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The principles proposed in the new guidance are a welcome step forward. It is

deeply concerning to think that these principles have not already been in

place for a number of years. That the environmental claims made by firms

should be truthful, accurate, substantiated, fair, unambiguous and meaningful

should have been a baseline standard of integrity for any company.

Nonetheless, it is important that the CMA has codified these principles as

official guidance.

We particularly welcome additional points that companies should not mislead

by omission and by use of green imagery. Advertisers are master

communicators and we see many billboard adverts, particularly car adverts,

with misleading imagery of empty roads and exotic background locations

With that in mind, in answer to Question 3.3 we recommend extra guidance is

produced for the motoring industry.

We also note that the airline industry is increasingly making misleading

green claims (see Qatar Airways Fly Greener banner ad below at Wembley

Stadium) and suggest guidance is also produced for this sector specifically. It

is crucial that the regulatory bodies enforce robust regulation against the

over-selling of carbon offsets by the aviation industry as this is misleading

consumers regarding their ability to mitigate the climate impacts of flying.
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