
INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

722538717734252350677395338144212441924149914254684268117851643317829316109Unweighted Base

616549317829151651247805300148012371721167113954714233020521727312529846109Weighted Base

667491416131548046156634875130011291778139413084256252116601477296126115563Effective Base

2727813202424726275626085977622814611543187118304Yes, I was
4%5%7%7%5%5%3%5%n4%5%5%6%5%5%6%c6%c3%6%a4%5%involved in making

arrangements for a
funeral between
June 2017  and now

18216129201922021331437585511831147249114120234Yes, I was

3%4%7%oq3%4%4%3%4%2%3%l4%l5%kl4%4%5%cd3%3%4%4%4%involved in making
arrangements for a
funeral between
June 2016  and May
2017

566499615226147146787344804138511331558148612634299206318661633281927435562No, I have not

92%91%86%90%91%r91%r94%m91%94%ij92%i91%89%91%91%89%91%e95%de90%92%b91%been involved  in
making
arrangements for a
funeral since June
2016

45487262843435444839310115917812740425718491297235532Any involved (Net)

7%9%14%op10%8%8%6%9%n6%8%9%l11%kl9%9%11%cd9%c5%9%a8%9%

--------------------Don't know
--------------------

510-2212213324641110239615Refused
1%s*-1%***********d*****
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Table 1

WO01A At any time in the last 2 years (so since June 2016), have you personally been involved in making the arrangements for a funeral which took place in the UK?
Base: All Adults 18+ in the UK

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

11910681266482481096109Unweighted Base

116105*79*26246*242107*6109Weighted Base

1119774245452291005563Effective Base

7051421492313165304Yes, I was
60%48%53%57%49%54%60%5%involved in making

arrangements for a
funeral between
June 2017  and now

4755371172311544234Yes, I was

40%52%47%44%51%47%41%4%involved in making
arrangements for a
funeral between
June 2016  and May
2017

-------5562No, I have not
-------91%been involved  in

making
arrangements for a
funeral since June
2016

1161057926246242107532Any involved (Net)

100%100%100%100%100%100%100%9%

--------Don't know
--------

-------15Refused
-------*
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Table 2

WO01A At any time in the last 2 years (so since June 2016), have you personally been involved in making the arrangements for a funeral which took place in the UK?
Base: All Adults 18+ in the UK

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

716537617733952150557385322143912411919149314204672266817841640316929236092Unweighted Base

611548317828951451137785286147712351717166513904704231920501724311629786094Weighted Base

662490416131247946046624861129711271774138813044245250916591475295326045547Effective Base

2727813202424726275626085977622814611543187118304Yes, I was
4%5%7%7%5%5%3%5%n4%5%5%6%5%5%6%c6%c3%6%a4%5%involved in making

arrangements for a
funeral between
June 2017  and now

18216129201922021331437585511831147249114120234Yes, I was

3%4%7%oq3%4%4%3%4%2%3%l4%l5%kl4%4%5%cd3%3%4%4%4%involved in making
arrangements for a
funeral between
June 2016  and May
2017

566499615226147146787344804138511331558148612634299206318661633281927435562No, I have not

93%91%86%90%92%r91%r94%m91%94%ij92%i91%89%91%91%89%91%e95%de90%92%b91%been involved  in
making
arrangements for a
funeral since June
2016

45487262843435444839310115917812740425718491297235532Any involved (Net)

7%9%14%op10%8%9%6%9%n6%8%9%l11%kl9%9%11%cd9%c5%10%a8%9%

--------------------Don't know
--------------------

--------------------Refused
--------------------
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Table 3

WO01A At any time in the last 2 years (so since June 2016), have you personally been involved in making the arrangements for a funeral which took place in the UK?
Base: All Adults 18+ in the UK agreeing to participate

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

11910681266482481096092Unweighted Base

116105*79*26246*242107*6094Weighted Base

1119774245452291005547Effective Base

7051421492313165304Yes, I was
60%48%53%57%49%54%60%5%involved in making

arrangements for a
funeral between
June 2017  and now

4755371172311544234Yes, I was

40%52%47%44%51%47%41%4%involved in making
arrangements for a
funeral between
June 2016  and May
2017

-------5562No, I have not
-------91%been involved  in

making
arrangements for a
funeral since June
2016

1161057926246242107532Any involved (Net)

100%100%100%100%100%100%100%9%

--------Don't know
--------

--------Refused
--------
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Table 4

WO01A At any time in the last 2 years (so since June 2016), have you personally been involved in making the arrangements for a funeral which took place in the UK?
Base: All Adults 18+ in the UK agreeing to participate

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

51490253343440414959110418316313240929216287302239541Unweighted Base

45*48726**28**43*43544*48393*101*15917812740425718491*297235532Weighted Base

4745022304040437454839616915212337327815078281215496Effective Base

141967132216816192394456715615499793112980209Yes, I was

31%40%28%45%51%39%36%40%42%43%35%40%44%38%38%43%35%43%a34%39%involved in making
arrangements for
an ‘'at need'’
funeral between
June 2017  and now

9143115121231114020244959391137643337973152Yes, I was

20%29%45%19%29%28%24%29%22%24%31%33%30%28%30%23%36%d27%31%29%involved in making
arrangements for
an ‘'at need'’
funeral between
June 2016  and May
2017

2215179111461715331335751341388364269379172No, I have not
48%s31%27%32%24%34%39%32%34%33%36%29%27%34%32%35%29%31%34%32%been involved  in

making
arrangements for
an ‘'at need'’
funeral since June
2016

233301918332832532558661021269126117311960201151352Any involved in

51%68%t73%64%76%65%57%67%63%66%64%70%71%65%67%65%67%68%64%66%‘At need’ funeral
(Net)

-3-1-2-3-1-111111213Don't know
-1%-2%-*-1%-1%-1%1%***1%1%*1%

13-1-3223--113-13-44Refused

1%1%-2%-1%3%1%4%ij--**1%-*4%de-2%b1%
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Table 5

WO01B You said that you were involved in making arrangements for at least one funeral in the last 2 years.
As far as you are aware, were you involved in making the arrangements for an ‘at need’ funeral?

Base: All Adults 18+ in the UK involved in making funeral arrangements in the past 24 months

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

1191068126648248109541Unweighted Base

116105*79*26246*242107*532Weighted Base

111977424545229100496Effective Base

7256451542613770209Yes, I was

62%53%57%59%56%56%66%39%involved in making
arrangements for
an ‘'at need'’
funeral between
June 2017  and now

4851341162011240152Yes, I was

41%48%43%44%44%46%37%29%involved in making
arrangements for
an ‘'at need'’
funeral between
June 2016  and May
2017

-------172No, I have not
-------32%been involved  in

making
arrangements for
an ‘'at need'’
funeral since June
2016

1161057926246242107352Any involved in

100%100%100%100%100%100%100%66%‘At need’ funeral
(Net)

-------3Don't know
-------1%

-------4Refused
-------1%
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Table 6

WO01B You said that you were involved in making arrangements for at least one funeral in the last 2 years.
As far as you are aware, were you involved in making the arrangements for an ‘at need’ funeral?

Base: All Adults 18+ in the UK involved in making funeral arrangements in the past 24 months

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

283321821342872433359681171169126919710558202158360Unweighted Base

23**33019**18**33*28325**32558*66*10212691*261173119*60*201151352Weighted Base

26307161932265223075463108109852471889852188144332Effective Base

99018411679892226203123765032185050100A burial with a

41%27%95%21%35%24%38%27%38%j39%j20%25%26%29%29%27%29%25%33%28%funeral service or
ceremony
beforehand

161-1525212125331347A ‘direct’ burial,

5%2%5%-3%2%10%1%4%2%2%1%2%2%2%2%2%1%3%2%i.e. a burial
without  a funeral
service or
ceremony

9212-1418189112092937708560162104783913092221A cremation with a

42%64%-79%55%67%44%64%49%56%69%l68%l65%62%60%66%64%64%61%63%funeral service or
ceremony
beforehand

317--1191194197614135215520A ‘direct’
13%5%--4%7%4%6%7%1%8%k6%7%5%8%4%4%8%3%6%cremation, i.e. a

cremation without
a funeral service
or ceremony

-1---1-11----1--11-1There was a
-*---*-*1%----*--1%*-*burial, but I

can't remember/not
sure whether it
was ‘direct’ or
not

-1---1-1---1-11--1-1There was a
-*---*-*---1%-*1%--1%-*cremation, but I

can't remember/not
sure whether it
was ‘direct’ or
not

1097194127312942527223325825335205354107ANY Burial (Net)

46%29%100%21%38%26%47%29%43%ij41%ij22%26%28%31%31%29%32%26%36%30%

12230-1420209122293338799366177119834114697242ANY cremation

54%70%-79%60%74%49%71%56%57%77%kl74%kl72%68%69%70%68%72%64%69%(Net)

4231-22442462118819168418927Direct Burial or
18%7%5%-7%8%14%7%11%3%10%7%9%7%9%6%6%9%6%8%Cremation (Net)
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Table 7

WO02 - Thinking about the most recent occasion  in which you were involved in making the arrangements for
an ‘at need’ funeral.  Which of the following, if any, best describes the type of funeral that was arranged?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

23**33019**18**33*28325**32558*66*10212691*261173119*60*201151352Weighted Base

19302181830256212985163911168323815511056179142321Burial or
82%92%95%100%90%90%82%92%87%95%89%93%91%91%90%92%93%89%94%91%Cremation with

service or
ceremony
beforehand (Net)

--------------------Don't know
--------------------

-3--1212111--312-3-3Refused
-1%--3%1%4%*1%1%1%--1%1%1%-1%-1%
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Table 7

WO02 - Thinking about the most recent occasion  in which you were involved in making the arrangements for
an ‘at need’ funeral.  Which of the following, if any, best describes the type of funeral that was arranged?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

1191068126648248109360Unweighted Base

116105*79*26246*242107*352Weighted Base

111977424545229100332Effective Base

302728758-100100A burial with a

26%25%35%29%17%-93%b28%funeral service or
ceremony
beforehand

11232-77A ‘direct’ burial,
1%1%3%1%4%-7%b2%i.e. a burial

without  a funeral
service or
ceremony

79714117032221-221A cremation with a
69%i67%i52%65%68%91%a-63%funeral service or

ceremony
beforehand

55715320-20A ‘direct’
4%5%9%6%7%8%a-6%cremation, i.e. a

cremation without
a funeral service
or ceremony

------11There was a
------1%*burial, but I

can't remember/not
sure whether it
was ‘direct’ or
not

-1--11-1There was a
-1%--2%f*-*cremation, but I

can't remember/not
sure whether it
was ‘direct’ or
not

312830789-107107ANY Burial (Net)

27%27%38%30%20%-100%b30%

84774818436242-242ANY cremation
73%73%61%70%78%100%a-69%(Net)

66918520727Direct Burial or
5%6%12%7%11%8%7%8%Cremation (Net)

110976824539221100321Burial or

95%92%87%93%85%91%93%91%Cremation with
service or
ceremony
beforehand (Net)
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Table 8

WO02 - Thinking about the most recent occasion  in which you were involved in making the arrangements for
an ‘at need’ funeral.  Which of the following, if any, best describes the type of funeral that was arranged?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

116105*79*26246*242107*352Weighted Base

--------Don't know
--------

-11-1--3Refused
-1%1%-2%f--1%
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Table 8

WO02 - Thinking about the most recent occasion  in which you were involved in making the arrangements for
an ‘at need’ funeral.  Which of the following, if any, best describes the type of funeral that was arranged?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

283321821342872433359681171169126919710558202158360Unweighted Base

23**33019**18**33*28325**32558*66*10212691*261173119*60*201151352Weighted Base

26307161932265223075463108109852471889852188144332Effective Base

18310181833260183085160981208824116510855185144329Yes

80%94%96%100%100%92%72%95%88%90%95%96%97%92%96%91%91%92%95%93%

4161--20615773431878516521No

20%5%4%--7%24%4%12%ij10%i3%3%3%7%4%7%9%8%3%6%

-2---2-2--12-212--22Don't know
-1%---1%-1%--1%1%-1%*1%--1%1%

-1---11---1--1-1-1-1Refused
-*---*4%---1%--*-1%-1%-*
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Table 9

WO03 - And was a funeral director (an undertaker) involved in making any of the arrangements for this ‘at need’ funeral?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who recall funeral type,

 or who refused to say what type of “at need” funeral was arranged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

1191068126648248109360Unweighted Base

116105*79*26246*242107*352Weighted Base

111977424545229100332Effective Base

116105792624623493329Yes

100%100%100%100%100%97%a86%93%

-----81221No
-----3%12%b6%

------22Don't know
------2%b1%

-------1Refused
-------*
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Table 10

WO03 - And was a funeral director (an undertaker) involved in making any of the arrangements for this ‘at need’ funeral?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who recall funeral type,

 or who refused to say what type of “at need” funeral was arranged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

22309172132261183105258109112862451869253181150331Unweighted Base

17**30718**18**31**25818**30451*58*9512086*238164106*55*183142325Weighted Base

20286151930241172864854100105802251778648169137305Effective Base

14522241441871121739221311281946Yes, we compared

7%15%9%9%6%16%22%14%15%12%11%17%8%16%14%12%20%15%13%14%the services of
two or more
funeral directors

142121514241741121338416681651611187433122104226No, we did not
81%69%83%76%77%67%62%70%74%71%69%68%75%68%72%70%61%67%73%70%compare funeral

directors

112-238-122542486247612Not applicable:
4%4%-9%10%3%-4%3%8%i4%2%5%4%4%2%7%4%4%4%the choice was

made for us
because there is
only one local
funeral director

1231-122123336126181410117724Not applicable:

4%8%4%-5%9%4%8%6%6%6%10%7%7%8%9%2%9%5%7%the deceased (the
person who died)
made their wishes
known (choice of
funeral director)
in advance

--------------------I/we did not
--------------------involve a funeral

director in making
the arrangements
[DO NOT READ OUT]

13512530136481014102620125241337All not applicable

8%11%4%9%15%11%4%12%9%14%11%12%12%11%12%11%9%13%9%11%(Net)

1151111421412944123769716DK or can't

4%5%4%6%3%5%12%5%3%3%9%3%5%5%2%7%11%e5%5%5%remember
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Table 11

WOQ1 - You said that the funeral director was involved in making the arrangements for this ‘'at need'’ funeral.
When deciding which funeral director to use, did you compare the services of two or more funeral directors?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812664823693331Unweighted Base

116105*79*26246*23192*325Weighted Base

11197742454521886305Effective Base

191115-4636946Yes, we compared

16%10%19%-100%f16%10%14%the services of
two or more
funeral directors

807752226-15967226No, we did not

70%73%66%86%e-69%73%70%compare funeral
directors

33512-8512Not applicable:
2%3%7%5%-3%5%4%the choice was

made for us
because there is
only one local
funeral director

1310124-18624Not applicable:
11%i9%i1%9%e-8%7%7%the deceased (the

person who died)
made their wishes
known (choice of
funeral director)
in advance

--------I/we did not
--------involve a funeral

director in making
the arrangements
[DO NOT READ OUT]

1613637-261137All not applicable

14%12%8%14%e-11%12%11%(Net)

156--11416DK or can't

1%4%7%k--5%5%5%remember
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Table 12

WOQ1 - You said that the funeral director was involved in making the arrangements for this ‘'at need'’ funeral.
When deciding which funeral director to use, did you compare the services of two or more funeral directors?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

182101316241751121537407477621661356231121107228Unweighted Base

14**21215**14**24**17411**21338*41*66*81*65*16111874*33**122104*226Weighted Base

17194121422161101983437687258152128592811397210Effective Base

11152111217123715524304366551078654238775162Yes, we had a

77%72%73%86%73%71%65%73%62%74%65%81%jl85%f67%72%73%68%71%73%72%choice but we did
not compare
funeral directors

231213284289513733117134181534No, there is only

17%15%11%9%12%16%35%13%24%i13%19%i8%4%19%h14%17%12%15%15%15%one local funeral
director

12921323-30551097231677171330No, the deceased

6%14%16%5%14%13%-14%13%13%15%11%11%14%13%9%20%14%13%13%made their wishes
known (choice of
funeral director)
in advance

36042651458141123161054332011352863All who did not

23%28%27%14%27%29%35%27%38%i26%35%i19%15%33%h28%27%32%29%27%28%have a choice of
funeral director
(Net)

--------------------Don't know
--------------------
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Table 13

WOQ1A - You said that you did not compare funeral directors. Just to check, did you have a choice  of funeral directors to compare or did you just look at one?
Base: All Adults 18+ in the UK involved in arranging an “at need” burial or cremation in the past 24 months (or who refused to say what type of “at need” funeral was arranged)

 who did not compare funeral directors and did not indicate they had no choice

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

847652228-16068228Unweighted Base

80*77*52*226-**15967*226Weighted Base

786948210-14862210Effective Base

575836162-11646162Yes, we had a

71%75%69%72%-73%69%72%choice but we did
not compare
funeral directors

1411734-241034No, there is only
17%15%14%15%-15%15%15%one local funeral

director

108930-191130No, the deceased
12%10%17%13%-12%16%13%made their wishes

known (choice of
funeral director)
in advance

23191663-422163All who did not

29%25%31%28%-27%31%28%have a choice of
funeral director
(Net)

--------Don't know
--------
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Table 14

WOQ1A - You said that you did not compare funeral directors. Just to check, did you have a choice  of funeral directors to compare or did you just look at one?
Base: All Adults 18+ in the UK involved in arranging an “at need” burial or cremation in the past 24 months (or who refused to say what type of “at need” funeral was arranged)

 who did not compare funeral directors and did not indicate they had no choice

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

22309172132261183105258109112862451869253181150331Unweighted Base

17**30718**18**31**25818**30451*58*9512086*238164106*55*183142325Weighted Base

20286151930241172864854100105802251778648169137305Effective Base

14522241441871121739221311281946Yes, we compared

7%15%9%9%6%16%22%14%15%12%11%17%8%16%14%12%20%15%13%14%the services of
two or more
funeral directors

11152111217123715524304366551078654238775162No, we did not

62%49%60%66%56%47%40%51%46%52%45%55%64%f45%52%51%41%48%53%50%compare funeral
directors (but we
had a choice)

34323636441111017973923158252146Not applicable,

18%14%9%16%20%14%22%13%21%i17%18%i7%8%16%14%14%14%14%15%14%choice made for us
(only one local
funeral director)

25231545153891621134130178342054Not applicable,

9%17%17%3%16%18%4%17%16%15%17%18%15%17%18%16%14%18%14%17%choice made for us
(deceased made
their wishes
known)

--------------------Funeral director
--------------------not involved in

the arrangements

1151111421412944123769716Don't know/Can't

4%5%4%6%3%5%12%5%3%3%9%3%5%5%2%7%11%e5%5%5%remember

5955311815941918333020805332165941100Any not applicable

27%31%26%19%35%31%26%31%36%32%34%25%23%34%32%30%28%32%29%31%(Net)
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Table 15

WOQ1/A Funeral director comparison and choice summary
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812664823693331Unweighted Base

116105*79*26246*23192*325Weighted Base

11197742454521886305Effective Base

191115-4636946Yes, we compared

16%10%19%-100%f16%10%14%the services of
two or more
funeral directors

575836162-11646162No, we did not
49%55%46%62%e-50%50%50%compare funeral

directors (but we
had a choice)

16151246-311546Not applicable,

14%14%16%18%e-13%16%14%choice made for us
(only one local
funeral director)

23171054-371754Not applicable,

20%16%12%21%e-16%19%17%choice made for us
(deceased made
their wishes
known)

--------Funeral director
--------not involved in

the arrangements

156--11416Don't know/Can't

1%4%7%k--5%5%5%remember

393222100-6832100Any not applicable

34%30%28%38%e-29%35%31%(Net)
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Table 16

WOQ1/A Funeral director comparison and choice summary
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

152091216201761321032396984641601236437120104224Unweighted Base

13**21213**15**20**17713**21033**39*63*90*66*15911175*40*124101*225Weighted Base

14193111519162121942936647860147117593311295206Effective Base

9120108179471212023345240897340166960129They were already

68%57%77%58%84%53%55%58%62%58%55%57%60%56%66%c53%41%56%59%57%known to me/us
(personal
experience of
using them before,
or of attending a
funeral that they
arranged etc.)

-5---5-5-212-5311415The deceased had
-2%---3%-2%-4%2%3%-3%3%2%2%3%1%2%already passed

into their care
(i.e. from the
place of death)

455252506528915271346252113312860Funeral director
32%26%19%35%11%28%45%25%24%23%25%30%20%29%23%28%33%25%28%26%recommended by

(NET)

4392513553777920103319159222143... family

32%18%19%35%5%20%39%17%22%18%14%22%15%21%17%20%23%18%21%19%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-2---2-21--1-2-11112... a
-1%---1%-1%2%--1%-1%-1%3%1%1%1%bereavement

counsellor/
officer

-1---1-1--1--1--11-1... a GP
-1%---1%-1%--2%--1%--3%1%-1%

-7---7-7--3425232527... a member of
-3%---4%-3%--4%5%3%3%2%4%5%4%2%3%staff at the

care home/
hospice/hospital
where the
deceased died

-1---1-1--1--1-1-1-1... a member of
-*---*-*--1%--*-1%-*-*staff at the

register office

-6--1515-2131542-336... a religious
-3%--6%3%6%3%-5%1%4%2%3%3%3%-2%3%3%leader
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Table 17

WOQ2 - How did you find out about the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

13**21213**15**20**17713**21033**39*63*90*66*15911175*40*124101*225Weighted Base

-1---1-1--1--1--1-11...a social
-1%---1%-1%--2%--1%--3%-1%*worker

-2---2-2-11--21-1112...a solicitor
-1%---1%-1%-3%2%--1%1%-3%1%1%1%

-1---1-1--1--11---11... someone else
-*---*-*--1%--*1%---1%*

-2---211-2---21-1-22Contacted an
-1%---1%7%1%-6%i---1%1%-4%-2%1%organization (NET)

-2---211-2---21-1-22The council/
-1%---1%7%1%-6%i---1%1%-4%-2%1%local authority

-1---1-1--1--11--1-1Adverts,
-*---1%-*--2%--1%1%--1%-*directories,

leaflets, notices,
posters (NET)

-1---1-1--1--11--1-1...at the care
-*---1%-*--2%--1%1%--1%-*home/hospice/

hospital where
the deceased
died

-91--81733-344243539Internet/online
-4%5%--4%9%3%8%7%j-4%6%3%2%5%7%4%3%4%search (NET)

-91--81733-344243539...using a
-4%5%--4%9%3%8%7%j-4%6%3%2%5%7%4%3%4%search engine/

browser (e.g.
Bing, Google
etc.)

-4-1-4141-1314221414Advertisement
-2%-6%-2%6%2%2%-2%3%1%2%2%2%2%3%1%2%(NET)

-1-1---1---11---11-1...on the radio
-*-6%---*---1%1%---2%1%-*

-4---4131-12-422-314...on the
-2%---2%6%1%2%-2%2%-2%2%2%-2%1%2%internet

-22-1120-22141069136105111122Other (NET)
-10%-8%6%11%-11%4%11%17%7%13%8%6%14%14%9%11%10%

-18---18-18147571167410818Local knowledge/
-8%---10%-8%4%11%11%6%10%7%6%9%11%8%8%8%word-of-mouth
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Table 17

WOQ2 - How did you find out about the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

13**21213**15**20**17713**21033**39*63*90*66*15911175*40*124101*225Weighted Base

-1-1---1--1-1--1--11Looked in the
-1%-8%---1%--2%-2%--1%--1%*Phone Book /

Yellow Pages /
Thompson Local /
118 (paper or
online versions)

-2--11-2--2--2-11112Cycled, drove or
-1%--6%1%-1%--4%--1%-2%3%1%1%1%walked past

their premises

-1---1-1---11--1--11Other
-*---1%-*---1%2%--1%--1%*

-19--117118136831577611719Recommendation
-9%--6%10%6%8%2%8%10%9%5%10%6%9%14%9%7%8%from a

professional
third-party (Net)

-4---4-41-21-4*21314Don't know/can't
-2%---2%-2%2%-3%1%-2%*3%3%2%1%2%remember
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Table 17

WOQ2 - How did you find out about the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

7871571594816458224Unweighted Base

77*74*56*16246*16360*225Weighted Base

7365521464515154206Effective Base

444729109158742129They were already

58%64%51%67%e32%53%70%b57%known to me/us
(personal
experience of
using them before,
or of attending a
funeral that they
arranged etc.)

22132425The deceased had
3%3%1%2%4%2%3%2%already passed

into their care
(i.e. from the
place of death)

1918163520471160Funeral director
25%25%29%22%43%f29%19%26%recommended by

(NET)

141212271435843... family

18%16%22%16%30%f21%13%19%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-11-12-2... a
-1%2%-2%1%-1%bereavement

counsellor/
officer

--11-1-1... a GP
--2%1%-1%-1%

13143517... a member of

2%4%1%3%6%3%2%3%staff at the
care home/
hospice/hospital
where the
deceased died

1---11-1... a member of

1%---1%*-*staff at the
register office

21232516... a religious

3%2%3%2%5%3%2%3%leader

1---1-11...a social
1%---2%-2%*worker
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Table 18

WOQ2 - How did you find out about the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

77*74*56*16246*16360*225Weighted Base

11-11112...a solicitor
1%2%-1%2%1%2%1%

1---11-1... someone else

1%---1%*-*

1-12-112Contacted an
1%-2%1%-1%2%1%organization (NET)

1-12-112The council/

1%-2%1%-1%2%1%local authority

--1-11-1Adverts,
--2%-2%1%-*directories,

leaflets, notices,
posters (NET)

--1-11-1...at the care
--2%-2%1%-*home/hospice/

hospital where
the deceased
died

423-7639Internet/online
5%3%5%-16%f3%5%4%search (NET)

423-7639...using a
5%3%5%-16%f3%5%4%search engine/

browser (e.g.
Bing, Google
etc.)

212-44-4Advertisement
2%1%4%-10%f3%-2%(NET)

1---11-1...on the radio

1%---2%1%-*

112-44-4...on the

1%1%4%-8%f2%-2%internet

134215620222Other (NET)
17%ij5%4%9%14%12%4%10%

113110615218Local knowledge/
15%ij4%2%6%14%9%4%8%word-of-mouth

1--1-1-1Looked in the
1%--1%-1%-*Phone Book /

Yellow Pages /
Thompson Local /
118 (paper or
online versions)
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Table 18

WOQ2 - How did you find out about the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

77*74*56*16246*16360*225Weighted Base

-112-2-2Cycled, drove or
-2%2%1%-1%-1%walked past

their premises

1--1-1-1Other
1%--1%-1%-*

5659715319Recommendation
7%9%9%6%16%f9%6%8%from a

professional
third-party (Net)

-12--214Don't know/can't
-2%4%--1%2%2%remember
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Table 18

WOQ2 - How did you find out about the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

202551420262151725544498993722031537745146129275Unweighted Base

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

192351318241981623540458287671861457241136117253Effective Base

5105851285101001818363830806529166347110Personal

32%41%54%30%47%40%57%40%41%36%46%39%42%40%49%d33%33%42%39%41%experience of
using them before,
or of attending a
funeral that they
had arranged

-6---6-613-2152316-6The deceased had
-2%---3%-2%2%7%j-2%2%2%1%4%1%4%a-2%already passed

into their care
(i.e. from the
place of death)
and we didn't want
to move them again

1711-61712221744-448They were able to

4%3%9%4%-3%5%3%3%4%3%2%1%4%3%4%-3%3%3%fit us in around
the time we needed
them

41622115-19339561487591120They were the only

26%6%14%12%4%7%-8%8%6%11%5%8%7%6%8%10%6%9%7%local firm

2372362813788815112814159201939Recommendation
12%14%12%17%21%13%8%15%17%16%10%16%15%14%11%17%20%13%15%14%(NET)

2292342112967810102112108151631...by family

12%11%12%17%17%10%8%12%14%13%10%10%14%10%9%11%17%10%13%11%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-2---2-21--1-2-112-2...by  a
-1%---1%-1%3%--1%-1%-2%2%2%-1%bereavement

counsellor/
officer

-2---2-2---2-2-2-2-2...by a member
-1%---1%-1%---2%-1%-2%-1%-1%of staff at the

care home/
hospice/hospital
where the
deceased died

-4--13-4-1-31322-134...by a
-2%--5%1%-2%-2%-3%2%2%1%3%-1%2%2%religious leader
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Table 19

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

123-221912236411617175216823Reputation/
5%9%-14%9%9%7%9%6%13%5%11%9%9%12%6%3%10%6%9%professionalism

-2--11-211--112--2-2Good customer/
-1%--5%1%-1%2%3%--1%1%2%--2%-1%user reviews/

ratings

-9-1-8-9-1261863-639Good reputation
-3%-6%-4%-3%-2%3%6%1%4%4%3%-4%2%3%in the area

-5-113-5-2121441-325They were a
-2%-4%4%2%-2%-5%1%2%1%2%3%2%-2%1%2%well-established

firm/they've
been in the
business for
years

15-1-514-1143241-335I/we liked/were

5%2%-4%-2%7%2%-2%1%4%5%1%3%1%-2%2%2%happy with/
trusted them and
felt the funeral
would be in safe
hands

-3---3-321-1-31-2213The presentation
-1%---1%-1%3%2%-1%-2%1%-3%1%1%1%of their

premises and
staff
(professional,
smart etc.)

223-2122-252213862012104101525Their offer (NET)
14%9%-12%4%10%-10%5%5%16%8%8%10%9%11%8%7%13%9%

-3---3-311112113--33They were a
-1%---2%-1%2%1%1%1%3%1%*3%--3%b1%family-owned

business/small
chain, not a
large brand

-1---1-1---11--1--11They were a
-*---*-*---1%1%--1%--1%*household/well-

known name/large
brand, not a
family-owned
business

18-216-9--6327441279Their funeral

6%3%-12%4%3%-3%--7%3%3%3%3%4%2%1%6%b3%home/offices/
premises was in
a convenient
location
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Table 19

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-6---6-61-33-6312336Their prices
-2%---3%-2%2%-4%3%-3%2%2%4%2%2%2%

14---4-4-22-1331-4-4Their value for
4%1%---2%-2%-4%3%-1%2%3%1%-3%-2%money

11---2-21-1--21-1112Generally

4%*---1%-1%2%-1%--1%1%-2%*1%1%flexible to our
needs

113--1133103138595546814Their range/types
7%5%--3%6%18%4%6%2%4%8%6%5%4%5%9%4%6%5%of funeral (NET)

-5---5221-13-5221325They offered a
-2%---2%13%1%2%-1%3%-3%1%3%2%2%2%2%good range of

funeral options

-4---4-4--2231-22224Could choose a
-2%---2%-2%--3%2%4%1%-3%4%e1%2%1%humanist/non-

religious
funeral

-1--11-11--1111-1-11Could choose a
-1%--3%*-1%2%--1%1%**-2%-1%1%religious

funeral

12---3-3-1-2122-1213Offered a
7%1%---1%-1%-2%-2%1%1%1%-2%1%1%1%'simple'/'no-

frills' funeral
package

-1---11-1----11---11Offered a
-*---*5%-2%----*1%---1%*traditional

funeral package

-24223171234649617897141024Other (NET)
-9%12%10%11%8%5%9%10%12%5%9%9%9%6%10%15%9%8%9%

-4--141411211432-414They used the
-2%--3%2%5%1%2%2%2%1%1%2%2%2%-2%1%2%crematorium that

I/we wanted to
use

-2--2--21--1112--112They used the
-1%--8%--1%2%--1%1%1%2%--1%1%1%natural burial

ground that I/we
wanted to use

-1---1-1-1---1--1-11There was a
-1%---1%-1%-3%---1%--3%-1%1%choice of

officiator for
the funeral
service
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Table 19

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-42--2-4-4--22112-44Deceased's
-1%12%--1%-2%-8%ij--2%1%1%1%4%-3%b1%wishes

-4---4-41-*3221*33*4Choice made by
-1%---2%-1%2%-1%3%2%1%1%*5%e2%*1%another family

member

-3---3-3--12-3-3-213The funeral
-1%---1%-1%--2%2%-1%-3%-1%1%1%director's

empathy /
sensitivity

-5-2-4-52-1314131415Other
-2%-10%-2%-2%5%-1%3%2%2%1%3%3%3%1%2%

-8--17-811-617251538Recommendation
-3%--5%3%-3%3%2%-6%j2%4%1%6%2%3%2%3%from a

professional
third-party (NET)

-2---2-2---2-2-2-2-2Don't know
-1%---1%-1%---2%-1%-2%-1%-1%

-1---1-11----1-1-1-1Refused
-*---*-*2%----*-1%-*-*
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Table 19

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

9687712104819875275Unweighted Base

93*88*69*20946*19575*271Weighted Base

8980651934518269253Effective Base

3938259987634110Personal

42%43%37%47%e17%39%45%41%experience of
using them before,
or of attending a
funeral that they
had arranged

21332426The deceased had

2%2%4%1%3%2%2%2%already passed
into their care
(i.e. from the
place of death)
and we didn't want
to move them again

25-61718They were able to

2%5%-3%1%3%2%3%fit us in around
the time we needed
them

76417215520They were the only
8%6%5%8%3%8%6%7%local firm

10141027828939Recommendation
10%15%15%13%17%15%12%14%(NET)

89821620931...by family

8%11%12%10%14%10%12%11%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-111-2-2...by  a
-2%2%1%-1%-1%bereavement

counsellor/
officer

-2-2-2-2...by a member
-2%-1%-1%-1%of staff at the

care home/
hospice/hospital
where the
deceased died

211314-4...by a

2%1%2%1%3%2%-2%religious leader

912117620423Reputation/
9%13%i2%8%12%10%5%9%professionalism
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Table 20

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

-2-112-2Good customer/
-3%-1%2%1%-1%user reviews/

ratings

34-71549Good reputation
3%4%-3%2%3%5%3%in the area

22132415They were a
2%2%2%1%4%2%1%2%well-established

firm/they've
been in the
business for
years

42-325-5I/we liked/were

4%2%-2%4%3%-2%happy with/
trusted them and
felt the funeral
would be in safe
hands

12-213-3The presentation

1%3%-1%2%2%-1%of their
premises and
staff
(professional,
smart etc.)

106816820625Their offer (NET)
11%7%12%8%17%f10%7%9%

21-123-3They were a

2%2%-1%4%2%-1%family-owned
business/small
chain, not a
large brand

1--1-1-1They were a

1%--*-1%-*household/well-
known name/large
brand, not a
family-owned
business

4319-729Their funeral

4%3%2%4%-4%3%3%home/offices/
premises was in
a convenient
location

11423436Their prices
1%2%6%k1%7%f2%3%2%

112224-4Their value for

1%1%3%1%4%2%-2%money
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Table 20

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

1-111112Generally
1%-1%*2%*1%1%flexible to our

needs

82411410414Their range/types
9%3%5%5%8%5%6%5%of funeral (NET)

12114325They offered a
2%3%2%1%8%f2%3%2%good range of

funeral options

4--4-4-4Could choose a
4%--2%-2%-1%humanist/non-

religious
funeral

1-11-111Could choose a

1%-1%1%-*1%1%religious
funeral

1-23-213Offered a

1%-3%1%-1%1%1%'simple'/'no-
frills' funeral
package

1--1--11Offered a

1%--*--1%*traditional
funeral package

7312131014924Other (NET)
7%3%18%jk6%21%f7%12%9%

11331414They used the
1%1%4%2%2%2%1%2%crematorium that

I/we wanted to
use

1-12--22They used the

1%-2%1%--3%b1%natural burial
ground that I/we
wanted to use

--11--11There was a
--2%1%--2%1%choice of

officiator for
the funeral
service

1-322134Deceased's

1%-4%1%4%*4%b1%wishes

2-*134-4Choice made by
2%-1%*5%f2%-1%another family

member
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Table 20

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

--3-33-3The funeral
--4%-6%f1%-1%director's

empathy /
sensitivity

22141425Other

2%2%2%2%3%2%2%2%

242618-8Recommendation
2%5%3%3%3%4%-3%from a

professional
third-party (NET)

-2----22Don't know
-2%----2%1%

--1----1Refused
--1%----*

Page 32

J17017017-25-03 22-JUN - 01-JUL 2018
PUBLIC FINAL

FUNERALS MARKET STUDY RESEARCH (QUANTITATIVE)
14 Aug 2018

Table 20

WOQ3A - What was the most important factor for you in choosing the funeral director you used?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

202551420262151725544498993722031537745146129275Unweighted Base

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

192351318241981623540458287671861457241136117253Effective Base

783741365387111530332960522314484189Personal

41%32%49%24%49%31%15%34%26%31%37%33%40%30%39%d26%30%32%34%33%experience of
using them before,
or of attending a
funeral that they
had arranged

-5---5-5-112-5211315The deceased had
-2%---2%-2%-2%2%2%-2%1%2%3%2%1%2%already passed

into their care
(i.e. from the
place of death)
and we didn't want
to move them again

218-3314218218861489491220They were able to

12%7%-18%11%7%14%7%5%2%11%9%8%7%6%10%8%6%9%7%fit us in around
the time we needed
them

11321110-1433532127529514They were the only

5%5%13%5%4%5%-6%7%6%6%3%3%6%5%5%5%6%4%5%local firm

1481184084271417121040211811202950Recommendation
9%19%5%4%32%19%45%17%15%28%i21%13%13%20%16%20%23%14%24%b18%(NET)

139116338335111311733171310182240...by family

9%15%5%4%21%16%45%13%12%22%17%11%10%17%13%14%22%12%18%15%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-2---2-21-1--2-21122...by  a
-1%---1%-1%3%-1%--1%-2%1%*1%1%bereavement

counsellor/
officer

-3--12-3--21-311--33...by a member
-1%--2%1%-1%--2%1%-1%1%1%--2%1%of staff at the

care home/
hospice/hospital
where the
deceased died

-3--11-3-1111112-123...by a
-1%--5%1%-1%-2%1%1%2%1%1%2%-*2%1%religious leader
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-1---1-1-1--1--1-1-1...by a social
-*---*-*-1%--1%--1%-*-*worker

-2--11-2-11-112--112...from someone
-1%--4%*-1%-2%1%-1%*1%--1%1%1%else

456-4452256101118211743381111362460Reputation/
22%22%-23%14%25%11%22%24%23%22%21%23%22%29%d12%23%24%20%22%professionalism

-20-1119217444841614-613720Good customer/
-8%-4%3%9%11%7%10%7%5%8%5%8%10%d-13%d9%6%7%user reviews/

ratings

324-322212624101110171873151327Good reputation

18%10%-19%8%10%6%10%5%9%12%11%14%9%13%7%5%10%10%10%in the area

210--210-121164478315712They were a

10%4%--8%5%-5%2%3%7%4%6%4%6%3%2%3%5%4%well-established
firm/they've
been in the
business for
years

-11--110-113234386328311I/we liked/were
-4%--4%5%-4%7%3%4%4%5%4%5%3%4%5%3%4%happy with/

trusted them and
felt the funeral
would be in safe
hands

-2---2-2-1-1-211-2-2The presentation
-1%---1%-1%-3%-1%-1%1%2%-2%-1%of their

premises and
staff
(professional,
smart etc.)

24533240244691319163128108262147Their offer (NET)
14%17%19%15%7%19%12%17%14%18%16%19%21%16%21%11%18%17%17%17%

-152--13-15-465598529615They were a
-6%12%--6%-6%-8%8%5%7%5%6%5%4%6%5%5%family-owned

business/small
chain, not a
large brand

-621-3-6-3-3233-3156They were a
-2%12%4%-2%-2%-6%j-3%3%2%2%-7%d1%4%2%household/well-

known name/large
brand, not a
family-owned
business
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

16---6-6-1234352-246Their funeral
6%2%---3%-3%-2%3%3%5%1%4%2%-2%3%2%home/offices/

premises was in
a convenient
location

1121129-1112462105359413Their prices

4%5%7%7%7%4%-5%2%3%5%6%3%5%4%3%10%6%3%5%

19-128293233297128311Their value for

8%4%-4%7%4%12%3%6%4%3%3%2%5%5%1%5%5%2%4%money

-4-1-4-43-1132311324Generally
-2%-4%-2%-2%7%-1%1%4%1%2%1%1%2%1%2%flexible to our

needs

32711126-29665126231785131629Their range/types
17%10%9%4%5%12%-12%15%12%6%12%8%12%12%9%10%9%13%11%of funeral (NET)

110-1-10-103224196224610They offered a

4%4%-4%-5%-4%6%3%2%4%1%5%5%2%3%3%5%4%good range of
funeral options

-4--12-4-3-1-421-214Could choose a
-1%--5%1%-1%-5%j-1%-2%2%1%-2%1%1%''green''/

environmentally
conscious
funeral

16---6-62-2343132426Could choose a

4%2%---3%-3%4%-2%3%5%1%1%4%4%3%2%2%humanist/non-
religious
funeral

12---3-311-1122-1213Could choose a

4%1%---1%-1%2%3%-1%1%1%1%-3%1%1%1%religious
funeral

12---2-2--21-22--122Offered a

4%1%---1%-1%--2%1%-1%2%--*2%1%'simple'/'no-
frills' funeral
package

11---2-2--11-22--112Offered a

9%*---1%-1%--2%1%-1%2%--*1%1%traditional
funeral package
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-11----11----1-1--11Offered a
-*9%----1%3%----1%-1%--1%*‘direct’ burial

(a burial
without a
service or
ceremony
beforehand)

-1---1-1---1-11---11Offered a
-*---1%-*---1%-1%1%---1%*‘direct’

cremation (a
cremation
without a
service or
ceremony
beforehand )

127-24233251311128209108141428Other (NET)
4%11%-10%14%11%16%10%3%7%14%12%11%10%7%12%18%e9%12%10%

-14-1211-14-36421246441014They used the
-6%-6%8%5%-6%-7%8%4%3%6%3%7%9%3%8%5%crematorium that

I/we wanted to
use

-2--11-2--2-1111-112They used the
-1%--3%*-1%--2%-1%*1%1%-1%1%1%natural burial

ground that I/we
wanted to use

-1---1-1---1-11---11There was a
-*---*-*---1%-**---1%*choice of

officiator for
the funeral
service

-2--11-21--1111-12-2I/we liked the
-1%--3%*-1%2%--1%1%1%1%-1%1%-1%look and feel of

the premises/
funeral
directors (e.g.
location,
appearance,
buildings,
gardens,
cemetery, etc.)

-3---3-3---31111-113Choice made by
-1%---1%-1%---3%2%1%1%2%-1%1%1%another family

member

17-1-7351-3435224628Other

4%3%-3%-3%16%2%1%-4%4%4%2%2%2%8%4%2%3%

Page 36

J17017017-25-03 22-JUN - 01-JUL 2018
PUBLIC FINAL

FUNERALS MARKET STUDY RESEARCH (QUANTITATIVE)
14 Aug 2018

Table 21

WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-8--26-8123226251268Recommendation
-3%--7%3%-3%3%4%4%2%3%3%2%6%1%1%5%3%from a

professional
third-party (NET)

1203--1821962493188103121021None

5%8%21%--9%11%8%14%5%5%9%4%9%6%11%7%8%8%8%

-5---5141-133324-325Don't know
-2%---3%6%1%3%-1%3%3%1%1%4%-2%2%2%

-2---2-21-1--2-2-2-2Refused
-1%---1%-1%2%-1%--1%-2%-1%-1%
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

9687712104819875275Unweighted Base

93*88*69*20946*19575*271Weighted Base

8980651934518269253Effective Base

362818778553589Personal

39%32%27%37%e18%28%46%b33%experience of
using them before,
or of attending a
funeral that they
had arranged

22-325-5The deceased had

2%3%-1%4%2%-2%already passed
into their care
(i.e. from the
place of death)
and we didn't want
to move them again

57718116420They were able to

5%8%9%9%2%8%5%7%fit us in around
the time we needed
them

3751137714They were the only
3%7%7%5%6%4%9%5%local firm

21177397361450Recommendation
23%i19%10%19%14%18%19%18%(NET)

17127325271440...by family

18%14%10%15%11%14%19%15%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

21-212-2...by  a

2%1%-1%2%1%-1%bereavement
counsellor/
officer

11-3-3-3...by a member

1%2%-1%-1%-1%of staff at the
care home/
hospice/hospital
where the
deceased died

11-213-3...by a

1%1%-1%1%1%-1%religious leader

1----1-1...by a social

1%----*-*worker
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

-2-112-2...from someone
-2%-*2%1%-1%else

1920164414461460Reputation/
20%23%23%21%31%24%19%22%professionalism

96415515520Good customer/

9%7%7%7%11%8%7%7%user reviews/
ratings

811622521627Good reputation

9%12%8%11%11%11%8%10%in the area

3449110212They were a

3%5%5%4%2%5%2%4%well-established
firm/they've
been in the
business for
years

145848311I/we liked/were

1%4%7%4%8%4%4%4%happy with/
trusted them and
felt the funeral
would be in safe
hands

1-12-2-2The presentation

1%-2%1%-1%-1%of their
premises and
staff
(professional,
smart etc.)

1114202814341247Their offer (NET)
11%16%28%k13%29%f17%16%17%

35610211415They were a

3%6%8%5%5%5%6%5%family-owned
business/small
chain, not a
large brand

3-351336They were a
3%-5%2%2%1%4%2%household/well-

known name/large
brand, not a
family-owned
business

1226-426Their funeral
1%3%3%3%-2%3%2%home/offices/

premises was in
a convenient
location
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

156268313Their prices
1%5%9%k1%14%f4%4%5%

254569111Their value for

2%5%6%2%13%f5%1%4%money

121314-4Generally

1%2%1%2%2%2%-2%flexible to our
needs

149620821929Their range/types
15%10%9%9%18%11%12%11%of funeral (NET)

531647310They offered a

6%4%1%3%9%4%4%4%good range of
funeral options

11112214Could choose a

1%2%2%1%5%f1%2%1%''green''/
environmentally
conscious
funeral

33-416-6Could choose a

4%3%-2%2%3%-2%humanist/non-
religious
funeral

--33-213Could choose a
--5%k2%-1%2%1%religious

funeral

2-111212Offered a

2%-1%1%2%1%1%1%'simple'/'no-
frills' funeral
package

2--2-2-2Offered a
2%--1%-1%-1%traditional

funeral package

-1-1--11Offered a
-1%-1%--2%*‘direct’ burial

(a burial
without a
service or
ceremony
beforehand)
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

1--1--11Offered a
1%--1%--1%*‘direct’

cremation (a
cremation
without a
service or
ceremony
beforehand )

127724422628Other (NET)
13%8%10%12%8%11%8%10%

43711413114They used the

4%4%10%5%8%7%2%5%crematorium that
I/we wanted to
use

2--2--22They used the
2%--1%--2%b1%natural burial

ground that I/we
wanted to use

---1-1-1There was a
---*-*-*choice of

officiator for
the funeral
service

2--2-112I/we liked the
2%--1%-1%1%1%look and feel of

the premises/
funeral
directors (e.g.
location,
appearance,
buildings,
gardens,
cemetery, etc.)

-1-3-3-3Choice made by
-1%-1%-1%-1%another family

member

53-8-628Other
5%3%-4%-3%3%3%

53-618-8Recommendation
5%4%-3%3%4%-3%from a

professional
third-party (NET)

75716416521None

8%6%10%8%8%8%7%8%
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

12241415Don't know
1%3%3%2%2%2%1%2%

--11-1-2Refused
--1%1%-1%-1%
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WOQ3B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

202551420262151725544498993722031537745146129275Unweighted Base

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

192351318241981623540458287671861457241136117253Effective Base

91259713104101242120444940947934217559134Personal

58%49%63%40%51%49%57%49%48%40%56%50%55%47%59%d38%44%50%48%49%experience of
using them before,
or of attending a
funeral that they
had arranged

-8---8-8131317332718The deceased had
-3%---4%-3%2%7%2%3%2%3%2%4%4%5%1%3%already passed

into their care
(i.e. from the
place of death)
and we didn't want
to move them again

2241331922442101162010124121426They were able to

12%10%9%18%11%9%14%10%8%4%13%11%8%10%8%14%8%8%12%10%fit us in around
the time we needed
them

42532123-296512772214105141529They were the only

26%10%23%12%4%11%-11%14%10%15%7%10%11%10%11%12%9%13%11%local firm

37224960866121622251757302618373874Recommendation
17%28%12%21%36%28%45%26%27%32%28%25%23%29%22%29%39%e24%31%27%(NET)

35724648852101319181545251817293160...by family

17%22%12%21%25%22%45%21%22%26%24%19%20%23%19%20%35%e19%25%22%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-5---5-53-11-5-32325...by  a
-2%---2%-2%7%-1%1%-2%-3%e4%e2%1%2%bereavement

counsellor/
officer

-4--13-4--22-413-234...by a member
-2%--2%2%-2%--2%2%-2%1%3%-1%2%1%of staff at the

care home/
hospice/hospital
where the
deceased died

-5--14-5-1131423-235...by a
-2%--5%2%-2%-2%1%3%2%2%1%3%-1%2%2%religious leader
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-1---1-1-1--1--1-1-1...by a social
-*---*-*-1%--1%--1%-*-*worker

-2--11-2-11-112--112...from someone
-1%--4%*-1%-2%1%-1%*1%--1%1%1%else

467-5562367101520261952481311432972Reputation/
28%26%-27%19%29%18%27%24%31%26%26%27%26%36%d15%23%29%24%26%professionalism

-22-1220219654851816-615722Good customer/
-9%-4%8%9%11%8%13%10%5%8%6%9%12%d-13%d10%6%8%user reviews/

ratings

331-322913225121410242293191534Good reputation

18%12%-19%8%13%6%13%5%11%15%15%14%12%16%10%5%13%12%12%in the area

215-1313-17147551112418817They were a

10%6%-4%11%6%-7%2%7%8%5%7%6%9%4%2%5%7%6%well-established
firm/they've
been in the
business for
years

116-11151153347710104211617I/we liked/were

5%6%-4%4%7%7%6%7%5%5%7%9%5%8%5%4%7%5%6%happy with/
trusted them and
felt the funeral
would be in safe
hands

-5---5-522-2-5312415The presentation
-2%---3%-2%3%4%-2%-3%2%2%3%3%1%2%of their

premises and
staff
(professional,
smart etc.)

3603535225971022241944351711303363Their offer (NET)
18%24%19%28%11%25%12%23%16%20%28%24%26%22%26%19%23%20%27%23%

-182--16-1815768119829918They were a
-7%12%--8%-7%2%9%8%6%10%5%7%8%4%6%8%7%family-owned

business/small
chain, not a
large brand

-721-4-7-3-443313167They were a
-3%12%4%-2%-3%-6%j-4%5%2%2%1%7%1%5%b3%household/well-

known name/large
brand, not a
family-owned
business
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Table 23

WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

113-2111-14-17651085141014Their funeral
6%5%-12%4%5%-6%-2%9%6%6%5%6%6%2%3%8%b5%home/offices/

premises was in
a convenient
location

11611212-14225821483510616Their prices

4%6%7%7%7%6%-6%4%3%7%8%3%7%6%4%10%7%5%6%

212-1211212335321192211314Their value for

12%5%-4%7%5%12%5%6%5%6%3%3%6%7%2%5%7%2%5%money

15-1-5-64-2134412336Generally

4%2%-4%-3%-2%8%i-2%1%4%2%3%1%4%2%2%2%flexible to our
needs

435112353358771783121117182139Their range/types
23%14%9%4%9%16%18%14%18%14%9%17%11%16%16%13%14%12%17%14%of funeral (NET)

114-1-1421132281138427714They offered a

4%5%-4%-6%13%4%6%3%3%8%1%7%6%5%3%5%6%5%good range of
funeral options

-4--12-4-3-1-421-214Could choose a
-1%--5%1%-1%-5%j-1%-2%2%1%-2%1%1%''green''/

environmentally
conscious
funeral

17---8-82-3344142438Could choose a

4%3%---4%-3%4%-4%3%5%2%1%5%4%3%3%3%humanist/non-
religious
funeral

14--14-521-2232-2235Could choose a

4%2%--3%2%-2%3%3%-2%3%1%2%-5%1%2%2%religious
funeral

23---5-5-122144-1325Offered a

10%1%---2%-2%-2%2%2%1%2%3%-2%2%2%2%'simple'/'no-
frills' funeral
package

11---3121-11-33--123Offered a

9%1%---1%5%1%2%-2%1%-1%2%--*2%1%traditional
funeral package
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-11----11----1-1--11Offered a
-*9%----1%3%----1%-1%--1%*‘direct’ burial

(a burial
without a
service or
ceremony
beforehand)

-1---1-1---1-11---11Offered a
-*---1%-*---1%-1%1%---1%*‘direct’

cremation (a
cremation
without a
service or
ceremony
beforehand )

147236364446812211434161714262147Other (NET)
4%18%12%20%22%17%21%17%13%16%15%21%19%17%12%19%30%e17%18%17%

-18-1314117147531568471118They used the
-7%-6%11%6%5%7%2%9%9%5%4%7%4%9%9%5%9%7%crematorium that

I/we wanted to
use

-4--31-41-212231-224They used the
-1%--11%*-1%2%-2%1%2%1%2%1%-1%1%1%natural burial

ground that I/we
wanted to use

-2---2-2-1-1-21-1-22There was a
-1%---1%-1%-3%-1%-1%*-3%-2%1%choice of

officiator for
the funeral
service

-2--11-21--1111-12-2I/we liked the
-1%--3%*-1%2%--1%1%1%1%-1%1%-1%look and feel of

the premises/
funeral
directors (e.g.
location,
appearance,
buildings,
gardens,
cemetery, etc.)

-42--2-4-4--22112-44Deceased's
-1%12%--1%-2%-8%ij--2%1%1%1%4%-3%b1%wishes

-6---6-61-*533223426Choice made by
-2%---3%-3%2%-1%5%4%2%1%2%5%3%2%2%another family

member
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

16**25515**17**26**21317**25143*49*79*99*73*19813490*48*149122271Weighted Base

-3---3-3--12-3-3-213The funeral
-1%---1%-1%--2%2%-1%-3%-1%1%1%director's

empathy /
sensitivity

113-2-113103-374945510313Other

4%5%-14%-5%16%4%6%-4%7%6%4%3%5%11%e7%3%5%

-14--212-1432362123927714Recommendation
-6%--7%6%-6%7%4%4%6%3%6%2%10%e4%5%6%5%from a

professional
third-party (NET)

1203--1821962493188103121021None

5%8%21%--9%11%8%14%5%5%9%4%9%6%11%7%8%8%8%

-52--3-5-4-123212145Don't know
-2%12%--1%-2%-8%ij-1%2%2%1%1%4%1%3%2%

-2---2-21-1--2-2-2-2Refused
-1%---1%-1%2%-1%--1%-2%-1%-1%
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

9687712104819875275Unweighted Base

93*88*69*20946*19575*271Weighted Base

8980651934518269253Effective Base

514331119108845134Personal

55%48%45%57%e22%45%61%b49%experience of
using them before,
or of attending a
funeral that they
had arranged

32343728The deceased had

3%3%4%2%6%3%2%3%already passed
into their care
(i.e. from the
place of death)
and we didn't want
to move them again

512722121526They were able to

6%14%9%11%3%11%7%10%fit us in around
the time we needed
them

810824420929They were the only
9%11%11%12%8%10%12%11%local firm

2825145613551874Recommendation
30%28%20%27%29%28%24%27%(NET)

2218124511401860...by family

24%20%17%22%25%21%24%22%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

221315-5...by  a

2%2%2%1%2%3%-2%bereavement
counsellor/
officer

13-4-4-4...by a member

1%3%-2%-2%-1%of staff at the
care home/
hospice/hospital
where the
deceased died

211325-5...by a

3%1%2%1%4%2%-2%religious leader

1----1-1...by a social

1%----*-*worker
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

-2-112-2...from someone
-2%-*2%1%-1%else

2526165416541872Reputation/
26%29%23%26%36%28%24%26%professionalism

99416617522Good customer/

9%10%7%8%14%9%7%8%user reviews/
ratings

10146276241034Good reputation

11%15%8%13%13%12%13%12%in the area

56512314317They were a

5%6%7%6%7%7%4%6%well-established
firm/they've
been in the
business for
years

55511614317I/we liked/were

5%6%7%5%12%7%4%6%happy with/
trusted them and
felt the funeral
would be in safe
hands

221515-5The presentation

2%3%2%2%2%3%-2%of their
premises and
staff
(professional,
smart etc.)

1921213918461663Their offer (NET)
20%24%30%19%39%f24%21%23%

57611414418They were a

5%8%8%6%9%7%6%7%family-owned
business/small
chain, not a
large brand

4-361437They were a
4%-5%3%2%2%4%3%household/well-

known name/large
brand, not a
family-owned
business

55314-11314Their funeral
5%6%5%7%-6%5%5%home/offices/

premises was in
a convenient
location
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

2684811516Their prices
2%7%12%k2%17%f5%6%6%

3555812114Their value for

4%6%7%3%17%f6%1%5%money

22242516Generally

2%2%2%2%5%3%1%2%flexible to our
needs

191192711281139Their range/types
20%12%13%13%24%14%15%14%of funeral (NET)

7528710414They offered a

7%6%3%4%14%f5%5%5%good range of
funeral options

11112214Could choose a

1%2%2%1%5%f1%2%1%''green''/
environmentally
conscious
funeral

53-518-8Could choose a

5%3%-3%2%4%-3%humanist/non-
religious
funeral

1-45-325Could choose a

1%-6%j2%-1%3%2%religious
funeral

3-231415Offered a

3%-3%2%2%2%1%2%'simple'/'no-
frills' funeral
package

3--3-213Offered a
3%--1%-1%1%1%traditional

funeral package

-1-1--11Offered a
-1%-1%--2%*‘direct’ burial

(a burial
without a
service or
ceremony
beforehand)
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

1--1--11Offered a
1%--1%--1%*‘direct’

cremation (a
cremation
without a
service or
ceremony
beforehand )

1810163512341347Other (NET)
19%11%23%17%26%18%17%17%

44813515218They used the

5%5%12%6%10%8%3%7%crematorium that
I/we wanted to
use

3-14--44They used the
3%-2%2%--5%b1%natural burial

ground that I/we
wanted to use

--12-112There was a
--2%1%-*2%1%choice of

officiator for
the funeral
service

2--2-112I/we liked the
2%--1%-1%1%1%look and feel of

the premises/
funeral
directors (e.g.
location,
appearance,
buildings,
gardens,
cemetery, etc.)

1-322134Deceased's
1%-4%1%4%*4%b1%wishes

21*336-6Choice made by

2%1%1%2%5%3%-2%another family
member

--3-33-3The funeral
--4%-6%f1%-1%director's

empathy /
sensitivity

7411219413Other

7%5%2%6%3%5%5%5%
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

93*88*69*20946*19575*271Weighted Base

66210314-14Recommendation
6%7%3%5%5%7%a-5%from a

professional
third-party (NET)

75716416521None

8%6%10%8%8%8%7%8%

1-423235Don't know

1%-5%j1%7%f1%4%2%

--11-1-2Refused
--1%1%-1%-1%
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WOQ3A/WOQ3B Factor importance summary
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors

 or had a choice but did not compare or had a choice of one funeral director only or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

14722242443881220840241311282048Unweighted Base

1**45*2**2**2**41*4**41*8**7**11**21**7**39*22**13**11**28**19**46*Weighted Base

14422239440781119837231210261945Effective Base

11721-15-1834384149729818(+2) Very easy

100%37%100%44%-38%-43%37%54%27%40%58%35%41%53%16%34%45%38%

-23-112131852511221104815723(+1) Fairly easy
-50%-56%50%51%76%45%63%33%44%51%28%53%47%30%75%56%39%49%

-6--1515-13215321336(0) Neither easy
-13%--50%12%24%12%-13%29%9%14%12%12%17%9%10%17%13%nor difficult

--------------------(-1) Fairly
--------------------difficult

--------------------(-2) Very
--------------------difficult

1392213633686819634201110251640All easy (Net)

100%87%100%100%50%88%76%88%100%87%71%91%86%88%88%83%91%90%83%87%

--------------------All difficult
--------------------(Net)

1392213633686819634201110251640NET DIFFERENCE

100%87%100%100%50%88%76%88%100%87%71%91%86%88%88%83%91%90%83%87%

2.001.242.001.440.501.260.761.311.371.410.981.311.431.231.291.361.071.241.281.26Mean

--------------------Don't know
--------------------
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Table 25

WOQ5 - Earlier you said that you compared the services of two or more funeral directors when deciding which funeral director to use.
Thinking about all the things you wanted to compare them on, how easy or difficult was it to get all the information you needed to do this?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who compared funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

191216-48371048Unweighted Base

19**11**15**-**46*36*9**46*Weighted Base

181215-4535945Effective Base

945-1813518(+2) Very easy

49%35%32%-38%37%49%38%

858-2319423(+1) Fairly easy

41%49%53%-49%52%41%49%

222-6416(0) Neither easy

10%16%15%-13%11%10%13%nor difficult

--------(-1) Fairly
--------difficult

--------(-2) Very
--------difficult

17913-4032840All easy (Net)

90%84%85%-87%89%90%87%

--------All difficult
--------(Net)

1791304032840NET DIFFERENCE

90%84%85%0%87%89%90%87%

1.391.191.17-1.261.261.391.26Mean

--------Don't know
--------
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Table 26

WOQ5 - Earlier you said that you compared the services of two or more funeral directors when deciding which funeral director to use.
Thinking about all the things you wanted to compare them on, how easy or difficult was it to get all the information you needed to do this?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who compared funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

348252422494102017173426169272451Unweighted Base

2**51*2**5**2**44*2**51*4**10**19**20**17**36*23**21**10**28**25**53*Weighted Base

34424238245491816163125158252247Effective Base

-10-1-10-101144554527410It did not occur
-20%-16%-22%-20%25%15%20%21%29%15%17%24%17%24%15%20%to me/us to

compare

-10--1928-342-102446410Didn't want to/
-20%--49%20%100%16%-34%22%11%-28%9%19%40%23%14%19%couldn't/not

appropriate (NET)

-6--1515-231-6222516Everything
-12%--49%12%48%11%-20%16%7%-18%9%12%19%20%4%12%needed to be

arranged
quickly, so
there wasn't
time

-2---211-1-1-2-11112I/we felt too
-5%---6%52%3%-14%-5%-7%-7%10%4%6%5%upset to talk

about the
funeral
arrangements
again and again
to different
people

-1---1-1--1--1--1-11It's just not
-2%---3%-2%--6%--3%--12%-4%2%something you

do/it's
inappropriate in
this type of
situation

18-1-8-9-13536612369Chose 1st option/
29%17%-29%-18%-18%-8%17%25%18%17%27%7%16%11%24%17%no clear

difference (NET)

17-1-6-7-12425511257I/we liked/were

29%13%-29%-14%-14%-8%12%21%13%15%23%7%7%8%21%14%happy with/
trusted the
first funeral
director I/we
contacted/looked
at/met

-2---2-2--11111-1112Funeral
-3%---4%-3%--5%4%5%2%4%-9%3%3%3%directors are

all much the
same/equally
competent
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Table 27

WOQ6 - Earlier you said that you didn't compare the services of two or more funeral directors when deciding which funeral director to use.
Can you tell me why you didn't compare funeral directors?

Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who had a choice and did not compare funeral directors

 and did not use a funeral director already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

2**51*2**5**2**44*2**51*4**10**19**20**17**36*23**21**10**28**25**53*Weighted Base

-1---1-1--1--1-1--11Didn't have a
-1%---1%-1%--3%--2%-3%--3%1%choice (NET)

-1---1-1--1--1-1--11...because the
-1%---1%-1%--3%--2%-3%--3%1%deceased had

already passed
into their care
and I/we didn't
want to move
them again

-1611113-1632566109618816Trusted
-32%58%31%51%29%-32%75%23%28%30%36%28%41%29%12%30%32%31%recommendation I

was/we were given
(NET)

-1211-10-123-55396516612... by family
-24%58%31%-22%-24%75%-25%25%19%25%28%24%12%22%25%23%member(s)/

friend(s)/
neighbour(s)/
work
colleague(s)

-1---1-1--1-1-1---11... by a member
-1%---1%-1%--4%-4%-3%---3%1%of staff at the

care home/
hospice/hospital
where the
deceased died

-2--11-2-1-12-11-112... by a
-4%--51%2%-4%-12%-5%13%-5%6%-4%5%4%religious leader

-1---1-1-1---11--1-1... by someone
-2%---2%-2%-11%---3%5%--4%-2%else

2611-6-8-23344431358Trusted
71%13%42%24%-14%-16%-21%14%16%24%11%17%13%14%11%19%15%reputation/reviews

(NET)

-2---2-2-11--2-11-22Trusted the
-4%---5%-4%-14%3%--6%-3%14%-8%4%customer/user

reviews/ratings
I/we saw for
them

-3-1-2-3--211212-123Trusted the
-6%-24%-4%-6%--9%5%6%5%5%8%-4%7%5%local word-of-

mouth about them

221--3-4-1123131-224Other

71%4%42%--7%-7%-7%4%10%17%2%12%5%-7%7%7%

Page 56

J17017017-25-03 22-JUN - 01-JUL 2018
PUBLIC FINAL

FUNERALS MARKET STUDY RESEARCH (QUANTITATIVE)
14 Aug 2018

Table 27

WOQ6 - Earlier you said that you didn't compare the services of two or more funeral directors when deciding which funeral director to use.
Can you tell me why you didn't compare funeral directors?

Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who had a choice and did not compare funeral directors

 and did not use a funeral director already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

2**51*2**5**2**44*2**51*4**10**19**20**17**36*23**21**10**28**25**53*Weighted Base

-3--12-3-1113-21-123Trusted the
-6%--51%4%-6%-12%4%5%17%-8%6%-4%7%6%recommendation

give by a
professional
third-party

-1---1-1---1-1-1-1-1Don't know
-3%---3%-3%---7%-4%-7%-5%-3%
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Table 27

WOQ6 - Earlier you said that you didn't compare the services of two or more funeral directors when deciding which funeral director to use.
Can you tell me why you didn't compare funeral directors?

Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who had a choice and did not compare funeral directors

 and did not use a funeral director already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

18161451-411051Unweighted Base

18**17**15**53*-**43*10**53*Weighted Base

17141347-38947Effective Base

73110-7310It did not occur

37%17%5%20%-17%31%20%to me/us to
compare

24410-10-10Didn't want to/
11%21%30%19%-23%-19%couldn't/not

appropriate (NET)

1236-6-6Everything
5%15%20%12%-15%-12%needed to be

arranged
quickly, so
there wasn't
time

1-12-2-2I/we felt too

6%-10%5%-6%-5%upset to talk
about the
funeral
arrangements
again and again
to different
people

-1-1-1-1It's just not
-7%-2%-3%-2%something you

do/it's
inappropriate in
this type of
situation

3329-729Chose 1st option/
14%15%12%17%-17%19%17%no clear

difference (NET)

3127-627I/we liked/were

14%5%12%14%-13%19%14%happy with/
trusted the
first funeral
director I/we
contacted/looked
at/met

-2-2-2-2Funeral
-10%-3%-4%-3%directors are

all much the
same/equally
competent
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Table 28

WOQ6 - Earlier you said that you didn't compare the services of two or more funeral directors when deciding which funeral director to use.
Can you tell me why you didn't compare funeral directors?

Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who had a choice and did not compare funeral directors

 and did not use a funeral director already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

18**17**15**53*-**43*10**53*Weighted Base

1--1-1-1Didn't have a
4%--1%-1%-1%choice (NET)

1--1-1-1...because the

4%--1%-1%-1%deceased had
already passed
into their care
and I/we didn't
want to move
them again

28516-13416Trusted
11%46%36%31%-29%39%31%recommendation I

was/we were given
(NET)

25412-9412... by family
11%28%29%23%-20%39%23%member(s)/

friend(s)/
neighbour(s)/
work
colleague(s)

-1-1-1-1... by a member
-4%-1%-2%-1%of staff at the

care home/
hospice/hospital
where the
deceased died

-2-2-2-2... by a
-13%-4%-5%-4%religious leader

--11-1-1... by someone
--7%2%-3%-2%else

5128-628Trusted
27%7%14%15%-13%22%15%reputation/reviews

(NET)

1-12-112Trusted the

4%-9%4%-1%15%4%customer/user
reviews/ratings
I/we saw for
them

3--3-3-3Trusted the

16%--5%-7%-5%local word-of-
mouth about them

2114-314Other

11%7%5%7%-7%7%7%
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Table 28

WOQ6 - Earlier you said that you didn't compare the services of two or more funeral directors when deciding which funeral director to use.
Can you tell me why you didn't compare funeral directors?

Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who had a choice and did not compare funeral directors

 and did not use a funeral director already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

18**17**15**53*-**43*10**53*Weighted Base

-3-3-3-3Trusted the
-17%-6%-7%-6%recommendation

give by a
professional
third-party

--11-1-1Don't know
--10%3%-3%-3%
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Table 28

WOQ6 - Earlier you said that you didn't compare the services of two or more funeral directors when deciding which funeral director to use.
Can you tell me why you didn't compare funeral directors?

Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who had a choice and did not compare funeral directors

 and did not use a funeral director already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

22309172132261183105258109112862451869253181150331Unweighted Base

17**30718**18**31**25818**30451*58*9512086*238164106*55*183142325Weighted Base

20286151930241172864854100105802251778648169137305Effective Base

101661011171399167213548725612092562811462176(+2) Very easy

60%54%55%61%54%54%48%55%41%61%l50%60%l65%f50%56%53%51%62%a44%54%

68974875787211727302075463514435295(+1) Fairly easy

33%29%37%25%27%29%41%28%41%30%28%25%23%31%28%33%25%23%37%b29%

14221338239931417835191211192443(0) Neither easy

4%14%9%4%9%15%11%13%17%6%14%14%9%15%12%12%20%10%17%13%nor difficult

15-114-511312442-415(-1) Fairly
4%2%-5%2%1%-2%2%1%3%1%2%2%2%2%-2%1%2%difficult

-3-12--3-111122-1123(-2) Very
-1%-6%6%--1%-2%1%1%1%1%1%-2%1%1%1%difficult

1625416152521416254425275102761941389142156114271All easy (Net)

93%83%91%86%81%83%89%83%82%91%78%85%88%82%84%85%77%85%81%83%

17-224-8123226521538All difficult

4%2%-11%8%1%-3%2%3%4%2%3%2%3%2%2%3%2%2%(Net)

1624716132321016246415071100741891328941151111262NET DIFFERENCE

89%80%91%75%73%81%89%81%80%87%75%83%86%79%81%84%75%83%78%81%

1.491.351.461.311.251.361.381.361.211.461.291.421.501.301.371.381.261.46a1.221.36Mean

-4--13-4--4--4121314Don't know
-1%--3%1%-1%--4%i--1%1%1%1%1%1%1%
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Table 29

WOQ7_1 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... which services you could choose not  to buy from them
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812664823693331Unweighted Base

116105*79*26246*23192*325Weighted Base

11197742454521886305Effective Base

7054361462212748176(+2) Very easy

61%51%46%56%48%55%52%54%

3036257615702595(+1) Fairly easy

26%34%32%29%33%30%27%29%

111116309261643(0) Neither easy
10%11%20%11%19%11%18%13%nor difficult

32-5-425(-1) Fairly

3%2%-2%-2%2%2%difficult

12-3-213(-2) Very

1%2%-1%-1%1%1%difficult

10090622223719773271All easy (Net)

87%85%79%85%81%85%79%83%

44-8-538All difficult

3%4%-3%-2%3%2%(Net)

9686622143719170262NET DIFFERENCE
83%82%79%82%81%83%76%81%

1.431.311.271.371.291.391.281.36Mean

--12-4-4Don't know
--1%1%-2%-1%
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Table 30

WOQ7_1 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... which services you could choose not  to buy from them
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

22309172132261183105258109112862451869253181150331Unweighted Base

17**30718**18**31**25818**30451*58*9512086*238164106*55*183142325Weighted Base

20286151930241172864854100105802251778648169137305Effective Base

8164813131399163233444715411891552710766172(+2) Very easy

47%53%45%74%41%54%51%54%44%59%47%59%63%f50%55%52%48%58%a46%53%

678721164677161532221669403014454084(+1) Fairly easy

36%25%37%12%36%25%32%25%32%25%33%i18%18%29%25%28%25%24%28%26%

1543144735212814231244261713233356(0) Neither easy

8%18%19%4%15%18%17%17%23%13%14%19%14%18%16%16%23%13%23%b17%nor difficult

16-214-7112325411527(-1) Fairly
4%2%-11%4%1%-2%2%2%2%2%2%2%3%1%2%3%1%2%difficult

11--11-2--112-2--112(-2) Very

6%*--2%*-1%--1%1%2%f-1%--1%*1%difficult

142421515242031524039497693701871318541151105257All easy (Net)

83%79%81%86%77%79%83%79%76%85%80%77%81%78%80%80%74%83%74%79%

27-225-8113435611628All difficult

9%2%-11%6%2%-3%2%2%3%3%4%2%4%1%2%3%2%3%(Net)

132361513221991523238487389661821258440146103249NET DIFFERENCE

73%77%81%75%72%77%83%76%74%83%77%74%77%76%76%80%72%80%73%77%

1.141.321.261.491.131.321.341.311.181.421.271.331.391.281.311.351.221.391.201.31Mean

-4--13-4--3113131314Don't know
-1%--3%1%-1%--3%1%1%1%*2%1%1%1%1%
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Table 31

WOQ7_2 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... which services they themselves would provide and which would be provided through them by someone else (a sub-contractor)
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812664823693331Unweighted Base

116105*79*26246*23192*325Weighted Base

11197742454521886305Effective Base

6659341452012447172(+2) Very easy

57%56%43%55%43%54%51%53%

2828226417592584(+1) Fairly easy

24%27%28%24%37%26%28%26%

161522439381856(0) Neither easy
14%14%28%jk16%19%16%19%17%nor difficult

33-61527(-1) Fairly

3%3%-2%2%2%2%2%difficult

11-2-2-2(-2) Very

1%1%-1%-1%-1%difficult

9487562093718373257All easy (Net)

81%82%72%80%79%79%79%79%

43-71628All difficult

4%3%-3%2%3%2%3%(Net)

9083562013617771249NET DIFFERENCE
78%79%72%77%78%76%77%77%

1.351.341.151.331.201.321.281.31Mean

1-*3-4-4Don't know

1%-1%1%-2%-1%
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Table 32

WOQ7_2 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... which services they themselves would provide and which would be provided through them by someone else (a sub-contractor)
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

22309172132261183105258109112862451869253181150331Unweighted Base

17**30718**18**31**25818**30451*58*9512086*238164106*55*183142325Weighted Base

20286151930241172864854100105802251778648169137305Effective Base

13181111315155111842937498059135102662611975195(+2) Very easy

75%59%64%73%49%60%59%60%56%64%51%67%j69%57%63%62%47%65%a53%60%

473311261670161426211563412214354277(+1) Fairly easy

25%24%18%3%40%24%32%23%32%24%27%18%17%26%25%21%26%19%30%b24%

-40333322375517121030131413211940(0) Neither easy
-13%18%14%8%12%10%12%11%9%17%10%11%13%8%13%23%e11%14%12%nor difficult

-7-1-6-7111416511437(-1) Fairly
-2%-6%-2%-2%1%2%1%3%1%2%3%1%1%2%2%2%difficult

--------------------(-2) Very
--------------------difficult

1725515142721616254455175102741981448840155117272All easy (Net)

100%83%82%77%89%84%90%83%88%88%78%84%86%83%88%c83%73%85%83%84%

-7-1-6-7111416511437All difficult
-2%-6%-2%-2%1%2%1%3%1%2%3%1%1%2%2%2%(Net)

172481513272101624744507497731931388739151114265NET DIFFERENCE

100%81%82%71%89%81%90%81%87%86%77%81%84%81%85%c82%72%83%81%82%

1.751.431.451.501.421.441.491.451.431.521.321.511.561.401.49c1.491.221.511.351.44Mean

-6-115-6-13225231426Don't know
-2%-4%3%2%-2%-2%3%2%2%2%1%3%3%2%1%2%
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Table 33

WOQ7_3 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... what you would be paying in total
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812664823693331Unweighted Base

116105*79*26246*23192*325Weighted Base

11197742454521886305Effective Base

7266461642214153195(+2) Very easy

62%63%58%62%47%61%57%60%

2628216015532477(+1) Fairly easy

23%26%26%23%33%23%26%24%

121211288261440(0) Neither easy
10%11%14%11%18%11%15%12%nor difficult

5-151527(-1) Fairly
5%j-1%2%2%2%2%2%difficult

--------(-2) Very
--------difficult

9894662243719477272All easy (Net)

85%89%85%85%80%84%83%84%

5-151527All difficult
5%j-1%2%2%2%2%2%(Net)

9394662193618975265NET DIFFERENCE
80%89%83%83%78%82%82%82%

1.421.511.431.481.261.471.391.44Mean

--*5-6-6Don't know
--1%2%-3%-2%
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Table 34

WOQ7_3 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... what you would be paying in total
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

22309172132261183105258109112862451869253181150331Unweighted Base

17**30718**18**31**25818**30451*58*9512086*238164106*55*183142325Weighted Base

20286151930241172864854100105802251778648169137305Effective Base

111737131514910173263049775413096582911470183(+2) Very easy

61%56%38%70%48%58%54%57%52%53%52%64%62%54%59%55%53%62%a49%56%

481711265480181925242263452911404585(+1) Fairly easy

23%26%40%7%38%25%20%26%34%32%26%20%25%26%27%27%20%22%32%26%

34043334339741516933161512222143(0) Neither easy

16%13%23%14%8%13%18%13%14%7%16%13%11%14%10%14%22%e12%15%13%nor difficult

-6-11416-312-6411336(-1) Fairly
-2%-6%4%2%3%2%-6%1%2%-3%2%1%2%2%2%2%difficult

-2---211--2--22--112(-2) Very
-1%---1%5%*--2%--1%1%--*1%1%difficult

1525414142621413253444975101761931418740154115268All easy (Net)

84%83%77%77%85%83%74%83%86%85%78%84%87%81%86%c82%73%84%81%83%

-8-11616-322-8511348All difficult
-3%-6%4%2%8%2%-6%3%2%-3%3%1%2%2%3%2%(Net)

152461413252091224744467299761851368639150110261NET DIFFERENCE

84%80%77%71%82%81%66%81%86%79%76%82%87%78%83%81%71%82%78%80%

1.451.381.151.461.331.411.151.411.371.341.301.491.521.341.421.391.271.47a1.281.39Mean

-6-115-6-13225231426Don't know
-2%-4%3%2%-2%-2%3%2%2%2%1%3%3%2%1%2%
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Table 35

WOQ7_4 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... what the price did and did not cover
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812664823693331Unweighted Base

116105*79*26246*23192*325Weighted Base

11197742454521886305Effective Base

7162401562013349183(+2) Very easy

61%59%51%59%e43%58%53%56%

2632256715622285(+1) Fairly easy

22%30%32%25%33%27%24%26%

17911309261643(0) Neither easy
14%9%14%11%19%11%18%13%nor difficult

22242436(-1) Fairly

2%2%2%2%4%2%3%2%difficult

1-111-22(-2) Very

1%-1%*2%-2%1%difficult

9694642233519671268All easy (Net)

83%89%82%85%76%85%78%83%

32353448All difficult

2%2%3%2%6%2%5%2%(Net)

9491622183219267261NET DIFFERENCE
81%86%79%83%e70%83%73%80%

1.421.451.291.45e1.111.451.251.39Mean

--*5-6-6Don't know
--1%2%-3%-2%
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Table 36

WOQ7_4 Thinking about all the things you had to decide with the funeral director, how easy or difficult was it to get all the information you needed to understand?
... what the price did and did not cover
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

22309172132261183105258109112862451869253181150331Unweighted Base

17**30718**18**31**25818**30451*58*9512086*238164106*55*183142325Weighted Base

20286151930241172864854100105802251778648169137305Effective Base

1203-316-213748219116518421(1000)   Up to

8%7%15%-9%6%-7%5%11%4%7%3%8%6%5%9%10%a3%7%2,000

2557524345291418161344271812282957(2499.5) 2,001-

12%18%41%29%6%17%22%17%18%24%19%13%15%18%17%17%21%15%21%18%3,000

310354168031012316274028785738116244105(3499.5) 3,001-

16%33%30%21%52%31%16%33%44%27%28%33%32%33%35%c35%20%34%31%32%4,000

65824651459882127204435218352964(4499.5) 4,001-

35%19%14%25%19%20%25%20%16%13%22%23%24%18%21%20%15%19%20%20%5,000

249-324644751114211536231612282352(5001)   Over
14%16%-18%8%18%25%16%10%19%15%18%18%15%14%15%22%15%16%16%5,000

91072889791071319354936805837216352116More than 4,000

49%35%14%43%27%38%49%35%26%32%37%40%41%34%35%35%38%35%37%36%

1121081124177122083634628963158115753212596221More than 3,000

65%68%44%64%79%69%66%68%71%59%65%74%73%66%70%70%57%68%68%68%

1326515172622016260464880104762021439343153125278More than 2,000

77%86%85%93%85%85%88%85%89%83%84%87%89%85%87%87%78%84%88%86%

475105559473122122241663382417453379Up to 3,000

20%24%56%29%15%23%22%24%24%36%i23%20%18%26%23%22%30%25%23%24%

6178159211397174353649644314195612710777184Up to 4,000
36%58%86%50%67%54%39%57%68%62%51%53%50%59%58%58%50%59%54%57%

122361813261901223443447091631841308236142106248Up to 5,000

71%77%100%75%86%74%63%77%84%76%73%76%74%77%79%c78%65%78%75%76%

3783.63593.52852.93747.93536.33657.43945.33588.53491.33384.43670.93706.53807.53529.93603.23625.93554.93533.33694.73602.9Mean

320-121922033115616977131022Don't know
15%6%-7%6%7%12%7%5%5%11%5%7%7%5%6%12%7%7%7%

-3---3-3--*21221--33Refused
-1%---1%-1%--*2%1%1%1%1%--2%1%
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Table 37

WOQ8 - And, approximately, how much did the funeral arrangements cost in total - pounds?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812664823693331Unweighted Base

116105*79*26246*23192*325Weighted Base

11197742454521886305Effective Base

--2116314721(1000)   Up to
--27%jk6%7%6%8%7%2,000

--574212342357(2499.5) 2,001-
--73%jk16%25%15%25%b18%3,000

-105-90117728105(3499.5) 3,001-
-100%ik-34%24%33%31%32%4,000

64--5410521264(4499.5) 4,001-
55%ij--21%21%22%13%20%5,000

52--429331952(5001)   Over
45%ij--16%19%14%21%16%5,000

116--96198431116More than 4,000
100%ij--37%41%36%34%36%

116105-1863016159221More than 3,000
100%i100%i-71%64%70%64%68%

116105572284219582278More than 2,000
100%i100%i73%87%90%84%89%86%

--795815483079Up to 3,000
--100%jk22%32%21%33%b24%

-105791482612458184Up to 4,000
-100%k100%k56%56%54%63%57%

64105792023617670248Up to 5,000

55%100%k100%k77%77%76%77%76%

4723.72ij3499.50i2091.273644.803580.403652.963495.173602.9Mean

---16220322Don't know
---6%3%9%3%7%

---2-3-3Refused
---1%-1%-1%
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Table 38

WOQ8 - And, approximately, how much did the funeral arrangements cost in total - pounds?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, or who refused to say what type of “at need” funeral was arranged,

 where a funeral director was engaged

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

1929017193024316290495598107792301768746168141309Unweighted Base

15**28818**17**29**23916**28448*55*85*11580*223155100*48*170132303Weighted Base

1826815182822415268455190101742121678142157128285Effective Base

22512222126556128191655151227Less than you

16%9%6%13%5%9%8%9%10%9%7%10%10%8%11%5%11%9%9%9%expected it to
cost

10216161024176821835396488621641128331125101226About what you
66%75%90%59%83%74%52%77%72%72%75%77%78%74%72%83%c64%74%76%75%expected it to

cost

145-43396388111414839241111281846More than you
8%16%-25%12%16%40%13%17%19%16%12%10%17%16%11%23%16%14%15%expected it to

cost

1-11---11-1-111--111Don't know
9%-4%4%---*2%-1%-1%*1%--*1%*

-2---2-2--11111-12-2Refused
-1%---1%-1%--1%1%1%**-2%1%-1%
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Table 39

WOQ9 - And compared with what you thought the funeral arrangements were likely to cost, would you say this was...?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where a funeral director was engaged

 who reported a price or refused to say what the price was

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

119106812504721790309Unweighted Base

116105*79*24645*21289*303Weighted Base

11197742304420083285Effective Base

781223322527Less than you

6%8%15%9%6%10%6%9%expected it to
cost

8083611893015670226About what you

69%78%78%77%67%74%78%75%expected it to
cost

261463311331346More than you
23%i13%8%13%25%f15%15%15%expected it to

cost

11-1-111Don't know
1%1%-*-*1%*

2--11112Refused

1%--*2%*1%1%
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Table 40

WOQ9 - And compared with what you thought the funeral arrangements were likely to cost, would you say this was...?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where a funeral director was engaged

 who reported a price or refused to say what the price was

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

152091216201761321032396984641601236437120104224Unweighted Base

13**21213**15**20**17713**21033**39*63*90*66*15911175*40*124101*225Weighted Base

14193111519162121942936647860147117593311295206Effective Base

-31112273285471562515610211031Yes, I/we
-15%5%10%9%15%22%13%16%11%11%16%9%16%13%8%25%d17%10%14%definitely

searched online
for information

110-2-9193513473536511Yes, I think that

8%5%-11%-5%8%4%8%12%j1%3%6%4%3%6%9%5%5%5%I/we searched
online for
information, but
I'm not sure

12169131218139917225305471561259362269685181No, I/we did not

92%80%95%79%91%78%69%82%77%77%87%79%85%79%84%c83%66%77%84%80%search online for
information

14113237437898181032181114271642All searching

8%19%5%21%9%21%31%18%23%23%12%20%15%20%16%15%34%de21%16%19%online (Net)

-2---2-2--*1-2-2-1*2Don't know
-1%---1%-1%--1%1%-1%-2%-1%*1%

--------------------Refused
--------------------
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Table 41

WOQ10 - May I just double-check ... When you were deciding which funeral director to use, did you search online for any information about them?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

7871571594816458224Unweighted Base

77*74*56*16246*16360*225Weighted Base

7365521464515154206Effective Base

149762526531Yes, I/we

19%12%12%3%53%f16%8%14%definitely
searched online
for information

516547411Yes, I think that
6%1%10%j3%9%4%6%5%I/we searched

online for
information, but
I'm not sure

5863441521812951181No, I/we did not

75%85%77%94%e38%79%86%80%search online for
information

191012102932842All searching

25%13%22%6%62%f20%14%19%online (Net)

-1*--2-2Don't know
-2%1%--1%-1%

--------Refused
--------
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Table 42

WOQ10 - May I just double-check ... When you were deciding which funeral director to use, did you search online for any information about them?
Base: All Adults 18+ in the UK involved in arranging an “at need” funeral in the past 24 months who compared funeral directors or had a choice but did not compare

 or don't know/can't remember whether they compared

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

14314237439899181133201113271744Unweighted Base

1**41*1**3**2**37*4**37*8**9**8**18**10**32*18**11**14**27**16**42*Weighted Base

14114235437788181031191012261642Effective Base

-2012116-20364761494610920(+2) Very easy
-47%100%77%50%43%-53%36%67%54%37%60%42%53%40%43%39%58%46%

-18--1174134141011765812618(+1) Fairly easy
-44%--50%47%100%35%56%10%46%53%10%54%33%42%57%47%37%43%

13-1-4-412-23122-414(0) Neither easy

100%8%-23%-10%-12%9%23%-10%31%4%14%18%-14%5%11%nor difficult

--------------------(-1) Fairly
--------------------difficult

--------------------(-2) Very
--------------------difficult

-38122334337781673115914231538All easy (Net)
-92%100%77%100%90%100%88%91%77%100%90%69%96%86%82%100%86%95%89%

--------------------All difficult
--------------------(Net)

0.001.392.001.531.501.321.001.411.271.441.541.271.291.381.391.211.431.251.541.36Mean

--------------------Don't know
--------------------
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Table 43

WOQ11A - Thinking about all the things you wanted to find out, how easy or difficult was it to get information you needed about them online?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who searched online for information about funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

201112113034844Unweighted Base

19**10**12**10**29**32*8**42*Weighted Base

191111102932842Effective Base

95461213520(+2) Very easy
47%57%31%57%43%42%62%46%

83731615318(+1) Fairly easy

44%36%53%26%54%47%38%43%

212214-4(0) Neither easy

9%7%16%17%2%12%-11%nor difficult

--------(-1) Fairly
--------difficult

--------(-2) Very
--------difficult

1791092828838All easy (Net)
91%93%84%83%98%88%100%89%

--------All difficult
--------(Net)

1.381.501.141.401.411.301.621.36Mean

--------Don't know
--------
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Table 44

WOQ11A - Thinking about all the things you wanted to find out, how easy or difficult was it to get information you needed about them online?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who searched online for information about funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

141641112181379169243059655312510351249286178Unweighted Base

12**16913**12**18**1399**17225**30**54*71*56*12593*62*26**96*85*181Weighted Base

13151101117125815522275560491149848218578163Effective Base

8139111016110913819244856451028047207671147Didn't need to/
66%82%89%88%86%80%100%80%75%80%88%79%80%82%86%76%76%79%84%81%didn't think to

(NET)

6128991610191251724425243927542187163135They were already

54%76%75%79%86%73%100%73%68%80%77%73%76%74%80%68%68%74%75%74%known to me/us

1101--10-111154295515611Didn't occur to

5%6%8%--7%-6%4%3%10%5%4%7%5%8%4%5%7%6%me/us to use the
internet/go online

1211-1-31-11122-1123It's just not

6%1%6%9%-1%-2%3%-2%1%2%1%2%-3%1%2%1%something you do/
it's inappropriate
for this kind of
purchase

-2711322-273661172010125141227Prefer to use
-16%9%6%18%16%-16%12%20%12%16%12%16%11%20%18%15%14%15%providers

recommended by
(NET)

-2111218-21356851679512921... family
-13%9%6%11%13%-12%12%16%11%11%9%13%8%15%18%12%11%12%member(s)/

friend(s)/
neighbour(s)/work
colleague(s)

-2---2-2--121212-212... a member of
-1%---2%-1%--1%2%1%1%1%2%-2%1%1%staff at the care

home/hospice/
hospital where the
deceased died

-2--11-2-1-11111--22... a religious
-1%--7%1%-1%-4%-1%2%1%1%2%--3%1%leader

-1---1-1---1-11--1-1... a social
-1%---1%-1%---1%-1%1%--1%-1%worker

-3---3-3-12--321-123Don't trust online
-2%---2%-2%-3%3%--2%2%1%-1%2%1%information about

funeral directors
as it is (NET)

-1---1-1--1--11--1-1...patchy/
-*---1%-*--2%--1%1%--1%-*inconsistent/

unreliable
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Table 45

WOQ11B - Can you tell me why you didn't search online for information about them?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who didn't search online for information about funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

12**16913**12**18**1399**17225**30**54*71*56*12593*62*26**96*85*181Weighted Base

-1---1-1-1---1-1--11...not impartial
-1%---1%-*-3%---1%-1%--1%*

-1---1-1--1--11---11...not provided in
-1%---1%-1%--2%--1%1%---1%1%a standard/like-

for-like way

441-15-8312135412628Could not (NET)
35%2%11%-8%4%-5%13%4%4%1%5%4%4%2%9%6%3%4%

411--4-53-11144-1415Do not have any

35%1%11%--3%-3%13%-2%1%3%3%4%-5%5%1%3%access to the
internet

-2--11-2-11-11-11112Do not have easy
-1%--8%1%-1%-4%2%-2%1%-2%4%1%2%1%access to the

internet

15-1-5-5-11324321325Other (NET)
6%3%-6%-3%-3%-2%2%5%3%3%3%3%4%3%2%3%

15-1-5-5-11324321325Other
6%3%-6%-3%-3%-2%2%5%3%3%3%3%4%3%2%3%

-5--14-5-1142433-335Prefer to use
-3%--7%3%-3%-4%1%5%3%3%3%4%-3%3%3%providers

recommendation by
a professional
third-party (Net)

-3---3-3--1111-3-113Don't know
-2%---2%-2%--2%2%2%1%-4%-2%1%2%

-1---1-1---11-1---11None
-*---1%-*---1%1%-1%---1%*
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Table 45

WOQ11B - Can you tell me why you didn't search online for information about them?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who didn't search online for information about funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

5859441481812850178Unweighted Base

58*63*44*15218**12951*181Weighted Base

5454401361611746163Effective Base

4853331271210344147Didn't need to/
84%84%76%84%69%79%86%81%didn't think to

(NET)

454531117129540135They were already

79%72%72%77%69%74%77%74%known to me/us

3629-8311Didn't occur to

5%10%4%6%-6%6%6%me/us to use the
internet/go online

-3-2-123It's just not
-4%-1%-1%3%1%something you do/

it's inappropriate
for this kind of
purchase

713422422427Prefer to use
12%22%9%14%21%17%9%15%providers

recommended by
(NET)

69417317421... family

10%14%9%12%15%13%9%12%member(s)/
friend(s)/
neighbour(s)/work
colleague(s)

-2-2-2-2... a member of
-3%-1%-2%-1%staff at the care

home/hospice/
hospital where the
deceased died

11-2-2-2... a religious

2%2%-1%-2%-1%leader

-1--11-1... a social
-2%--6%1%-1%worker

12-3-213Don't trust online
1%3%-2%-1%2%1%information about

funeral directors
as it is (NET)

-1-1-1-1...patchy/
-1%-1%-1%-*inconsistent/

unreliable

1--1--11...not impartial

1%--1%--2%*
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Table 46

WOQ11B - Can you tell me why you didn't search online for information about them?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who didn't search online for information about funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

58*63*44*15218**12951*181Weighted Base

-1-1-1-1...not provided in
-2%-1%-1%-1%a standard/like-

for-like way

5-351448Could not (NET)
8%j-7%4%7%3%8%4%

3-241415Do not have any

6%-4%3%7%3%3%3%access to the
internet

1-11--22Do not have easy

2%-3%1%--5%b1%access to the
internet

132425-5Other (NET)
1%5%4%2%9%4%-3%

132425-5Other
1%5%4%2%9%4%-3%

14-415-5Prefer to use

2%7%-3%6%4%-3%providers
recommendation by
a professional
third-party (Net)

--11-3-3Don't know
--3%1%-2%-2%

--11--11None
--2%*--1%*
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Table 46

WOQ11B - Can you tell me why you didn't search online for information about them?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who didn't search online for information about funeral directors

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

14222-17201991122430368684651711326539135101236Unweighted Base

11**220-**14**18**19912**21832**34*75*90*64*16811576*41*13695*231Weighted Base

13206-1619184102072834797961157126613612692218Effective Base

-15-1113114-27631264413215Yes, we compared
-7%-5%6%6%6%6%-7%9%6%4%7%5%6%10%9%a2%6%the services of

two or more
crematoria

7154-98143715325254665431188750249070161No, we did not

63%70%-63%45%72%55%70%78%72%61%72%67%70%76%c66%58%66%74%69%compare crematoria

324-46172251512812151278171027Not applicable:
28%11%-28%32%9%18%11%4%15%17%9%19%f9%10%9%20%12%11%12%the choice was

made for us
because there is
only one local
crematorium

118--217118515841598213619Not applicable:

10%8%--10%9%9%8%16%3%7%9%6%9%8%10%5%10%6%8%the deceased (the
person who died)
made their wishes
known (choice of
crematorium) in
advance

442-48353436618161630211510301646Any Not applicable
37%19%-28%42%17%27%20%20%18%23%18%25%18%19%20%25%22%17%20%(Net)

-10-118191153271633710DK or can't
-5%-5%7%4%11%4%2%3%7%3%4%4%1%8%e7%e2%8%b4%remember
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Table 47

WOQ12 - You said earlier that the person who died was cremated. When deciding which crematorium to use, did you compare the services of two or more crematoria or did you just
look at one?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, where the deceased was cremated

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

87775018737236-236Unweighted Base

84*77*48*18436*231-**231Weighted Base

81714617335218-218Effective Base

4368615-15Yes, we compared

5%3%13%j4%17%f6%-6%the services of
two or more
crematoria

59573313423161-161No, we did not
70%75%69%73%65%69%-69%compare crematoria

118521327-27Not applicable:

13%11%10%12%9%12%-12%the choice was
made for us
because there is
only one local
crematorium

107216219-19Not applicable:

11%9%4%9%5%8%-8%the deceased (the
person who died)
made their wishes
known (choice of
crematorium) in
advance

2015737546-46Any Not applicable

24%20%14%20%14%20%-20%(Net)

1125210-10DK or can't

1%2%3%3%4%4%-4%remember

Page 82

J17017017-25-03 22-JUN - 01-JUL 2018
PUBLIC FINAL

FUNERALS MARKET STUDY RESEARCH (QUANTITATIVE)
14 Aug 2018

Table 48

WOQ12 - You said earlier that the person who died was cremated. When deciding which crematorium to use, did you compare the services of two or more crematoria or did you just
look at one?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, where the deceased was cremated

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

9152-109142615424255161421199742228873161Unweighted Base

7**154-**9**8**1437**15325**25**46*65*43*11887*50*24**90*70*161Weighted Base

9141-98132614322244756391099339208267149Effective Base

455-33534551061429194036177332659Yes, we had a
59%36%-35%32%37%60%36%42%23%30%45%44%34%42%33%27%36%37%37%choice but we did

not compare
crematoria

285-6675284131828272265422915483987No, there is only

29%55%-65%68%53%27%55%53%73%61%42%51%55%49%58%64%53%55%54%one local
crematorium

114---1511411482138429515No, the deceased

11%9%---10%12%9%5%4%9%13%5%11%10%9%8%10%7%9%made their wishes
known (choice of
crematorium) in
advance

399-66903981419323624785134175744101Any who did not
41%64%-65%68%63%40%64%58%77%70%55%56%66%58%67%73%64%63%63%have a choice of

crematoria

--------------------Don't know
--------------------
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Table 49

WOQ12A - You said that you did not compare crematoria.  Just to check, did you have a choice  of crematoria to compare?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who did not compare crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

60573313423161-161Unweighted Base

59*57*33*13423**161-**161Weighted Base

56523012322149-149Effective Base

24221050859-59Yes, we had a
41%38%29%37%36%37%-37%choice but we did

not compare
crematoria

283022721487-87No, there is only

47%53%67%54%60%54%-54%one local
crematorium

75112115-15No, the deceased

12%9%4%9%5%9%-9%made their wishes
known (choice of
crematorium) in
advance

3535248415101-101Any who did not
59%62%71%63%64%63%-63%have a choice of

crematoria

--------Don't know
--------
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Table 50

WOQ12A - You said that you did not compare crematoria.  Just to check, did you have a choice  of crematoria to compare?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who did not compare crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

14222-17201991122430368684651711326539135101236Unweighted Base

11**220-**14**18**19912**21832**34*75*90*64*16811576*41*13695*231Weighted Base

13206-1619184102072834797961157126613612692218Effective Base

-15-1113114-27631264413215Yes, we compared
-7%-5%6%6%6%6%-7%9%6%4%7%5%6%10%9%a2%6%the services of

two or more
crematoria

455-33534551061429194036177332659No, we did not

37%25%-22%15%27%33%25%33%17%18%33%j30%24%31%22%16%24%27%26%compare crematoria
(but we had a
choice)

5109-10119341091423413634805436236549114Not applicable,

46%49%-68%63%47%33%50%45%68%i54%40%53%48%47%48%57%48%51%49%choice made for us
(only one local
crematorium)

232--2322326291762818124231134Not applicable,
17%15%--10%16%16%15%20%5%12%18%10%16%15%16%10%17%12%15%choice made for us

(deceased made
their wishes
known)

-10-118191153271633710Don't know/can't
-5%-5%7%4%11%4%2%3%7%3%4%4%1%8%e7%e2%8%b4%remember

--------------------Refused
--------------------

7141-1013125614121255052401087248278860148All not applicable

63%64%-68%73%63%49%65%65%73%66%58%62%64%63%64%67%64%63%64%(NET)

Page 85

J17017017-25-03 22-JUN - 01-JUL 2018
PUBLIC FINAL

FUNERALS MARKET STUDY RESEARCH (QUANTITATIVE)
14 Aug 2018

Table 51

WOQ12/A Crematoria comparison summary
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, where the deceased was cremated

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

87775018737236-236Unweighted Base

84*77*48*18436*231-**231Weighted Base

81714617335218-218Effective Base

4368615-15Yes, we compared
5%3%13%j4%17%f6%-6%the services of

two or more
crematoria

24221050859-59No, we did not

29%29%20%27%23%26%-26%compare crematoria
(but we had a
choice)

3839279417114-114Not applicable,

45%51%56%51%47%49%-49%choice made for us
(only one local
crematorium)

1712328334-34Not applicable,
20%16%7%15%8%15%-15%choice made for us

(deceased made
their wishes
known)

1125210-10Don't know/can't

1%2%3%3%4%4%-4%remember

--------Refused
--------

55513012120148-148All not applicable
65%66%63%66%56%64%-64%(NET)
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Table 52

WOQ12/A Crematoria comparison summary
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, where the deceased was cremated

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

-21-21182191311631897514721Unweighted Base

-**19**-**1**1**17**2**17**1**2**11**6**3**17**7**7**5**14**6**19*Weighted Base

-20-21172181310631796513620Effective Base

-5---5-5--3223113415Before contacting
-24%---28%-27%--25%36%73%17%10%15%54%26%20%24%the funeral

director, I/we
shortlisted a
couple of
crematoria (I/we
told the funeral
director what the
choices were)

-11-1182812531104437311After contacting
-55%-100%100%48%100%49%100%100%47%46%27%59%53%63%46%51%64%55%the funeral

director, they
shortlisted a
couple of
crematoria (the
funeral director
told me/us what
the choices were)

-1---1-1--1--11--111Other
-7%---8%-8%--13%--9%21%--7%9%7%

-2---2-2--11-211-2-2Don't know
-11%---13%-13%--11%18%-13%15%16%-16%-11%

-*---*-*--*--*-*--**Refused
-2%---3%-2%--4%--3%-6%--8%2%
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Table 53

WOQ13A - Which of the following best describes the way in which the crematorium you used was selected?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

63911721-21Unweighted Base

5**3**8**10**6**19**-**19*Weighted Base

63810720-20Effective Base

212225-5Before contacting
34%34%27%19%28%24%-24%the funeral

director, I/we
shortlisted a
couple of
crematoria (I/we
told the funeral
director what the
choices were)

3146311-11After contacting

66%31%48%57%55%55%-55%the funeral
director, they
shortlisted a
couple of
crematoria (the
funeral director
told me/us what
the choices were)

-111-1-1Other
-36%6%14%-7%-7%

--1112-2Don't know
--13%11%17%11%-11%

--*--*-*Refused
--5%--2%-2%
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Table 54

WOQ13A - Which of the following best describes the way in which the crematorium you used was selected?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

555-42543571161627184240155322860Unweighted Base

4**55*-**3**3**53*4**55*10**6**14**29**19**40*36*17**7**33**26**59*Weighted Base

550-42493521061524173838135292555Effective Base

336-113743591821112824105201939Before contacting

85%65%-23%48%69%100%63%91%16%57%71%58%70%66%62%74%61%72%66%the funeral
director, I/we
decided which
crematorium to use
(I/we told the
funeral director
what the choice
was)

117-2114-181566512115210718After contacting

15%31%-77%52%26%-32%9%84%43%20%28%30%31%28%26%31%28%30%the funeral
director, they
decided which
crematorium to use
(the funeral
director told me/
us what the choice
was)

-3---3-3---33-12-3-3Other
-5%---5%-5%---9%14%-3%9%-8%-4%

--------------------Don't know
--------------------

--------------------Refused
--------------------
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Table 55

WOQ13B - Which of the following best describes the way in which the crematorium you used was selected?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who did not compare crematoria,

 but did have a choice

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

23231150960-60Unweighted Base

24**22**10**50*8**59*-**59*Weighted Base

21211045855-55Effective Base

2014333639-39Before contacting

84%66%28%66%69%66%-66%the funeral
director, I/we
decided which
crematorium to use
(I/we told the
funeral director
what the choice
was)

47514318-18After contacting

16%30%56%29%31%30%-30%the funeral
director, they
decided which
crematorium to use
(the funeral
director told me/
us what the choice
was)

-123-3-3Other
-5%16%5%-4%-4%

--------Don't know
--------

--------Refused
--------
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Table 56

WOQ13B - Which of the following best describes the way in which the crematorium you used was selected?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who did not compare crematoria,

 but did have a choice

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

576-637257612927332160492210463581Unweighted Base

4**74*-**4**4**70*6**72*11**8**24**35**21**57*43*24**12**47*32*78*Weighted Base

569-63665701182530205447209433174Effective Base

340-1142440911023133124118242044Choice of
85%54%-16%34%59%66%55%85%11%43%65%60%54%57%48%65%51%63%56%crematorium was

driven by consumer

127-4322226271196221594171128Choice was driven
15%37%-84%66%31%34%36%15%89%45%24%28%39%34%39%35%37%34%36%by funeral

director

-4---4-4--133122-414Other
-5%---6%-6%--6%7%12%3%6%7%-8%2%5%

-2---2-2--11-211-2-2Don't know
-3%---3%-3%--5%3%-4%2%5%-5%-3%

-*---*-*--*--*-*--**Refused
-1%---1%-1%--2%--1%-2%--1%1%
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Table 57

WOQ13A/WOQ13B Crematoria selection summary
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who had a choice of crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

292620611681-81Unweighted Base

29**25**17**61*14**78*-**78*Weighted Base

272418561574-74Effective Base

2215535744-44Choice of
75%62%28%58%52%56%-56%crematorium was

driven by consumer

77920628-28Choice was driven
25%30%52%33%41%36%-36%by funeral

director

-224-4-4Other
-8%12%7%-5%-5%

--1112-2Don't know
--6%2%7%3%-3%

--*--*-*Refused
--2%--1%-1%
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Table 58

WOQ13A/WOQ13B Crematoria selection summary
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who had a choice of crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

441-11433421011222123328116232245Unweighted Base

3**40*-**1**1**42*4**40*9**1**10**23**13**31*24**11**8**24**20**44*Weighted Base

438-1140339911120113027106212142Effective Base

340-1142440911023133124118242044...a crematorium
100%100%-100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%you had

shortlisted/
decided before you
contacted the
funeral director,
or

--------------------... a different
--------------------crematorium, one

that the funeral
director told you
about

--------------------Don't know
--------------------
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Table 59

WOQ14 - And may I just check, was the crematorium you eventually used ...?  READ OUT
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who decided which crematorium to use

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

2117636845-45Unweighted Base

22**15**5**35*7**44*-**44*Weighted Base

1916633742-42Effective Base

2215535744-44...a crematorium
100%100%100%100%100%100%-100%you had

shortlisted/
decided before you
contacted the
funeral director,
or

--------... a different
--------crematorium, one

that the funeral
director told you
about

--------Don't know
--------
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Table 60

WOQ14 - And may I just check, was the crematorium you eventually used ...?  READ OUT
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who decided which crematorium to use

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

449-22494491121624143929168252853Unweighted Base

3**49*-**1**2**49*5**47*10**2**15**26**15**37*25**17**11**26**26**53*Weighted Base

445-22454451021522133528158232649Effective Base

330-11304285162112212084181432It was already

78%60%-51%52%62%75%60%47%43%40%81%77%55%79%49%40%68%55%62%known to me/us

111--11111151511114534812Recommendation
22%23%--48%22%25%22%46%57%36%3%8%29%16%30%26%14%31%23%(NET)

17---8-85-31-8431448... by family

22%15%---17%-17%46%-19%3%-22%16%16%13%14%17%16%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-1---11---1--1--1-11... by a
-3%---3%25%---9%--4%--13%-5%3%bereavement

counsellor/
officer

-2--11-2-1-11111--22...by a
-4%--48%2%-4%-57%-3%8%2%3%7%--8%4%religious leader

-1---1-1--1--1-1--11...by a
-2%---2%-2%--8%--3%-7%--4%2%solicitor

-2---2-2--1111-11112Internet/online
-4%---4%-5%--8%4%6%3%-7%9%4%4%4%search  (NET)

-1---1-1---11---11-1...using a
-2%---2%-2%---4%6%---9%4%-2%search engine/

browser (e.g.
Bing, Google
etc.)

-1---1-1--1--1-1--11...using an
-2%---2%-2%--8%--3%-7%--4%2%online

directory/
reviews-based
comparison
website (e.g.
FuneralZone,
Good Funeral
Guide, Google
Reviews,
Localfuneral.co.
uk)

-4---4-4--22-4121124Other (NET)
-7%---7%-7%--12%7%-9%2%11%10%4%9%7%
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Table 61

WOQ15 - How did you find out about the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who drove choice of crematorium

 or don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

3**49*-**1**2**49*5**47*10**2**15**26**15**37*25**17**11**26**26**53*Weighted Base

-2---2-2--2--2-2--22Local knowledge/
-4%---4%-4%--12%--5%-11%--7%3%word-of-mouth

-2---2-2---2-21-1112Other
-3%---4%-4%---7%-5%2%-10%4%2%3%

-4--1313-12113121-44Recommendation by
-9%--48%7%25%7%-57%17%3%8%9%3%14%13%-17%8%a professional

third-party

-5-1-4-51-3214132325Don't know/can't
-10%-49%-9%-11%7%-19%6%8%10%3%17%14%10%9%10%remember
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Table 61

WOQ15 - How did you find out about the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who drove choice of crematorium

 or don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

2218740953-53Unweighted Base

23**17**5**39*9**53*-**53*Weighted Base

2017637849-49Effective Base

1512229432-32It was already

68%73%39%73%40%62%-62%known to me/us

5418312-12Recommendation
22%27%20%19%32%23%-23%(NET)

431538-8... by family

17%19%20%13%32%16%-16%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-----1-1... by a
-----3%-3%bereavement

counsellor/
officer

11-2-2-2...by a

3%7%-5%-4%-4%religious leader

1--1-1-1...by a

5%--3%-2%-2%solicitor

2--112-2Internet/online
9%--3%11%4%-4%search  (NET)

1---11-1...using a
4%---11%2%-2%search engine/

browser (e.g.
Bing, Google
etc.)

1--1-1-1...using an

5%--3%-2%-2%online
directory/
reviews-based
comparison
website (e.g.
FuneralZone,
Good Funeral
Guide, Google
Reviews,
Localfuneral.co.
uk)

2-22-4-4Other (NET)
8%-33%6%-7%-7%

2--2-2-2Local knowledge/

8%--5%-3%-3%word-of-mouth
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Table 62

WOQ15 - How did you find out about the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who drove choice of crematorium

 or don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

23**17**5**39*9**53*-**53*Weighted Base

--21-2-2Other
--33%2%-3%-3%

21-3-4-4Recommendation by

8%7%-8%-8%-8%a professional
third-party

1-*225-5Don't know/can't
3%-8%5%17%10%-10%remember
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Table 62

WOQ15 - How did you find out about the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months who drove choice of crematorium

 or don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

12192-171816991942534766959145113563511490204Unweighted Base

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

11177-161715681792332706455133108523210781188Effective Base

152-3445151781720163629158322052Personal

7%27%-19%25%27%14%27%26%25%26%27%28%26%30%24%21%28%24%26%experience of
using them before,
or of attending a
funeral that they
had arranged

-8-11726214236423458They were able to
-4%-8%4%4%21%3%7%3%5%3%5%4%4%4%7%3%6%4%fit us in around

the time we needed
them

656-7649360952127214133209303262It is the only
66%30%-49%39%29%27%32%37%17%31%37%k36%30%34%32%25%27%38%32%local crematorium

-2---2-2---22-2--2-2It belonged to the
-1%---1%-1%---3%4%f-2%--2%-1%funeral director

or was selected by
the funeral
director

-2--12-211-1212-1-22Offered choice
-1%--5%1%-1%3%2%-1%3%1%2%-2%-3%1%(NET)

-2---2-2-1-1112---22...of days and
-1%---1%-1%-2%-1%2%1%2%---2%1%times for the

service

-1--1--11---1---1-11...of service
-*--5%--*3%---1%---2%-1%*length/duration

-24--1233214479321681116824Recommendation
-13%--5%14%30%11%14%13%10%13%6%15%6%13%29%e14%10%12%(NET)

-6---615-12315231-66...by the
-3%---4%13%3%-2%4%4%2%3%2%4%4%-7%b3%funeral director

-17--116215434521544914217...by family
-9%--5%10%17%8%14%11%7%7%3%10%4%6%25%de13%a3%8%member(s)/

friend(s)/
neighbour(s)/
work
colleague(s)

Page 99

J17017017-25-03 22-JUN - 01-JUL 2018
PUBLIC FINAL

FUNERALS MARKET STUDY RESEARCH (QUANTITATIVE)
14 Aug 2018

Table 63

WOQ16A - What was the most important factor for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

-2---2-2---2-2-2-2-2...by a member
-1%---1%-1%---2%-1%-2%-1%-1%of staff at the

care home/
hospice/hospital
where the
deceased died

-3-111-3-3--123--3-3Reputation (NET)
-2%-5%8%1%-2%-10%ij--1%2%3%--3%-2%

-1--1--1-1---11--1-1Good customer/
-1%--8%--1%-4%---1%1%--1%-1%user reviews/

ratings

-2-1-1-2-2--112--2-2Good reputation
-1%-5%-1%-1%-6%--1%1%2%--2%-1%in the area

-1---1-1---1-11--1-1Their offer (NET)
-1%---1%-1%---1%-1%1%--1%-1%

-1---1-1---1-11--1-1Their prices
-1%---1%-1%---1%-1%1%--1%-1%

233-323013521015992617162211535Location &
27%18%-19%14%18%8%19%7%31%i22%12%16%19%17%26%c6%18%17%18%facilities (NET)

118-1116118159451491019919The distance/
8%10%-9%7%10%8%10%3%15%14%6%8%10%9%15%c1%8%11%10%journey time/

location was
convenient

11---1-1--1--111-111Easy for funeral

7%*---1%-1%--2%--1%1%1%-1%1%1%guests to find/
get to

-3---3-3-1-2-321-213Easy to get from
-2%---2%-2%-3%-3%-2%2%1%-2%1%1%the crematorium

to the venue for
the reception/
wake afterwards

14-1-4-5112123311415Facilities
13%2%-5%-2%-3%5%2%3%1%3%2%3%2%2%3%1%2%available (e.g.

disabled access,
music system,
parking,
refreshments,
toilets etc.)
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Table 63

WOQ16A - What was the most important factor for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

-1--1--1--1--1-1-1-1It was an
-1%--7%--1%--2%--1%-2%-1%-1%attractive/

peaceful/well-
maintained
place/buildings/
gardens

-2---2-2--1111-11112I/we liked the
-1%---1%-1%--2%2%2%1%-2%3%1%1%1%location

-2---2-2-2--1111-2-2It was the
-1%---1%-1%-8%ij--2%1%1%2%-2%-1%deceased's wish

to use them

-2-1-1-2-1-1-22---22Other
-1%-5%-1%-1%-3%-1%-1%2%---2%1%

-2---2-22----2--22-2None
-1%---1%-1%6%----1%--4%1%-1%

-4---4-4--32-4122314Don't know
-2%---3%-2%--4%2%-3%1%2%6%3%1%2%
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Table 63

WOQ16A - What was the most important factor for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

71664716134204-204Unweighted Base

68*65*44*15733*197-**197Weighted Base

66604314832188-188Effective Base

14201447552-52Personal

21%31%31%30%14%26%-26%experience of
using them before,
or of attending a
funeral that they
had arranged

511718-8They were able to

7%2%2%5%4%4%-4%fit us in around
the time we needed
them

242210481462-62It is the only
36%33%22%30%44%32%-32%local crematorium

11-2-2-2It belonged to the

2%2%-1%-1%-1%funeral director
or was selected by
the funeral
director

-12212-2Offered choice
-1%4%1%2%1%-1%(NET)

-11112-2...of days and
-1%2%1%2%1%-1%times for the

service

--11-1-1...of service
--2%1%-*-*length/duration

98518324-24Recommendation
14%12%11%11%9%12%-12%(NET)

131416-6...by the

1%4%3%3%2%3%-3%funeral director

94412217-17...by family

13%6%8%8%7%8%-8%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-2-2-2-2...by a member
-2%-1%-1%-1%of staff at the

care home/
hospice/hospital
where the
deceased died
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Table 64

WOQ16A - What was the most important factor for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

68*65*44*15733*197-**197Weighted Base

1113-3-3Reputation (NET)
1%2%2%2%-2%-2%

-1-1-1-1Good customer/
-2%-1%-1%-1%user reviews/

ratings

1-12-2-2Good reputation

1%-2%1%-1%-1%in the area

--1-11-1Their offer (NET)
--2%-3%f1%-1%

--1-11-1Their prices
--2%-3%f1%-1%

1381126635-35Location &
20%12%25%17%19%18%-18%facilities (NET)

55816319-19The distance/
7%8%17%10%8%10%-10%journey time/

location was
convenient

1--1-1-1Easy for funeral

2%--1%-1%-1%guests to find/
get to

2-1123-3Easy to get from

3%-2%1%6%f1%-1%the crematorium
to the venue for
the reception/
wake afterwards

22-325-5Facilities
3%3%-2%6%2%-2%available (e.g.

disabled access,
music system,
parking,
refreshments,
toilets etc.)

--11-1-1It was an
--3%1%-1%-1%attractive/

peaceful/well-
maintained
place/buildings/
gardens

1--1-2-2I/we liked the
2%--1%-1%-1%location

1-11-2-2It was the
2%-3%1%-1%-1%deceased's wish

to use them
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Table 64

WOQ16A - What was the most important factor for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

68*65*44*15733*197-**197Weighted Base

11-2-2-2Other
1%1%-1%-1%-1%

-2-2-2-2None
-2%-1%-1%-1%

-1*224-4Don't know
-1%1%1%5%2%-2%
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Table 64

WOQ16A - What was the most important factor for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

12192-171816991942534766959145113563511490204Unweighted Base

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

11177-161715681792332706455133108523210781188Effective Base

156-4747256762223174029218302757Personal

15%30%-29%41%28%17%30%26%17%33%31%30%29%30%32%22%27%32%29%experience of
using them before,
or of attending a
funeral that they
had arranged

-20--3174163647416134413720They were able to
-11%--16%10%38%9%13%18%6%10%7%11%13%6%9%11%9%10%fit us in around

the time we needed
them

237-3631336621418152519128192039It is the only
27%20%-18%35%19%33%19%25%5%21%k24%k26%18%20%19%22%17%24%20%local crematorium

-2--11-21-2-1211-122It belonged to the
-1%--7%1%-1%3%-3%-1%1%1%2%-1%2%1%funeral director

or was selected by
the funeral
director

-9-2-727122426134639Offered choice
-5%-13%-4%17%4%3%6%3%6%4%4%1%5%11%e5%4%4%(NET)

-7-2-526-12425134437...of days and
-4%-13%-3%17%3%-4%3%6%4%3%1%5%10%e4%4%4%times for the

service

-2---2-211--111112-2...of service
-1%---1%-1%3%4%--1%1%1%1%2%2%-1%length/duration

217-2116415245821777691019Recommendation
21%9%-16%5%9%38%8%8%14%7%10%4%12%7%10%16%8%11%10%(NET)

15-2-423-22124113236...by the
8%3%-11%-2%21%2%-7%4%1%3%3%1%1%9%2%4%3%funeral director

19--19282134-103435510...by family

13%5%--5%5%17%4%8%5%4%5%-7%h3%6%9%5%5%5%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-1---1-1--1--11--1-1...by a
-*---*-*--1%--1%1%--1%-*bereavement

counsellor/
officer
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Table 65

WOQ16B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

-2---2-2---2-211--22...by a
-1%---1%-1%---2%-1%1%1%--2%1%religious leader

-1-1---1-1--1-1--1-1...by a
-*-5%---*-2%--1%-1%--1%-*solicitor

-1---1-1---1-1-1--11...from someone
-1%---1%-1%---2%-1%-2%--2%1%else

119--1192193189515142515620Reputation (NET)
13%10%--9%11%17%10%10%3%11%13%9%11%14%d2%14%d13%7%10%

18--17273-43-9414729Good customer/

13%4%--9%4%17%4%10%-5%3%-6%4%1%12%d6%2%4%user reviews/
ratings

-13--112-13-1575810219413Good reputation
-7%--5%7%-7%-3%7%9%9%5%10%2%3%8%4%6%in the area

-5---5-5-12223221325Their offer (NET)
-3%---3%-3%-2%3%3%3%2%2%3%3%2%2%2%

-2---2-2--11-2-11112Their prices
-1%---1%-1%--2%1%-2%-2%3%1%2%1%

-2---2-2-1112121-212Their value for
-1%---1%-1%-2%1%1%3%*2%1%-1%1%1%money

342-1538143581318143025155301444Location &
28%22%-5%32%23%12%23%20%26%19%24%24%22%25%23%13%27%16%22%facilities (NET)

222-12211222171310141292141024The distance/

20%12%-5%11%13%12%12%9%4%10%18%17%10%13%14%6%12%12%12%journey time/
location was
convenient

-7--15-711233451-347Easy for funeral
-4%--7%3%-4%4%3%3%4%5%3%6%2%-3%4%3%guests to find/

get to

-3--12-31-2-1221-123Easy to get from
-2%--7%1%-2%4%-3%-2%1%2%2%-1%2%1%the crematorium

to the venue for
the reception/
wake afterwards

-3-12--3-1111221-213Facilities
-2%-5%14%--2%-4%1%1%1%2%2%1%-2%1%2%available (e.g.

disabled access,
music system,
parking,
refreshments,
toilets etc.)
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Table 65

WOQ16B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

-7-134-7123143511617It was an
-4%-5%15%2%-4%4%7%4%1%6%2%5%2%2%5%1%3%attractive/

peaceful/well-
maintained
place/buildings/
gardens

115---15-15243661075313315I/we liked the
8%8%---9%-8%10%12%4%8%10%7%8%8%8%11%a3%8%location

-1---1-11----1-1-1-1It was the
-1%---1%-1%5%----1%-2%-1%-1%deceased's wish

to use them

-3---3-3-1-2123--213Other
-2%---2%-2%-2%-3%2%1%3%--2%1%2%

217-2116118326871277611919None

22%9%-15%7%10%8%10%13%6%9%11%12%9%7%11%15%9%10%10%

-12-1-11-11-353393627512Don't know
-6%-4%-7%-6%-11%8%4%6%6%4%10%6%6%6%6%
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Table 65

WOQ16B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

71664716134204-204Unweighted Base

68*65*44*15733*197-**197Weighted Base

66604314832188-188Effective Base

2023952657-57Personal

30%35%21%33%18%29%-29%experience of
using them before,
or of attending a
funeral that they
had arranged

76416420-20They were able to

10%10%9%10%12%10%-10%fit us in around
the time we needed
them

1516634439-39It is the only
22%25%15%22%14%20%-20%local crematorium

1112-2-2It belonged to the

1%2%1%2%-1%-1%funeral director
or was selected by
the funeral
director

5-2719-9Offered choice
8%j-5%4%3%4%-4%(NET)

5-1517-7...of days and
7%j-3%3%3%4%-4%times for the

service

1-11-2-2...of service

2%-2%1%-1%-1%length/duration

65412519-19Recommendation
9%7%9%8%14%10%-10%(NET)

2-2326-6...by the

2%-4%2%5%3%-3%funeral director

3418110-10...by family

4%6%3%5%4%5%-5%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-1--11-1...by a
-1%--2%*-*bereavement

counsellor/
officer

1-1112-2...by a

1%-2%*3%1%-1%religious leader
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Table 66

WOQ16B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

68*65*44*15733*197-**197Weighted Base

1--1-1-1...by a
1%--*-*-*solicitor

---1-1-1...from someone
---1%-1%-1%else

98315520-20Reputation (NET)
13%13%7%10%16%10%-10%

621549-9Good customer/
9%3%2%3%11%4%-4%user reviews/

ratings

37211213-13Good reputation
5%11%4%7%5%6%-6%in the area

113215-5Their offer (NET)
1%1%8%1%4%2%-2%

--2-12-2Their prices
--5%-4%f1%-1%

1112-2-2Their value for

1%1%2%1%-1%-1%money

131515341044-44Location &
20%23%34%22%29%22%-22%facilities (NET)

89716724-24The distance/

11%14%15%10%22%12%-12%journey time/
location was
convenient

-33617-7Easy for funeral
-5%6%k4%3%3%-3%guests to find/

get to

-21213-3Easy to get from
-4%1%1%3%1%-1%the crematorium

to the venue for
the reception/
wake afterwards

12-213-3Facilities

1%4%-1%2%2%-2%available (e.g.
disabled access,
music system,
parking,
refreshments,
toilets etc.)
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Table 66

WOQ16B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

68*65*44*15733*197-**197Weighted Base

151527-7It was an
1%8%3%3%5%3%-3%attractive/

peaceful/well-
maintained
place/buildings/
gardens

44712315-15I/we liked the
6%6%17%8%10%8%-8%location

-1-1-1-1It was the
-2%-1%-1%-1%deceased's wish

to use them

3--3-3-3Other

5%--2%-2%-2%

86316319-19None

12%9%8%10%9%10%-10%

3126212-12Don't know

5%1%4%4%6%6%-6%
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Table 66

WOQ16B - And what other factors, if any, were important?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

12192-171816991942534766959145113563511490204Unweighted Base

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

11177-161715681792332706455133108523210781188Effective Base

175-476537381029292155402412443276Personal

15%40%-29%41%39%31%39%31%32%44%39%36%39%41%38%32%39%38%38%experience of
using them before,
or of attending a
funeral that they
had arranged

-25-13214214678718145615925They were able to
-13%-8%16%13%38%11%16%18%10%11%12%13%14%8%16%13%11%12%fit us in around

the time we needed
them

669-776147110625342550372414373775It is the only
66%37%-49%44%36%41%38%40%19%37%46%k43%36%38%37%38%33%44%38%local crematorium

-5--14-51-223241-325It belonged to the
-3%--7%2%-3%3%-3%3%5%1%4%2%-3%2%2%funeral director

or was selected by
the funeral
director

-11-219292325473356611Offered choice
-6%-13%5%5%17%5%6%9%3%7%7%5%3%5%14%e5%7%6%(NET)

-9-2-727-22536234459...of days and
-5%-13%-4%17%4%-6%3%7%6%4%2%5%10%4%6%4%times for the

service

-3--12-321--11112213...of service
-2%--5%1%-2%6%4%--3%1%1%1%4%2%1%1%length/duration

232-2131430571013628111112221234Recommendation
21%17%-16%5%19%38%16%19%22%14%17%10%20%11%18%34%e19%15%17%(NET)

110-2-928-334373432810...by the
8%5%-11%-5%21%4%-9%5%5%5%5%3%6%9%2%9%b5%funeral director

121--1212205367220661016622...by family

13%11%--5%13%17%11%19%11%10%10%3%14%h6%9%28%de14%7%11%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-1---1-1--1--11--1-1...by a
-*---*-*--1%--1%1%--1%-*bereavement

counsellor/
officer
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Table 67

WOQ16A/WOQ16B What were the most important factors for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

-2---2-2---2-2-2-2-2...by a member
-1%---1%-1%---2%-1%-2%-1%-1%of staff at the

care home/
hospice/hospital
where the
deceased died

-2---2-2---2-211--22...by a
-1%---1%-1%---2%-1%1%1%--2%1%religious leader

-1-1---1-1--1-1--1-1...by a
-*-5%---*-2%--1%-1%--1%-*solicitor

-1---1-1---1-1-1--11...from someone
-1%---1%-1%---2%-1%-2%--2%1%else

122-13202223489618172518624Reputation (NET)
13%12%-5%17%12%17%12%10%13%11%13%10%13%17%d2%14%d16%7%12%

19--37283143-105148210Good customer/

13%5%--17%4%17%5%10%4%5%3%-7%h5%1%12%d7%2%5%user reviews/
ratings

-14-1113-14-35769122111414Good reputation
-8%-5%5%8%-8%-9%7%9%10%6%12%d2%3%9%4%7%in the area

-6---6-6-12324321426Their offer (NET)
-3%---3%-3%-2%3%4%3%3%3%3%3%3%2%3%

-3---3-3--12-3111213Their prices
-2%---2%-2%--2%3%-2%1%2%3%2%2%2%

-2---2-2-1112121-212Their value for
-1%---1%-1%-2%1%1%3%*2%1%-1%1%1%money

362-36562635162321194634256402565Location &
34%33%-19%39%33%20%34%20%49%34%29%33%33%35%39%c17%36%29%33%facilities (NET)

337-1335237361516122719173211939The distance/

28%20%-9%18%21%20%20%12%19%22%21%22%19%20%27%c8%18%22%20%journey time/
location was
convenient

17--17-811333562-448Easy for funeral

7%4%--7%4%-4%4%3%5%4%5%4%6%3%-3%5%4%guests to find/
get to

-6--15-611221542-336Easy to get from
-3%--7%3%-3%4%3%3%3%2%3%4%3%-3%3%3%the crematorium

to the venue for
the reception/
wake afterwards
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Table 67

WOQ16A/WOQ16B What were the most important factors for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

9**188-**14**17**16710**18625**32*66*74*57*1409764*37*11384*197Weighted Base

16-124-8123135521618Facilities
13%3%-10%14%2%-4%5%7%4%2%5%4%5%3%2%5%2%4%available (e.g.

disabled access,
music system,
parking,
refreshments,
toilets etc.)

-7-134-7123143511617It was an
-4%-5%15%2%-4%4%7%4%1%6%2%5%2%2%5%1%3%attractive/

peaceful/well-
maintained
place/buildings/
gardens

116---17-17244671076313417I/we liked the

8%8%---10%-9%10%12%6%8%12%7%8%10%8%11%4%8%location

-4---4-412--1213-4-4It was the
-2%---2%-2%5%8%ij--2%2%1%4%-3%-2%deceased's wish

to use them

-5-1-4-5-2-3135--225Other
-3%-5%-2%-3%-5%-4%2%2%5%--2%3%2%

217-2116118326871277611919None

22%9%-15%7%10%8%10%13%6%9%11%12%9%7%11%15%9%10%10%

-12-1-11-11-353393627512Don't know
-6%-4%-7%-6%-11%8%4%6%6%4%10%6%6%6%6%
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Table 67

WOQ16A/WOQ16B What were the most important factors for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

71664716134204-204Unweighted Base

68*65*44*15733*197-**197Weighted Base

66604314832188-188Effective Base

24281669776-76Personal

35%43%36%44%e20%38%-38%experience of
using them before,
or of attending a
funeral that they
had arranged

107420425-25They were able to

14%11%9%13%12%12%-12%fit us in around
the time we needed
them

292414591575-75It is the only
43%37%31%38%45%38%-38%local crematorium

2215-5-5It belonged to the

3%3%1%3%-2%-2%funeral director
or was selected by
the funeral
director

5149211-11Offered choice
8%1%8%6%6%6%-6%(NET)

512629-9...of days and
7%1%5%4%6%4%-4%times for the

service

1-22-3-3...of service

2%-4%1%-1%-1%length/duration

1310723834-34Recommendation
19%15%16%15%23%17%-17%(NET)

2337210-10...by the

4%4%6%4%7%5%-5%funeral director

107416422-22...by family

15%10%8%10%11%11%-11%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-1--11-1...by a
-1%--2%*-*bereavement

counsellor/
officer
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Table 68

WOQ16A/WOQ16B What were the most important factors for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

68*65*44*15733*197-**197Weighted Base

-2-2-2-2...by a member
-2%-1%-1%-1%of staff at the

care home/
hospice/hospital
where the
deceased died

1-1112-2...by a
1%-2%*3%1%-1%religious leader

1--1-1-1...by a

1%--*-*-*solicitor

---1-1-1...from someone
---1%-1%-1%else

1010418524-24Reputation (NET)
14%15%9%12%16%12%-12%

6317410-10Good customer/

9%5%2%4%11%5%-5%user reviews/
ratings

47313214-14Good reputation

6%11%7%8%5%7%-7%in the area

114226-6Their offer (NET)
1%1%10%jk1%7%f3%-3%

--3-23-3Their prices
--8%jk-7%f2%-2%

1112-2-2Their value for

1%1%2%1%-1%-1%money

212119481365-65Location &
31%32%43%31%40%33%-33%facilities (NET)

12141230939-39The distance/
17%22%27%19%28%20%-20%journey time/

location was
convenient

133718-8Easy for funeral

2%5%6%4%3%4%-4%guests to find/
get to

221336-6Easy to get from

3%4%3%2%9%f3%-3%the crematorium
to the venue for
the reception/
wake afterwards
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Table 68

WOQ16A/WOQ16B What were the most important factors for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

68*65*44*15733*197-**197Weighted Base

34-538-8Facilities
4%7%-3%8%4%-4%available (e.g.

disabled access,
music system,
parking,
refreshments,
toilets etc.)

151527-7It was an

1%8%3%3%5%3%-3%attractive/
peaceful/well-
maintained
place/buildings/
gardens

44712317-17I/we liked the
6%6%17%8%10%8%-8%location

1112-4-4It was the

2%2%3%2%-2%-2%deceased's wish
to use them

41-5-5-5Other
6%1%-3%-2%-2%

86316319-19None

12%9%8%10%9%10%-10%

3126212-12Don't know

5%1%4%4%6%6%-6%
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Table 68

WOQ16A/WOQ16B What were the most important factors for you in choosing the crematorium you used?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who compared crematoria, or had a choice but did not compare,

 or had a choice of one crematorium only, or who don't know/can't remember whether they compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

-16-1114115-37631384413316Unweighted Base

-**15**-**1**1**13**1**14**-**2**7**6**3**12**6**4**4**13**2**15*Weighted Base

-15-1113114-36631284412315Effective Base

-6---6-6-231153-3516(+2) Very easy
-40%---46%-42%-70%49%19%34%42%45%-76%36%65%40%

-5--1414-113-523-5-5(+1) Fairly easy
-33%--100%29%100%29%-30%17%52%-40%28%70%-38%-33%

-3---3-3--21121113-3(0) Neither easy
-22%---25%-24%--34%17%39%19%15%30%24%26%-22%nor difficult

-1-1---1---11-1---11(-1) Fairly
-5%-100%---5%---12%27%-11%---35%5%difficult

--------------------(-2) Very
--------------------difficult

-11--110110-2441104339111All easy (Net)
-73%--100%75%100%71%-100%66%71%34%81%73%70%76%74%65%73%

-1-1---1---11-1---11All difficult
-5%-100%---5%---12%27%-11%---35%5%(Net)

0100-1110190243*104339110NET DIFFERENCE

0%68%0%-100%100%75%100%66%0%100%66%59%7%81%62%70%76%74%30%68%

-1.08--1.001.001.201.001.09-1.701.140.770.411.231.070.701.521.110.941.08Mean

--------------------Don't know
--------------------
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Table 69

WOQ18 - Earlier you said that you compared the services of two or more crematoria. Thinking about all the
things you wanted to compare them on, how easy or difficult was it to get all the information you needed to do this?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who Compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

5378716-16Unweighted Base

4**3**6**8**6**15**-**15*Weighted Base

5377715-15Effective Base

222416-6(+2) Very easy

43%64%37%55%11%40%-40%

1-4145-5(+1) Fairly easy

18%-63%15%61%33%-33%

11-213-3(0) Neither easy

23%36%-30%16%22%-22%nor difficult

1---11-1(-1) Fairly
16%---12%5%-5%difficult

--------(-2) Very
--------difficult

3265411-11All easy (Net)

61%64%100%70%72%73%-73%

1---11-1All difficult

16%---12%5%-5%(Net)

2265410010NET DIFFERENCE

45%64%100%70%61%68%0%68%

0.881.281.371.240.721.08-1.08Mean

--------Don't know
--------
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Table 70

WOQ18 - Earlier you said that you compared the services of two or more crematoria. Thinking about all the
things you wanted to compare them on, how easy or difficult was it to get all the information you needed to do this?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months where the deceased was cremated who Compared crematoria

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

228-3126-30651098221893161430Unweighted Base

1**28**-**2**1**25**-**29**6**5**9**10**8**21**16**10**3**16**13**29*Weighted Base

225-3123-27651087201783151227Effective Base

-13---13-132-46495615813It did not occur
-47%---51%-45%44%-46%65%46%44%34%66%32%34%58%45%to me/us to

compare

-3-2-2-3-21122211223Didn't want to/
-13%-74%-7%-12%-35%13%7%23%8%11%11%22%10%14%12%couldn't/not

appropriate (NET)

-2-1-2-2-2-1122-1212Everything
-9%-29%-7%-8%-35%-7%9%8%11%-22%10%6%8%needed to be

arranged
quickly, so
there wasn't
time

-1-1---1--1-1--1--11It's just not
-4%-46%---4%--13%-14%--11%--8%4%something you

do/it's
inappropriate in
this type of
situation

17--16-8222217421448Chose 1st option/
54%26%--100%25%-27%39%42%24%15%8%34%26%22%46%26%28%27%no clear

difference (NET)

-2---2-21-1--2-11112The first one I/
-8%---8%-7%26%-7%--10%-7%46%9%5%7%we looked at had

an available
slot and we
didn't want to
lose it

15--14-612121542-336I/we liked/were

54%18%--100%17%-20%13%42%16%15%8%24%26%16%-17%23%20%happy with/
trusted the
first
crematorium I/we
contacted

-1---1-1-1---11--1-1Didn't have a
-4%---4%-4%-23%---5%7%--7%-4%choice (NET)

-1---1-1-1---11--1-1...because they
-4%---4%-4%-23%---5%7%--7%-4%were the only

local
crematorium
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Table 71

WOQ19 - Earlier you said that you didn't compare the services of two or more crematoria. Can you tell me why you didn't compare crematoria?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who had a choice but did not compare crematoria

 and did not use a crematorium already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

1**28**-**2**1**25**-**29**6**5**9**10**8**21**16**10**3**16**13**29*Weighted Base

13-1-3-3--21223--313Trusted
46%10%-26%-11%-12%--25%12%23%7%21%--17%5%12%recommendation I

was/we were given
(NET)

-3---3-3--21123--213... by the
-10%---11%-10%--18%12%16%7%17%--13%5%10%funeral director

1--1---1--1-1-1--1-1... by family

46%--26%---2%--7%-8%-4%--4%-2%member(s)/
friend(s)/
neighbour(s)/
work
colleague(s)

-1---1-1-11-11-1-111Trusted
-5%---5%-4%-13%7%-8%3%-13%-4%5%4%reputation/reviews

(NET)

-1---1-1-11-11-1-111Trusted the
-5%---5%-4%-13%7%-8%3%-13%-4%5%4%customer/user

reviews/ratings
I/we saw for
them

-3---3-31--2123--213Other (NET)
-9%---10%-9%17%--17%13%7%16%--12%5%9%

-3---3-31--2123--213Other
-9%---10%-9%17%--17%13%7%16%--12%5%9%
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Table 71

WOQ19 - Earlier you said that you didn't compare the services of two or more crematoria. Can you tell me why you didn't compare crematoria?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who had a choice but did not compare crematoria

 and did not use a crematorium already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

911824530-30Unweighted Base

9**11**7**23**5**29**-**29*Weighted Base

89722527-27Effective Base

36312113-13It did not occur

32%59%35%52%16%45%-45%to me/us to
compare

2-1223-3Didn't want to/
23%-10%8%35%12%-12%couldn't/not

appropriate (NET)

1-1122-2Everything

11%-10%3%35%8%-8%needed to be
arranged
quickly, so
there wasn't
time

1--1-1-1It's just not

12%--5%-4%-4%something you
do/it's
inappropriate in
this type of
situation

342528-8Chose 1st option/
31%33%20%20%49%27%-27%no clear

difference (NET)

2--112-2The first one I/

23%--3%30%7%-7%we looked at had
an available
slot and we
didn't want to
lose it

142416-6I/we liked/were

7%33%20%18%19%20%-20%happy with/
trusted the
first
crematorium I/we
contacted

--11-1-1Didn't have a
--15%5%-4%-4%choice (NET)

--11-1-1...because they
--15%5%-4%-4%were the only

local
crematorium
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Table 72

WOQ19 - Earlier you said that you didn't compare the services of two or more crematoria. Can you tell me why you didn't compare crematoria?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who had a choice but did not compare crematoria

 and did not use a crematorium already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

9**11**7**23**5**29**-**29*Weighted Base

1213-3-3Trusted
14%14%8%14%-12%-12%recommendation I

was/we were given
(NET)

12-3-3-3... by the

14%14%-12%-10%-10%funeral director

--11-1-1... by family
--8%3%-2%-2%member(s)/

friend(s)/
neighbour(s)/
work
colleague(s)

1--1-1-1Trusted
15%--3%-4%-4%reputation/reviews

(NET)

1--1-1-1Trusted the

15%--3%-4%-4%customer/user
reviews/ratings
I/we saw for
them

--33-3-3Other (NET)
--35%11%-9%-9%

--33-3-3Other
--35%11%-9%-9%
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Table 72

WOQ19 - Earlier you said that you didn't compare the services of two or more crematoria. Can you tell me why you didn't compare crematoria?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” cremation in the past 24 months who had a choice but did not compare crematoria

 and did not use a crematorium already known to them

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

14222-17201991122430368684651711326539135101236Unweighted Base

11**220-**14**18**19912**21832**34*75*90*64*16811576*41*13695*231Weighted Base

13206-1619184102072834797961157126613612692218Effective Base

6113-71110261141821354636846534217446120(+2) Very easy
59%51%-47%59%52%46%52%56%61%47%51%57%50%57%45%50%54%49%52%

272-44675699927291658342813383774(+1) Fairly easy

18%33%-26%20%34%37%32%29%27%36%32%25%35%29%37%31%28%38%32%

226-33221275491110181311419928(0) Neither easy

17%12%-20%16%11%8%13%15%11%12%12%16%11%12%14%11%14%10%12%nor difficult

-3-1-212--12-3111123(-1) Fairly
-1%-7%-1%8%1%--1%2%-2%1%1%2%1%2%1%difficult

1----1-1--1--11--1-1(-2) Very

6%----*-*--1%--*1%--*-*difficult

8186-101516910183273062755214299623311183194All easy (Net)
77%84%-73%79%85%84%84%85%89%82%83%82%85%86%82%81%82%87%84%

13-1-212--12-3211223All difficult

6%1%-7%-1%8%1%--2%2%-2%1%1%2%1%2%1%(Net)

818309151679181273061735213997613211081191NET DIFFERENCE

72%83%0%66%79%84%76%83%85%89%80%81%82%83%85%81%79%81%85%83%

1.251.38-1.131.441.391.221.381.411.501.321.361.421.361.421.301.371.391.361.37Mean

-6--15-6--3315132416Don't know
-3%--4%2%-3%--4%3%2%3%1%3%6%3%2%2%
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Table 73

WOQ20 - Thinking about all the things you had to decide about the crematorium, how easy or difficult was it to get all the information you needed to do this?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, where the deceased was cremated

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

87775018737236-236Unweighted Base

84*77*48*18436*231-**231Weighted Base

81714617335218-218Effective Base

47392310115120-120(+2) Very easy
56%52%47%55%42%52%-52%

212919551674-74(+1) Fairly easy

25%38%41%30%44%32%-32%

128522428-28(0) Neither easy

14%10%11%12%10%12%-12%nor difficult

3--3-3-3(-1) Fairly

3%--1%-1%-1%difficult

1--1-1-1(-2) Very
1%--*-*-*difficult

68694215631194-194All easy (Net)
81%90%88%85%86%84%-84%

3--3-3-3All difficult

4%--2%-1%-1%(Net)

656942153311910191NET DIFFERENCE

77%90%k88%83%86%83%0%83%

1.341.421.361.391.341.37-1.37Mean

1-*326-6Don't know

1%-1%2%4%2%-2%
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Table 74

WOQ20 - Thinking about all the things you had to decide about the crematorium, how easy or difficult was it to get all the information you needed to do this?
Base: All Adults 18+ in the UK involved in making arrangements for an “at need” funeral in the past 24 months, where the deceased was cremated

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

722538717734252350677395338144212441924149914254684268117851643317829316109Unweighted Base

616549317829151651247805300148012371721167113954714233020521727312529846109Weighted Base

667491416131548046156634875130011291778139413084256252116601477296126115563Effective Base

GENDER
24527398714424925053812584670670785860671231310941015876-29842984MALE

40%50%t49%49%48%49%49%49%45%54%jl46%51%jl48%49%47%49%51%e-100%b49%

371275491148267261939927168105689368117232401123610378513125-3125FEMALE
60%s50%51%51%52%51%51%51%55%ik46%54%ik49%52%51%53%c51%49%100%a-51%

AGE
2117066049126149333113884283815513683181409--1727851876172715-34

3%31%t34%pq17%24%q29%pq42%m26%29%i31%i32%i22%23%30%h--100%de27%29%28%

66198669100180170432117224464275796014571595-2052-10371015205235-54
11%36%t39%34%35%33%41%m32%30%34%l34%l36%l33%34%-100%ce-33%34%34%

5301800501422101928128219060743059170261917102330--12361094233055+
86%s33%28%49%op41%r38%r16%41%n41%jk35%34%42%jk44%f36%100%cd--40%a37%38%

r

AREA
47642381397925842386893999114493713991235-4714171015951409240123134714URBAN

77%77%78%pq27%50%q83%pq88%m75%77%i76%81%ik74%-100%h73%78%e82%de77%78%77%
l

1401255392122578879013013363003224361395-6194573187236711395RURAL

23%23%22%73%op50%or17%12%25%n23%j24%j19%26%jl100%f-27%cd22%c18%23%22%23%
r

SOCIAL GRADE
551616198312114481991458---167143612357026013688118601671AB

9%29%t10%29%r23%r28%pr26%28%---100%jkl31%f26%30%c29%c21%26%29%b27%

1111610607911814642441470--1721-32213995915795519367851721C1

18%29%t34%p27%23%29%p31%28%--100%ikl-23%30%h25%28%e32%de30%a26%28%

1301107384914810021411092-1237--3009374304273815686701237C2
21%20%21%17%29%oq20%18%21%-100%ijl--22%20%18%21%22%e18%22%b20%

31911616280128121019512801480---33611446074464288106701480DE
52%s21%35%op28%25%24%25%24%100%ij---24%24%26%d22%25%d26%a22%24%

k

ETHNICITY
55447451742815024342-5300128010921470145813013999219017221388271625845300WHITE
90%s86%98%o97%o97%o85%-100%n86%88%j85%87%93%f85%94%cd84%c80%87%87%87%

597203711757780-19514124419990689128321331399381780BAME

10%13%t2%3%2%15%pqr100%m-13%11%14%k12%6%15%h5%16%e19%de13%13%13%
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Table 75

DEMOGRAPHICS
Base: All Adults 18+ in the UK

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



INTERNET
USAGENATIONSETHNICITYSOCIAL GRADEAREAAGEGENDER

NONNORTH
INTERINTERERN
NETNETIRELASCOTLENGLAFE-

USERSUSERSNDWALESANDNDBAMEWHITEDEC2C1ABRURALURBAN55+35-5418-34MALEMALETOTAL
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(f)(e)(d)(c)(b)(a)

616549317829151651247805300148012371721167113954714233020521727312529846109Weighted Base

NATIONS
4974627---5124757434212101002146414488874238192817041493261925055124ENGLAND
81%84%t---100%pqr97%m82%82%81%85%kl87%kl64%90%h83%83%86%de84%84%84%

44472--516-11502128148118121257258210180126267249516SCOTLAND
7%9%--100%oqr-1%9%n9%12%ijl7%7%18%f5%9%9%7%9%8%8%

39252-291--7281804979832127914210049148144291WALES
6%s5%-100%opr--1%5%n5%4%5%5%15%f2%6%c5%c3%5%5%5%

35142178---317462386019391395069609187178NORTHERN IRELAND
6%s3%100%opq---*3%n4%i3%i3%i1%3%3%2%3%e3%e3%3%3%
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Table 75

DEMOGRAPHICS
Base: All Adults 18+ in the UK

Proportions/Means: Columns Tested (5% risk level) - a/b - c/d/e - f/h - i/j/k/l - m/n - o/p/q/r - s/t
Overlap formulae used.

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

11910681266482481096109Unweighted Base

116105*79*26246*242107*6109Weighted Base

1119774245452291005563Effective Base

GENDER
5244331161997542984MALE

45%42%42%44%41%40%51%49%

63624514628146533125FEMALE

55%58%58%56%59%60%49%51%

AGE
21111738114120172715-34
18%10%21%j15%24%17%18%28%

37382486138335205235-54

32%36%30%33%28%34%32%34%

5857381382211953233055+

50%54%48%53%48%49%50%38%

AREA
80786318739177824714URBAN

69%74%80%71%85%73%77%77%

36281675766251395RURAL
31%26%20%29%15%27%23%23%

SOCIAL GRADE
494024952193331671AB

42%38%30%36%45%38%30%27%

352722761179221721C1

30%26%28%29%23%33%a21%28%

19162149738271237C2

16%15%26%19%15%16%25%b20%

13231242833251480DE
12%22%16%16%17%13%23%b24%

ETHNICITY
1071017324941229945300WHITE

92%96%93%95%89%95%a87%87%

9341241212780BAME

8%3%5%5%9%5%11%b13%

NATIONS
97805920341209735124ENGLAND
84%76%75%78%89%86%a68%84%

81652822012516SCOTLAND

7%15%6%11%4%8%11%8%
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Table 76

DEMOGRAPHICS
Base: All Adults 18+ in the UK

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.



COMPARISON OF
COST OF FUNERAL (POUNDS)FUNERAL DIRECTORNATURE OF FUNERAL

MORE THAN3,001UP TODID NOT
4,000- 4,0003,000COMPARECOMPAREDCREMATIONBURIALTOTAL

(k)(j)(i)(f)(e)(b)(a)

116105*79*26246*242107*6109Weighted Base

845152144291WALES

7%4%7%6%3%6%4%5%

2510152-19178NORTHERN IRELAND
2%5%13%k6%4%-17%b3%
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Table 76

DEMOGRAPHICS
Base: All Adults 18+ in the UK

Proportions/Means: Columns Tested (5% risk level) - a/b - e/f - i/j/k
Overlap formulae used.  * small base

This work was carried out in accordance with the requirements of the international quality standard for market research, ISO 20252 and with the Ipsos MORI Terms and Conditions.




