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Our experience is that trustees are highly engaged and that engagement is 
broader than is measured by the CMA 

  

  

  



  

  

  

  

Aon’s clients are more engaged than the industry average 

  

  

  

  

  



  

  

The CMA ignores measures of schemes’ outcomes other than IC and FM 
prices 

  

  

  primarily because they are 
measurable

  engaged in reality



  engaged in reality 

Variances in the level of engagement will always exist 
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Trustee engagement is increasing 

  

  

  

  

  

The CMA’s FM/IC spend ratio is not meaningful 
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The CMA has been unbalanced and too quick in its dismissal of the 
limitations it identifies with its econometric analysis 

  

  Omitted variable bias

  



  Measurement error

  Endogeneity resulting from simultaneity

  

The CMA is incorrect to suggest that IA schemes pay more than EA schemes 
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Higher IC fees are not necessarily indicative of a higher degree of 
engagement 
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The CMA arbitrarily drops data and applies an inconsistent approach to 
averaging  

  

  

  

  

  

  the 
whole spectrum of parties who responded to the market information request

somewhat limited
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Omitted variable bias 
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Econometric Analysis of Cross Section and Panel Data   
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Measurement error 

  

  ‘[e]ngagement’ is essentially unobservable
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Endogeneity resulting from simultaneity 

  

  

http:engagement.21



