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-----Original Message----­
From: 
Sent: 04 April 201 

Cc 
Subject: Packaging of tobacco products 
to be assessed 

To: Andrew Layton 

- draft Directive - Call for branding implications 

Dear Andy 

Please find attached a position paper from European national brand associations, including 
the British Brands Group, on the draft Directive on the control of tobacco products. I · 
send you this for information. 

The paper assesses the impact on the market and consumer behaviour of a significant 
reduction in branding and differentiation. You know of our concern that there are effects 
that can be reasonably anticipated that are likely to be undesirable and, more to the 
point, work at odds with the desired policy goal. 

You know how keen we are to ensure that any proposed policy that inhibits differentiation 
and branding in a market is fully assessed from both producers' and consumers' 
perspectives. Without such scrutiny, damaging unintended consequences are likely to 
result. 

Please let me know if you wish to discuss any aspect of the attached paper in greater 
detail and I look forward to staying in touch on this ,ubject. 

Best wishes ... 
British Brands Group 

100 Victoria Embankment, London EC4Y ODH 
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Tel: 

www.britishbrandsgroup.org.uk<http://www.britishbrandsgroup.org.uk/> 

British Brands Group is the trading name of The Brands Group Limited, a company limited by 
guarantee incorporated in England and Wales. Registration number 5660494. Registered 
Office as above. 
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