
Suffolk Armed Forces Community Covenant

Marketing and Communications

Development of Brand Identity

Why A need to highlight the community covenant initiative, get 
more people aware, get more people involved, stimulate 
action

Benefits To communicate service provision to the military 
community

Time Six months to develop, mainly copyrighting – 20 minute 
job per week adding news items, photos, updates.

Further plans Likely Corporate Covenant page

No desire for dedicated Facebook or Twitter



Development of Marketing Collateral

A6 Post Cards

Pull Banners (x3)

Annual Report

Development of Website



Website: WW1 Victoria Cross Holders
commemorative paving slabs initiative

Communications


