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Brand ambition

Since our launch in 2012, GOV.UK has become one of the most recognisable
and trusted online destinations in the UK.

As we increase the number of places that people meet GOV.UK, such as in
people's social feeds, and launch more personalised services like the GOV.UK
app, we need our brand identity to do more. It needs to be able to compete for
attention in busy environments like social media, be equipped to come to life
when used in formats including video, while remaining approachable and
welcoming for all the people we serve.

The updated GOV.UK identity has been designed with this in mind. It builds on
our recognisable and trusted foundations while introducing new elements so
we can thrive in the broader range of channels that people expect from us
today and tomorrow.
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A brand that can inform and inspire

The evolved brand is designed to adapt its tone, visuals
and motion for different channels, formats and
audiences. We call this the ‘inform to inspire’ scale.

On social media, we aim to capture attention and
prompt action. On the web, the focus is on helping
people find what they need from government services
and complete tasks.

The brand can also shift depending on what we're
saying. For sensitive topics, we use a more muted and
reserved style. For positive content, we can look
brighter and bolder.

This flexibility comes from how we use key brand
elements - the wider colour palette, the dot and our
motion language. What follows shows how to apply the
brand in different contexts to meet the needs of people
using GOV.UK every day.
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The Dot

Our dot is the bridge between government
and the UK, by the side of users to help make
information and services easier and more useful.

Used within our wordmark and as a graphic device
across all GOV.UK channels, the dot is a guiding
hand, for life.

GOV-UK
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T h e D ot u Storyboard

GOV-UK | Welcome _

Passports Don’t -
Benefits Childcare  Transport fo rg etto ° ]
® _ vote _
o
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2.2 Expression



The dot is a guide and companion

The dot can take on different roles - Guides Highlights
guiding users through content,
journeys and experiences across

GOV.UK channels. Step by step Get
It should always serve a clear purpose. How to

register with the

to vote cost of
living

IWlustrates Informs

1.6m 3Zk3IVI|O(T

Universal Credit History
Sign In
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Dot motion behaviours

Motion adds energy to our brand, especially when
we need to capture attention or guide the user.

The examples below show how the dot
takes on different roles through motion.

Navigates u Storyboard Highlig hts u Storyboard

Don’t
forget to

Don’t
forget to

Don’t
forget to
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Informs

u Storyboard

1%

63%

100%

Indicative examples for illustrative purposes only.

Transitions I3 storyboard

Childcare

Apply for
30 hours
government
funded
childcare

Apply for
30 hours
government
funded
childcare

Illustrates I storvboara




2.3 Dot use examples
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Dot motion examples:
App splash screen

The app splash screen utilises the dot in motion to
represent GOV.UK bringing together government
services and departments, allin one place.

App splash screen App splash screen
(long version) (short version)
u Storyboard u Storyboard
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Dot motion examples:
Illustration

The dot can be brought to life through animation in
illustrations, adding personality and expression to
moments such as app onboarding, or to tell visual

stories within social.

Person Travel Lock Onboarding Piggy bank

<)

a|a |

u Storyboard u Storyboard u Storyboard
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Using the dot within social

Within the context of social media, strong brand expression and impact are
essential for capturing attention and driving engagement. With content
competing for visibility, our brand needs to stand out through more impactful
visuals and dynamic motion.

To ensure consistency across all content, our dot graphic language should
serve as a unifying anchor, reinforcing brand recognition and cohesion.

The dot provides a distinctive, flexible visual thread that ties together

different content types, ensuring our brand remains instantly recognisable
across content, thumbnails and profiles.
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Dot motion examples:
Social end frames

To build coherence across channels, our social end frames
follow the same motion behaviour as the app splash screen.

Video end frame 16:9 I3 storyboara Videoend frame 9:16 [ storyboard Video end frame 1:1 I3 storyboara
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Video thumbnails

We can build on our dot graphic language to create
engaging thumbnails that encourage user interaction.

Dot behaviours provide flexibility in how thumbnails can
be created for a variety of content types, across a scale
from informing to inspiring.

Thumbnails should always use the dot in a purposeful

way. See examples of dot use within indicative
thumbnails below.

Get helpwith

c . 3 Howl
Registering . = learntto F

adeath @ 60s guide 4 drive
Check a vehicle X

Get help with... 60s guides Step by step guides Influencer/presenter

AN
7

&
A

Inform Inspire
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Static dot examples

The dot can also be used as a static graphic, adding
emphasis and helping guide users through content.

9:41 all ¥ @

Instagram v QO ®
User Account1 Account2 Account3 Accoul
@ govuk .
Sponsored

Today is the
Summer bank
holiday

3 4 GOV.UK Brand Guidelines

Register
tovotein
the general
election
by 18 June

Graphic Device

Get help with
your pension

Indicative examples forillustrative purposes only.




Static dot storyboard

The dot can effectively guide user attention
and break down information to enhance the
overall experience.

A basic DBS check Your DBS certificate What you'll need Search

(1) requestdbs | Q
0 unspent convictions
unspent convictions e on GOV.UK for

DBS check: Thisis knownasa

Disclosure and Barring

W hat you Service (DBS) check.

You can apply for one if

needto you're 16 or over
know ‘

will only show should arrive within

: " . more information
2] of applying conditional cautions

conditional cautions e

your National
Insurance number

Disclosure and Barring Service (DBS) Disclosure and Barring Service (DBS) Disclosure and Barring Service (DBS) Disclosure and Barring Service (DBS)

Disclosure and Barring Service (DBS) Disclosure and Barring Service (DBS)
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2.4 Incorrect usage
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Incorrect dot usage

The dot has defined roles and behaviours, set out
earlierin this guidance. To keep things consistent,
avoid the following:

Benefits

suppor?

tax your
vehicle
Overuse Decorative elements Distortions
Do not overuse the dot Do not use the dot in a decorative way Do not distort or skew the dot

Stroke Crops Unapproved filters and effects
Do not use stroke versions of the dot Do not use abstract crops of the dot Do not apply shadows or gradients

...?. ..
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Need help?

If you’ve got a question about the dot
graphic device guidelines and how

to apply them, contact the team on
govuk-brand-team@dsit.gov.uk



mailto:govuk-brand-team@dsit.gov.uk
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The GOV.UK logo system

Our logo represents our visual identity at the very
highest level and is vitally important to our brand.
This guidance will give you the confidence

and knowledge you need to use it correctly.
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Logo elements

There are two elements to the GOV.UK logo system;
the wordmark and crown. The wordmark is our primary
GOV.UK identifier, with the crown being used as

a supporting element to indicate trust.

Wordmark Crown Lock-up

Ourwordmark is our primary The crown must always be present To aid recognition the lock-up
identifier and should be used as the but is used as a supporting asset combines the crown and wordmark
lead asset on touchpoints such as within close proximity to the and is used primarily within the web
the app splash screen andvideoend  wordmark. channel.

frames.

i GOV-UK
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Wordmark

Our wordmark has been redrawn, elevating the
dot into a position that signifies the connection
between government and the UK.




Wordmark

As our primary identifier, the GOV.UK wordmark
should be used in all applications of the logo.

The exception to this rule is the GOV.UK website.
See the Web Logo section (3.3) for more details.

GOV-UK
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Crown

The crown should be used as a supporting element
that indicates trust and reassurance. It should always
appear in close proximity to the wordmark.

The exception to this rule is the GOV.UK website.
See the Web Logo section (3.3) for more details.

ok, ey 1
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Using the crown as a supporting element

A lock-up system where we can position the crown
in close proximity to the GOV.UK wordmark to
offer greater flexibility when designing in a wider
range of formats and channels.

YA GOV.UK Brand Guidelines Logo



Lock-up

The elements that make up our logo lock-up are all scaled using
the dot from within the crown.

The spacing between the crown and the wordmark is 3 dots,
and the dot within the wordmark is 2 dots in width.

Pixel size displayed here is indicative and will vary across
devices.Please refer to platform teams for exact pixel sizes.

This ensures visual balance and harmony between the elements.

1:5-GO
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Proportional scaling of the crown

In order to maintain visual hierarchy, consistency and balance between the
two elements, scaling of the crown should be proportional to the wordmark.

The size of the crown can be adjusted depending on context. For example,
when being used at smaller sizes such as within the app icon, the enlarged

crown should be used to aid accessibility and legibility.

Standard crown size
Scaling should follow this rule;
Wordmark dot = 2x crown dot

GOV UK &

3 ; & GOV.UK Brand Guidelines Logo

Enlarged crown size
Scaling should follow this rule;
Wordmark dot = 1x crown dot

GOV-UK




Clear space around logo elements

Maintaining clear space around the logo is essential
to ensure its visibility, impact, and legibility. By
respecting clear space guidelines, we preserve the
logo’s integrity and ensure it remains a strong and
recognisable brand asset.

The clear space area is defined by the dot size within
our wordmark.

‘GOV-UK
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Minimum sizing

Keeping the logo at its minimum size helps ensure
it stays legible and accessible. If it’s too small, it
can lose detail and be harder for some users to
read or recognise.

GOV-UK i

—>

Minimum size: Minimum size: Use the small crown version

50pX ‘|Opx for anything below the

crown’s minimum size, such
as web favicons.
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Logo colour

Primary Blue background

When using on a Primary Blue
background, the wordmark colour
should use White and Accent Teal.

Light background

When using against a light
background, the wordmark colour
should use Black and Primary Blue.

GOV-UK

Specialuse

When using against a busy background
orin print situations where colourisn’t
possible, white or black versions of the
wordmark can be used.

e GOV.UK Brand Guidelines Logo
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Motion

Both logo elements have a standalone animation
that can be used to add dynamism to the brand.

Wordmark
u Storyboard

Crown

u Storyboard
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Incorrect logo usage

To maintain consistency across channels the logo
elements should never be changed or altered.

G K GOQWUK

Do not alter colour balance within the Do not distort, stretch or skew the Do not apply drop shadows or effects
wordmark wordmark to the wordmark

Do not use the wordmark on overly Do not flip, mirror, or rotate the
busy or low-contrast backgrounds wordmark

ok, I
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3.2 Brand hierarchy
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Brand hierarchy lock-up

A lock-up is a fixed layout that combines GOV.UK
brand elements - the crown or wordmark — with text.
In most cases, the text names an ingredient brand,
channel or service (you can find more on this in the
brand hierarchy diagram in the introduction). Lock-ups
help show the relationship between GOV.UK and the
service, channel or department they support.

We have five versions:
1. Horizontal
2. Horizontal with crown
3. Stacked (web)
4. Stacked (apps)
5. Stacked with crown

To keep the brand consistent, use each version exactly
as shown - don’t resize, reposition or remove any part.

The diagrams show how to space the wordmark and
textin a lock-up. Use the width of the dot in the
GOV.UK wordmark to set the spacing.

Jobe, -
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Lock-up system

Horizontal

Product name spacing on
horizontal and stacked lock-
ups should be proportionate
to the type size. On14.2pt
type should be -0.21 pixel
letter spacing.

Horizontal
with crown

Spacing between wordmark
and crown on horizontal
lock-up should be 3 crown
dots or 7px spacing on web.

GOV-UK Pay iz GOV+UK Pay
GOV-UK Notify itz GOV+UK Notify
&Lj GOV.UK Brand Guidelines Logo

Stacked
forweb

Product name on stacked
lock-ups should be aligned
left to GOV.UK wordmark.
Spacing between wordmark
and product name should
be 1large dot or 7 pixels
from the bottom of the logo
to the top of the product
name on web.

GOV-UK
Pay

GOV-UK
Notify

Stacked
forapp

Product name on stacked
lock-ups should be centre
to GOV.UK wordmark.
Spacing between wordmark
and product name should
be 1large dot or 7 pixels
from the bottom of the logo
to the top of the product
name on web.

GOV-UK
Pay

GOV-UK
Notify

Stacked
with crown

Product name on stacked
lock-ups should be aligned
left to crown.

i GOV-UK
Pay

i GOV-UK
Notify



3.3 Web
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Web use lock-up

To aid recognition and trust we retain
the locked-up version of the crown
and wordmark.

s3: GOV-UK
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Web header

The lock-up combining the crown and
wordmark is for use throughout the
web experience, in moments such as
the web header and footer.
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il GOV-UK

Home > Business and self-employed > Business tax

Pay your Corporation Tax bill

Contents

Overview
Direct Debit

Approve a payment through your online bank account

Make an online or telephone bank transfer

By debit or corporate credit card online

At your bank or building society

Payments for a group of companies

Tell HMRC no payment is due

Check your payment has been received

Ove rVieW Related content

) . ) Corporation Tax
The deadline for your payment will depend on your taxable profits. S

Corporation Tax rates and reliefs

File your accounts and Company Tax
Return

This guide is also available in Welsh (Cymraeg).

Get arefund orinterest on your



https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/payments-for-a-group-of-companies
https://www.gov.uk/pay-corporation-tax/tell-hmrc-no-payment-due
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/corporation-tax-interest-charges
https://www.gov.uk/get-refund-interest-corporation-tax
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/print
https://www.gov.uk/browse/business/business-tax
https://www.gov.uk/browse/business/limited-company

Web footer

Services and information

Benefits

Births, death, marriages and care

Business and self-employed

Childcare and parenting

Citizenship and living in the UK

Crime, justice and the law

Disabled people

Driving and transport

Help Privacy Cookies Accessibility statement Contact Terms and conditions

Education and learning

Employing people

Environment and countryside

Housing and local services

Money and tax

Passports, travel and living abroad

Government activity

Departments

News

Guidance and regulation

Research and statistics

Policy papers and consultations

Transparency

Visas and immigration

Working, jobs and pensions

How government works

Getinvolved

Rhestr o Wasanaethau Cymraeg Government Digital Service

OGL

All content is available under the Open Government

Licence v3.0, except where otherwise stated

YRy GOV.UK Brand Guidelines Logo

© Crown copyright

Indicative examples for illustrative purposes only.






3.4 App
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App primary logo system

In GOV.UK apps we follow the primary logo system,
using the wordmark as the main identifier whilst
incorporating the crown as a supporting element to
aid trust and recognition.

An exception to this principle includes other GOV.UK
apps, where the symbol or identifier may be used
instead of the crown within the app icon. For more
guidance on this see the ‘App icon suite’ page

within section 3.4.

Wordmark Crown Appicon
4 )
g, GOV-UK
GOV-UK i o
\_ = J
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Logo elements within the app

We always lead with the wordmark as App splash screen IR storyboare Crown watermark
our primary brand identifier, placed in
a prominent position.

all ¥ @

GOV-UK o

We use the crown as a supporting
element that sits below or at the
end of content.

Q_ Search government services
. SRR iRy MR s

Your topics See more S
- +  Childcare and
a Driving 'Kif parenting
o . o X Self-
App splash screen with biometric unlock £ Benefits K employment

Your local council

Find more information rw‘f.
from our local council: /)

Tower Hamlets Council TOWER HAMLETS

10) o Q Q

Home Wallet Notifications Chat

Unlock

..*.. . . . . . .
Wids GOV.UK Brand Guidelines Logo Indicative examples for illustrative purposes only. e



Appicon

The GOV.UK app icon should follow
the same principle, leading with the
wordmark and using the crown as

a supporting element.

As this is a small use application of
the logo elements, we use the
enlarged crown size to maximise
legibility and recognition.

...?‘ ..

L GOV.UK Brand Guidelines Logo

o941 all ¥ @
< Search
GOV.UK
Government Digital Service
5
4.8 1 No.86
% %ok kv Years Old Utilities Horr
What's New Version History

Version no. 1w ago

- Bug fixes and performance improvements.

Preview



App icon suite

As the family of GOV.UK applications
grows, the need for a consistent
approach to app icon design

iS necessary.

\ GOESHERE

The suite of icons should follow the
same principles, leading with the
GOV.UK wordmark for recognition, Framework
with the symbol below, replacing

the crown.

Example of the GOV.UK One Login
app as shown here.

TRy GOV.UK Brand Guidelines Logo

Example 1:
GOV.UK app

Example 2:
GOV.UK One Login



3.5 Social
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Sociallogo system

Within GOV.UK social channels we follow the primary
logo system, using the wordmark as the main
identifier whilst incorporating the crown as a
supporting element to aid trust and recognition.

Wordmark Crown

Profileicons

GOV-UK i
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Logo elements within social

We always lead with the wordmark
as our primary brand identifier -
positioning it in a prominent position.

9:41
We use the crown as a supporting
element that sits below or to the
right of the wordmark, or at the
end of content.

For you

Home

YTy GOV.UK Brand Guidelines Logo

GOV.UK

@gov.uk

11K subscribers

ssssss

« 112 videos

gds.blog.gov.uk and 4 more links

Home Videos Playlists

all ¥ @8

s Q

The best place to find government

services and information

This is the official Youtube page for GOV.UK.

Lorem ipsum dolor sit amet consectetur
8.2k views ¢ 1 month ago

uuuuuuuuuuuuu

@9

User User

L 4

9:41 all T @ 9:41

VARCIC <

1,234
Posts

GOV.UK

Account1 Account2 Acco

www.gov.uk

govuk #%

Wil ¥ @

A\

5,678
Followers

9,101
Following

Official Instagram page of the GOV.UK website. Connecting
people to digital government services. Not a political account.

Message Subscribe

Qv N

100 Likes

govuk Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt... more

\liaw 2

N :

Q ® & ® (o] Q ®

Indicative examples for illustrative purposes only.
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Socialend frames

Social end frames can be used at the end
of animated or filmed content.

They incorporate both the wordmark and
crown and act as a branded sign off.

Video end frame 16:9 I3} storyboara Video end frame 9:16 [l storyboard Video end frame 1:1 I3} storyboara

ok, I
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Adaptive dot colour

At times, our social content will need greater impact.
One of the ways this can be achieved is through the use
of colour. Our logo follows the adaptive dot colour
principle, which allows the dot to change colour
depending on the background. This must always

follow the tonalrange of a colour.

The adaptive dot colour should be reserved for moments
where the brand requires more expression, and should not
be used in communications that require a more sombre or
serious tone.

For example, if using Purple Shade 50% as a background,
the dot colour would become the Accent Purple.

This can be applied within the live artwork files using the
relevant swatches. Always consider accessibility when

making these changes.

To aid brand recognition and coherency, adaptive dot
colour should not be used within video end frames.

e GOV.UK Brand Guidelines Logo




Incorrect adaptive dot colour usage

Do not use colour Do not use colour combinations Do not use colour
combinations that are not that lack contrast between the combinations that are not
accessible. wordmark and dot. from the same tonalrange.

o o o
o ] oo JEES
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Need help?

If you’ve got a question about the GOV.UK
logo guidelines, contact the team on
govuk-brand-team@dsit.gov.uk



mailto:govuk-brand-team@dsit.gov.uk

Colour
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4.1 Overview



Introduction

Our colour palette is designed with accessibility in mind.
It’s flexible enough to work across all GOV.UK channels.

This section explains how to apply colour so it meets
accessibility standards and helps everyone understand
information clearly.

Always use the GOV.UK colour palette alongside other
accessibility principles. This includes using accessible
colour combinations and ensuring meaning is never
conveyed by colour alone.

e GOV.UK Brand Guidelines Colour



Master palette overview

Our palette consists of 4 tiers;
Primary, Tints, Shades and Accents.

Primary

Primary colours form the foundation of the brand palette, with blue as the core colour that
anchors the visual identity. The additional primary colours are complementary and can be used
to express tone, emphasis, or differentiation while maintaining brand cohesion. These colours
should be applied thoughtfully to reinforce consistency and clarity across all communications.

Tints
Tints are lighter variations of the primary colours, created by adding white. These are useful for
backgrounds, highlights, and creating a sense of space while maintaining brand coherence.

Shades
Shades are darker variations of the primary colours, created by adding black. They provide
depth, contrast, and are ideal for text or design elements requiring emphasis.

Accents

Accents are supplementary colours used sparingly to highlight important content, inject
energy, or signal specific actions or statuses within a design. They should complement the
primary palette without overwhelming it.

e GOV.UK Brand Guidelines Colour



GOV.UK is ablue brand

1 Pri Bl A t Teal
Our core brand colours are Primary . P e e oa
Blue and Accent Teal.

#1D70B8 #00FFEO

We’re building on the primary blue
already in place to support
recognition and trust. Using it more
consistently will make it a clear visual
signature of GOV.UK.

Accent teal also sits alongside to
add impact and help the brand feel
more modern.

e GOV.UK Brand Guidelines Colour



Coherence across channels

We lead with the Primary Blue and Accent Teal across all
GOV.UK channels. From the blue header on web and app,
to branded banners within social platforms, this aids
brand recognition and establishes trust.

Mobile web header App splash screen 5§ storyboard App header YouTube profile

& gov.uk 0] GOV’ UK

* . v Menu
& GOV-UK -

The best place to find government

-‘;;'E'- GOV.UK Brand Guidelines Colour Indicative examples for illustrative purposes only.


https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/payments-for-a-group-of-companies
https://www.gov.uk/pay-corporation-tax/tell-hmrc-no-payment-due
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/corporation-tax-interest-charges
https://www.gov.uk/get-refund-interest-corporation-tax
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details

Colour accessibility

You must make sure that the contrast ratio of colours used
meets Web Content Accessibility Guidelines (WCAG 2.2)
success criterion 1.4.3 Contrast (minimum) level AA.

wiws e (OO i s sooneec Pl o sreme sosuz0 wersn s werss sraomy s ey mcrc o arace sroone [N o ns scocsce [OUSN  er
oo o o ;- oon oo oo Toox oor o Toon o Toon o oon Toor Toor oon oon o f Toon oo oo o oon oo
Text Text Text Text x Text Text ext Text ext Text Text Text ! - Text
O A s WAz @ e e e 1 ke W s @D v @ W K ee O e @@ v @ o Gaoer @ @3 v @ s e Ganes @@ @3 v @ W0 @anes @D e @@on @@oe @D e WK @@ ERon D v G M 0 v e e Eawse @
Text Text Text Text Tex Text Text Text Text Text Text Text Text ! T Text Toxt Text

i 29

PN - R

3 @3 s

Text Text

n

Text

A e

o B

[ 12

Text

Text

M we

(o I

Text

fanns P

(o I

Text

ext

e (@ s ([ 1

Text

w0z [ 2

o

(- 1B

Text

o3 @

)

(o Y [ ) D «xn (s 20
Text Text Text Text Text Toxt Text Text Toxt Text Text Text Toxt Text Text Toxt Text

[ o REM o TR PV ey CD o ED s moson o own Eaes B0 e | B e | [ED2ser | ax ooen B vas B e D e [ER e | e esn B ven B sr ERvmn e a1 o G e B s B e e s s fos G e G s G G m s e s C3 s ED) ra e son D) ren B0 esr ED) e aas mosa | |E) e
Text Text Text Text « Text Text ext Text ext Text Text Text ! T Text Text Text
M e A G e O o W e ke W as G o e W am Wkosn G ver G vew @ e e Wkonn @ e @ vow G 0 e korn @R esn @@ v ER e (M0 as @ans @@ E@er @@ve @ase wwom @ R BB v @@oae A0 @ G e G e Awwoss G e
Text Text Text Text Tex Text Text Text Text Text Text Text Text ! T Text Text Text

Wi 2661

Text

Text

€3

Text

a2

™

Text

2900

€@ -

Text

Text

3

(]

Text

Wi 2661

T

=

Text

o R

ext

Text

AT 2551
Text

Text Text t T Text Text
B3 v E@oa A assn A @R s @R e @ A est Aess W8 as 32 W e Akose @ 2 @ v G W s s @R w GE v G st A e Ak E@ese G ow G e (A asa Manes ERaen @R e Qe E@aen ak e @@ E@on G v @ M0 oan @R v G oo B en ww e G
Toxt Text Text Text Tex Text Text Text Text Text Text Text Text 1 T Text Text Text
[0 RE (o P aa e G o an ser G 100 [ RESHEV TR Waia) 2061 = G os (o RE £ G A 15061

Text

Text

=

Text

Text

Text

Text

[0 o

Text

=

i

Text

Text

[0 4z

Text

Text

Text

=

Text

o (oo I o I o e | o o £ o
Text Text Text Text Text Text Text Text Text Text Text Tet Text Text Tex Text Text

O3 120 E e awsaon amooaa [ rzer E e Erom wae rosr aaomin E@ o G 20 ER e awe 2 aa smn s asa ez G va E s Eron asoama o sz @@ @ Eresn ae o s e E@amn G ERres E@amn o esn E@ver B B e Cow RECH o RECRIEOR Pl o RE)
Text Text Text Text x Text Text Text Text Text Text Text Text ) T Text Text

3 v @ e Aame e @@ on @ e AA est Akess W8 @ v @ oo WS st Akeer @ 12 O o W8 o2 Mo O @ v O A asn Ao @R @@ v @@ A ass @anes @D e @@on @@ oe E@ren Wk @@ E@oon BB v B o @@ v ERven B MmO e
Text Text Text Text Tex Text Text Text Text Text Text Text Text ! T Text Text Text

ai 2571

n oz ([ 1

Text

(o )

Text

oo

Text

Text

W aser A oo [ v ([ e

Text

o 2471

[0 o

moem

A sz

Text

Ann s

Text

o I

[ 10

Text

00 a1

2

PO o R

Text

a vier [ ron

ante L2

=

[0 34

owe RESSS

=

(]

[ 1

€3 o

=

2]

Wi 2741

i 2001

9061

(o R

[ B

£

Text

2]

(o B

o ez

(o R

=

o

o Rl o BT

Text

@

(o IE

=

ow 2661

(]

Text

(o R0

Text

[ e

o 10

=

o

Text

[0 261

A 15051

Text Text Text Text T Text Text Te Text Text
O3 e s sses amosss E e O 1o @3 v Moo amrows Eaen E@ e ERrow akie ama am e G v G a1 a7 C3 e E s as s amosser oo e ERrow aamasss asosen E@ann G s s e s son @ omn Eosn Eoon G e A s @i @ [oe R0
Text Text Text Text x Text Text Text Text Text Text Text Text ) T Text Text Text
3 v e W aes Az @ s @@ en @@ en M e Wk B ose @@ v o W Akese @@ e E@ v G e W e Akwer e E e (A ase Wk @se @I v G e (M as Wamas @@ aw @@ e @R @R Wk e G o0 E@oes BB v Bt A e @@ v @R ver G Aken @
Text Text Text Text Tex Text Text Text Text Text Text Text Text ! T Text Text Text

[0 RECPR

Text

D) 4201


https://www.w3.org/TR/WCAG22/#contrast-minimum
https://www.w3.org/TR/WCAG22/#contrast-minimum

Colour usage recommendations

To maintain consistency across channels the colours within our
palette should never be changed or altered. Exceptions to the
recommendations below must be approved by the brand team.

o .

Do not use colour combinations that do not meet Do not create new colours
WCAG2.2 guidelines

oczn I

Do not use too many colours within an application Do not mix colours to create gradients (single colour
gradients are permitted for use overimagery)

!*E GOV.UK Brand Guidelines Colour Indicative examples for illustrative purposes only. a


https://www.w3.org/TR/WCAG22/#contrast-minimum

Tailoring our palette to GOV.UK channels

Each GOV.UK channelrequires a different level of function
and expression and therefore the palette has been
tailored accordingly.

The following guidance details which palette can be used
across web, app and social.

3 5 h GOV.UK Brand Guidelines Colour



4.2 Web
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Web palette

Use these colours for supporting materials like illustrations, orin custom

components where appropriate.

To reference colours from the palette directly you should use the ‘govuk-

colour’ function. For example, colour: ‘govuk-colour("'blue")’.

Avoid using the palette colours if there is a Sass variable that is designed for your
context. For example, if you are styling the error state of a component you should
use the ‘$govuk-error-colour’ Sass variable rather than ‘govuk-colour(*'red")’.

e,
i

Primary Blue
RGB 29112184
#1D70B8

BlueTint 25%
RGB 86148 202
#5694CA

Blue Tint 50%
RGB 142184 220
#8EB8DC

BlueTint 80%
RGB 210 226 241
#D2E2F1

Blue Tint 95%
RGB 244 248 251
#F4F8FB

Blue Shade 50%

RGB 1556 92
#0F385C

Primary Green
RGB 1713590
#11875A

GreenTint 25%
RGB 77165131
#4DA583

GreenTint 50%
RGB 136195173
#88C3AD

GreenTint 80%
RGB 231243238
#CFE7DE

GreenTint 95%
RGB 243249 247
#F3F9F7

Primary Teal
RGB 186 74 255
#158187

TealTint 25%
RGB 80161165
#50A1A5

TealTint 50%
RGB 138192195
#8ACOC3

TealTint 80%
RGB 208 230 231
#DOEGE7

TealTint 95%
RGB 243249 249
#F3F9F9

Accent Teal
RGB 0255224
#O0O0FFEO

GOV.UK Brand Guidelines

Primary Purple
RGB 84 49159
#54319F

Purple Tint 25%
RGB 127101183
#7F65B7

Purple Tint 50%
RGB 170152 207
#AA98CF

Purple Tint 80%
RGB 221214 236
#DDD6EC

Purple Tint 95%
RGB 246 245 250
#F6F5FA

Colour

Primary Magenta
RGB 20253124
#CA357C

MagentaTint 25%
RGB 215104157
#D7689D

MagentaTint 50%
RGB 229154190
#E59ABE

Magenta Tint 80%
RGB 244 215 229
#FAD7ES5

MagentaTint 95%
RGB 252245248
#FCF5F8

Primary Red
RGB 2025353
#CA3535

RedTint 25%
RGB 215104 104
#D76868

RedTint 50%
RGB 229154154
#E59A9A

RedTint 80%
RGB 244 215 215
#F4D7D7

RedTint 95%
RGB 252 245 245
#FCF5F5

Primary Orange
RGB 244119 56
#F47738

Orange Tint 25%
RGB 247153106
#F7996A

Orange Tint 50%
RGB 250187156
#FABBOC

Orange Tint 80%
RGB 253 228 215
#FDE4D7

Orange Tint 95%
RGB 254 248 245
#FEF8F5

Primary Yellow
RGB 2552210
#FFDDOO

Yellow Tint 25%
RGB 255230 64
#FFE640

Yellow Tint 50%
RGB 255238128
#FFEE80

Yellow Tint 80%
RGB 255 248 204
#FFF8CC

Yellow Tint 95%
RGB 255253 242
#FFFDF2

Primary Brown
RGB15311274
#99704A

Brown Tint 25%
RGB 179148119
#B39477

Brown Tint 50%
RGB 204 184165
#CCB8AS

Brown Tint 95%
RGB 250 248 246
#FAF8F6

O

Black
RGB 111212
#0B0OCOC

Black Tint 25%
RGB727373
#484949

Black Tint 50%
RGB 133134134
#858686

Black Tint 80%
RGB 206 206 206
#CECECE

Black Tint 95%
RGB 243243243
#F3F3F3

White

RGB 255 255 255
#FFFFFF



Web functional colours

If you are using GOV.UK Frontend or the
GOV.UK Prototype Kit, use the Sass
variables provided rather than copying
the hexadecimal (hex) colour values. For
example, use $govuk-brand-colour rather
than #1d70b8.

This means that your service will always use
the most recent colour palette whenever
you update.

Only use the variables in the context they're
designed for. In all other cases, you should
reference the web primary directly. For
example, if you wanted to use primary red,
you should use govuk-colour("primary-
red") rather than $govuk-error-colour.

.o*o. o .
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Text

$govuk-text-colour
Black

RGB111212
#0B0OCOC

$govuk-secondary-text-colour

Links

#484949
$govuk-link-colour
Primary Blue

RGB 29112184
#1D70B8

Black Tint 25%
RGB 727373
$govuk-link-hover-colour
Blue Shade 50%
RGB 1556 92

#0F385C

$govuk-link-visited-colour
Primary Purple

RGB 84 49159

#54319F

$govuk-link-active-colour
Black

RGB111212

#0B0OCOC

Border

$govuk-border-colour
Black Tint 80%

RGB 206 206 206
#CECECE

$govuk-input-border-colour
Black

RGB 111212

#0BOCOC

Focus state

$govuk-focus-colour
Primary Yellow

RGB 2552210
#FFDDOO

$govuk-focus-text-colour
Black

RGB111212

#0BOCOC

Only use this colour to indicate
which element is focused on.

For example, when a user tabs

to an element with their keyboard.

Error state

$govuk-error-colour
Primary Red

RGB 2025353
#CA3535

Use for error messages

Success state

$govuk-success-colour
Primary Green
RGB1713590

#11875A

Use for success messages

Brand colour

$govuk-brand-colour
Primary Blue

RGB 29112184
#1D70B8


https://frontend.design-system.service.gov.uk/sass-api-reference/#colours
https://frontend.design-system.service.gov.uk/sass-api-reference/#colours

Web palette example

Indicative examples for illustrative purposes only.

ils GOV-UK

The best place to find
government services

and information

Search

Popular on GOV.UK
Get support with the cost of N Find out about help you can > Findajob
living get with your energy bills e b
N U.mv.ersal Credit account: N Check your National > HMRC services: signin
signin Insurance record

Services and information

Featured
Benefits N
f Living P
Includes eligibility, appeals, tax credits and Universal Credit C,OSt of Living Payment
. Find out payment dates

and how to report a
payment is missing.
Births, deaths, marriages and care

- ae e er g e g e e e e maa



4.3 App
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App palette

The app palette contains all primary colours, tints,
shades and accents. Guidance outlined within the
overview section should be followed to ensure brand
coherence across channels.

Primary Blue
RGB 29112184
#1D70B8

BlueTint 25%
RGB 86148 202
#5694CA

BlueTint 50%
RGB 142184 220
#8EB8DC

BlueTint 80%
RGB 210 226 241
#D2E2F1

BlueTint 95%
RGB 244 248 251
#FA4F8FB

Blue Shade 25%
RGB 2284138
#16548A

Blue Shade 50%
RGB 1556 92
#0F385C

Accent Blue
RGB 17224 241
H#11EOF1

o'*‘-

Primary Green
RGB 1713590
#11875A

GreenTint 25%
RGB 77165131
#4DA583

Green Tint 50%
RGB 136195173
#88C3AD

GreenTint 80%
RGB 231243238
#CFE7DE

GreenTint 95%
RGB 243249 247
#F3F9F7

Green Shade 25%
RGB 1310168
#0D6544

Green Shade 50%
RGB 96845
#09442D

Accent Green
RGB 102243158
#66F39E

Primary Teal
RGB 186 74 255
#158187

TealTint 25%
RGB 80161165
#50A1A5

TealTint 50%
RGB 138192195
#8ACOC3

Teal Tint 80%
RGB 208 230 231
#DOE6E7

TealTint 95%
RGB 243 249 249
#F3F9F9

Teal Shade 25%
RGB 16 97101
#106165

Teal Shade 50%
RGB 1165 68
#0B4144

Accent Teal
RGB 0255224
#00FFEO

GOV.UK Brand Guidelines

Primary Purple
RGB 84 49159
#54319F

PurpleTint 25%
RGB 127101183
#7F65B7

Purple Tint 50%
RGB 170152 207
#AA98CF

Purple Tint 80%
RGB 221214 236
#DDD6EC

PurpleTint 95%
RGB 246 245 250
#F6F5FA

Purple Shade 25%
RGB 63 37119
#3F2577

Purple Shade 50%
RGB 422580
#2A1950

Accent Purple
RGB 186 74 255
#BA4AFF

Colour

Primary Magenta
RGB 20253124
#CA357C

MagentaTint 25%
RGB 215104 157
#D7689D

MagentaTint 50%
RGB 229154190
#E59ABE

MagentaTint 80%
RGB 244 215229
#F4D7E5

MagentaTint 95%
RGB 252245248
#FCF5F8

Magenta Shade 25%
RGB 1524093
#98285D

Magenta Shade 50%
RGB 1012762
#651B3E

Accent Magenta
RGB 25582238
#FF52EE

Primary Red
RGB 2025353
#CA3535

RedTint25%
RGB 215104104
#D76868

RedTint50%
RGB 229154154
#ES59A9A

Red Tint 80%
RGB 244 215 215
#F4D7D7

RedTint 95%
RGB 252 245 245
#FCF5F5

Red Shade 25%
RGB 15240 40
#982828

Red Shade 50%
RGB 1012727
#651B1B

Accent Red
RGB 25594 94
#FF5ESE

Primary Orange
RGB 244119 56
#F47738

Orange Tint 25%
RGB 247153106
#F7996A

Orange Tint 50%
RGB 250187156
#FABBOC

Orange Tint 80%
RGB 253228 215
#FDE4D7

Orange Tint 95%
RGB 254 248 245
#FEF8F5

Orange Shade 25%
RGB 18389 42
#B7592A

Orange Shade 50%
RGB 12260 28
#7A3C1C

Accent Orange
RGB 255175 74
#FFAF4A

Primary Yellow
RGB 2552210
#FFDDOO

Yellow Tint 25%
RGB 255230 64
#FFE640

Yellow Tint 50%
RGB 255238128
#FFEE80

Yellow Tint 80%
RGB 255 248 204
#FFF8CC

Yellow Tint 95%
RGB 255253 242
#FFFDF2

Yellow Shade 25%
RGB 191166 0
#BFAG00

Yellow Shade 50%
RGB 1281110
#806F00

Accent Yellow
RGB 25225582
#FCFF52

® OO

Black
RGB 111212
#0B0OCOC

Black Tint25%
RGB 727373
#484949

Black Tint 50%
RGB 133134134
#858686

Black Tint 80%
RGB 206 206 206
#CECECE

Black Tint 95%
RGB 243243 243
#F3F3F3

White
RGB 255 255 255
#FFFFFF

Dark Mode Primary Blue
RGB 55163 255
#37A3FF

Dark Mode Dark Blue
Blue Shade 80%
RGB 622 37
#061625



App header

For coherence with web, the app also uses the blue
header throughout key screens. This also adds visual
hierarchy and aids brand recognition.

Mobile web header App header

9:41 all ¥ @ B all 7 2 all B 9:41 all & @m
& gov.uk M G OV. U K < Home < Home Edit

i GOV-UK  vMem | Q Benefits Pages you've visited Settings

!*E GOV.UK Brand Guidelines Colour Indicative examples for illustrative purposes only. 0


https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/payments-for-a-group-of-companies
https://www.gov.uk/pay-corporation-tax/tell-hmrc-no-payment-due
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/corporation-tax-interest-charges
https://www.gov.uk/get-refund-interest-corporation-tax
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details

App palette examples

Within app we lead with the Primary Blue
and Accent Teal, from splash screen to
core components.

Where appropriate we can introduce
harmonious colours to aid with structure
and hierarchy of content - such as tints
within cards or contextual colours that
enhance navigation.

Colour should be applied in a way that

does not add visual complexity or reduce
accessibility.

Wids GOV.UK Brand Guidelines Colour

GOV-UK

Settings
e Your GOV.UK One Login
my@emailaddress.com
{D Pages you've visited > )
Manage your GOV.UK One Login A
You might need to sign in again to manage your
Your tOpiCS Edit GOV.UK One Login details.
£ Sign out
. DL £ Notifications Off
Benefits > transport >
Face ID >
L]
'Ri‘ .. Share app usage statistics O
Parenting and Studying and You can share statistics with the GOV.UK app team
guardianship S training S about how you use the app so they can make

improvements to it. The team will not use these
statistics to directly identify you. Read more about
this in the privacy notice.

-

App version number 1.0
Travel abroad >
Help and feedback A
& 1A &
Home Settings Home Settings

Indicative examples for illustrative purposes only.



4.4 Social
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Social palette

The social palette requires moments of increased brand
expression and flex and therefore contains all primary
colours, tints, shades and accents. Guidance outlined
within the overview section should be followed to ensure
brand coherence across channels.

o'*'-

Primary Blue
RGB 29112184
#1D70B8

BlueTint 25%
RGB 86148 202
#5694CA

BlueTint 50%
RGB 142184 220
#8EB8DC

BlueTint 80%
RGB 210 226 241
#D2E2F1

BlueTint 95%
RGB 244 248 251
#F4F8FB

Blue Shade 25%
RGB 2284138
#16548A

Blue Shade 50%
RGB 1556 92
#0F385C

Accent Blue
RGB 17224 241
H#11EOF1

Primary Green
RGB1713590
#11875A

GreenTint 25%
RGB 77165131
#4DA583

GreenTint 50%
RGB 136195173
#88C3AD

GreenTint 80%
RGB 231243238
#CFE7DE

GreenTint 95%
RGB 243249 247
#F3F9F7

Green Shade 25%
RGB 1310168
#0D6544

Green Shade 50%
RGB 96845
#09442D

Accent Green
RGB 102243158
#66F39E

Primary Teal
RGB 186 74 255
#158187

TealTint 25%
RGB 80161165
#50A1A5

TealTint 50%
RGB 138192195
#8ACOC3

Teal Tint 80%
RGB 208 230 231
#DOE6E7

TealTint 95%
RGB 243 249 249
#F3F9F9

Teal Shade 25%
RGB 16 97101
#106165

Teal Shade 50%
RGB 1165 68
#0B4144

Accent Teal
RGB 0255224
#00FFEO

GOV.UK Brand Guidelines

Primary Purple
RGB 84 49159
#54319F

PurpleTint 25%
RGB 127101183
#7F65B7

Purple Tint 50%
RGB 170152 207
#AA98CF

Purple Tint 80%
RGB 221214 236
#DDD6EC

PurpleTint 95%
RGB 246 245 250
#F6F5FA

Purple Shade 25%
RGB 63 37119
#3F2577

Purple Shade 50%
RGB 422580
#2A1950

Accent Purple
RGB 186 74 255
#BA4AFF

Colour

Primary Magenta
RGB 20253124
#CA357C

MagentaTint 25%
RGB 215104 157
#D7689D

MagentaTint 50%
RGB 229154190
#E59ABE

MagentaTint 80%
RGB 244 215229
#F4D7E5

MagentaTint 95%
RGB 252245248
#FCF5F8

Magenta Shade 25%
RGB 1524093
#98285D

Magenta Shade 50%
RGB 1012762
#651B3E

Accent Magenta
RGB 25582238
#FF52EE

Primary Red
RGB 2025353
#CA3535

RedTint25%
RGB 215104104
#D76868

RedTint50%
RGB 229154154
#ES59A9A

Red Tint 80%
RGB 244 215 215
#F4D7D7

Red Tint 95%
RGB 252 245 245
#FCF5F5

Red Shade 25%
RGB 15240 40
#982828

Red Shade 50%
RGB 1012727
#651B1B

Accent Red
RGB 25594 94
#FF5ESE

Primary Orange
RGB 244119 56
#F47738

Orange Tint 25%
RGB 247153106
#F7996A

Orange Tint 50%
RGB 250187156
#FABBOC

Orange Tint 80%
RGB 253228215
#FDE4D7

Orange Tint 95%
RGB 254 248 245
#FEF8F5

Orange Shade 25%
RGB 18389 42
#B7592A

Orange Shade 50%
RGB 12260 28
#7A3C1C

Accent Orange
RGB 25517574
#FFAF4A

Primary Yellow
RGB 2552210
#FFDDOO

Yellow Tint 25%
RGB 255230 64
#FFE640

Yellow Tint 50%
RGB 255238128
#FFEE80

Yellow Tint 80%
RGB 255 248 204
#FFF8CC

Yellow Tint 95%
RGB 255253 242
#FFFDF2

Yellow Shade 25%
RGB 191166 0
#BFAG00

Yellow Shade 50%
RGB 1281110
#806F00

Accent Yellow
RGB 25225582
#FCFF52

O

Black
RGB 111212
#0B0OCOC

Black Tint25%
RGB 727373
#484949

Black Tint 50%
RGB 133134134
#858686

Black Tint 80%
RGB 206 206 206
#CECECE

Black Tint 95%
RGB 243243 243
#F3F3F3

White
RGB 255 255 255
#FFFFFF



Using colour to reflect tone

Our updated palette has been developed to allow a range in expression across the inform to inspire
scale. There are moments where the brand needs to feel functional and serious, guiding users seamlessly
to the content and services they need. With the introduction of new channels such as social, there are
also moments where the brand needs impact and visual differentiation.

Within our palette there are two approaches to colour application; tonal colours and companion colours.

Depending on tonal requirement, each can be used to achieve a different level of expression.

The guidance on the following pages details the use of these two approaches.

National Get support Fuel duty will Get help

Mourning with the be frozen with your Learning to

Guidance cost of living nextyear pension drive a car

B&W Dark shade Primary blue Tonal colour Companion colour

pa
Y 7

Inform Inspire

.o*o. o .
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https://assets.publishing.service.gov.uk/media/631b1c438fa8f50205c32649/The_demise_of_Her_Majesty_Queen_Elizabeth_II-_National_Mourning_Guidance__1_.pdf
https://assets.publishing.service.gov.uk/media/631b1c438fa8f50205c32649/The_demise_of_Her_Majesty_Queen_Elizabeth_II-_National_Mourning_Guidance__1_.pdf
https://assets.publishing.service.gov.uk/media/631b1c438fa8f50205c32649/The_demise_of_Her_Majesty_Queen_Elizabeth_II-_National_Mourning_Guidance__1_.pdf

Tonal colour examples

Colour can be used to reflect tone of a message.
For more sensitive messaging, colours from within
the same tonalrange are used to feel more serious,

informative and functional.

Fuel duty
will be

frozen
nextyear

Green Shade 50%
RGB 9 6845
#09442D

GreenTint 95%
RGB 243249 247 ‘
#F3F9F7

GOV.UK Brand Guidelines

Colour

Strong winds
and expected
disruptions from
Storm Eowyn

Primary Red
RGB 2025353

Red Shade 50%
. RGB 1012727
#CA3535 #651B1B

Accent Red
‘ RGB 25594 94
#FF5ESE

Get your
council tax bill

reduced
as a student

Purple Tint 95%
RGB 246 245 250
#F6F5FA

Accent Blue
‘ RGB 17224 241
#11EO0F1

Indicative examples for illustrative purposes only.

Primary Blue Blue Shade 50%
‘ RGB 29112184 ‘ RGB 1556 92
#1D70B8 #0F385C




Companion colour set

Use companion colours when you need to
emphasise something, like prompting action
or sharing something positive. We've kept the
set to nine combinations to make sure they
stay accessible.

Some pairings may be harder to see for people
with visual impairments or colour blindness.
Choose combinations carefully and use a tool
like WhoCanUse.com to check they meet
WCAG 2.2 Contrast (Minimum) Level AA.

Don’t rely on colour alone to show meaning,
signal an action or prompt a response. For
more detail, see WCAG 2.2: Use of Colour
(Level A).

Remember, some users browse with high-
contrast settings or dark mode. Colours may
need to be adjusted to work in those contexts.

.o*o. o .
ke GOV.UK Brand Guidelines Colour

Primary Blue
RGB 29112184
#1D70B8

Primary Yellow
RGB 2552210
#FFDDOO

MagentaTint 95%
RGB 252 245 248
#FCF5F8

Primary Red
RGB 2025353
#CA3535

BlueTint95%
RGB 244 248 251
#F4F8FB

Primary Magenta
RGB 20253124
#CA357C

Primary Yellow
RGB 2552210
#FFDDOO

Purple Shade 50%
RGB 42 2580
#2A1950

Accent Blue
RGB 17224 241
H#11EOF1

Purple Shade 25%
RGB 6337119
#3F2577

Accent Green
RGB 102243158
#66F39E

Blue Shade 50%
RGB 1556 92
#0F385C

Green Shade 50%
RGB 9 6845
#09442D

Accent Blue
RGB 17 224 241
#11EOF

Primary Blue
RGB 29112184
#1D70B8

Accent Blue
RGB17 224 241
#11EO0F1

Red Shade 50%
RGB 1012727
#651B1B

Primary Yellow
RGB 2552210
#FFDDOO


https://whocanuse.com
https://www.w3.org/WAI/WCAG22/Understanding/contrast-minimum.html
https://www.w3.org/WAI/WCAG22/Understanding/use-of-color.html
https://www.w3.org/WAI/WCAG22/Understanding/use-of-color.html

Companion colour examples

Colour can be used to reflect tone of a message.
For more sensitive messaging, colours from within
the same tonalrange are used to feel more serious,

informative and functional.

Get your
council tax bill

as a student

Primary Blue Primary Yellow
‘ RGB 29112184 RGB 2552210
#1D70B8 #FFDDOO

! 5 . GOV.UK Brand Guidelines

Check to see
if you need an
Electronic Travel

Authorisati
Primary Magenta Blue Shade 50% MagentaTint 95%
. RGB 20253124 . RGB1556 92 RGB 252245248
#CA357C #0F385C #FCF5F8

Indicative examples for illustrative purposes only.

Step by step

Driving

abroad

Blue Shade 50%
. RGB 1556 92
#0F385C



4.5 Print
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Print palette

Use these colours for printed materials like documents,
or in custom formats where appropriate.

Primary Blue Primary Green Primary Teal Primary Purple Primary Magenta Primary Red Primary Orange Primary Yellow Black
CMYK8439028 ‘ CMYK 8703347 . CMYK844047 CMYK 4769038 CMYK 074 3921 CMYK 0747421 CMYKO0 51774 CMYK 0131000 . CMYK80095
#1D70B8 #11875A #158187 #54319F HCASSTC #CA3535 #F47738 #FFDDOO #0BOCOC
7461C 7725¢C 7716 C 2103¢C zn3c 1795¢C 2026 C Yellow C Black3C

Blue Tint 25% GreenTint 25% Teal Tint 25% Purple Tint 25% MagentaTint 25% Red Tint 25% Orange Tint 25% Yellow Tint 25% Black Tint 25%
CMYK5727021 ‘ CMYK 5302135 . CMYK5220 35 CMYK 3145028 . CMYK 0522716 CMYK 0525216 CMYK0 38573 RGB 255 230 64 . CMYK10071
#5694CA #4DA583 HSOATAS H#7F6587 #D7689D #D76868 #F7996A #FFE640 #484949
7688C 7123¢ 2235C 2101¢ 2038C 2032C 2023C 100C 418C

Blue Tint 50% GreenTint 50% Teal Tint 50% Purple Tint 50% MagentaTint 50% Red Tint 50% Orange Tint 50% Yellow Tint 50% Black Tint 50%
CMYK3516 014 CMYK3001124 CMYK292024 CMYK1827019 CMYK 0331710 CMYK 0333310 CMYK 025382 CMYK010750 . CMYK10047
H#BEBEDC #88C3AD HBACOC3 #AA9BCF H#E59ABE #E59A9A #FABBAC #FFEESO #858686
278¢C 564C 7472¢ 2100C 2037¢C 2029C 162C 2003C 415¢

Blue Tint 80% Green Tint 80% TealTint 80% Purple Tint 80% Magenta Tint 80% Red Tint 80% Orange Tint 80% Yellow Tint 80% Black Tint 80%
CMYK13605 CMYK5025 CMYK10009 CMYK6907 CMYK01264 CMYK012124 CMYK010151 CMYK03200 CMYK00019
#D2B2F1 #CFE7DE HDOEGEY #DDD6EC H#FADTES #F4D7D7 #FDE4D7 #FFFBCC #CECECE
545¢C 621C 7464C 7444.C 217¢C 4064 C 2015C 2001C M13C

Blue Shade 50% Accent Teal White

CMYK 84 390 64 CMYK1000120 O CMYK
#OF385C #OOFFEQ Y
7694C 3255C

GOV.UK Brand Guidelines



Need help?

If you’ve got a question about the
GOV.UK colour guidelines and how
to apply it, contact the team on
govuk-brand-team@dsit.gov.uk



mailto:govuk-brand-team@dsit.gov.uk
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5.1 Overview
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Introduction

Typography is a core element to our identity, shaping
how our brand is perceived across all GOV.UK channels.

This section outlines the correct application of typography
throughout our channels. Providing guidance on weight,
scale, hierarchy and alternatives for when our primary
typeface isn’t available.

S GOV.UK Brand Guidelines Typography



GDS Transport

We use GDS Transport as the typeface for GOV.UK.

It’s based on the typeface designed in the 1960s by Jock Kinneir and
Margaret Calvert for UK road signs. That design was made to be clear and
readable for drivers travelling at high speeds.

The Government Digital Service adapted it in 2012 for digital use, bringing
the same clarity and people-first approach to government websites.

Using GDS Transport makes GOV.UK easier to recognise and information
easier to read on any device.

GDS Transport
GDS Transpor

wids GOV.UK Brand Guidelines Typography




Weights

GDS transport consists of two weights;
Light and Bold.

Light
Bold

S GOV.UK Brand Guidelines Typography



Glyphs

GDS Transport offers a wide range of glyph support.
It includes a comprehensive selection of letters,
numerals, punctuation, and special symbols, making
it suitable for various levels of communications.

GDS Transport Light

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LLMm
Nn Oo Pp Qg RrSs Tt Uu Vv Ww Xx Yy Zz
1234567890 |@£%&*?()":;..

AaBb CcDdEe FfGgHhliJjKk LLMm
Nn Oo Pp QqRrSsTtUuVvWw Xx Yy Zz
1234567890 | @£%&*?():;.,.

Jobe, -
S GOV.UK Brand Guidelines Typography



SWA'V=1e

.0*0. . .
ey GOV.UK Brand Guidelines Typography



Design System guidelines

If your service is on the service.gov.uk subdomain you must use

the GDS Transport font.

For in depth guidance on how to correctly apply typography
within the web channel, refer to the Design System Guidelines.

iz GOV+UK Design System

Get started

Page structure
Page template
Layout

Spacing

Section break

Typography

I Typeface
Type scale
Headings
Paragraphs
Links

Lists

Components Patterns Community Accessibility

Typography

Typeface

If your service is on the service.gov.uk subdomain you must use the GDS Transport font.

When not to use the GDS Transport font

If your service is publicly available on a subdomain other than service.gov.uk, use an
alternative typeface like Helvetica or Arial.

If you’re not sure whether you should use GDS Transport, do one of the following:

* read the service manual section ‘Ifyour service is not on GOV.UK’ section on ‘Making
your service look like GOV.UK’

e contact the Necian Svetem team



https://design-system.service.gov.uk/styles/typeface/

5.3 App
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GDS Transport within app

GDS Transport is our primary brand typeface.
Using it within our apps can provide significant advantages,
particularly in strengthening brand recognition and creating a

cohesive user experience across platforms and channels.

Whilst there may be cases where it is not possible, we should
always try to use GDS Transport where possible.

GDS Trans

S GOV.UK Brand Guidelines Typography
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OS native fonts

It may not always be possible to use GDS Transport, such as within native
operating system environments. In such cases, it is recommended to use
the platform’s default system typeface to ensure consistency, performance,
and accessibility.

For example:
* Apple (i0S, macOS): Use SF Pro, the system font designed for optimal
legibility and integration with Apple’s Ul
Using the system typeface ensures better performance, scalability, and

adherence to platform conventions, resulting in a more polished and user-
friendly app. It does, however, affect brand recognition and consistency.

SF Pro

Wids GOV.UK Brand Guidelines Typography



5.4 Social
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GDS Transport within social

GDS Transport is our primary brand typeface.

Using it within our social channels can provide significant
advantages, particularly in strengthening brand recognition
and creating a cohesive user experience across platforms
and channels.

While there may be cases where it is not possible, we should
always try to use GDS Transport where possible.

GDS Transport

S, -
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Type hierarchy

Type hierarchy is key to creating
content that is readable and easy
to follow.

Money & Tax
Tag style

Whilst there are many ways to build

Find out how
scale acros tage, headlnesand you can make
body copy is a simple yet effective t h e m Ost Of

approach.

Headline style

your

Maximising your pension ensures financial
Body copy style security in retirement and helps you make
the most of your savings.

GOV.UK Brand Guidelines Typography Indicative examples for illustrative purposes only. e



Type styles

Consistent use of type styles aids
clarity and hierarchy. Headings
should be attention-grabbing,
while body text should prioritize
readability with appropriate line
spacing and contrast.

e GOV.UK Brand Guidelines

Typography

Headline styles

Bold, over Light, over
amaximum amaximum
5 lines 5 lines

Any content over 5 lines should be
formatted as a body style.

Body copy styles

Body copy styles should always be set in
Light and should be used for all longer
form content.

Tags styles

Tags should be set in Bold, but to aid hierarchy
should be a smaller type size than body copy.



Type justification

e Left aligned text

Where possible we should lead with left-aligned text. It
improves readability by keeping spacing consistent
and reducing eye strain. |t prevents uneven gaps
(rivers of white space) found in fully justified text,
making it easier to follow, especially for users with
dyslexia or visual impairments.

This is left
aligned
text

Wids GOV.UK Brand Guidelines Typography

e Centre aligned text

Centred text should be used sparingly for shorter
headlines, predominantly within social channels. While
it grabs attention, it reduces readability in longer text,
making it harder for the eye to track.

This is
centre

alighed
text

Indicative examples for illustrative purposes only.



Type settings

Type settings are essential for
both accessibility and brand
consistency. Well structured
typography improves readability,
ensuring that contentis clear and
easy to understand for all users.

Consistent application of font
sizes, line height, and letter
spacing creates a cohesive visual
experience across all content
types.

Depending on the size of type,

different settings should be
applied, as illustrated here.

GOV.UK Brand Guidelines

Typography

Do use consistent and clear
line and letter spacing.

This is easy
to follow
and read

Don't use line and letter spacing
that is too wide or tight.

This is too
widely
tracked with
wide line
spacing

too
d with
acmg

Indicative examples for illustrative purposes only.



Fallback fonts

There will be occasions where GDS Transport is not
available for use, such as within certain apps or platforms.

Where standard system fonts are available, Helvetica Neue
or Arial should be used.

In cases where system fonts are unavailable, the closest
replacement should be used. This should always be a sans
serif, low contrast typeface with a focus on accessibility.

Helvetica Neue

wids GOV.UK Brand Guidelines Typography



5.5 Print
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Document element sizes

The recommended sizes for common document formats are illustrated here.

iy GOV-UK &5 GOV-UK

Minimum size:

10mm

1LONDON ROAD

LONDON
Header text E246JG

Minimum size:

1opt

Headline foryour letter

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
BOdy teXt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

Minimum size:
Subtitle

1 2 pt Lorem ipsum dolor sit amet, consectetur adipiscing elit.

« Bullet point1
« Bullet point 2

Subtitle
Lorem ipsum dolor sit amet, consectetur adipiscing elit.

« Bullet point1
« Bullet point 2

* GOV.UK Brand Guidelines Typography Indicative examples for illustrative purposes only. e



Need help?

If you’ve got a question about the
GOV.UK typography guidelines and
how to apply it, contact the team on
govuk-brand-team@dsit.gov.uk



mailto:govuk-brand-team@dsit.gov.uk

Visualising
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6.1 Overview
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Introduction

Data visualisation refers to the graphic representation of
data. Visual elements, like lines, shapes and colours, are
used to convey information to users.

Visualising data can help to communicate information
that may otherwise be lost due to its complexity.
Surfacing these details in a clear and easy to understand
way allows users to make sense of complex information
quickly and confidently. Users become more informed
and equipped to make relevant decisions.

Wids GOV.UK Brand Guidelines Visualising data



Principles

When creating visualisations for GOV.UK, we ensure they are:

1. Clear

By understanding user needs, we provide only the
relevant information and reduce unnecessary
complexity. We leverage a visual hierarchy,
consistent labelling and align with the core

brand to maintain clarity.

2.Accessible

We are committed to providing everyone access to the
same content. We avoid using colour alone to convey
information, use appropriate text contrast ratios and
provide alternative versions of the same data.

3.Accurate

We take great care in ensuring our visualisations are
true and accurate representations of the underlying
data. This includes consistent intervals, starting at zero
where appropriate, citing sources and providing
supporting information.

Wids GOV.UK Brand Guidelines Visualising data

4. Consistent

A consistent approach to data visualisation
enhances clarity, accessibility, and accuracy.
Consistency allows users to gain familiarity
and improve their understanding.

5. Engaging

Our principles works alongside our brand to enable us
to create visualisations that are relevant, engaging
and memorable. So users are become better informed
when they need it most.



Conveying a clear narrative to users

When creating visualisations for GOV.UK, we ensure:

1. We know its purpose
Before you begin visualising data, take the time to
clearly define the purpose of the visualisation.

Understanding your user needs and their level of
expertise on the subject will guide your design
decisions. It willalso help ensure your data story is both
meaningful and effective with your users.

2. We know the story

Effective data visualisation is about storytelling and
communicating insight. Structure your visuals to tell
a story and support the overarching narrative.

Wids GOV.UK Brand Guidelines Visualising data

3. We know what is important

Avoid overwhelming your users with too much
information. Strip away unnecessary distractions
and prioritise your information with a focus on
clarity and accessibility.



Selecting avisualisation type

Different visualisation techniques are better suited for different types of data and messages. Choosing
which one to use will depend on the:

* message conveyed
 statistical relationships within the data
» target audience

The table below, originally produced by ONS Analysis Function, provides examples of different
statistical relationships. It also suggests the type of chart that would work best for a specific example.

Relationship Example Recommended chart types

Distribution Population by age Bar chart, population pyramid, box plot, dot plot
;ime ............ Price inﬁ;\tion over;c"ime .................. Line";:"hart, cal(e'-r.;-aar heat m;\p ............
-éank ------------ School;anked by p;erformancmé -------------- Bar ;Hart, lollip;(-);) chart, slc;pe chart
.ISeviation ------------ Rail cor;p;any perfo;mance cor;;-)ared Wit-ﬁ-;arget ------ Bar ;Hart, dot plot -
éorrelatio-lg --------- Relatio;;hip betwe;n weight and height Sca’-c;t;rplot, lin;"graph ---------------
I;Iagnitudé ---------- Averag;ncome by Fegion ------------------ Bar -c-:"f;art ---------------------
;patial ------------ Geograup-)"r-wical clust;rs of notifi;t;le diseas;"é; ------ Ma§ --------------------------
;art-to-wﬁ-cl)mle ...... Total eé;-nomic proauction by 'i;dustrial s;;tor ...... Pie ;r:art, donu';c.';:hart, tree map, bubb"l; chart
;low ------------ Trade b;’-c-ween Cou;l-tries ------------------ Sank;y graph -
oote.

Wids GOV.UK Brand Guidelines Visualising data


https://www.ons.gov.uk/peoplepopulationandcommunity/populationandmigration/populationestimates/articles/ukpopulationpyramidinteractive/2020-01-08
https://en.wikipedia.org/wiki/Box_plot
https://en.wikipedia.org/wiki/Dot_plot_%28statistics%29
https://www.ons.gov.uk/peoplepopulationandcommunity/birthsdeathsandmarriages/livebirths/articles/howpopularisyourbirthday/2015-12-18
https://en.wikipedia.org/wiki/Lollipop_graph
https://en.wikipedia.org/wiki/Scatter_plot
https://en.wikipedia.org/wiki/Treemapping
https://en.wikipedia.org/wiki/Bubble_chart
https://en.wikipedia.org/wiki/Sankey_diagram

Creating dashboards

A dashboard is a visual tool that shows different views of data to provide an overview
of a specific topic. A dashboard will normally be a combination of several charts or
important values. It is typically updated regularly or automatically, so a user can
monitor it over time.

Use adashboard when: Disadvantages of dashboards: Tips
* communicating high-level indicators, not Dashboards have drawbacks and are best A careful hierarchy and
detailed insights used for high-level data. They often: structure can limit
* thetopicis high priority with users likely to overwhelming users
have prior knowledge * don't highlight key findings, leaving with information.
* the data updates frequently and users revisit interpretation to users
often * struggle with data needing Support both learning and
* data can be updated automatically with extensive explanation exploration with guidance
minimal maintenance * can quickly become outdated and concise explanations.
as user needs change
Ensure you have clear justification based on your * require frequent maintenance for updates Avoid using third-party
users’ needs. + are challenging to make accessible on packages for more control
different devices over the user experience
(including accessibility and
For complex insights, use multiple chartsina responsive design).

single publication or try scrollytelling to change
focus as users scroll.

Wids GOV.UK Brand Guidelines Visualising data



Creating interactive visualisations

An interactive chart allows the user to change
what the chart shows by taking an action.

Use an interactive visualisation when: Disadvantages of interactive charts: Tips
Only consider using an interactive visualisation Interactive visualisation need the user to make a Some platforms may only
where the most important information for the user  selection to see information. This may: accept certain image sizes or
cannot be clearly shown through a non-interactive file formats.
chart. * make it more difficult for users
to get messages If you're publishing on a
Use interactive visualisations when: * hide the main messages from users platform or using a content
management system, check for
* users are likely to be most interested in Interactive visualisations are also more complex any existing recommendations.
personalising their data such as seeing data and time consuming to produce; there may not
about their local authority always be enough resource to create an
* thereis not a clear way of displaying data interactive chart.
without interactivity
* thereis severalinterests or narratives across If an interactive visualis not suitable, use charts
different locations or categories that highlight the main points of interest or

findings without needing user input. Consider
using several small charts, known as small
multiples, to avoid using too many categoriesin a
single visualisation.

Wids GOV.UK Brand Guidelines Visualising data


https://service-manual.ons.gov.uk/data-visualisation/guidance/ordering-in-charts
https://service-manual.ons.gov.uk/data-visualisation/guidance/ordering-in-charts

6.2 Charts

..*.. . . . . .
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Elements of a chart

Charts come in a variety of forms, but most share the same
anatomy. Understanding the basic building blocks behind

a chart can help when creating one.

Titles

Axis

Grid line

Annotation Mark l Plotarea

|

Page visits
peaked just
before Midday

Tick mark —*10-00

Source ——e Source: Example Page Traffic, GOV.UK

Annotations

11:00 12:00

l Page visits 100 T
75
50
25

0
13,00 y,

Axis value (tick)
label

Sources/Footnotes

All charts need at least one title, but
it is considered best practice to give
them two. These should be: a
headline title and a formal statistical
subtitle.

Titles should be:

+ front-loaded

* inthe active voice

* insentence case

* describing the main trend
* as concise as possible

Subtitles should include the:
 statistical measure

* geographic coverage
* time period

e GOV.UK Brand Guidelines

Axes show what’s being measured in
a chart like time, quantity, or
categories. Clear labels help users
understand the data quickly.

Use axis titles to show units, but
avoid repeating details from the

chart title, subtitle, or annotations.

For percentages or money, include

symbols like % or £ in the axis labels.

For other units, place them in the
axis title or subtitle—not the labels.

Category names should be short
and clear. Simplify long labels to
make charts easier to read and more
accessible.

Visualising data

Keep annotations concise. Limit
them to around 50 characters (10 to
12 words) and a single sentence.

Place annotations as close as
possible to the part of the chart they
relate to.

There should be white space
between your annotation text and
other text or parts of your chart.
Make sure your annotation text does
not overlap with other chart
elements.

Make sure any essential information
you include in annotations is also
included in the main text or
footnotes.

You should give the specific data
source for each chart and link
directly toitif you can.

Itis best practice to provide source
information in the following
format: [publication, survey or
other source of data] from the
[organisation]

Footnotes should only be used to
provide essential contextual
information for a specific chart or
table. They should be as clear and
concise as possible.

Using too many footnotes can
interrupt the flow of the publication.



Chart palette

In some charts, colours help differentiate between categories of data, such asin line
charts or stacked bar charts. Some types of visualisations use colour to represent

numericalvalues, such as heatmaps.

Categorical palette

Avoid using colour alone to visualise insights. Try to limit the number of colours you use to maximise simplicity and accessibility.

Primary Blue Blue Shade 50% Primary Magenta
‘ RGB 29112184 . RGB 1556 92 ‘ RGB 20253124
#1D70B8 #0F385C #CA357C

Sequential and divergent scale palette

Avoid using colour alone to visualise insights. Use a maximum of two scales in a single chart.

Blue Shade 50% Magenta Shade 50% Red Shade 50%
. RGB 1556 92 ‘ RGB 1012762 . RGB 10127 27

#0F385C #651B3E #651B1B

Blue Shade 25% Magenta Shade 25% Red Shade 25%
‘ RGB 2284138 . RGB 1524093 . RGB 1524040

#16548A #98285D #982828

Primary Blue Primary Magenta Primary Red
. RGB 29112184 . RGB 20253124 . RGB 2025353

#1D70B8 #CA357C #CA3535

Blue Tint 25% Magenta Tint 25% Red Tint 25%
. RGB 86 148 202 ‘ RGB 215104 157 . RGB 215104104

#5694CA #D7689D #D76868

Blue Tint 50% Magenta Tint 50% Red Tint 50%

RGB 142184 220 RGB 229154190 RGB 229154 154

#8EB8DC #E59ABE #E59A9A

Blue Tint 80% Magenta Tint 80% Red Tint 80%

RGB 210 226 241 RGB 244 215229 RGB 244 215 215

#D2E2F1 #F4D7ES #F4D7D7

Additional palette forillustrative infographics

Must only be used in conjunction with backgrounds using 25% and 50% shades.

Blue Tint 95% Magenta Tint 95% Red Tint 95%
RGB 244 248 251 RGB 252 245248 RGB 252 245 245
#FAF8FB #FCF5F8 #FCF5F5

Accent Blue Accent Magenta Accent Red

RGB 17224 241 ‘ RGB 25582238 ‘ RGB 25594 94
#11EOF1 #FF52EE #FFSESE

GOV.UK Brand Guidelines

Purple Tint 25%
RGB 127101183
#7F65B7

Green Shade 50%
RGB 96845
#09442D

Green Shade 25%
RGB 1310168
#0D6544

Primary Green
RGB 1713590
#11875A

GreenTint 25%
RGB 77165131
#4DA583

Green Tint 50%
RGB 136195173
#88C3AD

GreenTint80%
RGB 231243238
#CFE7DE

Green Tint 95%
RGB 243249 247
#F3F9F7

Accent Green
RGB 102243158
#66F39E

Visualising data

TealTint 25%
RGB 80161165
#50A1A5

Purple Shade 50%
RGB 422580
#2A1950

Purple Shade 25%
RGB 63 37119
#3F2577

Primary Purple
RGB 84 49159
#54319F

Purple Tint 25%
RGB 127101183
#7F65B7

Purple Tint 50%
RGB 170152 207
#AA98CF

Purple Tint 80%
RGB 221214 236
#DDD6EC

Purple Tint 95%
RGB 246 245 250
#FEF5FA

Accent Purple
RGB 186 74 255
#BA4AFF

Orange Tint 25%
RGB 247153106
#F7996A

Teal Shade 50%
RGB 116568
#0B4144

Teal Shade 25%
RGB 16 97101
#106165

Primary Teal
RGB 186 74 255
#158187

TealTint 25%
RGB 80161165
#50A1A5

Teal Tint 50%
RGB 138192195
#8ACOC3

TealTint 80%
RGB 208 230 231
#DOEGE7

Teal Tint 95%
RGB 243 249 249
#F3F9F9

Accent Teal
RGB 0255224
#00FFEO

Orange Shade 50%
RGB 1226028
#7A3CI1C

Orange Shade 25%
RGB 18389 42
#B7592A

Primary Orange
RGB 244119 56
#F47738

Orange Tint 25%
RGB 247153106
#F7996A

Orange Tint 50%
RGB 250187156
#FABBIC

Orange Tint 80%
RGB 253228 215
#FDE4D7

Orange Tint 95%
RGB 254 248 245
#FEF8F5

Accent Orange
RGB 25517574
#FFAF4A

Axes & lines

O

Black Tint 80%
RGB 206 206 206
#CECECE

Black
RGB 111212
#0BOCOC

Black Tint 25%
RGB727373
#484949

Black Tint 50%
RGB 133134134
#858686

Black Tint 80%
RGB 206 206 206
#CECECE

Black Tint 95%
RGB 243243243
#F3F3F3

White
RGB 255 255 255
#FFFFFF

Labels

Black

RGB 111212
CMYK80095
#0BOCOC



Using colourin charts

When choosing colours for your data visualisation:

Single category
Primary Blue Black Tint 80% Black
. RGB 29112184 RGB 206 206 206 ‘ RGB 111212
#1D70B8 #CECECE #0BOCOC

100%

Datalabel Datalabel Datalabel

Data label

e GOV.UK Brand Guidelines

ensure sufficient contrast with the background and overlapping text
avoid using colour as the only visual means of conveying information
focus on applying colour that enhances the clarity of the data

limit colours to avoid confusion

Multiple categories
Blue Shade 50% TealTint 25% Primary Magenta
‘ RGB 1556 92 . RGB 80161165 ‘ RGB 20253124
#0F385C #50A1A5 #CA357C
Orange Tint 25% Black Tint 80% Black
RGB 247153106 RGB 206 206 206 . RGB 111212
#F7996A #CECECE #0BOCOC

@ Taxonomy1 @ Taxonomy?2 @ Taxonomy 3 Taxonomy 4

800k
Taxonomy 1

/\/\ 600k
Taxonomy 2

400k

\/ —~
Taxonomy 4 200k
0
Sunday Mon Tue Wed Thu Fri Saturday

Visualising data

Divergent categories
Magenta Shade 50% Magenta Tint 50%
‘ RGB 1012762 ‘ RGB 229154190
#651B3E #E59ABE

Teal Tint 50% Teal Shade 25%
‘ RGB 16 97101
#106165

Black Tint 80%
RGB 206 206 206
#CECECE

Black
. RGB 111212
#0BOCOC

RGB 138192195
#8ACOC3

@ Verybad

1723 Il
24-30 II
31-37 !l
38-44 !

0 25% 50% 75%

® Bad Don’t know Good @ Very Good

100%



Using charts within social media

On social, charts can leverage the full colour palette. For example, accent colours can be
used to highlight key data points and positive messages. We also use larger and bolder
graphical elements to help engage and inform audiences.

GOV.UK Brand Guidelines

User vul User vul
govuk e govuk
Sponsored Sponsored

UK OFFICIAL

GOV.UK
Homepage

' 973k

1-6m Check MOT

most visited pages
on GOV.UK

vQav A vav

100 Likes 100 Likes

govuk Lorem ipsum dolor sit amet, consectetur govuk Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt... dipiscing elit, sed do ei d por incidi
more

more

A Q ® ®& e A Q B® B

Visualising data

User vul
govuk
Sponsored

HMRC Online
Services Sign In

289k
Check vehicle Tax account

564k e signin

Company

information 495k

Companies

546k House

Tax your
vehicle

vav A

100 Likes

govuk Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt...
more

A Q ® ©® @

Indicative examples for illustrative purposes only.
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Elements of a map

A well designed map can bring data to life.

They can show geographical trends and patterns.

Titles

Labels

Geographical features

Source and Legend

All charts need at least one title,
but it is considered best
practice to give them two -

a headline title and a formal
statistical subtitle.

Titles should be:

 front-loaded

* inthe active voice

* insentence case

* describing the main trend
* as concise as possible

Subtitles should include the:
» statistical measure

* geographic coverage
* time period

e GOV.UK Brand Guidelines

If showing administrative
boundaries, annotate
them directly on the map
or identify the boundary in
the legend.

If only showing one ortwo
features, we recommend
labelling directly on the map.

This approach enables you to

forgo the legend and free up
space for other features.

Visualising data

Map features are the elements
of a map that provide
geographic context for the main
datayou’re showing. From
bodies of water, terrain or
boundaries, they help users
understand where things are
and how they relate to each
other.

Keep your map simple. Remove
any features that aren’t
essential to the map’s message,
like towns, roads, rivers,
railways, pipelines or regional
and country labels. If they don't
add to the story or provide
context to a user’s experience,
feel free to leave them out.

You should give the specific
data source for each chart and
link directly to it if you can.

Itis best practice to provide
source information in the
following format: [publication,
survey or other source of data]
from the [organisation]

Create a legend to help make
the map clearer and reduce
clutter. Place it in the top left
corner, where people typically
look first, and avoid overlapping
features. Organise the legend
from the most important data to
the least important for easy
understanding.



Map considerations

A well designed map is a result of
taking account of the considerations.

Hierarchy

Remove extraneous features

Projections

Visualising scale

Ensure the story pops to the
foreground. The main story
elements should be
hierarchically prominent. Use
bold colours and larger font/
symbol size on these elements.

Secondary features should fall
to the background and not be as
immediately present. Ensure
there is enough contrast
between background elements
and other features.

e GOV.UK Brand Guidelines

Less is more. If features are not
part of a story, feel free to
remove (ex. roads, rivers, rails,
pipelines, and even country
labels). Feel free to thin out
networks of line work or remove
features that are not part of a
story, such as roads, rivers,
rails, pipelines, and even
country labels.

Visualising data

Map projection parameters
should strive to centre the focus
area without bringing it too
close to the neatline (the edge
of the map).

Ask yourself: What is the map’s
purpose and what is the best
type of projection to depictit?
What geographic extent will
sufficiently support the spatial
distribution of the story at the
appropriate scale?

Scale bars are not always
needed on a map, but are often
helpful. If a map has anything
to do with distance or shows
features that a consumer
would be curious how far apart
they are, add a scale bar. If
measuring distance is not
helpful for the reader to
understand the story, do

not include one.

Scale are not always
appropriate on all map
projections (eg, Orthographic
and Robinson). At global map
extents forinstance, scale bars
are not as useful as the scale
may vary significantly from one
part of the map to another.



Map palette

Use colour thoughtfully in maps. Choose a clear palette, limit colours, and ensure a
3:1 contrast ratio. Check for colour-blind accessibility and include a legend.
Combine colour with shapes, patterns, and labels to improve clarity.

Be aware that users may interpret colours differently,

influenced by cultural or political backgrounds and associations.

Primary Blue Primary Green Primary Teal Primary Purple Primary Magenta Primary Red Primary Orange Primary Yellow Black
. RGB 29112184 ‘ RGB 1713590 . RGB 186 74 255 . RGB 84 49159 . RGB 20253124 . RGB 2025353 . RGB 244119 56 RGB 2552210 . RGB 111212
#1D70B8 #11875A #158187 #54319F #CA357C #CA3535 #F47738 #FFDDOO #0BOCOC
Blue Tint 25% GreenTint 25% Teal Tint 25% Purple Tint 25% Magenta Tint 25% Red Tint 25% Orange Tint 25% Yellow Tint 25% Black Tint 25%
. RGB 86 148 202 . RGB 77165131 ‘ RGB 80161165 ‘ RGB 127101183 ‘ RGB 215104 157 . RGB 215104104 RGB 247153106 RGB 255 230 64 ‘ RGB727373
#5694CA #4DA583 #50A1A5 #7F65B7 #D7689D #D76868 #F7996A #FFE640 #484949
Blue Tint 50% GreenTint 50% TealTint 50% Purple Tint 50% Magenta Tint 50% Red Tint 50% Orange Tint 50% Yellow Tint 50% Black Tint 50%
RGB 142184 220 RGB 136195173 RGB 138192195 RGB 170152 207 RGB 229154190 RGB 229154 154 RGB 250187156 RGB 255238128 . RGB 133134134
#8EB8DC #88C3AD #8ACOC3 #AA98CF #ES59ABE H#ES59A9A #FABBOC #FFEE80O #858686
Blue Tint 80% Green Tint 80% TealTint 80% Purple Tint 80% Magenta Tint 80% Red Tint 80% Orange Tint 80% Yellow Tint 80% Black Tint 80%
RGB 210 226 241 RGB 231243 238 RGB 208 230 231 RGB 221214 236 RGB 244 215 229 RGB 244 215 215 RGB 253 228 215 RGB 255 248 204 RGB 206 206 206
#D2E2F1 #CFE7DE #DOEGE7 #DDD6EC #FAD7ES #F4D7D7 #FDE4D7 #FFF8CC #CECECE
Blue Tint 95% Green Tint 95% TealTint 95% Purple Tint 95% Magenta Tint 95% Red Tint 95% Orange Tint 95% Yellow Tint 95% Black Tint 95%
RGB 244 248 251 RGB 243249 247 RGB 243249 249 RGB 246 245 250 RGB 252245248 RGB 252 245 245 RGB 254 248 245 RGB 255 253 242 RGB 243243243
#F4F8FB #F3F9F7 #F3F9F9 #FG6F5FA #FCF5F8 #FCF5F5 #FEF8F5 #FFFDF2 #F3F3F3
Blue Shade 25% Green Shade 25% Teal Shade 25% Purple Shade 25% Magenta Shade 25% Red Shade 25% Orange Shade 25% Yellow Shade 25% White
‘ RGB 2284138 ‘ RGB 1310168 . RGB 16 97101 . RGB 63 37119 ‘ RGB 1524093 ‘ RGB 152 40 40 ‘ RGB 18389 42 RGB 191166 0 O RGB 255 255 255
#16548A #0D6544 #106165 #3F2577 #98285D #982828 #B7592A #BFA600 #FFFFFF
Blue Shade 50% Green Shade 50% Teal Shade 50% Purple Shade 50% Magenta Shade 50% Red Shade 50% Orange Shade 50% Yellow Shade 50%
‘ RGB 1556 92 . RGB 96845 . RGB 116568 . RGB 422580 . RGB 10127 62 ‘ RGB 1012727 . RGB 12260 28 ‘ RGB 1281110
#0F385C #09442D #0B4144 #2A1950 #651B3E #651B1B #7A3C1C #806F00
Accent Blue Accent Green Accent Teal Accent Purple Accent Magenta Accent Red Accent Orange Accent Yellow
RGB 17 224 241 RGB 102243158 RGB 0255224 ‘ RGB 186 74 255 ‘ RGB 25582238 . RGB 25594 94 RGB 25517574 RGB 252 255 82
#11EOF #66F39E #O0O0FFEO #BA4AFF #FF52EE #FF5ESE #FFAF4A #FCFF52
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Using colour combinations on maps

Avoid using colour alone to convey information in a map. Instead, use colour in combination with:

using different shapes and symbols

using labels

When you choose colours for a map, think about how they help
users understand the information. The colours need
to be clear, logical, and accessible.

Use colours that make sense to your users, and make sure
there’s enough contrast between them. Text should also have
strong contrast against the background so it’s easy

to read.

Don’t assume everyone sees colours the same way. Colour
meanings can change depending on culture or context. For
example, some colours are linked to political parties in the UK.
Always test your map with users to check how they understand
the colours.

If you can’t get enough contrast, try breaking the map into
simpler versions, adding outlines to separate areas, or giving the
same information in a different format, like written content or

a postcode tool.

Wids GOV.UK Brand Guidelines Visualising data

) > Iéélmouth

differentiating size and thickness of lines or shapes

creating a legend (‘key’) to explain what colours, tints and patterns mean

Example

O Designated areas of conservation in south-west England

Tt

e fi Tourquay
7

= oo - 3l
Y T, o5
N “~"Plymouth

English Channel

o] 20
| Miles ]

A map of south west England displaying the areas
of conservation designated by Historic England

Indicative examples for illustrative purposes only.

Colours used in example

Points of interest to the user

Data Labels
Accent Green Black

RGB 102243158 RGB 111212
#66F39E #0B0OCOC

Data outline

Primary Green
RGB 1713590

#11875A

Base map
Land Outline Coastal areas
Black Tint 80% TealTint 80%
RGB 206 206 206 RGB 208 230 231
#CECECE #DOEGE7
Land ) : Sea
Black Tint 95% TealTint 95%
RGB 243243243 RGB 243 249 249
#F3F3F3 H#F3FOF9



6.4 Examples
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@ Title3

@ Title2

Sample 3

12:00 13:00

10:00 11:00

973k
Check MOT
History

564

Compa
informat

973k
HMRC Online
Services Sign In
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Need help?

The data visualisation guidance was
originally developed by Analysis

Function but adapted for GOV.UK by
the Government Digital Service.

If you’ve got a question about
the GOV.UK data visualisation
guidelines, contact the team on
govuk-brand-team@dsit.gov.uk



mailto:govuk-brand-team@dsit.gov.uk
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One brand. Many places.

Brand consistency and coherence are both important, but they do
different jobs.

Consistency means applying core brand elements in the same way
wherever the brand appears. It helps people recognise GOV.UK and
trust that they're in the right place.

Coherence means those elements can flex to suit the context. It lets
GOV.UK work across different formats, services and audiences
without losing its identity.

This section shows how GOV.UK stays consistent and coherent

across web, app and social - from clear, functional content to more
expressive and inspiring moments.

Wids GOV.UK Brand Guidelines Brand in use



- GDS Transport

< Search

GO

Government Digital Servicq
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Web homepage

Indicative examples for illustrative purposes only.

s GOV-UK

The best place to find
government services

and information

Search

Popular on GOV.UK
Get support with the cost of Find out about help you can . .
> living 2 get with your energy bills jp Eindajob
N U-mv‘ersal Credit account: N Check your National > HMRC services: signin
signin Insurance record

Services and information

Featured
Benefits N .
Includes eligibility, appeals, tax credits and Universal Credit C_OSt of Living Payment
. Find out payment dates

and how to report a
payment is missing.
Births, deaths, marriages and care




itz GOV-UK

Home > Business and self-employed > Business tax

Pay your Corporation Tax bill

Contents

Overview
Direct Debit

Approve a payment through your online bank account

Make an online or telephone bank transfer

By debit or corporate credit card online

At your bank or building society

Payments for a group of companies

Tell HMRC no payment is due

Check your payment has been received

Ove rVieW Related content

) . ) Corporation Tax
The deadline for your payment will depend on your taxable profits. S

Corporation Tax rates and reliefs

File your accounts and Company Tax
Return

This guide is also available in Welsh (Cymraeg).

Get arefund orinterest on your



https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/payments-for-a-group-of-companies
https://www.gov.uk/pay-corporation-tax/tell-hmrc-no-payment-due
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/corporation-tax-interest-charges
https://www.gov.uk/get-refund-interest-corporation-tax
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/print
https://www.gov.uk/browse/business/business-tax
https://www.gov.uk/browse/business/limited-company

Web footer

e GOV.UK Brand Guidelines

Services and information

Benefits

Births, death, marriages and care

Business and self-employed

Childcare and parenting

Citizenship and living in the UK

Crime, justice and the law

Disabled people

Driving and transport

Help Privacy Cookies Accessibility statement Contact Terms and conditions

Education and learning

Employing people

Environment and countryside

Housing and local services

Money and tax

Passports, travel and living abroad

Government activity

Departments

News

Guidance and regulation

Research and statistics

Policy papers and consultations

Transparency

Visas and immigration

Working, jobs and pensions

How government works

Getinvolved

Rhestr o Wasanaethau Cymraeg Government Digital Service

OGL

All content is available under the Open Government

Licence v3.0, except where otherwise stated

Brand in use

© Crown copyright

Indicative examples for illustrative purposes only.
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The best place to
find government
services and

information

Search



https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/payments-for-a-group-of-companies
https://www.gov.uk/pay-corporation-tax/tell-hmrc-no-payment-due
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/pay-corporation-tax/check-your-payment-has-been-received
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/talu-treth-gorfforaeth
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/first-company-accounts-and-return
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/corporation-tax-paying-in-instalments
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/guidance/pay-corporation-tax-if-youre-a-very-large-company
https://www.gov.uk/corporation-tax-interest-charges
https://www.gov.uk/get-refund-interest-corporation-tax
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/approve-a-payment-through-your-online-bank-account
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/debit-or-credit-card
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
https://www.gov.uk/pay-corporation-tax/bank-or-building-society
https://www.gov.uk/pay-corporation-tax/direct-debit
https://www.gov.uk/pay-corporation-tax/bank-details
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Appicon
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Brand in use

o:11

< Search

all ¥ @8

GOV.UK

Government Digital Service

GET i

Indicative examples
forillustrative
purposes only.



App splash screen

u Storyboard

App splash screen with biometric unlock
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App homepage

App header
GOV- UK
{D Pages you've visited >
Your topics Edit
Driving and
Benefits > transport >
[ ]

Ri an
Parenting and Studying and
guardianship > training >
Travel abroad >

1) &

Home Settings

c'*.o

Wids GOV.UK Brand Guidelines Brand in use

ull © @

GOV-UK

Suggested searches

Q pay your corporation tax bill
Q pay capital gain tax uk property
Q pay corporation tax

Q pay your corporation tax

Q pay tax

D WD WD D D RS D S

Indicative examples for illustrative purposes only.



App screens

2:41

< Home

Driving and transport

Learning to drive, owning a vehicle

Popular pages in this topic
Tax your vehicle
Check if a vehicle is taxed

View or share your driving licence
information

Get vehicle information from the
DVLA

Step by step guides
Learn to drive a car
Drive abroad

Buy a vehicle

See all

G &

Home Settings

GOV.UK Brand Guidelines

Brand in use

9:41 Gl T

< Home

Today

Register to vote
Last visited on 24 July
This month

Check the MOT history of a vehicle
online account

Last visited on 12 July

Tax your vehicle
Last visited on 10 July

October 2024

Calculate maternity leave
Last visited on 2 October

How to get childcare vouchers
Last visited on 1 October

Tax free childcare
Last visited on 1 October

(") &

Home Settings

Edit

Pages you've visited

Indicative examples for illustrative purposes only.
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Social-instagram

9:41 all ¥ @
< govuk % Q
1,234 5,678 9,101

Posts Followers Following

GOV.UK
Official Instagram page of the GOV.UK website. Connecting
people to digital government services. Not a political account.

www.gov.uk

Message Subscribe Contact A
Money & Tax Transport Education Care Business

Get
su or Here's how
'hth i . Igot my
Wl e How to guide . e .
e Checka driving licence

living vehicle before

i @
you buy it -~ $
Get help with
Stepbystep auide your pension

o Registering -
UK weather k adeath ‘

N Q ®

. GOV.UK Brand Guidelines
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9:41
Instagram v \VANO
-

: @)

User govuk Account2 Account3 Accoutl

@ govuk
Sponsored

Here's how
lgotmy
driving licence

9:41 ull ¥ @

GOV-UK
ks

Here's how
|got my
driving licence

Visit GOV.UK for more information >

= Do

Indicative examples for illustrative purposes only.



Social-Instagram

Get .

m e

Igot my

with the ST
Today is the p 9§t of driving licence
Summer bank Step2 living

holiday

@ How to guide

UK weather Check a
warnings vehicle before

Get your pet

microchipped
Get help vyith
your pension

Step-by-step guide

Registering
adeath

you buy it
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Social-X

GOV.UK @ Q

9:41 all ¥ @ X 23.2k posts .
The best place to find government Q) Home
services and information Youm
Q_  Explore The best place to find government U
° ° . @
= S services and information
Q) Notifications "
GOV.UK & C
@GOVUK &8 Messages
U
Official X channel of the GOV.UK website. B Lists @
Connecting you to government services. This is not
a political account and can't respond to political S
tweets. [l Bookmarks GOV.UK &
© UK 2 gov.uk Joined November 2008 %0 iti @eovUK
e ommuntties Official channel of the GOV.UK website Trend:
638 Following 1.8M Followers ' ’
l} Verified Orgs © UK 2 gov.uk Joined November 2008 Trending
. Loremi
Posts Replies Highlights Media 638 Following 1.8M Followers 055 O:
—_— & Profile R
Post: Repli Highlight Medi i
@ GOV.UK & @GOVUK - 14 July © More o' ephes omiant e If::,:?')
Lorem ipsum dolor sit amet, consectetur

GOV.UK & @GOVUK - 14 July SRS

adipiscing elit, sed do eiusmod tempor @
incididunt ut labore et dolore magna aliqua. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod Trending
Ut enim ad minim veniam, quis nostrud tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim

ot e miai U ) ) o R L Loremi
exercitation ullamco laboris nisi ut aliquip ex veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 4486 P
ea commodo consequat. commodo consequat. IR

Duis aute irure dolor in reprehenderit in Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore Trending
voluptate velit esse cillum dolore eu fugiat eu fugiat nulla pariatur. Loremip
nulla pariatur. 1,430 post

H GOV.UK “L' Trending

GOV-UK i
Lorem ip
v GOV.UK q » |
Here's how @GOVUK° .o I Here's how 23.7K pos
I got my gotmy _
o o T . Trending
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Social-YouTube

9:41 all ¥ @

< S Q

The best place to find government

services and information

GOV.UK

@gov.uk

11K subscribers + 112 videos

This is the official Youtube page for GOV.UK.

gds.blog.gov.uk and 4 more links

Home Videos Playlists

For you

GOV-UK

™

Here's how

| Sot my
driving licence

Ao\

60 seconds guide * How to get an MOT

8.2k views * 1 month ago
n 8 @ == @
Subscriptions You

Home Shorts

A
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shorts

@ YouTube

The best place to find government

services and information

GOV.UK ¢

@govuk - 5.5M subscribers - 10k videos

Lorem ipsum dolor sit amet consectetur adipiscing dolore magi: ...more
GOV.UK and 7 more links

HOME VIDEOS PLAYLISTS COMMUNITY STORE CHANNELS ABOUT
GOV-UK . Learn to drive a car: step by step
ok
. v 12,216,741 views . 1 week ago
Here's how
I Ot m Check what you need to do to learn to drive. Lorem ipsum dolor sit amet,
g y consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
drivi ng |icence et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation. - GOV.UK
% \ . =3 READ MORE

Newest Channel Name Videos! » Playall

Video Title Here Video Title Here Video Title Here Video Title Here Video Title Here Video Title Here
GOV.UK @ GOV.UK @ GOV.UK @ GOV.UK @ GOV.UK @ GOV.UK @

12M views . 1 week ago 12M views . 1 week ago 12M views . 1 week ago 12M views . 1 week ago 12M views . 1 week ago 12M views . 1 wee
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Need help?

If you’ve got a question about the GOV.UK
brand guidelines, contact the team on
govuk-brand-team@dsit.gov.uk



mailto:govuk-brand-team@dsit.gov.uk



