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Fair Trading (OFT) has been withdrawn. y 4
This document did not take account of developments in case law, legislation, or practices since its
original publication. It should not be relied on either as a statement of the law or CMA policy. A

Current CMA Guidance on unfair contract terms can be found at Competition & Markets Authority
which replaced all previous OFT / CMA guidance on unfair contract terms when the Consumer

Rights Act came into force on 1st October 2015. Other information on the CMA’s consumer
powers can be found in
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For help checking your terms, visit

\ For help checking whether your terms
UTCCRs checkilist.

are fair, visit UTCCRSs checklist.
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The Unfair Terms in Consumer Contracts Regulations 1999 (UTCCRs) regulate the use of unfair contract terms in
business-to-consumer agreements. Your terms include the rights and obligations both you and your customers have
when you sell goods or services to them. These might be communicated in writing or verbally.

This chart is designed to help you decide if the UTCCRs apply to your business. For more guidance on the UTCCRSs,
including the types of terms that could be considered unfair and how to check if your terms are fair, please see
UTCCRSs explained, UTCCRs checklist or UTCCRs how to, available from www.gov.uk/cma

* To make this publication easy to read and use, some matters have been simplified. The final decision on whether
a term is unfair rests with the courts. UTCCRs at a glance cannot be a substitute for independent legal advice as
to whether a court could consider a particular term fair or unfair.
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