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Project Record Summary 
 
This Project Record relates to R&D Technical Report (P5-040/TR1) which is a 
summary of a workshop held for senior Environment Agency staff in April 2001. 
The workshop aimed to raise awareness about current understanding of how the 
public perceive risk and the implications for risk communication in recognition of 
the need to develop a risk communication strategy as part of a wider Agency 
communications strategy. Staff (35) from Environmental Protection; 
Environmental Strategy; Corporate Affairs; Regional Public Relations; the 
National Centres for Risk Analysis and Options Appraisal, Groundwater and 
Contaminated Land, Ecotoxicology and Hazardous Substances, and the National 
Flood Warning Centre attended. The workshop was run by Professor Judith Petts 
and Dr Jacqueline Homan of the University of Birmingham and Professor Glynis 
Breakwell and Dr Julie Barnett of the University of Surrey. 
 

Specific aims of the workshop were to: 

• Examine the key findings from the risk perception literature which explain 
how and why people respond to risk issues 

• Consider the issue of trust and its impact on the public’s receipt and 
interpretation of Agency risk communication compared to other sources 
of information 

• Examine how people make sense of risk issues from a range of media 
(drawing particularly on most recent research on the social amplification 
of risk) 

• Consider the critical points in the life-cycle of a risk issue which 
significantly change the perceptions of risk (also drawing particularly on 
most recent research on the social amplification of risk) 

• Question how the Agency can analyse media and public responses to a 
risk/hazard to predict future impacts 

• Consider how the Agency can be more proactive in effectively managing 
its reputation through communication 

• Debate how the Agency should apply all of this understanding in 
allocating resources for effective decision making 
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This Project Record provides copies of the overheads that were used for the 
presentations given with regard to recent developments in the risk perception 
and communication field. Four presentations were given and the summary text 
of these can be found in the accompanying R&D Technical Report in Sections 
4, 5, 6 and 7.  

The themes of the presentations are: 

• How and why do people perceive things to be risky? 

• Trust and the importance of locality 

• The impact of the social amplification of risk on risk communication 

• Social amplification of risk – the media and the public 
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How and why do people perceive things to be risky? 
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Trust and the importance of locality 
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The impact of the social amplification of risk on risk 
communication 
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Social amplification of risk – the media and the 
public 
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