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ANNEX 1- WASH SUPPORTING INFORMATION 

Access to water1 

Access to sanitation 

1 Data from JMP showing percentage of population with access to services – 2008 data. Website 
http://www.wssinfo.org/datamining/tables.html accessed 18 June 2010. 

http://www.wssinfo.org/datamining/tables.html


 
   

 

  

    
 

       

       
       
       

       

 

        
       
        

       
          

          

 
 

        
        

       
        

       
          
          

          

 
 

        
        

       
       

        
          

          
           

 
 

        
    

 

 

 

 

 

Water Quality Testing 

Total number of water 
sources 

Total sources tested Total sources not tested 

A
si

a 

Bangladesh 6,822 8,960 287 
India 2,647 1,427 1,680 
Nepal 1,202 737 465 
Pakistan 35 6 29 

Regional total 10,706 11,130 2,461 

E
as

t A
fr

ic
a Ethiopia 94 64 30 

Tanzania 71 71 -
Uganda 209 29 180 
Kenya - - -
Rwanda - - -

Regional total 374 164 210 

S
ou

th
er

n 
A

fr
ic

a Madagascar 71 71 -
Malawi 61 91 14 
Mozambique 81 81 -
Zambia 135 93 41 
Angola - - -
Lesotho - - -
Swaziland - - -

Regional total 348 336 55 

W
es

t A
fr

ic
a 

Burkina Faso 170 154 12 
Ghana 80 78 13 
Mali 157 83 74 
Nigeria 153 60 -
Liberia - - -
Niger - - -
Sierra Leone - - -

Regional total 560 375 99 
Total 11,988 12,005 2,825 



    

  

ANNEX 2- KNOWLEDGE MANAGEMENT 

Knowledge net 



  

    

   
 

 
 

 
   

 
        

        
          

           
          

       
       

        
         
         

 

       
        

        
          

           
          

       
       

        
         
         

 
 

       
        

        
          

           

 
 

          
  

 

 

Partner Organisations 

F o c u s o f P a r tn e r sh ip s 
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si
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Equity and Inclusion 

http://www.wateraid.org/international/what_we_do/how_we_work/equity_and_inclusion/default.asp 

http://www.wateraid.org/international/what_we_do/how_we_work/equity_and_inclusion/default.asp


    

 
        

 

 
 

 
                

            
              

              
                

          
  

              
               

      
                

             
               

              
                 

 
 

               
   

               
       

                  
               

    
              

 
              

       
               

             
  

 

ANNEX 3- ORGANISATIONAL AWARENESS 

WaterAid signs up to Two Ticks disability symbol 

As part of its ongoing Equity and Inclusion work, WaterAid has signed up to the Jobcentre 
Plus’s ‘Positive About Disabled People’ scheme, designed to communicate to current staff 
and potential employees that it is an organisation which has a positive approach to 
employing disabled people. The scheme is recognisable by the ‘Two Ticks’ symbol, and 
employers can only use this symbol if they have agreed to take action to meet five 
commitments regarding the employment, retention, training and career development of 
disabled employees. 
While WaterAid always strives to reach the most excluded communities in its work, signing 
up to the scheme is an acknowledgement that we will also continue to encourage disabled 
people to work for us. 
“We were awarded the use of the ‘Two Ticks’ symbol because we already meet the criteria 
required by Jobcentre plus under the five commitments,” comments UK HR Manager Kim 
Morgan. “However, signing up to the scheme was important as we wanted to formalise and 
communicate those commitments. This will also help us ensure that we are continuously 
reviewing our practices in this area in the future as part of our wider Equity and Inclusion 
work”. 

As a user of the Two Ticks disability symbol, WaterAid is committed to employing disabled 
people and will: 

•	 Interview all applicants with a disability who meet the minimum criteria for a job 
vacancy and consider them on their abilities 

•	 Ensure there is a mechanism in place to discuss, at any time, but at least once a 
year, with disabled employees what can be done to make sure they can develop and 
use their abilities 

•	 Make every effort when employees become disabled to make sure they stay in 
employment 

•	 Take action to ensure that all employees develop the appropriate level of disability 
awareness needed to make these commitments work 

•	 Each year, review the five commitments and what has been achieved, plan ways to 
improve ion them and let employees and Jobcentre Plus know about progress and 
future plans 



     
 
 

    
          

         
         
         

         

 

          
         
         

         
         

         

 
 

          
         

         
         

         
         
         

         

 
 

          
          

         
         

         
         

         
          

 
 

          

         
 
 
 
 
 
 
 

 

 

WaterAid Country Programme staff 

01-Apr-09 Joiners Leavers 31-Mar-10 
F M F M F M F M 

A
si

a 

Bangladesh 15 30 0 4 1 5 14 29 
India 14 34 1 4 5 5 10 33 
Nepal 4 13 1 1 0 4 5 10 

9Pakistan 3 7 1 2 1 0 3 
Regional total 36 84 3 11 7 14 32 81 

E
as

t A
fr

ic
a Ethiopia 16 42 2 2 0 7 18 37 

Tanzania 14 34 1 3 4 10 11 27 
Uganda 8 12 2 1 1 0 9 13 
Kenya 0 0 0 0 0 0 0 0 
Rwanda 0 0 0 0 0 0 0 0 
Regional total 38 88 5 6 5 17 38 77 

S
ou

th
er

n 
A

fr
ic

a Madagascar 15 15 0 0 0 1 15 14 
Malawi 4 12 0 1 0 0 4 13 
Mozambique 10 24 3 6 2 5 11 25 
Zambia 5 12 1 2 1 3 5 11 
Angola 0 0 0 0 0 0 0 0 
Lesotho 0 0 0 0 0 0 0 0 
Swaziland 0 0 0 0 0 0 0 0 
Regional total 34 63 4 9 3 9 35 63 

W
es

t A
fr

ic
a 

Burkina Faso 4 15 2 1 0 2 6 14 
Ghana 6 10 4 2 1 4 9 8 
Mali 3 14 1 1 0 1 4 14 
Nigeria 12 26 3 4 4 6 11 24 
Liberia 0 0 0 2 0 0 0 2 
Niger 0 0 0 2 0 0 0 2 
Sierra Leone 0 0 0 0 0 0 0 0 
Regional total 25 65 10 12 5 13 30 64 

Total 133 300 22 38 20 53 135 285 



    

       

    
  

 
 

 

 

 

 

 

 

ANNEX 4- WASH/WATERAID AWARENESS 

WaterAid presentation at DfID External Wash Forum 

CSO perspectives on DFID
�
ExternalWater Forum 

Henry Northover 
March 2010 



    

   

    

  

 

 

 

 

 

 

 

 

A CSO perspective on DFID 

1. Where DFID’s doing well 

2. …and where not so well 

3. Squaring the circle 



     

  
  

 
   
       

  

 

On the side of the angels… 

• With increasing aid 
• With country-led approaches 
• Budget support 
• Increasing sector allocable aid 
•	 Sanitation and Water For All – the Global 

Framework for Action 



     

     

       

  

 

 

…and where it could be improving 

• Sanitation – lagging sector, lagging DFID priority 

• A question of DFID’s internal coherence 

• Who champions sanitation? 



   
         

           

         
  

           
         

 

 

MDG + 10 Summit 
• More UK funding on vaccines for diarrhoea and pneumonia in 

more than 40 countries to help 800,000 lives over five years. 

• A global strategy to fight malnutrition, targeting 12 million 
undernourished children. 

• More funding and advice for free healthcare in the developing world 
through a new £5 million Centre for Progressive Health 
Financing. 
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Child mortality rates showed a significant drop from 1960 to 1970s despite modest 
growth in  overall medical staff 
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Squaring the circle? 

• Recognition of the need for integrated 
approaches 

• The international lead gets covered 

• Using the MDG+10 Summit to focus on 
lagging sectors holding back all 
development 



        
    

         

           
               

   
 

                
                  

              
            
           

             
             
 

 
               

              
        

 
             

             
                

   
 

            
                  

        
 

                
            

            
          

                
 

       
 

             
  

        
         

    

 

WaterAid response to the UK Government's White Paper 
Tuesday, 7 July 2009 

WaterAid response to the UK Government's White Paper 

WaterAid welcomes the UK Government's new White Paper on International Development, 
in particular its commitment to target support to the poorest people to help them through 
the financial crisis. 

At present only 24% of global aid for water and sanitation goes to the Least Developed 
Countries so this kind of shift in donor thinking is welcome and we hope it will be emulated. 
The paper rightly recognises that good public services such as access to water and 
sanitation are essential to poverty reduction, economic growth and peace and security. 
WaterAid also welcomes the UK government's renewed commitment to meet the 
Millennium Development Goals. The White Paper recognises a need to focus more on 
areas where progress has been slow – malnutrition, maternal and neo-natal health, child 
health. 

"The current health crisis in the developing world points to the need to develop more 
integrated approaches to development that focus on the areas where the lag is greatest" 
said Henry Northover, Head of Policy at WaterAid. 

Improving water, sanitation and hygiene could prevent 28% of under-five deaths and yet 
the sanitation MDG target is massively off-track, and has attracted little donor investment. 
"It's time for DFID to seek to fully understand the underlying causes of slow progress in 
health," he said. 

Finally, whilst WaterAid encourages the government in its efforts to better demonstrate 
impact to the UK taxpayer, there is also a need to recognise that some of the most effective 
ways of delivering aid are not highly visible. 

"If development efforts are to be successful, DFID needs to deliver aid in a way that 
strengthens the social contract between the government and citizens, and that empowers 
individuals living in poverty" said Laura Hucks, WaterAid's Policy officer, "Donors must 
avoid increasing the reporting burden placed on overstretched developing country 
governments and support them to account to poor people for the use of public money." 

Read the White Paper on DFID's website 

For media enquiries please contact Ann Noon, Media Relations Manager: 0207 793 4790, 
AnnNoon@wateraid.org. 
Posted by WaterAid web team at 13:46 
Labels: DFID, financial crisis, international development, Millennium Development Goals, 
UK Government, White Paper 



       
 

  
 

   
 

   

            
           

   

             
              

   

           
             

        

                

               
   

            
              

        

               
                  

National Geographic showcases WaterAid's work in Ethiopia 

National Geographic 
http://www.wateraid.org/international/about_us/newsroom/8254.asp 
Full article: http://www.nationalgeographic.com/ 

16 March 2010 

The Burden of Thirst feature in National Geographic magazine's April 2010 special 
water issue examines water scarcity in East Africa, and covers WaterAid's 
programme in Ethiopia. 

Pulitzer Prize-winning journalist Tina Rosenberg writes about how the water crisis in East 
Africa affects women, and what can be done to help communities establish their own 
sustainable water supplies. 

Her article is accompanied by stunning photographs by World Press Award-winning 
photographer Lynn Johnson, who traveled to Ethiopia, Kenya and Tanzania to witness how 
the burden of water collection dominates women's lives. 

She has never dared think that someday life could change for the better - that there 

could arrive a metal spigot, out of the end of which gushed dignity. Tina
 
Rosenberg, National Geographic
 

The article showcases WaterAid's work in various regions of Ethiopia, highlighting a 
programme in the arid Konso region which is using innovative sand dam technology to 
establish a year-round supply of safe water. 

Tina Rosenberg poignantly reflects on the difference that access to safe water will make to 
the life of Aylito Binayo, a mother of three from Konso who has to leave her young children 

http:http://www.nationalgeographic.com
http://www.wateraid.org/international/about_us/newsroom/8254.asp


              
                

               

             
               

                
             

  

            

 

alone while she spends eight hours a day fetching water. Tina Rosenberg writes: "She 
doesn't dream. She has never dared think that someday life could change for the better 
that there could arrive a metal spigot, out of the end of which gushed dignity." 

Lynn Johnson's photos feature the construction of a spring-fed gravity flow water network 
implemented by WaterAid that has brought safe water to the market towns of Ticho and 
Kella and surrounding villages in the Oromia region of Ethiopia for the first time ever, along 
with dramatic images of women walking to fetch water across barren landscape in drought-
stricken Kenya. 

The April issue of National Geographic is available from March 30, 2010. 



           

             
               

          
            

 
       

         
           

         

         
         

          
       

          
         

       
         

      

          
         

       
         

      

    

              
               

              
   

              
  

 

 

 

 

 

 

   
    

     
    
    

    
  

 

200,000 Euro handed over to WaterAid for projects in Uganda 

At the beginning of March Romina Waschke, Product manager for SCA’s Tempo toilet 
paper, handed over a 200,000 Euro check to Andrew Cook, Deputy chief executive of the 
non-profit organization WaterAid. The money was collected by the Tempo Hygiene-
Initiative and will be used to improve the sanitary conditions in Uganda. 

Consumers in Austria and Germany could from mid-
November 2009 until the end of February 2010 participate 
in the initiative as 10 cents from every sold Tempo toilet 
tissue campaign pack went to the WaterAid partnership. 

Uganda. 

“With WaterAid we have made the perfect choice: The 
organization has been working for 28 years for better 
hygiene conditions in the world. And we know exactly how 
our donations are used,” says Romina Waschke. 

"We are delighted to partner up with Tempo toilet paper. 
Because of the valuable financial support, we can help 
people in Uganda directly and generate additional 
awareness of hygiene issues and our work," says Cook, 
Deputy chief executive of WaterAid. 

The 200,000 Euro go to 19 local WaterAid project partners 
in Uganda. Together with local authorities they will build 
water sources and latrines. Approximately 30,000 people 
will have safe access to clean drinking water. Additional 
25,000 people will get hygiene training. 

Romina Waschke, Product 
manager for SCA’s Tempo 
toilet paper, handing over a 
200,000 Euro check to 
Andrew Cook, Deputy chief 
executive of the non-profit 
organization WaterAid 

Special year for Tempo 

2009 was a very special year for SCA’s brand Tempo: The most successful handkerchief 
brand in Germany, Austria and Switzerland was extended to a new category – toilet paper. 

Since the beginning of this year, the Tempo toilet paper assortment also includes Tempo 
moist toilet tissue. 

Text Konstantin C Irina Source SCA press release More information Laura Kolm ( 
laura.kolm@sca.com ) 

mailto:laura.kolm@sca.com
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Aveda UK walks for WaterAid 

30/06/2010
 

Aveda UK walks for WaterAid
 

Aveda, the botanical haircare and skincare company, kicked off its UK Earth Month 2010 campaign 
with a 5 mile walk to raise funds for international charity WaterAid at The Regent’s Park, London, on 
April 19th 2010. 

Aveda devotee Margherita Taylor (Classic and Capital FM DJ) was one of many walkers who 
donated their time for the walk in The Regent’s Park, one of a series of sponsored walks being 
organised by Aveda employees across the UK as part of the company’s Walk for Water initiative. 

The five miles walked for Aveda’s Walk for Water campaign reflects the distance that women in 
developing countries have to walk to get water each day. Money raised will support WaterAid’s 
projects in Nepal and Ethiopia, where the charity is working to provide clean water, sanitation and 
hygiene education for people living in poverty. 

Vincenzo Minore, General Manager, Aveda UK and Scandinavia says: “This year, Aveda is proud to 
be supporting WaterAid. WaterAid is an international charity working to transform lives by improving 
access to safe water, hygiene and sanitation in some of the world’s poorest communities” 

Holly Wilkinson, Corporate Account Manager at WaterAid, says: “We’re delighted that Aveda are 
supporting WaterAid through the Walk for Water campaign during this year’s Earth Month. The 
money raised will help us make a huge difference to the lives of some of the poorest people in 
Ethiopia and Nepal – enabling them gain access to the basic needs of safe water and sanitation. 

“The sponsored walks also offer the chance to reflect on the long walks faced by women and 
children in the developing world just to collect water each day.” 

Additional funds will also be raised via a host of other activities, including many more regional walks 
that will take place in and around the UK. Further details of these can be found on 
www.aveda.co.uk/walkforwater. 

Other activities include: 

- In-store events such as dry-cuts and massage ritual treatments 
- Swap shops, cake sales and face painting in salons 
- Earth Month Auction 
- Blue top and jeans days at the Estee Lauder and Aveda offices 

www.aveda.co.uk/walkforwater


 
 

 

 
             

     
 

        
       

          
   

   

                 
                

             
     

                   
  

                     
   

                  
     

                

 

 

 

 

 

 

 

 

 

Ends 

For more information on Aveda Walk for Water/Earth Month, samples or images please 
contact the Aveda Press Office: 

Jay Squier: 0870 428 6355 / jsquier@aveda.co.uk 
Cemo Imamzade: 0870 428 6364 / cimamzade@aveda.co.uk 

For more information about WaterAid, please contact rachelpilkington@wateraid.org or call 
+44(0)20 7793 4524 

Notes to Editor: 

WaterAid’s vision is of a world where everyone has access to safe water and sanitation. Our 
mission is to transform lives by improving access to safe water, hygiene and sanitation in the 
world’s poorest communities. We work with partners and influence decision-makers to maximise 
our impact. www.wateraid.org 

° At least 4000 children die every day as a result of diseases caused by unclean water and poor 
sanitation. 

° 884 million people in the world do not have access to safe water. This is roughly one in eight of 
the world's population. 

° 2.5 billion people in the world do not have access to adequate sanitation, this is almost two 
fifths of the world's population. 

° Just £15 can enable one person to access safe water, improved hygiene and sanitation. 

http:www.wateraid.org
mailto:rachelpilkington@wateraid.org
mailto:cimamzade@aveda.co.uk
mailto:jsquier@aveda.co.uk
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