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Introduction

with a portfolio of brands ranging from the historic
Australian wine brand in the UK and significant wi
Europe, through to Kumala, the number one So

rock Station (Australia),
nd South African

The portfolio also includes vario
portfolio including, Stone’s Gi
and Babycham.

Inger Joe alcoholic ginger beer

The Alcohol Strateg

overnment’s aim of trying to reduce alcohol
. As a company |l a'ways promotes the

There are key proposals in the strategy that* believes to be deeply
problematic, and will end up creating many more problems than any it might solve.
Specifically we will address our concerns about the proposed introduction of
Minimum Unit Pricing and a ban on multi-buys.

s a member of the Wine & Spirit Trade Association (WSTA) and we
endorse that organisation’s submission in response to the Consultation on
delivering Government Policies to cut alcohol fuelled crime and anti-social
behaviour.
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In particular we support the WSTA's challenges to a number of key assumptions
that underlie the policy proposals. These being that:

e alcohol consumption is growing in the UK

e alcohol in the UK is cheap

e alcohol is being sold at irresponsibly low prices at the cost of the community
¢ home consumption is the cause of alcohol related crime

e young people’s drinking is the worst in Europe.

As the WSTA, in its submission, describes in detail the flaws in the assumptions
listed above, we will not reiterate them although, clearly, we share the WSTA's
concern that key policies are being driven by flawed or outdated information.

As the biggest wine company in the _
additional insights into the potential business impacts of the pix

policies as currently proposed will not achieve the outco
will have neghative impacts on business and responsi

Minimum Unit Pricing (MUP)

reduction in harm?

Accolade Wines fundamentally disz he congept of Minimum Unit Pricing
and concurs with the argument mapy opponents of the policy -
who range from Cabinet Minigte 0 business leaders.

There is no eviden i U Pricing will work
- Its benefits are ing.a flawed model

There is
- Countries

en alcohol price, consumption and harm
ow levels of alcohol taxation and low prices and yet have

ere may be a link between higher prices and decreased sales
(althdugh the reverse does not appear to be true)?, linking price to
irrespon king and harm is clearly not supported by evidence. WHO
statistics show that binge drinking in Italy and Spain, where alcohol prices are
relatively low, are at a much lower level than in Finland or Iceland where prices are
high* Most recently, new research from Griffith University demonstrates that while
pricing policies may have an impact on consumption, they do not decrease alcohol
abuse®.

There is clear evidence that heavy drinkers, those who are at highest risk of harm
through alcohol abuse, are less likely to reduce consumption as a result of price

i

! Maakela et al, (2008) Feb: 103(2) Addiction Changes in volume of drinking after changes in alcohol taxes and travellers
allowances: results from a panel study, pages, 181-91

2 Wine and Spirit Trade Association Response — Finance Committee call for written evidence on the Alcohol (Scotland) (Minimum
Pricing) Bill, at paragraph 2.2

® Sourced at www.3news.co.nz/No-point-in-raising-alcohol-price---Key/tabid/1607/articlelD/259902/Default.aspx
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Long-term heavy drinkers have a relatively inelastic demand for alcohol and would
not readily change their consumption behaviours in response to the introduction of
a minimum price. The table below from international research indicates the
elasticities of moderate and heavy drinkers to price increases.*

Preducta Moderate-drinkersn Heavy-drinkersa
Beers -1.1 28 00282

Wines -1.515s 00816=

Spirtss -[1 426= 0 0054 3e

e Assuming these elasticities hold locally, to be effective a minimum price
would have to be sufficiently high to offset this heavy-drinker inelasticity,
thus increasing the impact on ordinary moderate consume ho impose few

heavy drinkers which indicates that their consumption
to price increases’.
e It is also worth noting other international evid

remain high.”°
e Other studies have shown that

ittle”effect on the drinking patterns of
educing alcohol abuse, but will have an

the harmful consumption of “alcopops”
ineffective as the incidence of emergency
wed no change.

tax on alcopops was not associated with any reduction in
in this population in a unique tourist and holiday
omprehensive approach to reducing alcohol harms in young

n and New Zealand study showed significant price increases would
people from engaging in binge-drinking behaviour.

4 Ayyagari P, Deb P, Fletcher J, Gallo WT, Sindelar JL (2009), National Bureau of Economic Research, MA, USA Sin
Taxes: Do Heterogeneous responses undercut their value,

> Delaney L, Harmon C, Wall P, (2007) Behavioural Economics & Drinking Behaviour: preliminary results from an
Irish College Study, UCD Dublin

® International Center for Alcohol Policies (ICAP), May 2006 ICAP Reports 18,

7 Manning et al, (1999) The demand for alcohol: The differential response to price, Vol 14, Issue 2 The Journal for
Health Economics, pages 123 — 148; Ayyagari, P, et al (2009) Sin Taxes: Do Heterogeneous Responses Undercut
Their Value? NBER Working Paper No 15124

® Steve R Kisely, Joanne Pais, Angela White, Jason Connor, Lake-Hui Quek, Julia L Crilly and David Lawrence, Medical
Journal of Australia, 2011Effect of the increase in “alcopops” tax on alcohol-related harms in young people: a
controlled interrupted time series,



Redacted
S40
Personal Information

“"Australian and New Zealand students were happy to pay higher prices for
the same number of drinks, and would simply buy more if the strength of the
alcohol was reduced. In fact, even when the cost was increased by up to 25
per cent, there was still no significant change in buying behaviour™.

It fails to target irresponsible drinkers or tackle harmful drinking

Studies have shown that rising alcohol prices are unlikely to deter binge drinking -
in fact binge drinkers will continue to binge. This view is supported by Associate
Professor Anthony Shakeshaft, Deputy Director of the National Drug and Alcohol
Research Centre at the University of NSW.

"But we have also shown that when price goes up, our inclifiation is to drink

on the weekend. So price alone is unlikely to reduce b
significantly”™°.

Will negatively impact on moderate consumer
The only certainty within a Minimum Unit Price poli
drinkers - the same studies that have demonstr
inelastic in their behaviours have shown that mo

Q.3 Are there groups or organisatio
particularly affected by MUP?

A minimum unit price policy disg re efficient producers by

eir better business models.

Australia, New Zealand, South Africa
have reduced their cost of production

exploited innovations | harvesting and pruning to substantially
reduce costs in i . r business has also led the way in shipping branded

agricultural product could also create difficulty for retailers.
wines, like those of other producers, are influenced by the

s of each harvest. If it is a particularly hot summer, then the
aturally higher sugar content, leading to naturally produced wines
tly higher in alcohol.

grapes
that will be
This could create great complexity and cost for retailers when they cannot be sure

what the ABV, and therefore minimum price, will be given that the ABV could vary
from vintage to vintage.

% Steve R Kisely, Joanne Pais, Angela White, Jason Connor, Lake-Hui Quek, Julia L Crilly and David Lawrence, Medical
Journal of Australia, 2011/ncreasing cost of alcohol won't stop youth drinking, AUT University, Associate Professor
Andrew Parsons, March 2012

10 Sydney Morning Herald , 17 July 2012We all need to act on drinking problem,
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Ban on Multi-buy promotions

Q.5 Do you think there should be a ban on multi-buy promotions in the oft-
trade?

No. *opposes the policy as it will do little to reduce alcohol related
harm and will discriminate against those with market leading products such as our

business.

_ invests over £1m a year in insight into the UK wine market - buying
all key industry data as well as owning a consumer panel of over 50,000 shoppers,

giving us unique insights into wine purchasing behaviour. This is released into trade
as The WineNation Report every year. One of the key findings from this year’s

Introduced in October 2011, figures analysing sales and con
demonstrated that the policy had negligible impact. Between

were bought by Scottish households. However, in E g 3re there

was no ban on multi-buys, there was a decline of
UK-wide trend the impact of the multi-buy ban i

Recommendations

notes that each of the i e consultation attempt to
reduce the total consumption of g affordability. However no
ful consumption behaviours.

at endorses inebriation and celebrates
urs should be eliminated.

to the consumption
alcohol fuelled violen




