FOFQIQI'] 8 Digital Transformation Unit

Foreign and Commonwealth Office
Commonwea Ith King Charles Street
Office London SW1A 2AH

Website: https://www.gov.uk/fco

12 October 2015

Dear

FREEDOM OF INFORMATION ACT 2000 REQUEST REF: 0621-15

Thank you for your emails of 25 June 2015 asking for information under the Freedom of
Information Act (FOIA) 2000 related to the Foreign and Commonwealth Office’s (FCO)
spend on social media sites in London since 2012.

We conducted a search of the paper and electronic records held by the FCO in London, and
I can confirm that the FCO does hold information falling within the terms of your request.

Since 2010 there has been a marketing and advertising freeze in place which applies to the
Foreign and Commonwealth Office. Exceptions can be made when there is a business case
and public interest in spending public money on advertising and campaigns, for example
campaigns that provide travel advice to British nationals at home and overseas.

Your questions have been addressed below.

NOTE: "Promotion" refers to paying social media sites or other companies with the
intention of tweets/posts etc reaching more people.

1. How much money has the Foreign and Commonwealth Office spent on Twitter
promotion in each of the financial years from 2010/11 to 2014/15?

The FCO did not spend any money on Twitter promotion.

2. How much money has the Foreign and Commonwealth Office spent on Twitter
promotion since the beginning of the current financial year until the send date of
this request (25 June 2015)?

The FCO did not spend any money on Twitter promotion.


https://www.gov.uk/fco

3. How much money has the Foreign and Commonwealth Office spent on Facebook
promotion in each of the financial years from 2010/11 to 2014/15?

It has not been possible, in the majority of cases, to separate spend specifically relating to
Facebook paid-for-campaigns from wider communications spend for financial years
2011/2012 and 2012/2013.

4. How much money has the Foreigh and Commonwealth Office spent on Facebook
promotion since the beginning of the current financial year until the send date of this
request (25 June 2015)?

In the current financial year, the central financial spend to date on Facebook promotion has
been £270.40 on a Facebook campaign to raise awareness of Her Majesty the Queen’s
State Visit to Germany. Between 21 May and 10 June 2015 (FY 2015/16), the FCO spent
£260.40 on Facebook advertising on the British Embassy Berlin’s Facebook page.

The funds were used to 1) advertise the Embassy’s Facebook page and 2) promote
individual posts on the Facebook page to a German target audience. Page adverts (32% of
total spend) directly generated 597 new page likes. Promoted content (68% of total spend)
was seen by 92,540 people - generating 7,162 engagements as a direct result of the
advertising. The Facebook Ads manager does not offer the facility to calculate new page
likes generated by promoted content.

5. Which other social media tools does the Foreign and Commonwealth Office use
and how much has been spent on promotion through these tools since the beginning
of the current financial year until the send date of this request (25 June 2015)?

Under section 21 of the Act, we are not required to provide information in response to a
request if it is already reasonably accessible to you. The information you requested on is
available in a previously published response to the Freedom of Information request 0175-15
on GOV.UK. Please see link below.

https://www.gov.uk/government/publications/foi-release-social-media-management-platform

Once an FOI request is answered, it is considered to be in the public domain. To promote
transparency, we may now publish the response and any material released on gov.uk in the
FOI releases section. All personal information in the letter will be removed before
publishing.

The information being supplied to you is protected by the Copyright, Designs and Patents
Act 1988. You are free to use it for your own purposes, including any hon-commercial
research you are doing and for the purposes of news reporting. Any other re-use, for
example commercial publication, would require the permission of the copyright holder. Most
documents supplied by the FCO will have been produced by government officials and will be
protected by Crown Copyright. To re-use Crown Copyright documents please consult the
Open Government Licence v3 on the National Archives website.



https://www.gov.uk/government/publications/foi-release-social-media-management-platform
https://www.gov.uk/government/organisations/foreign-commonwealth-office
https://www.gov.uk/government/publications?keywords=&publication_filter_option=foi-releases&topics%5B%5D=all&departments%5B%5D=foreign-commonwealth-office&official_document_status=all&world_locations%5B%5D=all&from_date=&to_date=&commit=Refresh+results
http://www.nationalarchives.gov.uk/doc/open-government-licence/version/3/

Yours sincerely,

Digital Transformation Unit

We keep and use information in line with the Data Protection Act 1998. We may release this
personal information to other UK government departments and public authorities.



