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| 4. Confidentiality and disclaimer

Responses: Confidentiality & Disclaimer

4.1

4.2

4.3

4.4

The information you send us may be passed to colleagues within the Home Office, the
Government or related agencies. Information provided in response to this consultation,
including personal information, may be subject to publication or disclosure in accordance
with the access to information regimes. These are primarily the Freedom of Information
Act 2000 (FOIA), the Data Protection Act 1998 (DPA) and the Environmental Information
Regulations 2004,

If you want other information that you provide to be treated as confidential, please be aware
that, under the FOIA, there is a statutory Code of Practice with which public authorities
must comply and which deals, among other things, with obligations of confidence.

In view of this it would be helpful if you could explain to us why you regard the information
you have provided as confidential. If we receive a request for disclosure of the information
we will take full account of your explanation, but we cannot give an assurance that
confidentiality can be maintained in all circumstances. An automatic confidentiality disclaimer
generated by your IT system will not, of itself, be regarded as binding on the Department.

The Department will process your personal data in accordance with the DPA and in the
majority of circumstances this will mean that your personal data will not be disclosed to
third parties.

Please select if you would like your response or personal details to be treated as confidential

Please give your reasons in the box below:
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Consultation Principles

The Government has recently introduced a more proportionate and targeted approach to
consultation, so that the type and scale of engagement is proportional to the potential impacts

of the proposal. The emphasis is on understanding the effects of a proposal and focusing on real

~ engagement with key groups rather than following a set process. The key Consultation Principles are:

e departments will follow a range of timescales rather than defaulting to a 12-week period,
particularly where extensive engagement has occurred before;

e departments will need to give more thought to how they engage with and consult with those
who are affected;

e consultation should be ‘digital by default’, but other forms should be used where these are
needed to reach the groups affected by a policy; and

e the principles of the Compact between Government and the voluntary and community sector
will continue to be respected.

The full consultation guidance is available at:
http://www.cabinetoffice.gov.uk/sites/default/files/resources/Consultation-Principles.pdf
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| 3. Information about you

The following questions ask for some information about you. The purpose of these questions
is to provide some context on your consultation responses and to enable us to assess the
impact of the proposals on different groups of people. By providing this information you are
giving your consent for us to process and use this information in accordance with the Data
Protection Act 1998.

Company Name or Organisation (if applicable):

Which of the following best describes you or the professional interest you represent? Please select one box
from the list below:

Individual involved in licensed trade/club premises

Small or medium sized enterprise involved in licensed trade/club premises (up to 50 employees)

Large business involved in licensed trade/club premises

Small or medium sized enterprise involved in the production of alcohol (up to 50 employees)
Business involved in the production of alcohal

Trade body representing the licensed trade/club premises or alcohol producers
Alcohol-related best practice scheme

Person or organisation specialising in licensing law

Voluntary and community organisation

Licensing authority

CHIL BIL WG T U T L TR TR

Licensing authority officer

you are from a licensing authority please specify which licensing authority in the box below:

Public health body (e.g. Primary Care Trust, Local Health Board, Director of Public Health)
Local Government (other)
Police and crime commissioner

Police force

LRL UL B B

Police officer

you are from a police force specify which police force in the box below:

O
O
&
O

Bodies representing public sector professionals (eg. Local Government
Association, Institute of Licensing)

Central Government
Member of the public
Other (specify in the box below):

11



Redacted
S40
Personal Information

If you are responding on behalf of an organisation or interest group, how many members do you have?

(Please specify in the box below):

Number of members:

Please select one box from the list below that best describes where you live or where your organisation is based:

Northern Ireland

European Union

North East England ]
North West England ]
South East England t3
Yorkshire and the Humber M
West Midlands L]
East Midlands L]
East of England L]
South West England -]
London =
Wales w
Scotland L]

L]

L]

[]

Rest of the world

If you are a member of the public:

What is your gender?
(Please select one option)

What is your age? (Please
tick one)
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Consultation

58 The Government wants to ensure that the chosen minimum unit price level is targeted and
proportionate, whilst achieving a significant reduction of harm.

Consultation Question 1:

Do you agree that this MUP level would achieve these aims? (Please select one option):

Yes 0 No Ef Don't Know o

If you think another level would be preferable, please set out your views on why this might be in the box below
(keeping your views to a maximum of 200 words).
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Consultation Question 2:

Should other factors or evidence be considered when setting a minimum unit price for alcohol? (Please
select one option):

Yes M No [] Don't Know ]

If yes, then please specify these in the box below (keeping your views to a maximum of 200 words). :
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5.9 The Government wishes to maintain the effectiveness of minimum unit pricing and is
therefore proposing to adjust the minimum unit price level over time.

Consultation Question 3:

How do you think the level of minimum unit price set by the Government should be adjusted over time?
(Please select one option):

Do nothing — the minimum unit price should not be adjusted.

The minimum unit price should be automatically updated in line
with inflation each year.

The minimum unit price should be reviewed after a set period.

LEL TS IR

Don’t know.

Consultation Question 4:

The aim of minimum unit pricing is to reduce the consumption of harmful'® and hazardous' drinkers, while
minimising the impact on responsible' drinkers. Do you think that there are any other people, organisations
or groups that could be particularly affected by a minimum unit price for alcohol?

(Please select one option):

Yes M~ No [ Don't Know ]

If Yes please specify in the box below (keeping your views to a maximum of 100 words).

UNEBVL CamPeTITioN FOR~ PRODUTENS oF CHEAPEN. ALco HoLle DRAWS
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13 Harmful drinking is defined as when a person regularly drinks more than double the weekly equivalent of the NHS daily
guidelines, that is more than 50 units weekly for men or more than 35 units weekly for women.

14 Hazardous drinking is defined as when a person regularly drinks over the NHS daily guidelines (equivalent to 21 units
weekly for men and 14 units weekly for women), but less than double the guidelines.

15 Responsible (or moderate) drinkers are those who do not regularly exceed the daily guidelines (men should not regularly
drink more than three to four units of alcohol per day and women should not regularly drink more than two to three units
per day).

18 A consultation on delivering the Government's Alcohol Strategy




Types of promotions that WOULD
be banned

This is where the price of a single product in a multi-
pack is sold for less than the price of buying that

same product on its own. This will stop incentivising
purchases of more products than people would
otherwise buy.

two for the price of one
three for the price of two
buy-one-get-one-free

buy six get 20% off

24 cans of lager costing less than 24 times the cost of
one can of lager in the shop

A case of wine sold cheaper than the individual price at
which the same bottles are sold in the shop

Three for £10 where each bottle costs more than £3.33

Different multipack prices or multi-buy multipack offers.
For example, 10 bottles of alcopops being sold for

less per bottle than a package of four bottles, or three
packages of 10 bottles being sold for less than three
times the price of one 10 bottle pack.

Redacted
S40
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Types of promotions that would NOT
be banned

A ban would not affect discounts which are not
linked to the purchase of multiple bottles, or which
are linked to the volume rather than the number of
products. It would not stop retailers cutting the price
of individual items to match multipack prices, or
prevent them from having a minimum-buy rule.

half price offers
'a third off' offers

£x off any individual item

Cutting the price of a single can of lager so that it is as
cheap as the cans in the multipack

A case of wine can be priced at any level if the items are
not available to buy individually

Three for £10 as long as you can also buy each
individual item in the multi-pack for £3.33

Different prices for the same alcohol products sold

in differed sized containers, where there is a per unit
difference. For example, a box of wine can still be sold
for less than the price of four bottles of the same wine.

6.5 A ban on multi-buy discounts would not include deals which are not linked to the
purchase of multiple items. A ban would not stop retailers discounting individual items
(such as ‘was £10, now £6’), or prevent them from requiring their consumers to purchase

a minimum quantity.

6.6

As well as being part of a wider strategy to reduce consumption and tackle irresponsible

alcohol sales, a ban on multi-buy promotions would also contribute to the Government’s
aim of encouraging people to be aware of how much they drink and the risks of excessive
drinking, so that they can make informed choices. The aim of this consultation is to assess
support for such a ban and contribute to our understanding of the impact a ban on muiti-

buy promotions may have.
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Consultation Question 5:

Do you think there should be a ban on multi-buy promotions involving alcohol in the off-trade?
(Please select one option):

Yes ] No @, Don't Know H

Consultation Question 6:

Are there any further offers which should be included in a ban on multi-buy promotions?
(Please select one option):

Yes [V No [] Don't Know '

If yes, please specify in the box below (keeping your views to a maximum of 100 words).

Consultation Question 7:

Should other factors or evidence be considered when considering a ban on multi-buy promotions?
(Please select one option):

Yes M No [0 Don't Know O

If yes, please specify in the box below (keeping your views to a maximum of 200 words).
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Consultation Question 8:

The aim of a ban on multi-buy promotions is to stop promotions that encourage people to buy more than

they otherwise would, helping people to be aware of how much they drink, and to tackle irresponsible
alcohol sales. Do you think that there are any other groups that could be particularly affected by a ban on
multi-buy promotions? (Please select one option):

Yes vl No [ ] Don't Know ]

If yes please specify in the box below (keeping your views to a maximum of 100 words).
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7. Reviewing the mandatory
licensing conditions
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Introduction

7.1 Wherever possible, action to tackle alcohol-related harm and crime and disorder should
be taken at a local level by those who understand the problems that their community is
‘facing. However, at times, action is needed to achieve universal and radical change across
the country and tackle underlying issues. In its response to the ‘Rebalancing the Licensing
Act’ consultation in 2010, the Government committed to review the impact of the current
mandatory licensing conditions. More recently, the Strategy made a commitment to review
these mandatory licensing conditions to ensure they are sufficiently targeting problems such as
irresponsible promotions in pubs and clubs. The Government has also committed to consult
on whether these mandatory licensing conditions should, where relevant, apply to both the
on- and off-trade (see glossary). This consultation forms part of that review, and will contribute
to the Government’s understanding of how these mandatory conditions are perceived.

7.2 Under the 2003 Act, the Secretary of State can prescribe up to nine mandatory licensing
conditions in regulations. These are sometimes called the Mandatory Code. In 2010, the
“Licensing Act 2003 (Mandatory Licensing Conditions) Order 2010” introduced four mandatory
conditions that apply to all on-trade premises only and one mandatory condition which applies
to both the on- and off-trade (this is the requirement to have an age verification policy, see
below). A mandatory licensing condition may only be introduced by the Secretary of State if it
is considered appropriate to do so for the promotion of the licensing objectives (see glossary).

7.3 The five mandatory licensing conditions currently set out in regulations in relation to the
supply of alcohol are:

i. A ban on irresponsible promotions."’

i. A ban on dispensing alcohol by one person directly into the mouth of another.

iii. A requirement to provide free tap water on request to customers.

iv. A requirement to have an age verification policy to prevent the sale of alcohol to
persons under 18 years of age.'®

v. A requirement to make available to customers small measures such as half pints of
beer or cider or 125ml glasses of wine.®

17 An irresponsible promotion is any one of the following activities (summarised below) or substantially similar activities, carried
on for the purposes of encouraging the sale or supply of alcohol for consumption on the premises in a manner which carries a
significant risk of leading or contributing to crime and disorder, prejudice to public safety, public nuisance, or harm to children: -

1. Games or other activities that require an individual to drink a quantity of alcohol within a time limit or to drink as
much alcohol as possible.

2. Provision of unlimited or unspecified quantities of alcohol for free or for a fixed or discounted fee.

3. Provision of anything as a prize to encourage or reward the purchase and consumption of alcohol over a period of
24 hours or less.

4. Provision of free or discounted alcohol dependent on the outcome of a race, competition or other event, or the
likelihood of anything occurring or not occurring.

5. Selling or supplying alcohol in association with promotional posters or flyers which condone, encourage or
glamorise anti-social behaviour or refer to the effects of drunkenness in a favourable manner.

18 As described earlier, this is the only condition that applies to the off-trade as well as the on-trade. The sale of alcohol to
anyone aged under 18 is an offence under section 146 of the Licensing Act 2003. This mandatory condition is intended to
ensure that all premises have a policy designed to prevent sales to those aged under 18.

19 As with the provision of free tap water, this condition is intended to help customers manage their alcohol consumption,
thereby reducing the risk of alcohol-related crime and disorder and other problems related to the licensing objectives.
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