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Jaguar Land Rover 
Armed Forces Activities 
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Our Armed Forces Journey 
2013 - 2014 

• JLR Introduction 

• How your skills 

are suitable 

• Relocation 

• CV advice clinic 

 

Career Events 

• CTP Careers Event 

• Tower of London 

• Resettlement Tours 

• Solihull Open Day 

Supporting Service Leavers 

Jaguar Land Rover 

Skills Mapping 

Case Studies 

Hints & Tips 

Job vacancies 

Live Chat 

Newsletter 

Armed Forces Group over 600 members 

REME 

JLR Forces Intranet 
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The Armed Forces Corporate 
Covenant 

  

 

 

 

 

 

Jaguar Land Rover 

 

We, the undersigned, commit to honour the Armed Forces Covenant and support the Armed Forces 

Community. We recognise the value Serving Personnel, Regular and Reservists, Veterans and military 

families contribute to our business and our country.  

 

Signed on behalf of  Jaguar Land Rover 

 

Signed:    Signed: 

 

Dr Ralf Speth   Simon Lenton  

Chief Executive Officer    Executive Director Human Resources  

Date: 01/07/2014   Date: 01/07/2014 
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Then 
There was The Invictus Games 
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Set up an Armed Forces Steering 
Committee   

WIS PROGRAMME 
EX-MILITARY 

TRAINING 
COHORT 

RESERVIST 
RECRUITMENT 

ARMED FORCES STEERING COMMITTEE 

RECRUITMENT 
MISSION MOTORSPORT CSR/BMET/CTP CSR/SABRE 

RECRUITMENT & 
CTP  

ARMED FORCES  
ATTRACTION 

PR – INTERNAL/EXTERNAL COMMUNICATION 

METRICS / KPI’S / ROI REPORTING 

ARMED FORCES CORPORATE COVENANT 
Invictus Games Legacy 

HR LEAD CSR LEAD 

VETERANS’ NETWORK SUPPORT 

CSR/HR PRE 
PR/MARKETING 

EXTERNAL EVENTS 
/ EMPLOYEE 

ENGAGEMENT 
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Recruitment Headline Figures 

2013 – Sept 2014 

61 hires 

* Contractor and Direct excl. Manpower 

 

Post Invictus Games (Sept 2014) 

67 Hires 

• Contractor and Direct excl. Manpower 

 

Total Hires = 128 

Applications in Process = 295 

 

Greatest Success: 

Skilled Trades Hires & Powertrain PD (contractors who then tend to convert) 

 

 

 

 

Applications 
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Recruitment & Attraction Structure 
Involving numerous stakeholders 

Pink Squid 

TMP 

Require: 

Functional lead 

Recruitment Lead 

Attraction, 

Social Media, 

Website 

Candidate 

Management 
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Our aim is to be employer of choice for serving 

and ex serving military personnel 

Recruitment Champions 

 

Toolbox, Website, CTP, Events, REME, Social Media, Case Studies, Skills Map, Placement Scheme 

Career Transition 

Partnership 

REME - RAJA 

Placement Scheme 

Mission Motorsport 
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Inspiring Tomorrow’s Workforce 
Early Service Leaver Training  

Solihull – Pilot Course - Education Business Partnership Centre  

• 4 weeks’ classroom based learning, 2 weeks’ work experience 

• 10 participants  

• Referred Manpower recruitment on course conclusion for consideration as a Production 

Operative and other roles 

• All participants passed the course and were offered employment commencing 16th March 

 

Future Plans 

• Further courses at Solihull 

• Courses also planned to take place in Halewood and Castle Bromwich 

• Predict conservative total of 40 ITW (Military) attendees across the sites in the first year 
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Armed Forces Engagement 

Insight days: 

 

• Intent: Provide a broad-ranging insight into as many aspects of the company as possible 

across a number of JLR locations 

 

PR Activity: 

 

• Generation of appropriate PR activity in support of AFSC activities. 

• Armed Forces PR linked to key Jaguar Land Rover dates e.g. Launches  

 

Mission Motorsport events: 

 

• Continued support to appropriate Mission Motorsport events throughout the year 

 

Best practice/idea sharing: 

 

• Sharing of ideas and initiatives with JLR suppliers and other organisations 
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Veterans’ Network 

To provide a cross 
functional network of 
contacts across the 

business 

To provide an opportunity 
for JLR to employ highly 

capable & motivated 
individuals  

To demonstrate JLR’s 
commitment to the 

Corporate Covenant   

To provide support for all 
ex-forces who join JLR 

✓ Assess military CVs & 

Applications 

 

✓ Translate terminology into 

JLR behaviours & skills sets 

 

✓ Support hiring managers to 

understand military skills & 

experience  

 

✓ Advise on JLR terminology, 

structure, processes, local 

area information etc. 

 

✓ Coaching & mentoring, 

assisting with on boarding 

 

✓ Social Events / Fundraising 

 

✓ Supporting Careers Events 

 


