  from  30%  to  33%.  

More substantial changes were seen in the adoption of sustainable travel providers (up from 21% to 
27%), directly providing employee transport (up from 13% to 21%), and incentivising ridesharing 
(down from 27% to 14%). However, the proportion providing electric vehicles (EV) charge points fell 
significantly from 28% to 17%, as did those reducing long-distance rail travel (28% to 17%) and 
overall fleet size (15% to 6%). 

16  The ‘pandemic  period  (Aug-Nov  2021)’  refers  to  a  4-month  time period  compared  to  the other  time periods  mentioned,  which  are 12  months.  



        

 
 

 

           
      

 

           

           
            

          
         

          
             

         

Ipsos | DfT Business Survey | Report V5 38 

Figure 5.4: Activities companies are currently implementing to reduce the number of trips/carbon 
emissions of employee travel (multiple response question) 

5.2.3 Plans to start implementing decarbonisation measures within the next 3 to 5 years 

Businesses were asked about the activities that their organisation was planning to start 
implementing in the next 3-5 years to help reduce the number of trips and carbon emissions from 
employee travel, alongside the proportion who were already implementing each measure as of 
January-December 2024. The most common activities that businesses planned to newly adopt in 
the coming 3-5 years were allowing flexible start/finish times (24%), providing EV charge points 
(17%), reducing air travel (16%), providing reserved EV parking (16%), incentivising ridesharing (16%) 
and allowing for more work from home (16%) (see Figure 5.5). 



        

 
 

 

            
          

         
       

         
           

            
            

    

            
            

             
             

  

Ipsos | DfT Business Survey | Report V5 39 

In 3-5 years when the businesses have implemented the activities they said they plan to do, the top 
three decarbonisation measures, including those already doing so in 2024, will be, flexible start 
and finish times (57%), more work from home (56%) and providing video-conferencing facilities for 
employees to reduce their need to travel (53%). 

In most cases, the proportion planning to implement each measure was lower than the proportion 
who were already doing it. For example, while 33% already allowed flexible start/finish times, 24% 
planned to start doing so. Similarly, 42% already provided video-conferencing facilities, while only 
11% planned to start. This suggests that many companies have already adopted the most common 
decarbonisation measures for business travel. 

However, there were some activities where the proportion planning to start was similar to or 
higher than the proportion already doing them. 17% planned to start providing EV charge points, 
compared to 17% who already did so. 16% planned to start incentivising ridesharing, versus 14% 
who already did, and 12% planned to start reducing supply chain length, compared to 9% who were 
already doing this. 
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Figure 5.5: Activities companies plan to start implementing in the next 3-5 years to reduce the number of 
trips/carbon emissions of employee travel (multiple response question) 
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Our standards and accreditations  
Ipsos’  standards and accreditations provide  our  clients with the  peace  of mind  that  they can 
always  depend on us to  deliver  reliable,  sustainable  findings.  Our  focus on  quality and continuous 
improvement  means we  have  embedded  a  “right f irst  time”  approach  throughout  our  organisation.  

ISO 20252 

This is the international specific standard for market, opinion and social research, 
including insights and data analytics. Ipsos UK was the first company in the world to gain 
this accreditation. 

Market Research Society (MRS) Company Partnership 

By being an MRS Company Partner, Ipsos UK endorse and support the core MRS brand 
values of professionalism, research excellence and business effectiveness, and commit 
to comply with the MRS Code of Conduct throughout the organisation & we were the first 
company to sign our organisation up to the requirements & self-regulation of the MRS 
Code; more than 350 companies have followed our lead. 

ISO 9001 

International general company standard with a focus on continual improvement through 
quality management systems. In 1994 we became one of the early adopters of the ISO 
9001 business standard. 

ISO 27001 

International standard for information security designed to ensure the selection of 
adequate and proportionate security controls. Ipsos UK was the first research company in 
the UK to be awarded this in August 2008. 

The UK General Data Protection Regulation (UK GDPR) 
and the UK Data Protection Act 2018 (DPA) 

Ipsos UK is required to comply with the UK General Data Protection Regulation (GDPR) and 
the UK Data Protection Act (DPA). These cover the processing of personal data and the 
protection of privacy. 

HMG Cyber Essentials 

Cyber Essentials defines a set of controls which, when properly implemented, provide 
organisations with basic protection from the most prevalent forms of threat coming from 
the internet. This is a government-backed, key deliverable of the UK’s National Cyber 
Security Programme. Ipsos UK was assessed and validated for certification in 2016. 

Fair Data 

Ipsos  UK is s igned up  as a   “Fair Data”  company  by  agreeing  to adhere  to twelve  core  
principles.  The  principles s upport and complement other standards  such  as I SOs,  and the  
requirements of   data  protection  legislation.   .  
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For more information  
3 Thomas More Square  
London  
E1W 1YW  

t: +44 (0)20 3059 5000  

www.ipsos.com/en-uk 

http://twitter.com/IpsosUK 

About  Ipsos  Public Affairs  

Ipsos Public Affairs works closely with national governments, local public 
services and the not-for-profit sector. Its c.200 research staff focus on 
public service and policy issues. Each has expertise in a particular part of 
the public sector, ensuring we have a detailed understanding of specific 
sectors and policy challenges. Combined with our methods and 
communications expertise, this helps ensure that our research makes a 
difference for decision makers and communities. 

http://www.ipsos.com/en-uk
http://twitter.com/IpsosUK
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