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   Methodology & 

overview 

Segmenting the Perceived benefits Reaction to key 
Awareness of HS2 Opinion of HS2 

residents & costs messages 

Methodology & overview 

Line of route survey 

■	 2,000 interviews conducted by telephone between 11th and 20th January 2013 

■	 Drawn from a random sample of residents living within 10 miles of the proposed 
route 

■	 7 geographical blocs: 

■	 London, Birmingham, Leeds and Manchester 

■	 London-Birmingham route, Birmingham – Leeds route, Birmingham – 

Manchester route 

■	 The number of interviews in each location reflects the balance of population 
along the line & the sample has been weighted to be demographically 
representative 

General public survey 

■	 2,013 interviews conducted online between 18th and 20th January 2013 

■	 Nationally representative of GB adult population 
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   Methodology & Segmenting the 

residents	�
Perceived benefits Reaction to key 

Awareness of HS2 Opinion of HS2 
overview & costs messages 

Explaining the segmentation 

What is it? 

■	 Segmentation analysis identifies clusters of respondents who hold similar views towards an issue. 

Why use it? 

■	 Broad demographic features like age will contain people with a range of different attitudes, which 

can make it harder to identify different strands of opinion. By segmenting people based on their 

attitudes we can see differences in opinion more clearly. 

How it works 

■	 People tend to answer different questions quite consistently – if they answer X at Q1, they are 

more likely to answer Y at Q2. Segmentation analysis identifies the strongest correlations between 

answers to different questions and creates segments based on these. 

Segments in this study 

■	 The segments identified in this study are based on respondents’ answers to six questions: 

■ Q1: awareness of HS2 

■ Q2: level of information they have and want to receive about HS2 

■ Q4: support for / opposition to HS2 

■ Q5: perceived benefits of HS2 

■ Q6 & 8: agreement with a mix of positive and negative statements and arguments about HS2 

■	 The two main predictors of which segment someone falls into are their level of support for HS2 

(Q4) and the amount of information they want to receive about it (Q2). 

p3 



      

    

      

   

   

      

 

  

  

  

 

  

  

  

  

                   

     

                      

  

           

     

   
    

  

 

   

  

Methodology & Segmenting the 

residents	�
Perceived benefits Reaction to key 

Awareness of HS2 Opinion of HS2 
overview & costs messages 

Residents along the line of route split into six distinct segments 

based on their views towards HS2 

Segment proportions
�
Inclined to
�On-side In-play Lost Shorthand Segment Titles 

Support already 

18%, 3,742,000 adults 

Inclined to support 

12%, 2,495,000 adults 

Broadly supportive 

12%, 2,495,000 adults 

Disengaged 

28%, 5,822,000 adults 

Undecided 

support 

50% 8% 24% 18% 
30% 

25% 28% 

20% 

15% 

10% 

18% 

12% 12% 

5%
�

0%
�

22% 

8% 

22%, 4,574,000 adults 
Have information they need to support already 

More information; inclined to support 

Broadly supportive but resistant to further persuasion 

Opposed 

8%, 1,663,000 adults 
Disengaged but not opposed 

No more information; undecided 

Have information they need and are opposed 

p4	� Base: Line of route (2,000), broken down into: Support already (366), Inclined to support (207), Broadly supportive (282), Disengaged 

(492), Undecided (459) & Opposed (194). 

Population figures based on an estimate of 20,791,579 local adult residents who live within 10 miles of the proposed line of route. 



            

    

  

 

  

  

  

  

        

   
    

  

 

   

           

Residents in almost all of the locations along the route are much 

more aware of Phase 1 

p5 

68% 

50% 

87% 

85% 

70% 

63% 

63% 

60% 

50% 

47% 

38% 

61% 

49% 

50% 

37% 

48% 

54% 

52% 

Line of route 

General public 

Birmingham 

London - Birmingham 

Birmingham - Manchester 

London 

Birmingham - Leeds 

Leeds 

Manchester 

Phase 1 Phase 2 

Base: Line of route (2,000) & General public (2,013) 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

% of people who are aware of HS2 phases 1 and 2 



           

    

           

    

  

   
    

  

 

   

68% 47%

Segments that are ‘in-play’ are among the least likely to know 

about either phase of HS2 

p6 

% of each segment who are aware of HS2 phases 1 and 2 

Base: Line of route (2,000) 

96% 

92% 

80% 

67% 

65% 

43% 

Phase 1 73% 

66% 

63% 

52% 

40% 

25% 

Phase 2 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 



      

               

                  

            

           

            

      

  

        

   
    

  

 

   Methodology & Segmenting the 
Awareness of HS2 

Perceived benefits Reaction to key 
Opinion of HS2 

overview residents & costs messages 

Roughly half of residents along the line of route say they have 

received no information about HS2 and do not want to receive any 

How well informed people feel about phases 1 & 2 and how much 

information they would like to receive about them 

Phase 1 Phase 2 

54% 

48% 
44% 43% 

31% 
28% 

23% 23% 
19% 18% 

14% 13% 12% 
10% 10% 

8% 

Line of route General public Line of route General public 

I have all the information I want I have some information but would like to know more 

I have no information but would like to receive some I have no information and don't want to receive any 

p7 Base: Line of route (2,000) & General public (2,013)
�



Methodology & Segmenting the Perceived benefits Reaction to key 
Awareness of HS2 Opinion of HS2 

overview residents & costs messages 

Older residents and those who live in Birmingham or on the 

London-Birmingham route are the most likely to say they have all 

the information they want 

% of people who say they have all the information they want about each 

phase of HS2 
Phase 1 Phase 2 

31% 33% 34% 
38% 

29% 

38% 
32% 

23% 

14% 
10% 

14% 
9% 

23% 
18% 

22% 24% 

Line of route General public  18-24  25-34  35-44  45-54  55-64  65+ 

Phase 1 Phase 2 

44% 43% 
35% 31% 31% 29% 28% 27% 25% 23% 24% 23% 21% 21% 19% 20% 

14% 10% 

Line of route General London - Birmingham B'ham - B'ham - London Leeds Manchester 

public Birmingham Leeds Manchester 

p8 Base: Line of route (2,000) & General public (2,013)
�



          

       

   

       

           

       

        

        

   
    

  

 

   

      

Residents on the London – Birmingham route are much more likely 

to recall more negative stories than positive ones 

p9 

25% 

45% 

29% 

9% 

31% 29% 

12% 

30% 26% 

24% 

20% 

25% 

36% 

15% 
11% 

52% 15% 
16% 

38% 

23% 
35% 

39% 43% 
42% 

30% 

42% 
41% 

13% 12% 11% 16% 11% 
18% 

7% 
14% 17% 

Line of 

Route 

General 

Public 

London Birmingham Leeds Manchester London -

Birmingham 

B'ham 

Leeds 

B'ham -

Manchester 

Seen/ heard more positive things than negative 

Seen/ heard about the same amount of positive and negative things 

Seen/ heard more negative things than positive 

Have not seen/ heard any publicity about HS2 

Base: Line of route (2,000) & General public (2,013) 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

What type of publicity people can recall most about HS2 



            

  

  

 

  

  

  

           

  

        

   
    

  

 

   

Almost half of the general public and residents along the line of 

route support HS2 

p10 

17% 

13% 

17% 

16% 

26% 

16% 

13% 

17% 

18% 

31% 

35% 

32% 

30% 

31% 

31% 

22% 

32% 

37% 

39% 

42% 

39% 

34% 

39% 

43% 

35% 

42% 

37% 

5% 

5% 

5% 

8% 

2% 

6% 

10% 

4% 

3% 

8% 

4% 

7% 

12% 

3% 

4% 

20% 

5% 

6% 

Line of route 

General public 

London 

Birmingham 

Leeds 

Manchester 

London - Birmingham 

Birmingham - Leeds 

Birmingham - Manchester 

Strongly in favour In favour Undecided Against it Strongly against it 

Opinion of HS2 

Base: Line of route (2,000) & General public (2,013) 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 



             

  

  

 

 

  

 

           

  

        

   

   
    

  

 

   

A majority of 4 out of 6 segments favour HS2 but their strength of 

support varies considerably 

p11 

17% 

13% 

56% 

24% 

12% 

10% 

1% 

31% 

35% 

35% 

40% 

47% 

42% 

11% 

39% 

42% 

9% 

36% 

38% 

47% 

63% 

14% 

5% 

5% 

2% 

1% 

16% 

17% 

8% 

4% 

1% 

9% 

69% 

Line of route 

General public 

Support already 

Inclined to support 

Broadly supportive 

Disengaged 

Undecided 

Opposed 

Strongly in favour In favour Undecided Against it Strongly against it 

Opinion of HS2 

Base: Line of route (2,000) & General public (2,013) 

% who support 

HS2 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

91% 

64% 

59% 

52% 

12% 

0% 

48% 



          

     

    

 

  

  

 

   

            

   
    

  

 

   

   

Residents along the proposed route believe the Midlands and North 

of England will benefit the most 

p12 Base: Line of route (2,000) 

7% 

7% 

14% 

16% 

18% 

20% 

26% 

30% 

50% 

53% 

54% 

53% 

59% 

52% 

26% 

25% 

20% 

21% 

5% 

7% 

7% 

5% 

6% 

5% 

3% 

4% 

3% 

2% 

2% 

1% 

You personally 

Your local area 

The British economy 

London 

The Midlands 

The North of England 

Very positive difference Positive difference No difference Negative difference Very negative difference 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

Perceived impact of HS2 on… 



        

  

 

  

  

  

       

 

 

 

       

           

          

   
    

  

 

   

p13 Base: Line of route (2,000) & General public (2,013) 

37% 

21% 

62% 

56% 

48% 

43% 

36% 

26% 

25% 

Line of route 

General public 

Leeds 

Manchester 

B'ham - Manchester 

Birmingham 

B'ham - Leeds 

London - Birmingham 

London 

% of people think HS2 will benefit their 

local area 

33% 

19% 

32% 

56% 

43% 

26% 

41% 

29% 

Line of 

route 

General 

public 

Car Train Bus Walk Other Not 

working 

33% 

19% 

57% 

39% 37% 
33% 

24% 

14% 

Line of 

route 

General 

public 

18-24 25-34 35-44 45-54 55-64 65+ 

% of people think HS2 will benefit them personally 

Younger people and those who primarily use trains to travel to 

work are much more likely to feel HS2 will benefit them personally 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 



            

        

      

    

  

 

  

     

   
    

  

 

   

Most segments feel that even if the service will not benefit them 

personally, it will benefit the regions and British economy 

p14 

% of people who think HS2 will benefit… 

Base: Line of route (2,000) 

71% 

55% 

33% 

29% 

6% 

0% 

Them personally 

33% 

98% 

95% 

86% 

82% 

44% 

9% 

The Midlands 

72% 

71% 

52% 

42% 

39% 

11% 

1% 

Their local area 

37% 

97% 

92% 

86% 

82% 

46% 

10% 

The North of 

England 

72% 

91% 

82% 

81% 

78% 

44% 

12% 

London 

68% 

98% 

79% 

79% 

77% 

25% 

4% 

The British 

Economy 

64% 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 



             

       

      

          

        

      

        

          

        

          

      

       

   

     

   
    

  

 

   

        

A large majority of the general public and residents along the line of 

route already agree with arguments in favour of HS2 

p15 

87% 

77% 

75% 

72% 

69% 

68% 

45% 

44% 

43% 

25% 

75% 

60% 

71% 

57% 

58% 

61% 

46% 

41% 

39% 

27% 

It would create jobs and growth directly 

It's right that we spend money on national infrastructure, even now 

Large-scale infrastructure projects always go over time & budget 

It would generate jobs and growth indirectly 

HS2 would help boost the economy outside of London 

Our railways are nearly full, so we need a new line 

It is only really business travellers who would benefit 

Britain can't afford to invest in a HS2 at this time 

High Speed 2 would destroy the countryside 

It is only really London that would benefit 

Line of route General public 

Agreement with arguments in favour and against HS2 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

Base: Line of route (2,000) & General public (2,013) 



           

           

      

          

        

      

        

          

        

          

      

       

     

     

    

   
    

  

 

   

Residents along the line of route are particularly likely to believe 

that HS2 would have a positive impact on jobs and growth 

p16 

28% 

26% 

31% 

19% 

18% 

23% 

12% 

17% 

14% 

7% 

58% 

50% 

43% 

52% 

51% 

45% 

33% 

27% 

29% 

18% 

7% 

10% 

15% 

12% 

14% 

16% 

11% 

16% 

22% 

11% 

4% 

9% 

8% 

13% 

12% 

12% 

35% 

30% 

29% 

46% 

4% 

2% 

3% 

5% 

4% 

9% 

10% 

7% 

17% 

It would create jobs and growth directly 

It's right that we spend money on national infrastructure, even now 

Large-scale infrastructure projects always go over time & budget 

It would generate jobs and growth indirectly 

HS2 would help boost the economy outside of London 

Our railways are nearly full, so we need a new line 

It is only really business travellers who would benefit 

Britain can't afford to invest in a HS2 at this time 

High Speed 2 would destroy the countryside 

It is only really London that would benefit 

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree 

Agreement with arguments in favour and against HS2 

Base: Line of route (2,000) 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 



        

         

       

   
    

  

 

   

  

 

  

  

 

      

      

  

 

  

  

 

    

  

 

  

  

 

      

    

     

p17 Base: Line of route (2,000) & General public (2,013) 

Residents in Birmingham and on the London-Birmingham route are 

noticeably more negative about many aspects of HS2 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

69% 

58% 

73% 

64% 

73% 

68% 

59% 

72% 

70% 

Line of route 

General public 

London 

Birmingham 

Leeds 

Manchester 

London - B'ham 

B'ham - Leeds 

B'ham -

Manchester 

HS2 would help boost the economy 

in cities and regions outside of 

London 

43% 

39% 

45% 

54% 

32% 

33% 

56% 

38% 

39% 

Line of route 

General public 

London 

Birmingham 

Leeds 

Manchester 

London - B'ham 

B'ham - Leeds 

B'ham -

Manchester 

HS2 would destroy the countryside 

45% 

46% 

38% 

62% 

44% 

46% 

55% 

45% 

42% 

Line of route 

General public 

London 

Birmingham 

Leeds 

Manchester 

London - B'ham 

B'ham - Leeds 

B'ham -

Manchester 

It is only really business travellers 

who would benefit from HS2 

% of people who agree that… 



           

      

    

   

  

  

  

 

 

     

    

    

 

     

   

  

   

    

     

    

   

  

  

  

   
    

  

 

   

     

Many opponents agree that HS2 will generate jobs directly but they 

disagree it will have positive knock-on effects 

p18 Base: Line of route (2,000) 

98% 

96% 

96% 

95% 

71% 

48% 

It would create 

jobs and 

growth directly 

through its 

construction 

and operation 

87% 

98% 

86% 

81% 

80% 

41% 

6% 

High Speed 2 would help 

boost the economy in 

cities and regions outside 

of London 
69% 

97% 

92% 

89% 

81% 

52% 

45% 

It's right that we spend 

money on national 

infrastructure, even 

now 
77% 

95% 

79% 

79% 

71% 

43% 

19% 

Our railways are 

nearly full to bursting 

now, so we need a 

new line to connect 

our major cities 

together 

99% 

87% 

85% 

84% 

41% 

11% 

It would 

generate jobs 

and growth 

indirectly 
72% 

68% 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

% of people who agree that… 



          

     

        

 

 

  

 

   

  

     

 

    

 

 

  

     

   

   

  

   

    

   

 

   
    

  

 

   

     

All segments agree large infrastructure projects go over time and 

budget – but most support HS2 nonetheless 

p19 Base: Line of route (2,000) & General public (2,013) 

87% 

77% 

75% 

74% 

70% 

69% 

Large-scale 

infrastructure 

projects in 

Britain 

always go over 

time and over-

budget 

75% 

90% 

62% 

42% 

36% 

31% 

17% 

High Speed 2 would destroy 

the countryside 

43% 

75% 

69% 

42% 

41% 

31% 

19% 

It is only really 

business 

travellers -

who would 

benefit 45% 

49% 

43% 

25% 

18% 

15% 

6% 

It is only really London 

that would benefit 

from High Speed 2 

88% 

69% 

42% 

32% 

30% 

14% 

Britain can't 

afford to invest 

in a High Speed 

Railway line at 

this time 44% 

25% 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 

% of people who agree that… 



            

        

            

          

 

               

              

             

   

        

   
    

  

 

   

          

     

Methodology & Segmenting the Perceived benefits 
Awareness of HS2 Opinion of HS2 

overview residents & costs 

Reaction to key 

messages 

A majority of the general public and residents along the line of 

route support the vision and believe it is achievable 

% of people agreeing with each statement and who believe that HS2 

would be able to achieve it 

Line of route General public 

It's important that Britain updates its railways in order that they are 

high speed and create a faster and more competitive network across 

the UK 

It's important that if we do build HS2 it is something we can be proud 

of 

It's important that if we do build HS2 that as much focus as possible 

be given to how this can help boost the economy by creating jobs and 

growth 

70% 

59% 

70% 

57% 

76% 

55% 

p20 Base: Line of route (2,000) & General public (2,013)
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   Methodology & Segmenting the Perceived benefits 
Awareness of HS2 Opinion of HS2 

overview residents & costs 

Reaction to key 

messages 

Line of route residents find arguments about travel times more 

convincing, while the general public puts more weight on the wider 

economic benefits 

% who would be more likely to support HS2 as a result of each argument 

Line of route General public 

High Speed 2 will create 100,000 jobs directly and support many 

more indirectly 

It will cut the time it takes to travel between London and Manchester 

and Leeds and between Birmingham and Manchester and Leeds in… 

High Speed 2 will provide a boost to the Midlands and North and 

ensure the economy is not too focused around the South East 

High Speed 2 will generate £2 for the economy for every £1 spent on 

its construction 

British business leaders are backing High Speed 2 to help boost our 

international competitiveness 

Trains will be able to travel as fast as 225 Miles Per Hour, making it 

faster than the French TGV and Japanese “Bullet Train” 

76% 

74% 

66% 

59% 

65% 

64% 

62% 

68% 

54% 

54% 

53% 

50% 

p21 Base: Line of route (2,000) & General public (2,013)
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A clear majority of people along the line of route are receptive to 

arguments in favour of HS2, especially regarding jobs and travel 

times 

p22 

32% 

27% 

22% 

22% 

15% 

19% 

44% 

38% 

42% 

40% 

39% 

34% 

19% 

29% 

30% 

31% 

38% 

38% 

3% 

3% 

4% 

5% 

6% 

6% 

2% 

2% 

1% 

3% 

2% 

3% 

High Speed 2 will create 100,000 jobs directly and support many 

more indirectly 

It will cut travel times between London and Manchester and Leeds 

and between Birmingham and Manchester and Leeds in half 

High Speed 2 will provide a boost to the Midlands and North and 

ensure the economy is not too focused around the South East 

High Speed 2 will generate £2 for the economy for every £1 spent on 

its construction 

British business leaders are backing High Speed 2 to help boost our 

international competitiveness 

Trains will be able to travel as fast as 225 Miles Per Hour, making it 

faster than the French TGV and Japanese “Bullet Train” 

Much more likely to support More likely to support No difference Less likely to support Much less likely to support 

Extent to which each argument will influence people’s opinion of HS2 

Base: Line of route (2,000) 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 



        

         

                      

 

             

                

            

            

       

   
    

  

 

   

p23 Base: Line of route (2,000) & General public (2,013) 

53% 50% 
57% 

48% 

70% 

61% 
54% 52% 

40% 41% 

76% 74% 78% 
74% 

93% 

82% 
77% 78% 

64% 64% 62% 
68% 64% 

60% 

77% 

66% 67% 
61% 

52% 
48% 

Line of 

route 

General 

public 

Male Female 18-24 25-34 35-44 45-54 55-64 65+ 

Trains will be able to travel as fast as 225 Miles Per Hour, making it faster than the French TGV and Japanese 

“Bullet Train” 

High Speed 2 will create 100,000 jobs directly and support many more indirectly 

High Speed 2 will generate £2 for the economy for every £1 spent on its construction 

% who would be more likely to support HS2 as a result of each argument 

Younger people on the line of route are particularly likely to be 

receptive to some arguments in favour of HS2 

Methodology & 

overview 

Segmenting the 

residents 
Awareness of HS2 Opinion of HS2 

Perceived benefits 

& costs 

Reaction to key 

messages 



           

         

   

     

            

               

        

        

   
    

  

 

   Methodology & Segmenting the Perceived benefits 
Awareness of HS2 Opinion of HS2 

overview residents & costs 

Reaction to key 

messages 

Location on the route does not significantly affect reactions to most 

arguments, but it strongly influences responses to the message 

about reduced journey times 

% who would be more likely to support HS2 as a result of the argument 

that… 
“It will cut the time it takes to travel between London and Manchester and Leeds 

and between Birmingham and Manchester and Leeds in half” 

73% 
70% 69% 

66% 66% 65% 
59% 58% 

55% 

Total General Leeds B'ham - London Manchester B'ham - Birmingham London -

Public Manchester Leeds B'ham 

p24 Base: Line of route (2,000) & General public (2,013)
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Providing jobs is the most convincing argument for residents who 

are undecided 

p25 

% who would be more likely to support HS2 as a result of each argument 

Base: Line of route (2,000) 

99% 

96% 

89% 

81% 

49% 

20% 

It will create 

100,000 jobs directly 

and support many 

more 
76% 

93% 

83% 

71% 

68% 

29% 

7% 

High Speed 2 

will generate 

£2 for every £1 

spent 
62% 

99% 

89% 

82% 

74% 

23% 

6% 

It will cut 

travel times in 

half 

66% 

89% 

76% 

65% 

62% 

17% 

3% 

British 

business 

leaders are 

backing High 

Speed 2 54% 

94% 

78% 

76% 

75% 

32% 

18% 

High Speed 2 will 

provide a boost to 

regional 

economies 
65% 

86% 

67% 

65% 

56% 

17% 

1% 

Trains will be 

able to travel as 

fast as 225 Miles 

Per Hour 
53% 
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& costs 

Reaction to key 
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