
The Responsible Technology Adoption Unit’s (RTA’s) annual Public Attitudes to Data and AI (PADAI) Tracker Survey monitors public attitudes towards 
data and AI over time. This infographic summarises key findings from the fourth wave of the survey (conducted in 2024) and makes comparisons with 
the second and third waves (2022 and 2023 respectively) where relevant. 

This research was conducted by Savanta on behalf of the RTA.

Public Attitudes to Data and AI, Wave 4

Despite growing public trust and improved optimism about data practices, concerns around 
equitable and responsible use of data persist.

Data is useful for creating products and services 
that benefit me

When organisations collect my data, I am made 
aware of how they are going to use it

When organisations misuse data, they are held 
accountable

I have control over who uses my data and how

Collecting and analysing data is good for society

All groups in society benefit equally from data use
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Awareness of AI is nearly universal, with a majority of adults claiming they can explain the 
term. However, only a quarter have a good understanding that AI systems are trained with data

Awareness of AI

The impact of AI on society overall will be… The impact of AI on yourself will be...

Knowledge of data being used to train AI systems

I have heard of AI and could 
explain what it is in detail15%

43%

20%

33%

I have heard of AI but could not 
explain what it is26%

I have heard of AI and could give a 
partial explanation of what it is55%

I have never heard of AI4%

Know a fair amount / great deal25%

Know a little34%

Know nothing37%

Don't know4%

Arrows indicate significant difference to other waves at a 
95% confidence level.

The public have mixed perceptions about AI's impact, with more viewing it positively on a 
personal level

Positive (NET: 6-10)

Neutral (5)

Negative (NET: 0-4)

39%

23%

29%

Positive (NET: 6-10)

Neutral (5)

Negative (NET: 0-4)

For Wave 4, Savanta interviewed 4,947 UK adults aged 18+ between 15 July and 16 August 2024. In Wave 2, Savanta interviewed 4,320 UK adults between 27 
June and 18 July 2022, and in Wave 3, Savanta interviewed 4,225 UK adults aged 18+ between 11-23 August 2023. In each wave, the data are  weighted to be 
representative of all UK adults in that particular year by gender, age, region, SEG, and ethnicity. All data presented was collected via online interviews. The 
survey was previously published under The Centre for Data Ethics and Innovation (CDEI), which is now called the Responsible Technology Adoption Unit (RTA).

The public’s trust in organisations to use data to benefit society is shaped by their overall trust 
in the organisation.

Arrows indicate significant difference to other waves at a 
95% confidence level.
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