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Chart 1: Online survey respondents – CL model type and legal status 

 
 
 

Chart 2: Core services provided by community supported, community 
managed, and independent libraries 

 
Base: 61 (with exception of book loans n=60; newspapers / magazines n=60; library service for 
schools n=58; inter-library loan service n=59; DVD / CD loans n=59; wifi n=60) 
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Chart 3: Enhanced services provided by community supported, community 
managed, and independent libraries 

	  
Base: 60 (except reading groups n=59; digital skills classes or training n=58; creative groups n=58; 
parent and baby groups n=58; local history archive n=58; healthy eating / cooking sessions n=57; job 
clubs n=57; e-book loans n=57; laptop or tablet loan n=56; business advice n=56; children and young 
people’s groups n=56; language / conversation classes n=56; health groups n=55; toy library n=54; e-
magazines / newspapers n=53) 
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Chart 4: Income raising services provided by community supported, 
community managed, and independent libraries 

	  
Base: 59 (except craft sales n=57; document laminating n=57; café n=55; shop n=55; selling / 
providing advertising space n=55; exhibition areas n=55; vending machines n=54; providing 
sponsorship opportunities n=54; parcel collection n=54; database research n=54; delivering front desk 
services for public services n=53; organised trips n=53) 
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Chart 5: Effectiveness of core, enhanced and income raising services as rated 
by community supported, community managed, and independent librariesi 

 
Base: 56 (except photocopying / printing n=54; computer access n=54; wifi n=54; national 
programmes n=52; inter-library loan service n=42; library service for schools n=42; newspaper s/ 
magazines available in library n=39; DVD / CD loans n=40; parent and baby groups n=12; community 
events n=46; reading groups n=39; creative groups n=33; e-magazines / newspapers n=25; e-book 
loans n=31; craft sales n=23; shop n=11; café n=14; meeting room / work space hire n=35; document 
laminating n=27; database research n=12; exhibition areas n-21; selling / providing advertising space 
n=12) 
 
 

 



	  

8	  
	  

Chart 6: User satisfaction of core, enhanced and income-raising services as 
rated by community-supported, community-managed, and independent 
librariesii 

 
Base: 55 (except national programmes n=52 ; photocopying / printing n=53; wifi n=54; inter-library 
loan service n=42; library service for schools n=42; newspapers / magazines available in library n=37; 
DVD / CD loans n=39; Children and young people’s groups n=11; creative groups n=26; community 
events n=48; parent and baby groups n=44; reading groups n=35; digital skills classes / training n=27; 
local history archive n=35; e-magazines / newspapers n=22; e-book loans n=29; database research 
n=12; craft sales n=21; meeting room / work space hire n=33; shop n=10; café n=13; document 
laminating n=27; exhibition areas n=21; selling / providing advertising space n=13)	  
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Chart 7: Barriers to growth reported by community supported, community 
managed, and independent libraries 

	  
Base: 58 (except volunteer availability n=55; and relationship with local council n=55) 
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Chart 8: Types of training provided for volunteers reported by community 
supported, community managed, and independent libraries 

 
Base: 59 
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Chart 9: Types of current income generating activities or marketing reported 
by community supported, community managed, and independent libraries 

 
Base: 38 
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Chart 10: Types of planned income generating activities or marketing reported 
by community supported, community managed, and independent libraries 

 
Base: 39 
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Chart 11: Frequency of library use by service amongst respondents 

	  
Base: 161 (multiple response question) 
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Chart 12: Range of library services accessed by users 

	  
Base: 161 (except job clubs=20, data base research= 44, camera club= 31, craft sales= 63, library 
service for schools= 121, community events= 118, parent baby groups= 133, health groups= 79, 
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organised trips= 31, digital skills classes= 76, 121 drop in IT support= 43, reading groups= 53, 
language groups= 51, e-magazines / newspapers=25, laptop / tablet loan=23, exhibition areas=79, 
document laminating=59, creative groups=63, café=54, national programmes=130, DVD / CD 
loans=116, meeting room hire=90, quiz events=28, shop=44, local history archive=97, e-book 
loans=26, knitting class=20, local org group meetings=20, Christmas readings=28, newspapers / 
magazines=150, inter-library loan service=95, book sale=39) 
 
 
 
 
 
 

 

Chart 13: User importance rating of efficiency of library services 

 
Base: 160 
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Chart 14: User satisfaction regarding library servicesiii 

 
Base: 161 (except; book loans=144, photocopying / printing=92, computer access=91, newspapers / 
magazines=105, community events=62, inter-library loan service= 66, wifi=65, local history 
archive=43, national programmes=46, book sale=23, meeting room hire=30, DVD / CD loans=47, 
parent baby groups=33, creative groups=17, exhibition areas=22, health groups=17, Christmas 
readings=16, café=22, digital skills classes=22, craft sales=16)	  
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Chart 15: Stakeholder perceptions of CMLs ability to deliver against the ‘7 
Outcomes’iv 

 
Base: n=10, except ‘communities’ and ‘economic growth’ where n=9 
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Chart 16: Case study location, typology, demographics and library model type 
1&2 

 
 

 

	   	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
1	  (Office	  for	  National	  Statistics	  -‐	  Neighbourhood	  Statistics,	  2017)	  
2	  (Ordnance	  Survey	  -‐	  Election	  Maps,	  2017)	  
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Chart 17: Annual income against expenditure 2015/16 by community library 
model 

 
Base: 32 
Chart 18: Sustainable growth rate (%) by community model type and years in 
operation 

	  

(n=6)	  
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Chart 19: Average pricing index by community model type and years in 
operation 

	  

(n=9)	  

 
  



	  

21	  
	  

Chart 20: Average operating expense control ratio against community library 
model and years in operation 

	  

(n=9)	  
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Chart 21: Average gross and net profit margin (%) by community library model 
type and years in operation 

	  

(n=8)	  

Chart 22: Net cash flow growth/decline (£s) by community library model and 
years in operation 

	  

(n=9)	  
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Chart 23: Staff / volunteer productivity ratio by community library model and 
years in operation  

	  

(n=9)	  
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Endnotes	  
	  
i
	  The income raising services of ‘shop’, ‘café’, ‘database research’, and ‘providing 
advertising space’ that were rated as very or quite effective by the highest proportion 
of libraries are derived from a low base number of responses. Therefore, these 
findings should be interpreted as indicative rather than representative.  
	  
ii
	  The income-raising services of ‘shop’, ‘café’, and ‘database research’ that libraries 

were most likely to report that users were very or quite satisfied with are derived from 
a low base number of responses. Therefore, these findings should be interpreted as 
indicative rather than representative. 
	  
iii	  The core and enhanced services of ‘local events information’, ‘creative groups’, 
‘book sales’, and ‘meeting room hire’ that the majority of respondents were ‘very 
satisfied’ with are derived from a low base number of responses. Therefore, these 
findings should be interpreted as indicative rather than representative. 
  
iv
	  The base for ‘Stakeholder perceptions of CMLs ability to deliver against the ‘7 

Outcomes’ is low. Therefore, these findings should be interpreted as indicative rather 
than representative.  


