




This obligation involves the whole of society: it includes voluntary and charitable 

bodies, private organisations, and the actions of individuals in supporting the Armed 

Forces. Recognising those who have performed military duty unites the country and 

demonstrates the value of their contribution. This has no greater expression than ,n 

upholding this Covenant. 

Section J: Principles (Jf l he ArmE?d Forces Covenant 

1.1 We Bridge Recruitment will endeavour in our business dealings to uphold the key principles of the 

Armed Forces Covenant, which are: 

• no member of the Armed Forces Community should face disadvantage in the provision of

public and commercial services compared to any other citizen

• in some circumstances, special treatment may be appropriate especially for the injured or

bereaved

Section 2: Demonstrating our Commitment 

2.1 Bridge Recruitment recognises the value serving personnel, reservists, veterans and military 

families bring to our business. We will seek to uphold the principles of the Armed Forces Covenant, by: 

• promoting the fact that we are an armed forces-friendly organisation;

• offering support to our local cadet units, either in our local community or in local schools,

where possible,·

• aiming to actively participate in Armed Forces Day;

• offer support with the whole recruitment process including free CV tweaking services to ex­

military personnel

• offer reduced rate for placement of ex-military personnel

2.2 We will publicise these commitments on our website, setting out how we will seek to honour 

them and inviting feedback from the Service community and our customers on how we are doing. 




