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The ATF brand
proposition

“ATFs will transform the delivery of testing. They
bring testing to the point of maintenance in a way
that allows DVSA to uphold the highest standards
of impartiality and independence.

“In doing so, they reduce cost and increase
convenience for the ATF customer; create business
opportunities for ATF owners; and have a positive
impact on both the environment and road safety.”
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DVSA's vision

Safety Standards Service

The Driver and Vehicle Standards Agency (DVSA) contributes to
delivery of government initiatives as part of the Motoring and Freight
Services Group of the Department for Transport.

As a group, we are working together to provide modern and efficient
services to meet the needs of customers, while always remaining
focused on keeping drivers and vehicles safe and secure.
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Primary logo

This is the primary ATF logo
showing the text positioned
to the right of the mark.

It is the default logo.

Authorised
Testing Facility
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Primary logo
alternatives

ATF primary logo (reversed out of green)

ﬂ Authorised

Testing Facili
\ATF_/ g ty

ATF primary logo (single colour black)

Testing Facility

ﬂ Authorised
QI

ATF primary logo (reversed out of blue)

ﬂ Authorised

Testing Facili
&y "esting Factly

ATF primary logo (reversed out of black)

ﬂ Authorised

Testing Facili
e/ Testing ractiy
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Secondary/
portrait logo

This is the secondary ATF logo,

shown in its full colour version.

The text is always positioned
below the mark.

In all instances, the primary
logo should be the fi rst option.
However, the secondary logo
can be used wherever physical
space means the use of the
primary logo is not possible.

Authorised
Testing Facility
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Secondary/
portrait logo
alternatives

10

ATF primary logo (reversed out of green)

\\ATF /

Authorised
Testing Facility

ATF primary logo (single colour black)

) ATF 4

Authorised
Testing Facility

ATF primary logo (reversed out of blue)

\\ATF /

Authorised
Testing Facility

ATF primary logo (reversed out of black)

\\ATF /

Authorised
Testing Facility
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Exclusion
zones

To maintain clarity and
legibility, the logo mark
should be positioned on the
page with an area of clear
space surrounding it — an
‘exclusion zone'.

This ‘exclusion zone’ can
be measured as the height

of the MOT symbol, as shown.

The exclusion zone cannot
contain any other graphic
elements or typography.

Exclusion zones

Authorised
Testing Facility
| ATF 4 9

) ATF 4

Authorised
| Testing Facility
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Minimum sizes

Stationery and literature
The logo should always

been shown as prominently
as possible, However, in
applications where small

logos have to be used such as
business cards, it must not be
reproduced smaller than 26mm
in width, and the secondary
logo should not be reproduced
smaller than 20mm in width.

Co-branded signage

On signage, the primary

logo must not be reproduced
smaller than 420mm x 200mm,
and the secondary logo should
not be reproduced smaller than
297mm X 297mm

Printed material (stationery and literature)

W 23.1mm

@ Authorised 8.1mm i
gp Testing Facilty i Tosting Facity ¥
| 26mm 20mm l

Co-branded sighage

5 T £
N > YF
£ ruthorised £ @ | |5
o Testing Facility S iaeass i
N Testing Facility i
le ol < X
I 420mm I 297mm

For ATF signage refer to page 15
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What not to do

To preserve its integrity and
keep the brand consistent,
the logo should be used in its
original form at all times, and
not redrawn, recoloured or
altered in any way.

Authorised
Testing Facility

Do not use any other colours

£

A ATF 4

Authorised
Testing Facility

Do not re-order elements
For stacked version use the secondary logo

Authorised
w» lesting Facility

Do not change the scale of elements

Authorised
Testing Facili
gy 'ostng racliy

| Do not alter or distort or stretch
the logotype

Authorised
Testing Facilit
gy etne raclily

X Do not alter the logotype in any way

&

\\ATF /

X Do not place the logotype on unsuitable
backgrounds or in a box
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Mandatory
signage for
all ATFs

Primary sign

Sighage must be displayed
as shown, at a mandatory
size of 1350mm x 625mm

Secondary sign

The secondary sign may only be
used when there is not enough
space to display the primary
sign. Signage must be displayed
as shown, at a minimum size of
600mm x 625mm.

Mandatory ATF sigh — primary sign option

@ Authorised

Testing Facility

1350mm

Mandatory size 1350mm x 625mm

Mandatory ATF sign — secondary sign option

625mm

) ATF 4

Authorised
Testing Facility

A
]

600mm

Mandatory size 600mm x 625mm

625mm

All ATFs must display at least
one sign, the primary option
being the preferred sign.

All signage must be displayed
on an exterior wall, in a
prominent position adjacent
to the approved test lane(s),
no part higher than 4.5m and
no part lower than 1m from
the ground.
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Third Party
Open Access
ATFs mandatory
signage

eg for boundary or
site entrance areas

Guidelines for usage

It is mandatory for all ATFs offering
testing to Third Party Open
Access customers to have exterior
signage in place at the boundary
of the site, or at the site entrance,
to clearly signal to customers that
this site offers Third Party Open
Access testing.

Every effort should be made to
ensure it is clear, consistent and
professionally produced.

Third Party Open Access ATF signs: examples

Horizontal sign

Authorised
Testing Facili
gy e ractly

Horizontal sign with services list

a Authorised

Testing Facili
w g ty

P Duis autem vel eum iriure dolor
P Ut wisi enim ad minim veniam

P Lorem ipsum dolor sit amet, conuer

P Laoreet dolore magna aliquam

Vertical sign

©

Authorised
Testing Facility

Vertical sign with
services list

£
NS 4

Authorised
Testing Facility

P Delenit augue duis
dolore te feugait nulla

P lusto odio dignissim

P Duis autem vel eum
iriure dolor

P Consectetuer adipiscing

Services listed on the exterior
signs should be adapted to
refl ect types of test that the
ATF is authorised to deliver.

The ATF logo may be incorporated
with the ATF’'s own signage, using the
minimum logo sizes. Refer to page 12,
co-branded signage for details.
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Recommended
test lane
sighage

Test lane signage

75mm

\ 4 TEST LANE v B

850mm

-

B

Minimum size 850mm x 75mm (proportions can be altered to suit)

v TESTLANE v B Test lane signage

Not to scale
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Ambient
branding

Creating an experience
Although there’s no requirement
to do so, the ATF brand and
these guidelines can be used

to create a fully rounded brand
experience on site.

For more information,
please contact DVSA at
ATFENnquiry@vosa.gov.uk

18

Authorised
Testing Facility
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Colour palette

Primary colours
The primary colours for the
ATF brand are:

Green (Pantone 3298)
Blue (Pantone 654)

Spot colours
Pantone 3298
Four colour process

C: 100
M: 0

Y: 60

K: 38
Websafe
R: 0

G: 102
B: 102
Hex

# 006666

Spot colours
Pantone 654
Four colour process

C: 100
M: 69
Y:0

K: 38
Websafe
R: 0

G:0

B: 102
Hex

# 000066
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Typeface

The ATF primary typeface
is Arial.

To ensure accessibility, 12pt
is the minimum recommended
size for text.

Arial (Regular, Bold and Italic weights)

Arial regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
abcdefghijklmnopgrstuvwxyz 1234567890

Arial bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
abcdefghijklmnopqgrstuvwxyz 1234567890

Arial italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
abcdefghijkimnopgrstuvwxyz 1234567890

Arial bold italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
abcdefghijklmnopqgrstuvwxyz 1234567890
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Web usage

Primary colours

For documents that are viewed
online through web browsers
(websites) the following should
be observed:

RGB or Hex colours:

Green
RGB = RO, G102, B102
Hex = 006666

Blue
RGB = RO, GO, B102
Hex = 000066

Minimum logo sizes:

Primary logo: 147 pixels
Secondary: 85 pixels

Typeface
For all online communication
Arial should be used.

Green Blue

Authorised ]:minimum size
Testing Facility | 46 pixels
) ATF 4 9

il
i

|
[

minimum size 147 pixels

Websafe Websafe a
R: 0 R: 0 minimum size

G: 102 G:0 98 pixels

B: 102 B: 102 Authorised
Testing Facility

# 006666 # 000066 Minimum size
85 pixels

Hex Hex

Online/web font is Arial

Arial regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
abcdefghijkimnopgrstuvwxyz 1234567890

Arial bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
abcdefghijklmnopqgrstuvwxyz 1234567890
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Imagery

All imagery should be relevant
to the transport and logistics
sector. It should be set in the
‘real world’, not staged and
depict realistic situations.

Any vehicle-based
photography should show
vehicles in the UK and people-
based imagery should always
feature actual ATF or DVSA
staff and customers, rather
than models.

In DVSA publicity, third-party
logos and vehicle registrations
should be removed, correct
workwear shown where
applicable, and permission

for usage should be requested
from any DVSA staff featured
in the photography.

Vehicle-based imagery

People-based imagery
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210mm

Y

14mm

A4 portrait

cover

Testing Facility

@ Authorised
@
) ATF 4

»

85mm

Lorem ipsum dolor sit amet,
consectetuer adipiscing @

@ ATF Primary logo
A4 portrait size of 85mm

® Main heading
Arial regular 28pt on 35pt
leading. Blue or green
heading.

© Supporting picture
These can be colour or
duotone pictures (duotone
image must match the
colour of the circular frame)

® Main picture
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A4 landscape
cover

210mm

Y

20mm

T
.

Testing Facility

a Authorised |
\ ATF 4

>

100mm

e 2

2 Lorem ipsum dolor sit amet
consectetuer adipiscing

@ ATF Primary logo ©® Supporting picture

A4 landscape size of 100mm

® Main heading
Arial regular 28pt on 35pt leading

These can be colour or duotone
pictures (duotone image must match
the colour of the circular frame)

@O Main picture

ww/6z
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Example
spreads

The example spreads shown
give guidance on typography
and font sizes in printed
communications.

Ut wisi enim ad minim o

Duis autem hendrerit

Autem val aum iriure dolor in hendrerit in
vulputate velit esse molestie conseguat,
val [llum dolore eu feuglat nulla facilisis at
vero eros el accumsan.

El iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dalore te
feugait nulia facilisi

g

LIt wisé i i Ty Ve, ks Psbird i) LBon
UERMCONpO BBCHpH kbortis risl ut pligualp ax o8 commoda
consequat. Dus aulem vel sum irnune dolor in hendrent in
VuipuLste il esse moleste consequat. vl dum dolors ed
Teugial Fuith thcises i vero efos o ccumsan of o odio
RS, RN peaeson! Lptatum 2206 delent augue
duis dolore i feugad nuta facsis] Lonem ipsum dolor st amet
consectetuar adipiscng i, sed diam nonummy ribh evismod
tircadunl ut Mcrwet dofors magna abuam srat vokigat, Ui wisi
T 3 IV VEEWAT, GuiS PCRUILT Gre] ESON UMTRCOTT
susCipit iobortis nisd 1 niuip ax ea commoda consequat

Dusis e vl s inune dolor in hendrerl in vulputste vt
588 ks Consodua, vl Mam doion i gt nutls faciisl
ot verD arcs o ACCUMEan of Asin 0dko dgnissim qui blandit
praesent uptatum zzril defenit augue duis dolomn:

+ Lonem ipeam dolor 34 amet, conseciuhuer adipiscing ek, sod
dam nonuey nibh

= U weisl v ach minim veniam, ques nostnued e ation
wAamcorper SR loborts sl Ut aSqup

+ Diolors sy leugiat nulia facilsls a1 w00 se0s of sccumsan el
st odio dignissm gul blandt pracsn ktstm

0 Lovern ipaur dolor st amet, consectetunt sdipiscing et sed diam

e Esse molestie consequat

Ut W feen ) P VPO, kS NS GRFE 100N
ulameoeper suscipt lobortis nisl ul Bhguip ox 82 Commoda nisl ut
abquip ex ea consequat

Duis stem vel eum Fiure dolor in hendresil in vaiputate velll esse
molessa consequat. vol Bum delone o leugiat nula tacisls 31
vero eros ef 4 sio g qui 1 mnt
ptaturm zoril detenit mague duts dotore o feugait rulla factisi

Lorom ipaum doior st amet, CONScsion! IApIkCing o, sed dam
nonummy nibh eutsmod tincidunt o omet dolom magna alquam
otk olutpat. U wisi anim ad minim weniem, quis nostrud exenc
it ukarmesr par Ssci lobortis sl il BRyp & 88 commada
sl it B B3 8 Consoquat

Duis autam ved eum iriur dofor in hendreri in vuiputate vellt exse
misksste conssquat. vl Bum dolore ou feugiat nulla tacisis
VITD 00 6 SCCUTTIAN o RS0 odio dNiNsim qul Dlands prassant
Raptatum, 22rf delerst augoo duis Aok 1 fougast nulla taclisl

Ty 1 BuEod BReouns Ut el delorn MAgRa akquam
orat volutpat. LA wisi enim ad renim veniem,

Duis autem vel eum iriure dolor in @
hendrerit in vulputate

0 Ausieen val eum e dolor in hendranit in vulpltaie velt esse Ut wisi enim ad minim vco

Fokesbi cormoqut, ved um dokor ou leugiat ula ackss ol oy o facer possim assum
VD s 1 ccaimaan ol kesio odio
Losem ipsum dolor ait amat. conseciatuer

+  Lorem sum dolor st amet, consecietiuer adipacng oft, sed  acipiscing el sed dem nonumimy nibh ewsmod
i morumemy ribh o 1 noreet maga Verat

= LA s i i i i, Qs nostFUd brcs tfion
Ulameor SESCL kboris sl Lt s

+  Dolone ou fougial nulia faciisls 3 vero eros ef accumsan ef st ul akguip ax an commods consequat
Iusto ok digressim qui Bandil praesant Luptatum

- Zavi dabent s s dolore 5 leugail Nk faciisl s outem vl eum riure dolar in hendrart in
it ikt wsse bt comegas, v
Dués autem vl gurm muns dolor in hendresit in vuloutate wit um doken 04 feuglat ruta (aciisss ol Vers evos
esse molestie consecuat it 4 lusio odio dignissim qui blands
fncdbsis. al Vi) 00 o Sccumsan ol usto odio degnissin peaosent hptitum 22l delent sugue duls doloes e
T 227 bt augs o feagat railn fachs

e feugat nulta facsisl, Nam iber tenpor cum soluta nobis
wieifand option congue rihd impardiel doming id quod mazim
pilacarat fcer possim assum.

@ Section heading
Arial bold 22pt on 26pt leading

® Single line heading
Arial regular 55pt

©® Double line heading

Arial regular 42pt on 50pt leading

O Introduction copy
Arial regular 16pt on 21pt leading

O Sub-heading
Arial bold 16pt on 21pt leading

® Body copy
Arial regular 12pt on 16pt leading
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The arc

Alongside colour and imagery,
the third element that gives
the ATF its distinctive visual
identity is the use of graphics.

As these non-prescriptive
examples to the right illustrate,
we have introduced the ‘Arc’.

This graphic device is based
on the circular ATF symbol.

It is versatile, though most
typically used to frame images
and add emphasis to important
information.

This element allows more
creative interpretation of
the visual identity, without
sacrifi cing the ATF brand’s
authority and consistency.

Authorised
Testing Facili
gy TestnoFeclly

Lorem ipsum dolor sit amet,
consectetuer adipiscing

Arc can be positioned anywhere, but on
an A4 sheet its line width should be 40pt.
The two examples shown here depict how
the arc is cropped from a master circle
with line width of 40pt.

For documents of different dimensions
see the following page for line width
guidance.

fa

Authonsed
L g Testing Facility

Lorem ipsum dolor sit amet,
consectetuer adipiscing

Example 2

A smaller master circle
creates a steeper curve
in the arc. 40pt line width
also applied.

)

Example 1

A master circle with 40pt line
width creates the arc.

Authormed
o Testing Facility

Lorem ipsum dolor sit amet,
consectetuer adipiscing
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The arc

Arc line weight

To maintain a consistent
proportion between the size

of the page and the line width
of the arc, the following should
be adhered to:

A2 page line width 80pt
A3 page line width 56pt
A4 page line width 40pt
A5 page line width 28pt
A6 page line width 20pt

@ Authorised
hATF 4

Testing Facility

Lorem ipsum dolor sit amet,
consectetuer adipiscing

\

line width 80pt

A3 page

€D rororses

owr

Lorem ipsum dolor sit amet,
consectetuer adipiscing

\

line width 56pt

For guidance on the position of

the arc see the previous page

A4 page

£

Authorised
o Teating Faciity

Lorem ipsum dolor sit amet,
consectetuer adlplsclng

\

line width 40pt

line width 28pt )
line width 20pt
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The gradient

Whenever the arc graphic

is used it should contain a
graduated line as shown

in the examples on this page.

3 types of gradient can be used
depending on the layout
background colours.

Against a white background
only the blue to green gradient

can be used.
100%
VOSA Green
100%
VOSA Blue
100%
VOSA Green
0%
VOSA Green
100%
VOSA Blue

Usable gradients

Blue to green

100% » 100%
VOSA Blue VOSA Green

Green to blue

100% » 100%
VOSA Green VOSA Blue

Green to white

N

100% » 0%
VOSA Green VOSA Green
White to green

0% > 100%
VOSA Green VOSA Green
Blue to white

100% » 0%
VOSA Blue VOSA Blue

White to blue
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Main image areas Supporting
N image
: placement
Gradient starts after
circular supporting image

Image
placement

100% Gradients used
VOSA Green

Blue to green

As shown in these non-
prescriptive examples on the
right, the arc can be used

to frame main imagery. A
supporting image can also be
included using a circular image
border placed on the arc.

100% » 100%
VOSA Blue VOSA Greel

. 0%
\‘ VOSA Green

Green to white

e

The colour of the supporting
image border is dependent on
its position on the main arc.

100% > 0%
The gradient on the VOSA Green VOSA Green
main arc begins after the
secondary image.
0% Blue to white
\, VOSABIue ]
E 100% > 0%
VOSA Blue VOSA Blue

Supporting image
border should match
the gradient arc
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Application
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Co-branded
letterhead

The example shown indicates
the positioning of the ATF
logo in dual company
documentation.

It should, if possible, sit bottom
right but if third-party branding
does not allow this, it can sit
bottom left.

SMITHS

Authorised
o Testing Facility
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Y

254mm

A

15mm

PowerPoint
cover slide :

ﬂ Authorised
Testing Facili
w g ty

T7Tmm

Heading: Arial bold 32pt
on 37pt leading

Cover slide
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254mm

Y

A

PowerPoint

15mm

15mm

A
\

content slide

Heading: Arial bold 32pt on 37pt leading

Body copy: Arial 20pt on 29pt leading

Autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat,
vel illum dolore eu feugiat.

* Autem vel eum iriure dolor in

* Hendrerit in vulputate velit esse
* Molestie consequat

* Vel illum dolore eu feugiat.

* Autem vel eum iriure dolor in
Molestie consequat

[ B\ Authorised

F Testing Facility

47Tmm

A

Cover slide

wuws o6l
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PowerPoint
colour palette
and other

pages

In certain instances, for
example, where graphs are
necessary, a secondary colour
palette should be used.

These secondary PowerPoint
colours allow you to create
graphs with both a unifi ed
colour scheme or graphs
featuring contrasting
coloured data.

See the pie and bar charts
on the right for examples.

Primary colours

R: 0 R: 0

G: 102 G: 0
B: 102 B: 102

Secondary PowerPoint Colours

R: 16 R: 138 R: 102 R: 201
G: 149 G: 184 G: 0 G: 169
B: 188 B: 93 B: 69 B: 32

Heading: Arial bold 32pt on 37pt leading

Body copy: Arial 20pt on 29pt leading, autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat. Molestie consequat, vel illum dolore eu feugiat.

Autem vel eum iriure dolor in hendrerit in vulputate
Hendrerit in vulputate velit esse
Molestie consequat

Body copy: Arial 20pt on 29pt leading, autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat.

() umories
7 esing Faciy

Text example slide

Heading: Arial bold 32pt on 37pt leading

B Lorem
B Ipsum
[l Delor

B sitamet

Pie chart example slide

Heading: Arial bold 32pt on 37pt leading

100
90
80
70
60
50
40
30 A
20 A

[ Lorem
M ipsum
H Delor
O sitamet

10 4
o+

1st Qtr 2nd Qtr 3rd Qtr 4th Qtr

@ Authorised
i/ Yesting Paciity

Graph example slide




DVSA Horizonal provider company logo

ATF brand identity guidelines ﬂ
ATF provider £ ithoriseq

co-branded Qo
advertising

L ATF 4 Testing Facility
Authorised
Testing Facility

- L - [ - >

0, 0,
It is not mandatory for ATF X WA 0% 330 % MAR A%

providers to display ATF branding _ _
on their advertising. However Square or vertical provider company logo

where it is featured, the following

logo guidance should apply. a
Authorised
AT 4

For horizontal rectangular logo gy Testing Facility

shapes, where possible the el
primary logo size should be 66% of Testing Facility
the length of the partner logo. The
secondary logo should be no more

-4 - - - -
than 33% of the partner logo. Y MAX 133% of Y MAX 66% of Y
For logo shapes that occupy @ The primary logoissetto @ In this example of limited space, the
an area in a square or vertical 66% of the length of the secondary logo would take up too
rectangular shape, where possible partner logo. much space, and so has defaulted to

the primary Iogo should be no the minimum size allowed.

more than 133% of the length of

the partner logo. The secondary HGV & PSV

logo should be no more than 66% 0@ Authorised .
of the length of the partner logo. ay et Feclity testing

* Autem vel eum iriure dolor o
In any case, the primary and + Duis autem vel eum

secondary ATF logos should HGV & PSV teSting + Esse molestie consequat @

never be reproduced smaller than

» e _ i « Autem vel eum iriure dolor Call today on Call today on W
e minimum Sizes outlined on .
* Duis autem vel eum 01234 567890 01234 567890 ;
page 12. . Authorised
* Esse molestie consequat Visit www.oooooooooo.co.uk Visit www.xxxxxxxxxxxx.couk  resting Facility

36
EXAMPLE ADVERTISING EXAMPLE ADVERTISING
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Merchandise
and clothing

These are examples only and
are not actual merchandise
available.

£33
oy

Authorised
Testing Facility




a Authorised
Testing Facility

A ATF 4

DVSA Head Office

Berkeley House
Croydon St
Bristol, BS5 ODA

Telephone 0300 123 9000
Email ATFEnquiry@vosa.gov.uk
www.goVv.uk/ATF

Driver & Vehicle
Standards
Agency


http://www.gov.uk/ATF

