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 Overall average trust in charities has remained consistently high since 2020, with 57% of people having high trust (level with 2024) although 
the proportion with low trust has slightly increased since last year (up from 9% to 10%). Charities continue to be more highly ranked 
compared to other organisations, with only doctors outperforming them. 

 Trust in charities is higher among those from higher socio-economic backgrounds and those with knowledge of the charity sector, for 
example, those that have heard of the Commission, those that have high knowledge of the Commission and those/those with a family
member have had contact with a charity in the last year. 

 Donations reaching the end cause and the purpose of the charity being achieved are still the most important factors in whether the public 
trust charities or not. Donations reaching the end cause is also the most likely factor in whether the public support a charity or not. This was 
a recurring theme through the focus groups, where participants emphasised the importance of donations being used for the stated purpose 
of the charity, and where this hadn’t happened in specific high-profile cases they had read about, their trust was negatively impacted.

 How other charities act is more likely to make respondents support a charity more than make them support a charity less. Views were mixed 
in the focus groups as some felt high profile cases of charity scandals did impact on their support for other charities, but others felt charities 
could not be judged on the actions of other charities. 

 A charity being regulated is also an important factor when the public consider donating money, but not as important as the purpose of the 
charity or most of their donation reaching the end cause. 

 Regulation an important factor in whether the public trust a charity or not, as well as a key factor when considering donating money. 
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 There has been an increase in public belief that charities they know about are acting positively (e.g making a difference or operating to high 
ethical standards). The largest increase has been in belief that most of the money raised goes on the end cause and that there is 
transparency around decision making.

 If a charity undertakes campaigning it doesn’t negatively impact whether the public support it, in some cases participants were more likely 
to support the charity. Participants felt charities should be campaigning for long-term social change but also recognised the need for 
charities to also offer immediate relief, so felt a balance needed to be struck between the two.

 Awareness of the Charity Commission has remained stable, but claimed depth of knowledge has increased. The Captain Tom Foundation 
charity investigation is mainly how people have heard about the Charity Commission recently. How the Charity Commission has handled 
this investigation has increased positivity towards the Commission.

 Among those that know the Commission well, most have positive views of the Commission and trust it to make the right decisions and act 
impartially. 

 While there have been high levels of awareness of the Captain Tom Foundation, overall trust in charities has not been impacted and has 
remained stable, maybe due to how the Charity Commission have handled the investigation. Focus group participants were balanced in 
their views as  while actions of high-profile charities could impact their trust, there was also a sense that it wasn’t fair to question all 
charities due to the actions of a few.  
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 Awareness of the register of charities has increased slightly since 2024, but this hasn’t translated into greater usage. Participants said they 
would only use the register if they wanted to check a charity that they wanted to donate to, but had never heard of, or they were sceptical 
about a charity. Most did not use the register before donating to a charity as they went by the reputation of the charity or a personal 
connection which led them to already have trust in the charity.

 Financial support for charities has declined post-covid as donations decline, while demand for charities’ services has increased
significantly over the last 5 years. Volunteering has seen an uplift post-covid, and of those that volunteered/family volunteered, 4 in 10 had 
long term involvement with the charity.
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Overall Trust in Charities
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Overall trust has remained consistently high since 2020 

A1. Firstly, thinking about how much trust and confidence you have in charities overall, on a scale of 0-10 where 10 
means you trust them completely and 0 means you don’t trust them at all, how much trust and confidence do you have in 
charities? Base: All respondents (4092)

Overall trust in Charities over time (mean score)

6.3
6.6 6.6 6.7 6.7

5.7
5.5

6.2
6.4

6.2 6.3
6.5 6.5

2005 2008 2010 2012 2014 2016 2018 2020 2021 2022 2023 2024 2025

From 2018 onwards, the survey was conducted online rather than via telephone. This question, 
however, was also asked on a concurrent telephone survey as a comparison in 2018, giving a 
mean score of 5.7/10 (a difference of +0.2)



In 2025, almost 6 in 10 say they have high trust in charities while 1 in 10 have very low 
trust, an increase since 2024
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High trust in charities is higher among:

 Those with a degree or higher (64%)

 SEG AB (65%)

 Least deprived (62%)

Having knowledge of the charity sector also 
increases high trust:

 Heard of the Charity Commission (63%)

 High knowledge of the Charity Commission 
(83%)

 They or a family member have had contact with 
a charity in the last year (62%)

A1. Firstly, thinking about how much trust and confidence you have in charities overall, on a scale of 0-10 
where 10 means you trust them completely and 0 means you don’t trust them at all, how much trust and 
confidence do you have in charities? Base: All respondents: 2024 (4599), 2025 (4092)

Trust in Charities Analysis 

9% 10%

34% 33%

58% 57%

2024 2025

Summary: High trust (7-10)

Summary: Medium trust (4-6)

Summary: Low trust (0-3)

Significant difference 
against previous wave at 
95% confidence interval



7% 10% 15% 19% 26% 21% 21%
31%

41%
52% 52%

25%
33%

35%
36%

42% 48% 51%
42%

38%
33% 33%68%

57% 50% 45%
33% 31% 27% 26% 21% 15% 15%

Doctors Charities Banks Police Social Services Ordinary man/
woman on the

street

Private
companies

Local Council Newspapers MPs Government
Ministers

Summary: Low trust (0-3) Summary: Medium trust (4-6) Summary: High trust (7-10)
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Trust in charities still ranks very high compared to other organisations, with only trust in 
doctors continuing to rank higher

Summary: A2. On a scale of 0-10 where 10 means you trust them completely and 0 means you don’t trust them at all, 
please tell me how much trust and confidence you have in each? Base: All respondents (4092)

Trust in other organisations
7.1 4.7 3.56.5 6.1 5.8 5.2 5.2 5.1 4.2 3.5Mean

Significant difference 
against previous wave at 
95% confidence interval



Drivers of Trust in Charities
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C2. Which of the following are the most important in whether you trust a charity or not? C1. To what extent do you think that 
charities that you know about are...? Base: All respondents (4092)

15%

18%

21%

21%

25%

30%

39%

45%

53%

The people that run the charity have a range of different backgrounds and skills

The charity listens to feedback from their supporters and people that use their services

It is clear who runs the charity and is responsible for making decisions

That it keeps its staff, volunteers and people who use its services safe from harm

The charity is a voice for the people or causes it supports

That it operates to high ethical standards

It is easy to see how much the charity has raised, and how this money has been spent

The charity makes a real difference to the people and communities that it serves by
achieving its stated purpose

Most of the money raised is spent directly on the causes the charity supports

Importance in whether to trust a charity or not

Donations reaching the end cause, and the charity making a real difference, are the most 
important factors for public trust in charities

Question structure has 
changed since 2024 but the 

top areas of importance 
have remained similar. 



Participants highlighted that it was 
important to them that their 
donations reached the end cause. 
They knew that operational costs 
and salaries were necessary, but 
most of their donation should go 
towards the purpose of the charity. 

“the money I’m donating should go 
to the end cause, well, a lot of it, but 
again, you need people in the 
charities who are going to get paid a 
fair wage." 
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Throughout the focus groups, participants emphasised the importance of donations 
being spent on the cause the charity supports, and where this hadn’t happened their 
trust was impacted

However, throughout participants described where they 
were concerned the end cause wasn’t prioritised and 
discussed examples of when funds had been 
mismanaged, all of which led to some distrust:

Sceptical about type of fundraising: One participant was 
sceptical about charities that approach you on the street 
as they were concerned how much of their donation 
would go to commission for employees and not the 
intended cause.

"Then how much money actually goes for the charity 
because these people are paid employees, and they get 
commissioned for signing up people on direct debit. So, 
I'll be honest, I stay away from those people and do not 
engage in any conversations.“

CEOs’ salaries: Negative media exposure involving high 
salaries for charity executives impacted participants' 
trust. They were concerned about whether their 
donations were being used effectively to support the 
charity’s purpose.

“I think somebody else said if a CEO or director has got a 
huge salary, then I don't really want to support them.”

Charity scandals: Reports of scandals involving charities 
made participants question newer charities or charities 
with a lot of media exposure. Hearing examples of 
charities that had not spent the assumed proportion of 
funds on the end cause, made them disappointed and 
more sceptical about charities with high publicity. 

“It's made me think any kind of new charity, even if they 
are kind of like, I don't know, kind of bigger and on the 
TV and more. I'm going to be sceptical more of those 
types of charities now after hearing the story."

Overall, participants valued transparency, accountability, 
and clear communication about how funds are used. 
Concerns about mismanagement, high executive 
salaries, and deceptive practices impacted their trust in 
charities. Participants preferred supporting organisations 
with a good reputation and those where they could see 
the direct impact of their contributions.

Focus Groups



14

There has been an increase in almost all statements, with the largest in a belief that most 
of the money raised goes on the end cause

C1. To what extent do you think that charities that you know about are...? Base: All respondents (4092) C1. To what extent do you think that 
charities that you know about are...? Base: All respondents (4092)

The extent charities they know about are…

30%

28%

28%

26%

28%

17%

24%

17%

22%

40%

40%

40%

39%

36%

43%

34%

40%

33%

17%

18%

16%

19%

20%

23%

24%

22%

25%

4%

4%

3%

4%

6%

4%

9%

5%

9%

9%

9%

14%

11%

10%

12%

10%

16%

11%

Making a real difference for the people and communities they
serve by achieving its stated purpose

Acting as a voice for the people or causes it supports

Keeping their staff, volunteers and people who use their services
safe from harm

Operating to high ethical standards

Spending most of the money raised directly on the causes the
charity supports

Listening to feedback from their supporters and people who use
their services

Making it easy to see how much the charity has raised, and how
this money has been spent

Ensuring the people that run the charity have a range of different
backgrounds and skills

Making it clear who runs the charity and is responsible for making
decisions

Very much so To some extent Only a little Not at all Don't know

Happening to at least 
some extent

70%

68%

67%

66%

64%

61%

57%

56%

55%

+1%

+2%

+6%

+5%

+7%

+2%

+4%

-1%

+6%

2025 vs 2024



Supporting Charities
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Again, money donated going to end cause is what is most likely going to make somebody 
support a charity, and how other charities act is the least likely

72%

69%

64%

32%

19%

22%

26%

53%

3%

4%

5%

6%

5%

5%

5%

9%

A high proportion of raised funds go to the
end cause

They are transparent in how much is raised
and where it is spent

They are a registered charity

How other charities act

It makes me support the charity more It makes no difference It makes me support the charity less Don't know

C6. How much impact does each of the following have on your likeliness to support a specific charity? Base: All respondents (4092)

Impact on likeliness to support a specific charity 

How other charities act is more likely to 
make respondents support the charity more 

than support them less. 

In the qualitative research participants noted 
how high-profile charities with scandals 
attached to them could make them feel 

dubious about newer charities or ones that 
had gained significant publicity, but there 
was also a feeling that you “can’t tarnish 
them all with the same brush”, and just 

because one charity acts in a negative way, it 
doesn’t mean they all are. 
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If giving money, most people felt that an organisation being a registered charity, and 
being accountable, were the most important aspects of how it is set up and run

Importance of factors when giving money to a good cause (multi choice)
55%

44%

31%

30%

26%

23%

18%

13%

7%

1%

The organisation is registered as a charity

It is run by people who are properly appointed and
legally accountable

The cause/need is what's important; the organisation
doesn't matter

There is a regulator for this kind of organisation

It is led by people with personal experience of the issues

The organisation is based in my local community

It's a convenient online platform where I can donate

The organisation has an online presence

Don't know

Other

E6. If you were to give money in support of a good cause, which of the following would be the most important to you? 
Base: all respondents (4092)



"You know, for example, Pakistani floods. I think that was about two 
years ago now. That was kind of a big matter. So, you know, I was 

moved to make a one-off contribution to that. So there's been kind of 
events that have happened where, you know, in poorer countries, like 
natural disasters, where I've often been just moved to send something 

on the whim.“

"Well, I started a few years before lockdown. I started volunteering at 
our local country park, because it was somewhere I always visited. And 

it was not only was I helping the park, but whatever I was doing, I 
thought it gave me personal development. And it was really, really good 

for my mental health. So really, for me, it's to have this intrinsic 
personal interest in the cause. So I can make a difference as well.“

"So for me I think it is just like some others have said, I do mainly 
choose who to support based on personal experience if there's 

something in particular that has affected me and that I know they've 
helped quite a lot or just you know from hearing from other people that 
these charities have helped so there is evidence that they do quite good 

work with the money that they raise."

How participants decide which charities to support with their time or money:
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Alignment with personal beliefs, reputation, transparency and personal connection were 
the main factors focus group participants considered when deciding which charities to 
support

Alignment with Personal Beliefs: Participants were more likely to support charities 
that aligned with their values and interests, for example supporting charities 
associated with their local church, or causes that they personally cared about, such as 
the local community or animal welfare.

Reputation: Negative media exposure or scandals involving a charity could impact 
participants’ likelihood to support. For instance, participants mentioned being wary of 
charities that had been involved in financial misconduct or other controversies. 

Transparency: How funds were used and how much reached the end cause were key 
considerations. Participants emphasised the importance of transparency in where the 
money is spent and how much reaches the end cause. They preferred charities with a 
good track record and clear communication about how donations are spent.

Personal Connection: Direct involvement in the charity or knowing somebody 
impacted by the charity were reasons for support. Many participants had family 
members that had benefitted by health charities (e.g. hospices or cancer research) so 
were motivated to support the charities.

1

2

3

4

Focus Groups



44%

47%

3%
6%

It makes me more likely to
support the charity

It makes no difference

It makes me less likely to support
the charity

Don't know
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Charities campaigning either makes participants more likely to support the charity or 
makes no difference. Fewer than 1 in 20 would be less likely to support a charity that 
campaigned

C7. And if a charity is involved in campaigning, does that affect whether you would support them? Base: All respondents (4092)

Impact of campaigning on support

The impact of charities campaigning on support 
differed by the following:

 Age: 16 – 34-year-olds more likely to support 
(54%), 65+ are more likely to say it makes no 
difference (61%)

 Education: those degree educated are more likely 
to support (52%), those with no qualifications 
more likely to say it makes no difference (55%)

 Contact with a charity: those that have had 
contact are more likely to support (50%), those 
with no qualifications more likely to say it makes 
no difference (62%)

For those that are less likely to support a charity after 
it campaigns, they are more likely to be male (5%) and 
have low trust in charities (9%).

Analysis 



Participants emphasised the importance of charities in addressing immediate needs 
and providing essential services to vulnerable populations, such as the homeless, 
refugees, and those affected by natural disasters overseas. 

Participants also noted charities had to fill the gaps where government support was 
lacking so if they were to switch focus to long term social change, no other 
organisation would be able to provide this help. 

However, participants could also see the value in advocating for social change. By 
advocating for social change, the root causes could be addresses which would reduce 
the need for immediate relief in the future. 

On balance, most decided that both were important roles for charities as they need to 
effectively address urgent needs, but also work on improving societal issues. 

There was also consideration for how the charity is set up and what it aims to achieve. 
Charities that try to relieve urgent situations should continue with that purpose, but 
for long-term standing societal issues, there should be some focus on addressing the 
root causes.
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Focus group participants felt charities should strike a balance between immediate relief 
and campaigning for long term social change 

“I'd say focusing on the current issue more than like trying to help for in the future 
because they need all these causes, they need a lot of money at the current time.”

“I think this time that we're living in is sort of plugging the gaps where the 
government can't or won't enable help.”

"I guess it kind of depends on the situation. Obviously, for example, like 
fundraising for Gaza there's kind of immediate need, but overall, I think probably 
long-term changes better, because I think it'd be more sustainable and better in 
the long run, if that makes sense." 

"I think they've got to focus on it all, haven't they? They've got to focus on the now 
and the medium and the long-term, because if they don't focus on the long-term, 
they're going to be in trouble, but you can't forget now and then, so you've got to 
do everything you can for now, but you've also got to hope that in the future 
things would change and you can help that change." ”I think at the moment a lot of charities are just surviving day-to-day, aren't they? 

I mean I don't think with the money that's they're raising and all that has gone on 
with the government that they can look too far in advance. I think they've just 
looked to help the people they can, to help the people they can in the future, and 
do the best they can with what they've got."

"I think charities should be focusing on long-term solutions to societal problems. 
It's important to address immediate needs, but without tackling the root causes, 
we're just putting a band-aid on the issue."

"I think it very much depends on the basic area that the charity has chosen to 
operate in. Some issues lend themselves to immediate care and raising funds for, 
or whatever, and others, do you know what the way we fix this is by campaigning 
and getting the government to step up or getting people to step up?”

Focus Groups



Financial support for charities has declined post-covid, while demand for charities’ 
services has increased significantly over the last 5 years

62%

54% 54% 52%
47% 48%58%

44%
49%

52%
47% 46%

17%

14%
12%

15%

16% 16%

11%

17% 17% 16%

14% 15%

7% 7% 5% 7% 9% 7%

2020 2021 2022 2023 2024 2025

 Donated money or goods, or raised funds for a charity

 Used a charity shop

 Volunteered for a charity

 Taken part in a charity campaign

 Worked for a charity
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9%

5%

6%
7%

9%
10%

7%
6%

6%

6%

8%
8%

3%
4% 4%

5%

8%

9%

0%

2%

4%

6%

8%

10%

12%

2020 2021 2022 2023 2024 2025

 Attended a charity- run community facility (e.g. club  or community
centre)

 Used other charity services (e.g.  advice, animal welfare, outdoor space)

 Received food, financial, medical or similar help

Charitable giving over time Receiving from charities over time
Covid’19 lockdownCovid’19 lockdown

E1. Have you or any of your close family had contact with a charity in the last year? Base: All respondents: 2024 (4599), 
2025 (4092)
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Of those that volunteered/family volunteered, 4 in 10 had long term involvement with 
the charity

Volunteer involvement

41%

38%

28%

3%

1%

6%

6%

4%

0%

0%

Long-term (e.g., ongoing or for a year or more)

Short-term (e.g., a few weeks or months)

One-off (e.g., a single event or project)

Don't know

Other

Among those that have volunteered

Amoing total population

E4. How would you describe your/your family members volunteer involvement with the charity? Base: where 
volunteered for a charity (702)

Long term volunteers are more 
likely to be in SEG AB (46%) and 

aged 65+ (70%).

Trust is much higher among long-
term volunteers (73%) compared 

to those that have no contact with 
charities (38%). 



Charities in the news
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10%

10%

8%

7%

7%

6%

5%

2%

2%

2%

2%

2%

2%

2%

14%

9%

Requesting donations (fundraising)

Ads/information about charities in general

Charities helping people in need

Positive perception of charities

Misuse of money/wasting money

Struggling charities

Captain Tom foundation

Immoral activities/bad press/scandals

Scamming/fraudulent activities

Ads/information about specific charities

Cancer charities

Charities/UN actions in Gaza/Palestine/Israel

Cancer research

RSPCA

Don't know

Other
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35% claim to have seen something in the news about charities recently, in line with 2024. 
Most coverage has been about fundraising, information or advising what charities do 

What has been heard/seen about charities in the 
news (coded responses)

B1. Have you heard, read or seen anything recently about charities in the news? Base: All respondents: 
2024 (4599), 2025 (4092) B2. What did you hear, read or see about charities in the news? Base: Where 
heard, read or seen something about charities (1525). Codes below 2% not shown. 

34% 35%

58% 57%

8% 8%

2024 2025

Don't know

Not seen charities
in the news
recently

Seen charities in
the news recently

Heard/read/see charities in the news 
recently

Significant difference 
against previous wave at 
95% confidence interval

Mentions of the 
Captain Tom 

Foundation and 
misuse of money 
have increased 

since 2024
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Most recent news coverage of charities has left the public feeling more positive about 
charities, despite more people seeing news about misuse of money

How what they have seen has changed opinions of charities

B3. How, if at all, did this change your opinion of charities? Base: Where heard, read or seen 
something about charities: 2024 (1643), 2025 (1525)

23%
28%

25%
25%

34%
30%

9% 8%

6% 6%
2% 2%

2024 2025

Don't know

It made me a lot more negative
about charities

It made me a little more negative
about charities

It made no difference to my
opinion of charities

It made me a little more positive
about charities

It made me a lot more positive
about charities

48%

15% 53% of those that had heard/read/seen anything 
about charities in the news recently said it left them 
feeling more positive about charities. 

Of those that had also heard/read/seen something 
about the Charity Commission in the news recently, 
72% said the charity news made them feel more 
positive about charities while those who had not 
heard anything about the Charity Commission 
recently were more likely to say the charity news 
made them feel more negative about charities 
(22%). 

Analysis 

53%

15%

Significant difference 
against previous wave at 
95% confidence interval



Participants were shown news articles reporting controversies about charities accepting 
donations from organisations associated with fossil fuels or linked to international conflicts. 

Accepting ‘bad’ donations

Participants were conflicted about whether charities should accept controversial donations. 
Some were opposed to taking the donations due to morally opposing where the donation had 
come from. This tended to divide by age, with those younger believing the donations should 
not be accepted ethically, while those older accepted the ethical dilemma, but still felt the 
money should be used. They felt that the need for donations was greater, and charities 
should only turn it down if they could get the donation elsewhere. 

“I think it's a very difficult question to answer. So maybe it's about the need and if other 
funding sources are available to them." 

"I think it would be a shame if the beneficiaries suffered because of where the money came 
from.”

Participants also considered the reputational damage of taking the donations, and the impact 
it would have on the beneficiaries. This was especially pertinent when discussing one charity 
that holds a festival. Participants noted how celebrities had pulled out of the lineup in protest, 
which could impact if people go and therefore how much is raised. The sentiment was that is 
a donation starts to negatively impact donations from elsewhere, charities should not accept 
it. 

The ends justifying the means

Most participants believed that the ends (supporting beneficiaries) could justify the means 
(source of donations), while younger participants generally felt that the ethical considerations 
should not be compromised. The majority felt that the goal of helping beneficiaries could 
justify accepting controversial donations.

"It's a tough decision. Sometimes the immediate need to help beneficiaries can outweigh the 
concerns about the source of the funds.”

"I believe that if the money is used for a good cause and makes a real difference, it can justify 
accepting it, even if the source is controversial."

Showing gratitude

Names on the wall were seen as outdated. Some felt everybody deserved to be thanked, 
while others felt no body should be thanked as it wasn’t why people donated and may 
encourage donating for the wrong reasons, such as notoriety. 

One participant felt names on the wall didn’t consider how much people could give. By just 
focusing on the large donations, it ignores those that gave a smaller donation, but it was a 
larger proportion of what they had available. 

One participant suggested a thank you note was a great way to show gratitude to everybody, 
but those that had received a thank you note felt it was a waste of the charities' money. 

For one participant, the charity being transparent about how they used the donations and 
showing the impact, it was having was a good way to show gratitude. 

“I think it's important for charities to show how the donations are being used and the impact 
they're having. It makes donors feel valued.”

No participants were able to name any grant makers.
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Most participants were ok with ‘bad’ funding sources as the end justified the means, but 
they were wary of reputational damage and the ethical implications 

“I think it's a very difficult question to answer. So maybe it's about the need and if other 
funding sources are available to them." 

"I think it would be a shame if the beneficiaries suffered because of where the money 
came from.”

“I think it's important for charities to show how the donations are being used and the 
impact they're having. It makes donors feel valued.”

"It's a tough decision. Sometimes the immediate need to help beneficiaries can outweigh 
the concerns about the source of the funds.”

"I believe that if the money is used for a good cause and makes a real difference, it can 
justify accepting it, even if the source is controversial."

Focus Groups



Awareness and knowledge of the Charity Commission
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Around half of the public have heard of the Charity Commission, in line with 2024

49%

47%
48%

50%

54%53%

202520242023202220212020

Aware
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Heard of the Charity Commission

B4A. Have you ever heard of the Charity Commission? Base: All respondents (4092)

Analysis 

25%
of those aware of the Charity 
Commission heard/read/saw 

something about them recently. 
This equates to 12% of the public.

Those that are older and come from higher socio-
economic backgrounds remain the most likely to have 
heard about the Charity Commission:
 65+ (66%)
 Live in the least deprived areas (59%)
 White (56%)
 Have a degree or higher (63%)
 Social grade AB (66%)
 Had contact with a charity in the past year (53%)



11%

5%

9%

12%

8%

5%

3%

2%

4%

1%

19%

10%

16%

13%

10%

9%

8%

6%

3%

2%

1%

19%

12%

It is good/ important (general positive)

Captain Tom charity investigation

They do charity investigations/checks

Recently heard about them (unspecific information)

Charity regulation/Monitoring

Help people in need

Fundraising activities/donations

Register charities

They support charities

Report publication

Don't know

Other

2024

2025

Positive sentiment for the Commission, and the Captain Tom charity investigation, are 
the most heard/read/seen things about the Charity Commission recently

B5. What did you hear, read or see about the Charity Commission? Base: Heard, read or seen something 
about the Charity Commission 2024 (455), 2025 (538)

What they have seen recently about the Charity Commission (coded responses)

Significant difference 
against previous wave at 
95% confidence interval



Overall, 43% of those that have heard of the Commission claim to know it well, which 
equates to a fifth of the total population, an increase since 2024

30B7. Before today, how well, if at all, do you feel you knew the Charity Commission and what it does? Base: 
Heard of the Charity Commission (2116)

19% 19% 18% 17%
19%

21%

53% 54%

50%
48% 47%

49%

0%

10%

20%

30%

40%

50%

60%

2020 2021 2022 2023 2024 2025
know the Commission well heard of the Commission

Percentage that claim to know the Charity Commission well 
Analysis 

Those who claim to know the Charity 
Commission well are still more likely to be:
 Male (50%)
 16 – 34 (65%)
 Live in London (59%)
 Live in the most deprived quartiles 

(50%)
 Social grade AB (55%)
 High trust in charities (50%)
 Have had contact with a charity in the 

past year (46%)

Significant difference 
against previous wave at 
95% confidence interval



The impact the Charity Commission has on trust
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13% 16%

36% 34%

47% 45%

2024 2025

Don't know

A lot less likely

Somewhat less likely

Neither

Somewhat more likely

A lot more likely
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Half are more likely to support charities after learning about the role of the Charity 
Commission, in line with 2024

B9. After reading the above, are you more or less likely to support charities? Base: All 
respondents (4092)

Likelihood to support charities after learning about the Charity Commission

Significant difference 
against previous wave at 
95% confidence interval

50% 49%

3%2%
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All the recent coverage of the Charity Commission has increased positive sentiment 
towards them

How what they have seen has changed opinions of the Charity 
Commission

B6. How, if at all, did this change your opinion of the Charity Commission? Base: Heard, read 
or seen something about the Charity Commission: 2024 (455), 2025 (538). Labels under 3% 
not shown.

30%

45%

36%

31%

24%

19%

4%
3%

2024 2025

Don't know

It made me a lot more negative about the Charity
Commission

It made me a little more negative about the Charity
Commission

It made no difference to my opinion of the Charity
Commission

It made me a little more positive about the Charity
Commission

It made me a lot more positive about the Charity
Commission

67%

7%

76%

4%

Significant difference 
against previous wave at 
95% confidence interval
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Among those that know the Commission well, around 8 in 10 have positive views of the 
Commission and trust it to make the right decisions and act impartially

B15. Please say whether you agree or disagree with the following statements. Base: know the commission well (955). Labels under 3% not 
shown. 

Trust in the Charity Commission (among those that know it well)

33%

30%

30%

26%

49%

51%

50%

51%

14%

15%

14%

17%

3%

4%

3%

I have a generally positive view of the Charity
Commission

I trust the Charity Commission to make the right
decision

I trust the Charity Commission to act impartially

I trust  what the Charity Commission says

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree Don't know

Net: Agree

82%

81%

80%

77%

The small proportion that disagree tend to be male, aged 16-24 and have low trust in charities
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Charities being regulated and the charity register are the most important factors related 
to oversight of charities when it comes to impact on public trust

B14. Which of the following do you think are most important to your trust in charities? Base: All respondents (4092)

Importance for trust in charities

50%

41%

41%

37%

20%

20%

13%

6%

Charities are regulated

There is a public register – a way of validating whether a charity is genuine

Charity accounts are open to public inspection via the register

The charity regulator investigates wrongdoing in charities

The charity regulator treats deliberate wrongdoing differently from honest
mistakes

Certain decisions, such as changing the purpose of a charity, need approval from
the regulator

My trust depends on the charity, not the regulator

Don't know

Just 13% say their trust depends on 
the charity and not the regulator, 

showing how important to the role of 
the Commission is 



Register of Charities
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The charity register is still where the majority would go to verify a charity is real, followed 
by the charity's website, but fewer said they would contact the Charity Commission directly

D1. If you were thinking about donating time or money to a good cause and you wanted to check a 
charity was real, how would you do it? Base: All respondents: 2024 (4599), 2025 (4092). *net of “Look 
up a charity in the charity register” and “Use the information in the charity register to see if the charity 
is using their funds properly”

How would you check a charity was real? 
55%

44%

33%

26%

22%

21%

18%

18%

17%

10%

56%

44%

32%

22%

22%

20%

18%

19%

16%

10%

Summary: Charity register*

Look at the charity's website

Look for a charity number

Contact the Charity Commission

Look for factual information on third party websites

Contact the charity directly

Search for information about the good cause through television, radio,
newspapers and magazines

Search for information about the good cause shared on social media

Ask family or friends

Look for a badge

2024

2025

Significant difference 
against previous wave at 
95% confidence interval



Knowledge of the register of charities has increased slightly, but just 14% have ever 
accessed it, in line with 2024

6% 8%

31% 31%

34% 35%

28% 25%

1% 1%

2024 2025

Don't know

Not heard of

Heard of, but don't
know anything
about it

A little

A lot
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14%

83%

4%

Yes No Don't Know

D2. Before today, how much did you know about the Charity Commission’s Register of charities? D3. 
Have you ever accessed the register of charities? Base: All respondents: 2024 (4599), 2025 (4092)

Accessed the register of charitiesKnowledge of the register of charities

37%

62%

39%

60%

13% in 2024 said they 
accessed the register of 
charities

Significant difference 
against previous wave at 
95% confidence interval



The main motivation for using the register was to check a charity they wanted to support 
but didn’t know much about was genuine

Awareness of the charity register

 Half of participants were aware of the charity register and a quarter had 
accessed it.

 Of those aware, they described the register as a “list of charities that are 
registered” and  “it does what it says on the tin”.

 The register was also likened to companies' house, but for charities. They 
added that it shows when charities were incorporated and when they were 
lapsed.

 For those unaware of the register, they guessed it was where a charity became 
registered and vetted and where the charity number originates from.

Reasons for accessing the register

 Of those that had used the register, they were checking to see if a charity they 
had not heard of before was legitimate as they were considering donating 
money to it.

 The motivations were the same among those who hadn’t used the register. 
They indicated they would use the register if they wanted to donate to a 
charity, but they had either never heard of it, it was a new charity or there was 
something leading them to have doubt over it. 
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Alternative methods for verifying a charity 

 Participants did not have another method to check if a charity is real and felt it was only 
needed if they knew nothing about the charity or something lead them to doubt the 
legitimacy of it.

 Where they have donated to a charity but not checked the register first, participants relied 
on word of mouth and the reputation of the charity to know whether they could trust it or 
not. Participants has implicit trust in many charities, especially larger ones, so didn’t feel 
they had to look up the charity on the register.

 This trust also stretched to crowd funding platforms. Usually there was already trust in the 
person/organisation raising money, so they didn’t need to verify the charity before 
donating.

Information on the register

 For those that accessed the register, they agreed they got all the information they needed 
and were searching for.

 For those that hadn’t accessed the register, they would want the following information to 
be available: 
 How much they raise a year; how much is spent on salaries and how much money per 

£ goes to the end cause
 If the trustees of the charity are affiliated with any business and their relationship

“I would only use it if I felt like I was being fooled, like a new kid on the block 
that I want to donate to but just need reassurance”

Focus Groups



Knowledge of other organisations that do good
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6 in 10 say they know registered charities well, but for all other organisation types the 
majority have heard of them but don’t know much about them

Knowledge of organisations

15%

12%

10%

8%

9%

46%

37%

27%

21%

20%

31%

39%

45%

43%

35%

5%

7%

12%

21%

31%

4%

4%

6%

6%

6%

Registered charities

Online fundraising/crowdfunding platforms

Co-operatives

Social enterprises

Community interest companies

Very well Fairly well Heard of, but don't know much about it Not heard of it Don't know

E5. How well, if at all, do you feel you know about the following types of organisations? Base: all respondents (4092)

61%

49%

37%

29%

29%

Summary: 
Well



Awareness and usage

 Most participants were familiar with crowdfunding platforms like JustGiving and 
GoFundMe, but less familiar with social enterprises and cooperatives. Examples such as 
‘fairtrade organisations’ were given, but they didn’t understand how they operated. 

 Some had used crowdfunding platforms to support family/friends or colleagues, while 
others had not used them personally but were aware of them. No examples of using 
other types of organisations that do good were given. 

How charities are different

Despite not being as familiar with other types of organisations that do good, participants 
were able to note some differences to charities:

 Structure: Traditional charities are often registered while crowdfunding campaigns can 
be set up by individuals without anybody overseeing it. “Sites like GoFundMe, anyone 
can just raise or create a campaign.“

 Funding: Charities rely on donations but also have shops that can generate revenue, 
whereas crowdfunding is primarily donations. Crowdfunding platforms also take part of 
the donation whereas a charity keeps it all.

 Purpose: While both aim to do good, charities are often focused on the long-term and 
specific causes, whereas crowdfunding campaigns can be more personal and immediate

Participants also said if they were to try and distinguish between a charity and another type 
of organisation, they would look for the charity number. Some participants also said they 
would consider the reputation of the organisation when trying to determine if it was a 
charity or not. 
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This was also the case in the focus groups, participants were less familiar with other 
types of organisations but would support them if they believed in the cause and trusted 
the people involved

Trusting/supporting organisations

Participants expressed mixed feelings about trusting and supporting these 
organisations in the same way they trust and support charities. 

 Some participants were more cautious of the non-traditional charity organisations, 
particularly crowdfunding campaigns, due to concerns about accountability and the 
potential for scams. They said they would do their own research and verify the 
legitimacy of these organisations before offering support.

 Others were more open to supporting non-traditional organisations if they had a 
personal connection to the cause or knew the individuals involved. While some 
participants valued the registration and regulation of traditional charities, others 
were willing to support non-traditional organisations if they believed in the cause 
and trusted the people behind it.

Overall, participants were either aware of or had used crowdfunding platforms but 
were less knowledgeable about social enterprises and cooperatives. Participants liked 
that charities were more formal and had to be registered so had accountability but 
were open to supporting non-traditional organisations if they believed in the cause 
and trusted the people involved, again showing the importance of the end cause as 
factor in supporting a charity/organisation. 

Focus Groups



Background and Methodology
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• Background: The Charity Commission has been collecting data on public trust in charities since 2005. BMG Research were 
commissioned by the Charity Commission to run 3 waves of their public tracker, from 2024 to 2026. Impact measures were 
updated in 2025. 

• Research objectives: To understand public trust in charities, what affects public trust in charities, and awareness and knowledge 
of the Charity Commission.

• Methodology: Research was split into two phases, a quantitative and qualitative phase. In the quantitative phase, an online panel 
was used to achieve a nationally representative split of participants from England and Wales. Weighting has been applied to give a 
representative view of England and Wales. The qualitative phase was then conducted to explore the themes from the data. 2 
focus groups were conducted with between 5 and 6 participants in each group. Each group had a mix of genders, ages, ethnicities 
and regions. The focus groups were split into those with high and low knowledge of the Charity Commission.

• Fieldwork dates: Quantitative fieldwork took place between the 7th and 13th of January and the focus groups took place between 
the 26th February and 4th of March. 

• Number of completes: 4092 completes were achieved.

• Weighting: The data was weighted by age by gender, region, education and ethnicity. Checks were also carried out to ensure the 
data collected was broadly representative by IMD and urban/rural. Targets were set to be nationally representative. 
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Background and Methodology



It is important to note that the survey contents, and its administration have undergone a number of changes in 2024. These changes 
were necessary to improve the relevance and robustness of the data collected, and to facilitate a new research partner.

Throughout this report comparisons are made to previous waves where there have been no substantial changes to the question 
wording or routing.  However, these comparisons should be treated as indicative only as there is likely to be some impact on the data 
from the changes detailed below. A such, statistical significance testing across waves has not been carried out.

The changes include:

• A number of new questions: These have been added to reflect the current needs of the Charity Commission. As new questions 
have been added at various points throughout the survey there is a risk that responses to existing questions could have been 
impacted by the presence of the new questions. Some questions from previous waves have also been removed from the survey.

• Some small changes to existing questions: These changes have been made to improve the quality of the data collected, and 
include changes such as adding in ‘don’t know’ options to allow respondents to answer more accurately. Direct comparisons to 
previous years data for questions have not been made.

• A change in research partner: BMG were commissioned as a new research partner in 2023. Due to this change in research 
partner, there has also been a change in the panel providers that have been used. Although quotas have been used to ensure the 
sample is as representative of the population as possible, and a mix of panels have been used, each panel introduces their own 
inherent bias. 

• Likely change in weighting criteria: Although the survey results have been weighted to population statistics in previous years it 
was not clear what weighting criteria were used. Therefore, it was not possible to replicate the weighting scheme used previously. 
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Comparability Over Time


