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1. Background &
method




Research background and objectives

The CMA launched a market investigation on Tuesday 22 November 2022 into the supply of mobile
browsers and mobile browser engines, and the distribution of cloud gaming services through app
stores on mobile devices

The CMA commissioned Verian to undertake consumer research to measure and develop further their
understanding of consumer behaviour in the mobile browser market, specifically to understand:
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The activities users undertake on their smartphone.
How users access the internet on their smartphone.
Awareness and knowledge of mobile browsers.

Whether users consider the features of different mobile browsers, which features are most
important; factors influencing browser choice.

The role of pre-installation and browser default settings on browser usage.

Expectations, understanding and perceptions about switching/changing mobile browser, and the
motivations for switching or staying.

Barriers preventing users from switching/changing their mobile browsers, and confidence about
changing browsers and default.

Browser choice and usage on laptops/desktops vs mobiles.



Overview of methodology

Two stage research design:

e Qualitative phase to explore consumer awareness and understanding of, and behaviour around
browsers in depth.!

e Especially useful in highlighting the experiences of mobile users with a range of levels of technical
literacy.

e Helped to inform survey question wording for technical features of mobile browsers and what
definitions people needed to better understand these features.

e Quanfitative phase to assess the degree of consumer awareness, understanding and behaviour as it
relates to browsers, with a specific focus on choice architecture elements.

e Asurvey of 3,060 UK adults aged 16+ who owned a smartphone for personal use, where they had a
role in choosing the phone.

e Survey conducted in the period 13 March - 8 April 2024 using screened sample from Verian's Public
Voice panel: a high-quality representative panel recruited using random probability (rather than
quota) sampling.

T A full presentation of findings from the qualitative phase is available. Mobile browsers and cloud gaming - GOV.UK (www.gov.uk)
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Details on the quantitative methodology

Sample

e The target population was defined as ‘all permanent residents of the UK aged 16+'. The sample was drawn from among the 22,758 respondents
on Verian's Public Voice panel.

e Most Public Voice panel members were recruited via the Address-based Online Surveying ‘ABOS’ method in which (probabilistically) sampled
individuals complete a 20-minute recruitment questionnaire either by web or on paper. The panel was implicitly stratified by age group, then by
region and then by subregional geography before a systematic random sample was drawn for this project.

Screeners, target, response rate and incentives

+ The following groups were screened out at the start of the survey: Did not have a smartphone; Smartphone was provided by their employer; Used
main smartphone for work purposes only; Given phone and did not choose it; Did not know the brand of the phone.

+ The target (n=3,000) was achieved with a total of 3,060 responses passing screeners and quality assurance checks.

+ The response rate for the survey of 32% was achieved against the total issued sample from the PV panel. Issued sample was issued in two
batches. The composite response rate was 3%. !

+ Respondentsreceived at £10 e-voucher/gift voucher for participating, sent either by email or by post.
Weighting

+ After design weighting, the respondent sample was calibrated to the weighted ONS Annual Population Survey of 2022 (the latest available) with
respect to sex*age group, birth country (UK/other), and region. The overall weighting efficiency was 85%, equivalent to a design effect of 1.18
and an effective sample size of 2,912 (3,424*85%).

I The composite response rate takes account of the response rates and attrition for the Public Voice sample, from which the Mobile Browsers sample was drawn, in addition to the
response rates for the Mobile Browsers survey. Further information is provided in the Technical Report. Mobile browsers and cloud gaming - GOV.UK (www.gov.uk) 6
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Research limitations/considerations

Managing browser settings: measurement of confidence, capability and ease of completing tasks

The survey collected various measures which asked people to rate their confidence with smartphone technology
both in general, and in relation to specific tasks (downloading a different browser and changing a default browser).
These self-reported measures should be interpreted with a degree of caution:

« The qualitative research which involved observed tasks demonstrated that confidence does not always
translate into ability to do the task in practice.

« Pre-testing on this survey revealed that some lower ability users rated themselves relatively highly as they
focused their confidence on a narrow range of tasks which they were familiar with.

«  More widely, there can be tendency in surveys for people to overstate their level of confidence.

We also asked people who had switched default browser how easy or difficult they had found it
« It is worth noting that perceptions of this will be associated with recall error if the task had been completed
some time ago (it is unlikely to have been a sufficiently memorable task to recall the process in detail)
« There may also be an element of ‘post-hoc rationalisation’ where people say something was easy after they
have successfully completed the task.
*+  We do not know how easy or difficult people who tried but failed to change their default found this.
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2. Qualitative phase:
reminder of approach
and headline findings




Qualitative research: Scope

40 x 60-minute interviews were conducted across 19th Jan - 1éth Feb 2023.
Mix of online (20) and face to face (20) interviews.

« Online research enabled regional spread —respondents joined Zoom interviews via their smartphone
and shared screen for tasks.

* Face to face interviews in a central location enabled engagement with lower confidence users.

« Key audiences of interest were operating system, age, digital confidence, and whether consumers
had switched operating system (in last 3 years) or downloaded an alternative smartphone browser.

« In the achieved sample 8/40 self-identified as ‘low confidence’, 30/40 self-identified as ‘high
confidence’; and 19/40 had previously downloaded a browser.

In addition to covering the key topics also covered in the survey, the qualitative research also:

« Observed respondents completing the following tasks using their smartphone:
» Accessing the Internet and the news as they normally would, comparing search, browser apps and
other browsers as relevant
* In-app browsing task via a social media app
« Downloading an alternative browser and changing the default browser.
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Qualitative research: Key findings!

There is low engagement with mobile browsers — it is a low salience topic, not the most exciting
aspect of smartphone use, and has been rarely considered, if noticed at all.

Awareness of alternative browsers is low, and respondents did not think there were differences
between them (even among those who had experience of multiple browsers). As a result, there is
minimal perceived benefit to switching or using multiple smartphone browsers.

Other barriers to switching include (a) strong preference for familiarity; (b) brand loyalty and (c) the
inconvenience of migrating saved passwords from one system to another.

Reasons for using alternative browsers included encountering compatibility or performance issues on
a particular browser (usually for a specific use) or, among those selected for participation due to use
of alternative browsers, having strong views about privacy and mainstream technology companies.

When tasked with doing so in the interview, respondents were typically able to find and download
alternative browsers. However, they often encountered difficulties working out how to change their
default browser — with success not always dependent on digital capability.

Overall, respondents felt that there is adequate choice available to them, even if this choice has not
been presented to them at any point. This is because (a) they may feel they have made a choice
once (even if in the past); and/or (b) they would prefer not to have to change their browser.

Verian
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Headline findings
from consumer
survey




3. Profiling smartphone
ownership and usage




Brand profile of smartphone users in survey matches industry

statistics
Verian, 2024 USwitch, 2022
/\F)Fﬂf? 50% /\F)Fﬂfg 44%
Google . Google I
Motorola 3% Motorola 2%
Huawei 2% Huowei 5%
Xiaomi 2% Only responses of

2%+ are displayed

Left: MOBBRAND - Which of the following brands is your current personal smartphone? All (n=3,060)
Right: USwitch, September 2022. (n=2,000). Available at https://www.uswitch.com/mobiles/studies/mobile-statistics/mobile-phone-market-statistics/
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Overall, around three in four stick with the same brand. Nine in ten of both Android
and 10S stick with the same OS. Slightly more switching from Android to i0S (9%)
than from 10S to Android (3%).

All respondents GndrOid P, N " iOS

6%
7 O 3% = Stayed with same

3%
brand

Stayed with same = Stayed with

Switched to different iOS
ran
brand Android
O = Switched - iOS to = Switched -
2 1 O Android Android to
iOS

= First phone

Switched brand = First phone

2%

No previous phone

= Another phone
(unknown) to Android

Don't know

PREMOB - Now thinking about the smartphone you used before you [bought/got] your current personal smartphone, was that the same brand you have
now or a different brand? (If different brand) PREMOBCNFIRM - Which of the following smartphone brands was your previous smartphone? All (n=3,060),
Android (1,455), iOS (1,536)
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10S was more popular among females, younger people, higher
incomes and those with higher level of education.

Ofther
m Android
mioS

N P SN S O SIS SRS N s °© & &
» N2 2 S S R 5 G AR ) P A K o @
N N A < A A q,QC‘)‘ \'g{’b 2 % §° S * ‘\O(\
% LSRN ©

WHICHOS - All (3,060) Males (1,407) Females (1,630) 16-24 (366) 25-34 (501) 35-44 (588) 45-54 (549) 55-64 (n=482) 65+ (574) Up to £20,999 (512)
£21,000 to £31,999 (442) £32,000 to £51,999 (641) £52,000 to £74,999 (460) £75,000 or more (524) Degree or above (1,236) Non-degree level
(1,504? No qualifications (313)
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Smartphone use for work was greater for those aged 25-54,
and individuals with higher income and education levels.

Personal use of smartphones

m Yes, personal and work use m Yes, personal use only
é& o c&” c@ <>"’

SCREENT1 -Do you have a smartphone for personal use? All (n=3,060) 16-24 (366) 25-34 (501) 35-44 (588) 45-54 (549) 55-64 (n=482) 65+ (574) Up to
£20,999 (512) £21,000 to £31,999 (442) £32,000 to £51,999 (641) £52,000 to £74,999 (460) £75,000 or more (524) Degree or above (1,236) Non-degree
level (‘1 ,504) No qualifications (313)
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Reported daily use of smartphone declines sharply with age.

Higher volume of use on Apple compared with Android.

Median reported )
band (hours) 2-3

mDon't know

B 4 hours+

m 2 hours, less
than 4 hours

Less than 2 30
hours

4-5 4-5 34 23
10 10 V7

Self-reported time spent on smartphone per day

3-4

2-3 1-2
64
40

26

2-3

33

All 16-24  25-34

35-44

45-54

T

55-64

T

65+

[ON

T

Android

MOBTIME - About how long do you spend on your smartphone on a typical day? All (3,060) 16-24 (366) 25-34 (501) 35-44 (588)

45-54 (549) 55-64 (482) 65+ (574) iOS (1,536) Android (1,455) .
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Most common smartphone activities are communication,
banking, shopping, social media & navigation

Emails

Messaging
Banking

Social media
Shopping
Maps/navigation
Payment services
Music/audio
News
NHS/Healthcare
TV/video
Travel/taxis

Food delivery
Games

Fithess

Gambling

Dating

% who do this on smartphone (respondent could choose multiple answers)

MOBACTIV - Which, if any, of the following do you do on your smartphone? All (n=3,0460)
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4. Smartphone
technical literacy




Most users (70%) had rarely or never engaged with topics asked about in the
interview beforehand. Males and younger a little more engaged, with relatively little
variation by education and OS.

% who have thought about topics asked in the interview [ NOTE: QUESTION ASKED AT END OF INTERVIEW]

%Oﬁen/ﬁme
to time 37% 23% 33% 32% 28% 22% 34% 27% 29% 28% 32%
m Often
® From time
fo time
m Rarely
Never

T T T T T T T T T T T T T T

All Male Female 16-34 35-54 55-64 65+ Degree Other None [ON Android

MOBENGAGE - Thinking only about smartphones. Before today how much thought, if any, had you given to the topics you have been asked about
today? All (3,060) 16-24 (366) 25-34 (501) 35-44 (588) 45-54 (549) 55-64 (482) 65+ (574) Degree (1,236) Other (1,504) None (313) iOS (1,536) Android
(1,455) .
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Self-ratings of confidence using smartphone/apps universally
high, but women and older users less likely to feel ‘very confident’.

How confident users feel using their smartphone and the different apps available on it

% Confident 94% 94% 94% 100% 100% 97% 95% 90% 82% 9%5% 94% N% 96% MN%
mVery
confident
m Fairly
confident
m Noft very
confident
Not at all
confident [ N ‘ N N N : : : : y : : : : x x
N @ @ W X X X 0 X @ @ @ S O
\a @6 (0& \bflf rf?:b Q;o,b‘ ‘;be ‘o‘db & g § g § %Oo Xe) 8
@ Q fe v
S
‘}

TECHCONF - How confident, if at all, are you with using your smartphone and the different apps that are available on it? Total sample (3,060) Males
(1407* Females (1630) 16-24 (364) 25-34 (501) 35-44 (588) 45-54 (549) 55-64 (482) 65+ (574) iOS (1,536) Android (1,455).
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Respondents with mental health conditions reported higher levels
of confidence with using their smartphone.

How confident users feel using their smartphone and the different apps available on it

% Confident 93% 96% 93% 88% 95% 90% 947
m Very

confident
m Fairly

confident
= Noft very

confident

Not at all

ConﬁdenT [ T T T T T T T T T

All Yes No Yes No Yes No
Mental health condition Physical condition Cognitive condition

TECHCONF - How confident, if at all, are you with using your smartphone and the different apps that are available on it? Total sample (3,060) Mental
health condition: Yes (238) No (2,822) Physical health condition Yes (536) No (2,524) Mental health condition Yes (357) No (2,703)
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While self-reported technical confidence was high, 27% were not
confident to both download a new web browser and change default

browser settings.

m Definitely
m Probably
m Probably/definitely not

Whether they felt they could
change which browser on
their smartphone was the

default browser.

Whether they felt they could
download a new web
browser on their smartphone.

High confidence: Think they
could definitely download new
browser AND change default.

Medium confidence: Think
they could definitely do one
activity or probably both

activities.

Low confidence: Think they
could probably not or
definitely not be able to both
download OR change default.

No confidence: Think they
could probably or definitely
not be able to both download
AND change default.

Composite variable based on

answers at both questions.

DOWNCONF - Imagine that you are asked to download and use a different web browser on your smartphone. Do you think you could do this on your

own, without needing to either ask someone else or search for information online? DEFAULTCONF - Do you think you could work out how to do this on

your own, without needing to ask someone else or search for information online? All (3,060)
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A lack of confidence with managing browsers was higher
among women, older people, and low education and incomes.

® High confidence B Medium confidence Low confidence ® No confidence
I I I 19% I I I I I
19% 19% 17% i 19%
15% A o A
10% 12% o 13% 1% 15% 227
14% 8% 4 10%
N @ @ ™ X W W X X 9 L X @ < @ S O
S \¢ \§ (2 s S S SR - AR 51 o LANP\ N e @ g O O
SO N A ZPY A O RS TS
« 5 Q Y-

DDCONFDR4 (Derived variable based on answers at DOWNCONF and DEFAULTCONF) All (3,060) Male (1,407) Female (1,630) 16-24 (366) 25-34 (501) 35-
44 (588) 45-54 (549) 55-64 (482) 65+ (574) Low income <£32k (954) Medium income £32-£75k (1,101) High income £75k+ (524) Degree-level qual

(1,236) Other qual (1,504) No qual (313) iOS (1,536) Android (1,455)
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People with physical conditions may be more likely to lack
confidence with managing browser settings.

Confidence to both download a browser app and change default browser settings

% High/medium 749, 78% 73% 67% 76% 73% 74%

confident
m High confidence
® Medium confidence
Low confidence
m No confidence
15 15

14
All Yes No
Mental health condition Physical condition Cognitive condition

DDCONFDR (Derived variable based on answers at DOWNCONF and DEFAULTCONF) All (3,060) With mental health condition (357) Without mental health
condition (2,703) With physical condition (536) Without physical condition (2,524) With cognitive condition (238) Without cognitive condition (2,822)
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Older respondents were more likely to have a physical condition, and
younger respondents more likely to have a mental health condition.

Does not have condition = Has condition
58
o 70
82 86 85 87 82 82 gt 8¢
91 88 92 90 91 94 94 o 95 88 M 9 og
Al 16-24 25-34 35-44 45-54 55-64 6574 75+ Al 16-24 25-34 35-44 45-54 55-64 6574 75+ Al 1624 25-34 35-44 45-54 55-64 6574 75+
Physical condition Cognitive condition Mental health condition

PHYSHEALTH, COGHEALTH and HEALTH (Derived variable based on answers at HEALTH) All (3060) 16-24 (366) 25-34 (501) 35-44 (588) 45-54 (549) 55-64
(482) 65+ (574)
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While perceived confidence to download a web browser and change default
browser settings was high, this was not necessarily the case when observed in

the qualitative research.

Perceived confidence (quantitative survey)

Whether they felt they could
browser.
Whether they felt they could
change which browser was _
the default browser.

® Probably/definitely not m Probably m Definitely

Important to note that confidence in
changing default browser was usually
based on perception rather than
behaviour. For example, of those who
expressed high confidence in changing
default browser, only 33% of them had
actually done it.

Observing users downloading a new web browser and attempting to
change their default browser settings (qualitative research)

In line with users’ perceived confidence, when observed,
users found it easier to download a new web browser than
to change the default browser settings.

While perceived confidence to change default settings
was high in the survey, when observed, many users
encountered difficulties working out how to do this on their
smartphone — with some users unable to complete the task.

Success was not dependent on the user’s digital capability.
Some of the more digitally confident participants found the
task difficult to complete.

DOWNCONF - Imagine that you are asked to download and use a different web browser on your smartphone. Do you think you could do this on your

own, without needing to either ask someone else or search for information online? DEFAULTCONF - Do you think you could work out how to do this on
your own, without needing to ask someone else or search for information online? All (3,060)

Verian
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Spontaneous (unprompted) awareness of web browsers
highlights strong position of Google Chrome

Microsoft Internet Explorer

Samsung Internet
Maxthon Netscape

Apple Safar1
Google Chrome

Mozilla Firefox
Microsoft Edge

Vivaldi Ecosia

NOTE: For spontaneous awareness,
mentions of ‘Google’ have been
coded as ‘Google Chrome’.

11% Opera
Sg*e()%fee,fj DuckDuckGo Privacy Web browser

BROWSPONT A web browser allows you to access the web on a smartphone, either by taking you to the website address you have typed in or by
providing you with a set of search results Which web browsers have you heard of? Please type in as many as you can think of, separated by a comma,

or if you are not sure select ‘none’ All (3,060) .
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Prompted awareness adds other major players.

&ios

Google*/Google Chrome
Internet Explorer
Edge

Safari

Firefox

Samsung Internet
Opera
DuckDuckGo
Ecosia

Brave

Yahoo

Bing

None

N
o
—

|

N
~0

|@INIOI

® Prompted

—

Spontaneous

VO —=O NO N.N

android e

Google*/Google Chrome
Internet Explorer
Edge

Safari

Firefox

Samsung Internet
Opera
DuckDuckGo
Ecosia

Brave

Yahoo

Bing

None

(o]
|h|

14

36

.N.QI;IEI

m Prompted
1

13

- -0 0O A

% who have heard of each browser (only those mentioned by 5%+ shown)

*For spontaneous
awareness, mentions
of ‘Google’ have
been coded as
‘Google Chrome’.

Coding at ‘Other
Specify’ demonstrate
conflation of search
engines with browsers

(e.g. Yahoo, Bing).

Spontaneous

BROWPROMPT - Now please look at the list below, and answer again using this list. Before today, which if any of these web browsers had you heard of?
BRQ;%%P(PNT Which web browsers have you heard of? All (3,060) Android (1,455), iOS (1,536).




Near universal prompted awareness of Chrome and IE across
OS, while only half of Android users have heard of Safari.

% who have heard of each browser (only those mentioned by 5%+ shown)

Google Chrome
Internet Explorer

Edge

Firefox
Samsung Internet

Safari )
m Android

Opera 2105

DuckDuckGo
Ecosia

Brave

1

Vivaldi

BROWPROMPT - Now please look at the list below, and answer again using this list. Before today, which if any of these web browsers had

you heard of? All (3,060) iOS (1,536) Android (1,455)
Verian | Confidential | 30



Profile of spontaneous & prompted awareness similar for both OS. The
mean number of known browsers doubles once shown prompted list.

Number of browsers heard of Number of browsers heard of
SPONTANEOUS PROMPTED
Mean number 2.5 . 5.0 54
Nine or more 9
. 6
w Seven fo eight e -
Six
. 18
mFive
17
B Four
25
®mThree 16
[ |
Two 19 v
m One
None
9 13 ,

Apple Android Apple Android

BROWPROMPT - Now please look at the list below and answer again using this list. Before today, which if any of these web browsers had you heard of?
BROWSPONT Which web browsers have you heard of? All (3,060) ioS (1,536) Android (1,455)
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Spontaneous awareness of browsers: Samsung and other phone brand
users name slightly fewer browsers compared to Apple, while Google
users can name most brands

Number of browsers heard of SPONTANEOUS

Mean number 2.5 23 3.2 2.3
Nine or more : ; 3 4
Seven to eight / ? %
. 1 8 13

Six

m Five 23

W Four

m Three

mTwo

m One
None 9 13 : 16

Apple Samsung Google Ofther

BROWPROMPT - Now please look at the list below and answer again using this list. Before today, which if any of these web browsers had you heard of?
BROWSPONT Which web browsers have you heard of? Apple (1545) Samsung (939) Google (167) Other (409).
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When prompted, Samsung, Google and other phone brand users name
more browsers than Apple, while Google users can name most brands

Number of browsers heard of PROMPTED

Mean number 54

Nine or more
Seven to eight
Six

m Five

23

B Four
® Three
mTwo
m One
None

Apple Samsung Google Other

BROWPROMPT - Now please look at the list below and answer again using this list. Before today, which if any of these web browsers had you heard of?

BROW|SPONT Which web browsers have you heard of? Apple (1545) Samsung (939) Google (167) Other (409).
Verian | 33




5. Smartphone
acquisition &
purchase
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Most individuals set their smartphone up themselves, in
particular, men, younger people and those with a degree.

1% 11% 8% 1% forme (e.g. friends /
12% 18% 13% family, store staff )

17% 16%

“ - ]
. Vi 6% - . - - . . mSomeone else set it up

Set up with help (e.g.
24% friends/family, store
staff)

m Set up myself without
help

m Already set up

All 16-24  25-34  35-44 45-54  55-64 65+ Male Female Degree Other None

Highest qualification

MOBSETUP - When you got your current personal smartphone, who set it up so that it was ready for use (for example, selecting the language, time zone
and Wi-Fi network)? All who own a smartphone for personal use (n=3060) 16-24 (366) 25-34 (501) 35-44 (588) 45-54 (549) 55-64 (482) 65+ (574) Male
(1,407) Female (1,630) Degree or above (1,236) Non-degree level (1,504) No qualifications (313)
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Most important factors in deciding which smartphone to purchase were
overall price and brand. Web browsers, security and privacy were
among the least important purchase factors.

All factors and most important factor driving smartphone purchase decision

Overall PriCe o 27% 50%
Brand s 237 49%
Camera s 57 48%
Battery life I 6% 48%
Storage capacity/memory g o 47%
Screen size . 4 35%
Operating system g oo 30%
Speed . 3 27% All factors
. ° 20% B Most important factor
Product design 2% o
Compatibility with other personal devices e 21%
Security features e 0% 147%
Privacy features g o 8%
; . ° 7% Only 7% chose a pre-installed web browser as
Web browser(s) available on device A a factor in choosing their smartphone.

MOBFACTORA - Thinking back to when you first [pought/got] your current smartphone. What factors were important in your decision to [purchase/choose]

it? All (3,060) MOBFACTOR1 - Which one of these was the most important factor? All who selected at least one factor at MOBFACTORA (3,043)
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Android purchasers mainly driven by price, Apple purchasers by brand.
Ecosystem compatibility was more of a driver for Apple than Android.

& i0S android s
6%

Overall price 38% Overall price S 3% 62%
- 33% - 13%
Brand 61% Brand 38%
Operating system 8% 29% Operating system 9% 31%
7% 9%
Camera 48% Camera 48%
storage capacity/memory 7% 46% Storage capacity/memory 8% i
6% TR L/
Battery life - 45% Battery life - 50%
Screen size 33% = Most important Screen size 37%
Speed 8% 26% factor Speed 8% 28% B Most important
. . i 7% ° All important B ) ' 0% ° factor
Compatability with other devices 3% factors Compatability with other devices  ™47¢ Allimportant
i : fact
Security features 8% 17% Security features |2]7i,% actors
Product design 2% 25% Product design 1% 19%
Privacy features | }g’? Privacy features | 36770
. . I ]%o ) ] I ]%‘j Lowest priority factors
Browser(s) available on device " g Browser(s) available on device & for both OS.

MOBFACTORA - Thinking back to when you first [bought/got] your current smartphone. What factors were important in your decision to [purchase/choose] it? All
(3,060) MOBFACTOR1 - Which one of these was the most important factor? All who selected at least one factor at MOBFACTORA (3,043) Android (1,445) iOS (1,530)
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6. Installations and
usage of browsers




Apps are preferred over websites, and especially popular among younger
people, with higher incomes, the more digitally confident and iOS users.

15 8 12 11 13 17 o4 16 14 12 12 17 9 19 7 Don't know
16
19 21 o 29 20 29 19 3
26 27 26 29 Prefers
31 websites
74 o 2 mNo
67 67 67 reference
58 Il 56 55 Il M 5 = P
44
2kel|  m Prefers
apps
Q W W W W ™ x N NS X S N 3
\e v o) iy 9 o % D S N .0 o Q S 0
NI AN ST S QP NS R
% v

Perceived confidence using

Household income smartphone/ apps

MOBNATIVE - Thinking about the smartphone activities you mentioned at the previous questions. In general do you prefer to download and use an app or
visit a website when using your smartphone? All who do at least one activity on their smartphone (n=3,045) 16-24 (364) 25-34 (500) 35-44 (587) 45-54 (549)
55-64 (480) 65+ (565) <£32k (947) £32-£75k(1100) £75k+ (523) iOS (1,529) Android (1,447) Very confident (1,613) Fairly condiment (1,251) Not confident (181)
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10S users mainly only use Safari and Chrome, with Safari most used.
Android users use a broader spread of browsers, with Chrome most
used.

g, .
®i0S android %
Google 54 Google 90
Chrome - [EEEEN24] Chrome
Internet 4 Internet 11
Explorer |1 Explorer [2
Edge |17 Edge |, IS
. 4 . 10
Firefox Firefox
I 4
Samsung 0 Samsung 45
Internet 0 Internet 20
R sofert |7
0 1 3
pera 0 Opera 0
DuckDuckGo |:13 DuckDuckGo I?
. 1 . 1 .
Ecosia All installed Ecosia 7, All installed
Brave é ® Most used Brave I? ® Most used

BROWINSTALL Which web browsers do you currently have installed on your smartphone All (3,060) iOS (1,536) Android (1,455). BROWMOST - You said you
have the following web browsers on your smartphone. Which ONE of these do you use most often? All who name a browser on their phone (2,992) iOS
(1,536? Android (1,455)
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A little over half of both OS have more than two browsers installed on
their smartphone. Little variation by OS.

Number of browsers installed

Mean number 1.7 1.9

W Four or
more

mThree

53% 58%

®Two

m One

None

iOS Android

BROWINSTALL Which web browsers do you currently have installed on your smartphone/All (3,060)
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However, when split by phone brand there is wide variation in number
of browsers installed across Android brands. Samsung users most likely

to have 2+ browsers installed.

Mean number 1.7

® Four or more

53%

mThree

m Two

m One

None

Number of browsers installed

2.0

4

71%

1.4

35%

37%

T

Apple

Samsung

T

Google

T

Other

BROWINSTALL Which web browsers do you currently have installed on your smartphone? Apple (1545) Samsung (939) Google (167) Other (409)

Verian |
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Main browser: seven in ten use pre-installed while 16% download a
different browser. Safari and Samsung Internet almost universally rely
on pre-installation while Chrome-iOS and less mainstream browsers
were more likely to have been downloaded

Most used browser

Don't know/Can't 9 5 12 13 5 7 This finding is
remember 9 anomalous as
12 8 Chrome is not
preinstalled on Apple
Web browser was devices. Further
transferred from previous investigation reveals
phone that the subgroup of
iOS/Chrome users
® Web browser was who select this
downloaded response are skewed
towards older and low
confidence users
m Web browser was pre- which indicates that
installed ] - ) user confusion may
All Safari [ON Android  Samsung Other underpin this
Chrome] Chrome Internet  browser response.
>

PREINST - You said that you [mostly] use [BROWMOST] as your web browser on your phone. Did you or someone else download this web browser onto
your smartphone, or was it already installed on the phone when you got it? All who named a browser on their smartphone (2,992) Safari (1,084) iOS
VCeIr}ggnPe (364) Android Chrome (1,098) Samsung Internet (175) Other (213)
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Most users access their main browser via default home screen. Apple
users more likely to pin main browser to screen (‘hotseat’ location)

Where most used browser is found on phone (respondents could select more than one)

66 66

7
2
Apple Samsung Google Other Android
® On home screen (not in folder) m On page other than home screen ® Pinned to screen
m In folder on home screen In folder, not on home screen Don't know

BROWLOCI - You mentioned that you [mostly] use [BROWMOST]. If you wanted to open your [BROWMOST] web browser on your smartphone, in which
of these places would you find it? All who cite a most used browser (2,992) Apple (1,509) Samsung (924,) Google (165) Other android brand (395)
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Technically confident users more likely to access most-used
browser via screen pin ‘hotseat’, 12% of non-confident users do not
know how to locate their browser.

Where most used browser is found on phone (respondents could select more than one)

65

6
4 2
Very confident Fairly confident Not confident
B On home screen (notin folder) ®On page other than home screen  ®Pinned to screen  mIn folder on home screen In folder, not on home screen Don't know

BROWLOCI - You mentioned that you [mostly] use [BROWMOST]. If you wanted to open your [BROWMOST] web browser on your smartphone, in which

of 1hes|e places would you find it? All who cite a most used browser (2,992) Very confident (1,591) Fairly confident (1,228) Not confident (173) |
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Of those who recalled this, there was an equal split between those who positioned
their browser and those who left this as per default. Older, females, least technically

confident and iOS least likely to set browser location on phone.

13

42

41

All

10

39

50

10

40

49

42

44

14

42

39

13 15
6

10
42

47
39

27

16-24 25-34 35-44 45-54 55-64 65+

10

41

47

Males Females

15

44

S8

13 12
5
37
48
46
36
iOS Android

39

50

Very

Can't
remember/
Don’'t know

16 19

23 ~ Someone
else set up

44 phone

= No, didn't
change

44 location

37 m Yes, chose/
moved it to
13 this location

Fairly  Not
Perceived confidence using

smartphone/apps

BROWLOC2 - Just to check, did you (or someone else) move your web browser to this location or was it there already when you started using your current
smartphone? All All who knew location on smartphone of their most-used browser.(n=2,938) 16-24 (359) 35-34 (487) 35-44 (573) 45-54 (527) 55-64 (466) 65+ (526)

Mdtesief1,361) Females (1,555) iOS (1,478) Android (1,396) Very confident (1,577) Fairly (1,205) Not (156)



Of those who recalled this, those who downloaded their main browser were far more
likely to set the location of the browser on their phone. Pre-installed browsers were
mainly left in the default location.

13

Can't remember/Don't
know

Someone else set up
phone

E No, didn't change
location

E Yes, chose/ moved it
to this location

All Pre-installed Transferred from Downloaded
previous phone

How main browser was set up

BROWLOC2 - Just to check, did you (or someone else) move your web browser to this location or was it there already when you started using your current smartphone? All

All who klnew location on smartphone of their most-used browser.(n=2,938) Pre-installed (2,031) Transferred (181) Downloaded (475)
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8. Default settings in
browsers (including
in-app browsing)




Default browsers reflect earlier findings on most used browser.

ALL

| sios android

Google Chrome 42%

Apple Safari  42%

Samsung Internet  10%
Mozilla Firefox 2%

Microsoft Edge 1%

DuckDuckGo Privacy web browser 1% I
Microsoft Internet Explorer 1% 0 I 1
Brave <1% O I ]
Ecosia <1% O 0
Opera <1% 0 0

BROWDEF Of the web browsers that you have on your phone, which one of these would you say is your ‘default web browser'? All who knew their default
browser (2,659) iOS (1,388) Android (1,213).
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Safari & Samsung Internet users most likely to passively accept default browser
settings, Chrome-iOS & non-mainstream browser users most likely to indicate a

preference of main browser.

Indicated a browser preference

®m My preferred web browser

B Already on my smartphone, chose to keep
using it

®m Already on my smartphone, no reason to use
another

B Already on my smartphone, didn’t know there
were other options

No particular reason/Never thought about it

— 58%

32

—75%

—63%

— 46%

14

— 37%
12

25

— /8%

5
]O 8 g ]3
All Chrome Chrome Safari Samsung
-iOS - Android Internet

Most used browser

WHYMOST1 - You mentioned that [BROWMOST] is your most used web browser on your personal smartphone. Why do you use this particular web browser

on your smartphone? All who name a browser on their phone (2,992) iOS Chrome (3é4) Android Chrome (1,098) Safari (1,085) Samsung Internet (n=175)

Other (213)
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51



More technically confident users most likely to indicate a preference
regarding most-used browser

Indicated a browser preference 65% — 51% — 41%

17

® My preferred web browser

m Already on my smartphone, chose to keep
using it

E Already on my smartphone, no reason to use
another

E Already on my smartphone, didn’t know there

were other options 8
6
No particular reason/Never thought about it 4 11 17
Very confident Fairly confident Not confident

Perceived confidence using smartphone/apps

WHYMOST1 - You mentioned that [BROWMOST] is your most used web browser on your personal smartphone. Why do you use this particular web

browsler on your smartphone? All who name a browser on their phone (2,992) Very confident (1,591) Fairly confident (1,228) Not confident (173)
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Most who indicated a browser preference did so based on familiarity
and ease of use. Chrome users more likely to choose based on brand &
compatibility, Safari users prioritize security and privacy more.

Responses of 10%+ (multiple answers allowed) % of all who indicated a browser preference

Familiarity/used to it

Easy to use

Safari: 59%
Chrome: 66%

Safari: 35%

Trusted brand

Same as used on other devices

Chrome: 46%

Access to saved info (bookmarks, passwords, history etc.)
Speed of loading webpages
Stability

Safari: 30%
Chrome: 43%

Safari: 34%
Chrome: 41%

Safari: 16%

Compatibility with welbsites/software | use

Design/look

Chrome: 27%

(
P-—

Privacy features to control how private info is used/tracked

Security features (e.g. protect from viruses/hacking)

Safari: 18%
Chrome: 13%

Fewer adverts/pop-ups

More technically confident users
select a much wider range of reasons
beyond familiarity/ease of use.

Web browser extensions/plug-ins available

Safari: 21%
Chrome: 14%

WHYMOST2 - Are there any particular reasons why you prefer this web browser on your smartphone? All who indicated a preference re most used

browser (1,716) Chrome (997) Safari (485)
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When doing a web search, half use web browser app directly, much
higher for technically confident users. Non-confident more likely to use
search engine apps & 12% never web-search on smartphone.

How conduct web searches on smartphone
m Use web browser app & type into app's
address bar

m Use web browser app to find a search
website

m Search engine app (e.g. Google or Bing
search app)

m Search bar on smartphone (e.g. box on
home screen)

Other way

m NA - never do web search on smartphone |

O

All

Very confident Fairly confident Not confident

Perceived confidence using smartphone/apps

LOOKFOR - Below are some of the different ways that you can look for information on the web when using a smartphone. When you want to do this on
your smartphone, which of the following do you do most often? All (3,060) Very confident (1,614) Fairly confident (1,255) Not confident (191)
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When doing a web search, Safari users much more likely to use
web browser app directly. Higher use of search engine apps on all
other browsers.

How conduct web searches on smartphone

~ T . T 7 T 8 1

All Safari Chrome Samsung Ofther browser

Internet
Most used browser

LOOKFOR - Below are some of the different ways that you can look for information on the web when using a smartphone. When you want to do this on
your smartphone, which of the following do you do most often? All (3,060) Safari (1,084) Chrome (1,520) Samsung (175) Other browser (213)

Verian | | 55

B Use web browser app & type into app's
address bar

m Use web browser app to find a search
website

m Search engine app (e.g. Google or
Bing search app)

m Search bar on smartphone (e.g. box on
home screen)

Other way/Never use smartphone for 5
web searching




Most know that the default browser can be changed. Half understand
that apps can use different web browsers but only one in five know that
weblinks don’t always open in default browser

Correct answer

The web browser that is set as the default when
you first buy a smartphone cannot be changed.

Different apps on your smartphone may use 40
different web browsers depending on the app

If you click on a weblink within an app (e.g. a
social media app) it will always open in your
default web browser.

22

34

m TRUE m FALSE Don't know

TFGRID2 - For each of the next statements, please tell us whether you think the statement is true, false or if you are unsure either way. Total sample (3,060)
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Understanding that default can be changed higher for males, more
educated, higher incomes and higher confidence in managing browsers

The web browser that is set as the default when you first buy @
smartphone cannot be changed (Correct= FALSE)

/
16 16 18 13 21
22 9 27 8 2 31 27 6 885 33 Don't know
9 8 d B Y 58
20 74 8 76 29 10 g 74 71
65 15 63 11 | |
m|ncorrec
54 e (True)
Correct 7
answer K1
m Correct
(False)
All Male Female Degree Other None < £32K£32-£75K£75K+ High Medium Low None
Highest qualification Income Level of confidence in downloading and

changing default browsers (composite)

TFGRID2 The web browser that is set as the default when you first buy a smartphone cannot be changed (True/false). All (3,060) Male (1,407) Female

(1,630) Highest qual Degree (1,236) Highest qual Other (1,504) No quals (313) Low income (954) Medium income (1,101) High income (524) Browser
confidence: High (1,109) Medium (1,156) Low (448) None (347)
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In-app browsing: Understanding that apps can use different web
browsers higher for youngest and most technically literate

Different apps on your smartphone may use different web browsers
depending on the app.(Correct= TRUE)

Correct
answer

27 Don't know
36 40 44
53
72 m Incorrect (False)
E I E E o
16-24  25-34  35-44  45-54  55-64 High Medlum Low None
Age group Level of confidence in downloading and

changing default browsers (composite)

TFGRID2 Different apps on your smartphone may use different web browsers depending on the app (True/false). All (3,060) 16-24 (366) 25-34 (501)
35-44 (588) 45-54 (549) 55-64 (482) 65+ (574) Browser confidence: High (1,109) Medium (1,156) Low (448) None (347)
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In-app browsing: Understanding that weblinks don’t always open in
default browser higher for youngest and most technically literate.

Correct
answer

If you click on a weblink within an app (e.g. a social media app) it will
always open in your default web browser(Correct= FALSE)

16-24  25-34  35-44  45-54  55-64 65+ High Medium Low None

13
35

53 Don't know
69

m Incorrect (True)

m Correct (False)

Age group Level of confidence in downloading and
changing default browsers (composite)

TFGRID2 If you click on a weblink within an app (e.g. a social media app) it will always open in your default web browser (True/false). All (3,060) 16-24
(366) 25-34 (501) 35-44 (588) 45-54 (549) 55-64 (482) 65+ (574) Browser confidence: High (1,109) Medium (1,156) Low (448) None (347)

Verian

| 59



Large minorities of females, aged 65+, low education, low income and
with low confidence in managing browsers get all three TF questions

Icorrect.
. 54
% who do not get any of the three TF questions correct
31
29 30
23 23
21
19 18 19
16 17
15 15
12 11
6
All Male Female 16-34 35-54 55-64 65+ Degree Other None <£32K £32- £75K+ High Medium Low None
£75K Level of confidence in

Highest qualification Income downloading and changing

default browsers (composite)

TFGRID2 - For each of the next statements, please tell us whether you think the statement is true, false or if you are unsure either way. Total sample (3,060)
Male (1,407) Female (1,630 ) 16-34 (867) 35-54 (1,137) 55-64 (482) 65+ (574) Highest qual Degree (1,236) Highest qual Other (1,504) No quails (313) Low
inGgame (954) Medium income (1,101) High income (524) Browser confidence: High (1,109) Medium (1,156) Low (448) None (347) | 60



9. User journey to
change default
browser




Eight in ten users thought they could switch their default browser
if they wanted to, without seeking help/searching online.

m Definitely

m Probably e

®m Probably not

m Definitely not

Don't know

DEFAULTCONF - A ‘default web browser’ is the web browser that usually opens up automatically, for example when you click on a weblink in a
message. Imagine that you are asked to change which web browser on your smartphone is set as the default browser. Do you think you could work

out T\ow to do this on your own, without needing to ask someone else or search for information online? Total sample (3,060)
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Lack of confidence in switching default concentrated among
females, older groups, and lower incomes and education.

% who say they probably or definitely could NOT work out how to change default browser

45
33
30
18
12 12 13

All Male Female 16-24 25-34 35-44 45-54 55-64 65+ <£32K £32K- £75K+ Degree Other None

75K
Age group Income Highest qualification

DEFAULTCONF - A ‘default web browser’ is the web browser that usually opens up automatically, for example when you click on a weblink in a message.
Imagine that you are asked to change which web browser on your smartphone is set as the default browser. Do you think you could work out how to do
this on your own, without needing to ask someone else or search for information online? All (3,060) 16-24 (366) 25-34 (501) 35-44 (588) 45-54 (549) 55-64
(482) 65+ (574) Male (1,407) Female (1,630) Low income (954) Medium income (1,101) High income (524) Highest qual Degree (1,234) Highest qual Other
(1,504) No quals (313)
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Low confidence in switching default concentrated among Samsung
Internet users and those with low knowledge. No difference by OS.

% who say they probably or definitely could NOT work out how to change default browser

Safari Chrome  Samsung Other At least None Apple Android
Internet correc’r one correct
correct
Most used browser Knowledge (no. of TF questions correct) os

DEFAULTCONF - A ‘default web browser’ is the web browser that usually opens up automatically, for example when you click on a weblink in a message. Imagine that
you are asked to change which web browser on your smartphone is set as the default browser. Do you think you could work out how to do this on your own, without
needing to ask someone else or search for information online? Total sample (3,060) Safari (1,084) Chrome (1,520) Samsung Int (175) Other browser (213) All correct (350)

At Ieaﬁt one correct (2,129) None correct (581) Apple (1,536) Android (1,455) -
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One in five had changed their default browser: higher among males,
Android, Samsung phones, Chrome and ‘other’ browser users.

10 10 .
18 17 19 12 14 Don't

know

m Did not
change

m Changed
default
browser

All Male Female iOS  Android Apple Samsung Google Other Safari  Chrome Samsung Other
Internet
os Phone brand Most used browser

BROWDEFHOW - Just to check, have you or someone else changed the default web browser on your current personal smartphone? All who cite a named
browser on their phone (2,992) Male (1,380) Female (1,590) iOS (1,501) Android (1,426) Apple (1,508) Samsung (924) Google (165) Other (395) Safari
(1,084? Chrome (1,520) Samsung Int (175) Other browser (213)
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One in five had changed their default: higher among those with higher
rates of objective knowledge and among the more technically confident.

Don't
know

® Did not
change

m Changed
default
browser

All At least one All Very confident Fairly confident Not confident
correct incorrect incorrect
Knowledge (no. of TF questions correct) Confidence using smartphones/apps

BROWDEFHOW - Just to check, have you or someone else changed the default web browser on your current personal smartphone? All who cite a
named browser on their phone (2,992) All correct (347) At least one correct (2,097) All incorrect (548) Very confident (1,591) Fairly confident
(1 ,228? Not confident (173)
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Of those who had switched, most found it easy (57% very easy). Only
3% had difficulties. Among those who switched but didn’t find it ‘very
easy’, relatively few problems were identified.

How easy found it to switch default

Which difficulties if any were experienced? (mulfiple answers allowed)

browser
m Very easy No issues experienced
m Fairly easy Too many steps involved
m Very or fairly difficult Struggled to locate right

menu in settings

E NA - someone else
did this

35% mm) | woried wouldn't be able o

% of all who switched and who didn’t
reverse

find it ‘very easy’

Don't know 2 . .
| 5 | Couldn't follow instructions

All who switched

SWITCHEASE - How easy or difficult was it to change the default web browser on your current personal smartphone? All who switched (602) WHYDIFF -

Which of the following issues, if any, did you experience when changing the default web browser on your current personal smartphone? All who found it
fairly easy or difficult (217)
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Main reasons for switching were browser preference and compatibility across
devices. Main reasons for not switching were preference for default, because it isn't
important which browser is used, or never thought about it.

Why switched default browser (multiple answers allowed) .
Why not switched default browser (multiple answers allowed)

Preference for a specific |OS: 42% Default browser is preferred browser
browser Android: 56%

Web user | use isn't important to me - 1OS: 2‘1'%
Want to use same browser as Android: 16%
other devices To avoid losing access to saved info
(e.g. password, bookmarks, etc.)
- 10S:13%
Android: 10%

Didn't know you could change default

Didn't like the default web
browser

browser on my phone

All web browsers are the same
. . % of all who did not switch
Family/friend recommended
default browser

To be in control of how access
internet Prefer to use default settings

Didn't know how to

Because | was prompted to

change default default browser No parficular reason/never thought

about it

I % of all who switched

WHYSWITCHDEF - Why did you change the default web browser on your current personal smartphone? All who switched default (602) iOS (203) Android
(388) WHYNOCHANGE - Are there any particular reasons why you have not changed the default web browser on your smartphone? All who did not
switc hl default (2,390) iOS (1,298) Android (1,038) | 68



Reasons for switching and not switching default browsers were largely
the same across Android and 10S users.

Why switched default browser (multiple answers allowed) Why not switched default browser (multiple answers allowed)

m Android

miOS
Preference for a specific Default browser is preferred browser
browser

Web user | use isn't important fo me
Want to use same browser as

other devices To avoid losing access to saved info

(e.g. password, bookmarks, etc.)

Didn't like the default web

browser on my phone Prefer to use default settings

Didn't know you could change

To be in control of h
©be in conirol of how default browser

access intfernet

All web browsers are the same

% of all who switched % of all who did not switch

Family/friend recommended default browser default browser

Didn't know how to

Because | was prompted to

change default No particular reason/never thought

about it

WHYSWITCHDEF - Why did you change the default web browser on your current personal smartphone? All who switched default (602) iOS (203) Android
(388) WHYNOCHANGE - Are there any particular reasons why you have not changed the default web browser on your smartphone? All who did not
switc hl default (2,390) iOS (1,298) Android (1,038) | 69



Among those who didn’t switch default, high confidence users mainly

said this was because they preferred the default, while for low
confidence users reasons focused more on lack of knowledge.

Reasons for not switching browser among all who have not switched browser (%)

Default browser is preferred browser

Web browser | use isn't important to me

To avoid losing access to saved info (e.g.

password, bookmarks, browsing history) ® High confidence in

managing default
browsers

Prefer to use default settings
Didn't know you could change default browser

® No confidence
All web browsers are the same

Didn't know how to change default

No particular reason/never thought about it

WHYNOCHANGE - Are there any particular reasons why you have not changed the default web browser on your smartphone? All who did not switch
default (2,390) High confidence managing defaults (737) No confidence (292) Note: 'High confidence' group self-reported 'definitely’ on both
DOWKCSONF and DEFAULTCONF; ‘No confidence' group self-reported 'probably not' or 'definitely not' on both DOWNCONF and DEFAULTCONF .
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10. Prompts and
notifications to switch
or change default
browser




Among those who had switched default, around three in five had seen
‘change back default’ type prompts, no difference by OS

& iPhone

@

Use Chrome
by default

You can now use Chrome any time that
you tap links in messages, documents and
other apps.

1 Open Settings
2  Tap Default browser app

3  Select Chrome

Make default in settings...

No Thanks

9

Set Chrome as your default
browser app?

Chrome
No permissions needed

DuckDuckGo

Edge

Current default

Firefox

Cancel

Here is an example of a pop-up message which some
people get after they change their default browser.

These types of messages ask if you want to change your
default browser back to the previous default browser. In
this example, back to Google Chrome.

P -

Set as default

Whether users who changed default browser had
seen a prompt of this type before

Yes, seen
before on
smartphone

No, not seen

before on
smartphone
B Android
miOS
Not sure

PROMPTSEEN - Have you ever seen a pop-up message similar to this on
your smartphone, which asks if you want to change your default web
browser back to a previous default browser? All who changed default
browser (n=591) Android (388) iOS (203)
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Among those who had switched defaults, awareness of
prompts higher among men, youngest, those who set up
phone by self, and high-volume users.

% of all who have switched default who have seen a prompt to switch default back

Male  Female 16-34 34-44 45-64 Setup Already Up to 3 3-5hours 5+ hours
phone setup/ hours
by self had help

Age group Who set up phone Daily time spent on phone

PROMPTSEEN - Have you ever seen a pop-up message similar to this on your smartphone, which asks if you want to change your default web
browser back to a previous default browser? All who changed default browser (591) 16-34 (185) 35-44 (131) 45-64 (200) 65+ (75) Male (344) Female
(241) Set up phone (482) Already set up/had help (109) Up to 3 hours (262) 3-5 hours (199) 5+ hours (120)
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Among switchers who had seen this type of prompt, seven in ten found
this helpful overall, though most of this subgroup said it was only
‘occasionally helpful’.

How helpful are these types of prompt?
m Usually

helpful

m Occasionally

helpful 71

%
B Rarely helpful

20

= Never helpful

8

All who have switched browser and seen prompt to
change back
PROMPTPURP - And still thinking about pop-up prompts that ask you to confirm which browser you want to use as your default browser. To what

v extelnt do you find these kinds of prompts helpful? All who have switched default browser and seen prompts (365) 74
erian




11. Browser behaviour
on desktops/laptops
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All browsers installed: Edge, IE and Firefox far more common on
laptops than smartphones.

All browsers installed

Chrome

Edge

Safari

Internet
Explorer

Firefox

m Desktop/laptop

Samsung

m Mobile
Internet

Other browser

BROWINSTALL/COMPBROWINSTALL - Which web browsers do you currently have installed [on your smartphone/on this computer]? All mobile users (3,060)
All who also have computer (2,282)
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All browsers installed: Slightly greater spread of browsers on computers
vs mobile. More cross-use of Chrome across devices compared with
Safari.

Most used computer browser by most used mobile
Number of browsers installed browser

B Four or Of all computer users who mostly
more use Safari on mobile:
« 35% also use mostly Safari on
® Three computer
* 39% mostly use Chrome
* 17% mostly use Edge
mTwo 55% 62% « 9% mostly use other browser
Of all computer users who mostly
= One use Chrome on mobile:
« 75% also mostly use Chrome on
computer
None

* 14% mostly use Edge
« 3% mostly use Safari
« 8% mostly use other browser

Mobiles Desktops/laptops

BROWINSTALL/COMPBROWINSTALL - Which web browsers do you currently have installed [on your smartphone/on this computer]? All mobile users (3,060)

All whlo also have computer (2,282). All who mostly use Safari on mobile (n=820) All who mostly use Chrome on mobile (n=1,108) |
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All browsers installed: Slightly greater spread of browsers on computers
vs mobile. More cross-use of Chrome across devices compared with
Safari.

Most used mobile browser by most used computer

Number of browsers installed browser
m Four or Of all computer users who mostly
more use Safari on computer:
* 86% also use mostly Safari on
m Three mobile
* 10% mostly use Chrome
= TWo 55% 62% * 4% mostly use other browser
= One Of all computer users who mostly
use Chrome on computer:
* 67% also mostly use Chrome on
None mobile

* 26% mostly use Safari

; « 7% mostly use other browser
Mobiles Desktops/laptops

BROWINSTALL/COMPBROWINSTALL - Which web browsers do you currently have installed [on your smartphone/on this computer]? All mobile users (3,060)

All whlo also have computer (2,282). All who mostly use Safari on computer (n=321) All who mostly use Chrome on computer (n=1,241) |
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Why is this your most used browser? Computer users more likely than mobile users
to choose based on preference, less likely to passively use pre-installed browser.
Download or use pre-installed? Computer users more likely to download their most
used browser.

58%

Indicated a browser preference 68% Most used browser — pre-

i 2
B My preferred web browser installed or downloadeds

KV

Mobiles:

«  69% use pre-installed,

* 16% downloaded,

« 9% transferred from previous
device

* 9% Can't recall

m Already on my
smartphone/computer, chose to
keep using it

m Already on my
smartphone/computer, no reason
to use another v

Computers:

«  50% use pre-installed,

* 41% downloaded,

No particular reason/Never « 2% transferred from previous

thought about it 8 8 device
7% Can't recall

B Already on my
smartphone/computer, didn't
know there were other opfions

Mobiles Desktops/laptops

WHYMOST1/COMPWHYMOST1 - You mentioned that [BROWMOST] is your most used web browser on your [personal smartphone/ computer]. Why do you
use this particular web browser on your [smartphone/computer]? All who name a browser on their phone (2,992) All who name a browser on their
computer (2,249)
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Of those who indicated a browser preference, reasons for browser
preference were broadly similar across devices.

% of people who say they have a preferred browser on computer/smartphone

Familiarity/used to it

Easy to use

Access to saved info (bookmarks, passwords, history etc.)
Trusted brand

Same as used on other devices

Speed of loading webpages
m Desktop/laptop
Compatibility with webistes/software | use

Stability

B Mobile
Design/look

Security and privacy were low

Security features (e.g. protect from viruses/hacking) CUT \
priorities for both device types

Privacy features to control how private info is used/tracked

Web browser extensions/plug-ins available

il

Fewer adverts/pop-ups (multiple answers allowed)

WHYMOST2/COMPWHYMOST2 - Are there any particular reasons why you prefer this web browser on your [smartphone/computer]? All who specify a

preferlred web browser on smartphone (1,716) All who specify a preferred web browser on computer (1,525)
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12. Summary/
Conclusions




Key findings

Key findings (1)

1

oo O b W DN

8

When choosing a new phone, OS loyalty is strong. Most important factors driving purchase were price and brand.
Pre-installed web browsers, security and privacy were among the least important factors driving purchases.

iOS has a younger and more affluent profile than Android.

Managing browsers on smartphone is a low salience topic, most had rarely or never engaged with these issues
before the survey.

Just under 4 in 10 self-identified as having high technical confidence in managing smartphone browsers. Self-
reported low confidence was more concentrated among women, older people, lower income and education.

Android users were aware of a greater number of browsers than iOS users

iOS users almost exclusively use Safari and Chrome (Safari most used). Android users use a broader spread of
browsers (Chrome by far most used).

Most rely on pre-installed browsers, only 16% having downloaded a different preferred browser. When used as a
main browser, Safari and Samsung Internet were usually pre-installed, while Chrome on iOS and less mainstream
browsers were more likely to have been downloaded.

6 in 10 indicated a browser preference, with choice mostly based on familiarity & ease of use. Compared to Safari,
Chrome was more likely to be chosen based on brand trust & cross-device compatibility. Privacy/security were not
major drivers in browser choice, but Safari users were slightly more likely than Android users to choose on this basis.
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Key findings

Key findings (2)

Of those who could state the location of their browser, there was an equal split between those who positioned
9 their browser and those who left position as per default. Older, females, least technically confident and iOS
least likely to set browser location.

10 Apps are preferred over websites, with apps being especially popular among younger people, with higher
incomes, the more digitally confident and iOS users.

11 Based on frue/false quiz scores, most (70%) already knew that the default smartphone browser can be
changed, but there was weaker knowledge of issues related to in-app browsing.

One in five had changed their default browser, higher for Chrome and ‘other’ browser users.
12 *  Main reasons for switching were browser preference and cross-device compatibility.
+ Around 3in 5 switchers had seen a ‘change default’ prompt; most found these helpful to some degree.

13 8 in 10 had not changed default smartphone browser. Main barrier to switching for high confidence users was
preference for default, while for low confidence users it was lack of knowledge about switching/how to switch.

14 There was more active browser management on computers/laptops vs mobiles: computer users were more
likely to choose/download a browser based on preference and less likely to passively use pre-installed browser.
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