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clients. We applied our typical methodology to understand what impact on searcher behav-

Page 3

Among the questions we sought to answer: 
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SERP Visual Glossary

2 Traditional Ads
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single-website snippets directly within the search results.

-

5 Places Sites Aggregator Unit

6 Organic Results

9 Local Onebox Result

Page 5



mobile devices. 
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directly to consumers.

Methodology
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The “Median SERP”

discovery search result pattern shown when Google 
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mized by its surroundings.
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Google. 
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Discussion

restaurants and home services.

but the conclusions are clear and consistent: 
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