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1 Introduction 

This report contains the technical details of a telephone survey among organisations in 

England, Scotland and Wales, looking at employment practices in different 

organisations and their approach to equality. 

1.1 Background to the research 

Government Equalities Office (GEO), part of the Home Office, wished to evaluate the 

impact of the 2010 Equality Act on businesses and organisations.  The Act replaced 

previous anti-discrimination laws with a single act to make the law simpler and to 

remove inconsistencies. This made the law easier for people to understand and 

comply with. The act also strengthened protection in some situations. 

One of the first priorities in the 3 to 5 year evaluation programme was to establish how 

the act is currently working in practice for employers – from establishing initial 

understanding of language, terminology and so forth to assessing changes in direct 

response to the Equality Act.  

GEO commissioned the Centre for Research in Social Policy (CRSP) working in 

partnership with BMG Research and the International Centre for Public and Social 

Policy (IcPSP), to undertake the survey. 

1.2 Overview of method 

The universe under investigation 

For the purpose of the research, the population was defined as follows: 

 All sectors (including private, voluntary and public sector organisations); 

 Establishment-based; 

 Excluding organisations with less than 2 employees; 

 Excluding organisations that operate in Agriculture forestry & fishing (SIC code A) 

and mining and quarrying (SIC code B)1. 

 

Interviews were undertaken with the most senior person at that site who was 

responsible for staff or personnel matters, for example recruitment, training and skills 

needs. 

To inform the distribution of the sample by size and sector, and by geography, the 

latest (March 2011) data from the Inter-Departmental Business Register (IDBR) 

covering Great Britain was used, and the distribution of organisations on this basis is 

included in the Appendix.   

                                                

1 It was agreed to exclude SIC codes A and B from the sample as these are either very small businesses, 

or, in the case of agriculture, a specialised case in terms of equality.  This was in line with the BIS 

Workplace Employment Relations Survey. 
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However, in order to ensure robust analysis was possible in all size bands, half the 

sample was distributed equally across the size bands and the other half was 

distributed by proportional breakdown of the population.  D-E Utilities was also boosted 

slightly to ensure a minimum sample size of 30 for this SIC group. 

Scotland and Wales were boosted, with targets of 350 in each of these nations.  The 

target for England was 1100, giving a total target sample size of 1800. 

The distribution of the achieved sample by size, sector and geography can also be 

found in the Appendix. 

Materials 

A copy of the questionnaire can be found in Appendix B.   
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2 Appendix  A : Technical annexe 

2.1 Cognitive pilot and CATI pilot 

The first draft of questionnaire was developed by BMG Research with input from 

IcPSP and CRSP. 

In order to ensure that the questionnaire was framed in an appropriate context, a 

cognitive pilot was completed.  This process involved 10 telephone interviews, where 

respondents were not only interviewed using the draft questionnaire but asked to 

comment on the clarity of questions and to explain how they interpreted them.  The 

cognitive pilot tested the understanding and flow of all the questions on the 

questionnaire.  Broad quotas were set by industry sector and size band (as shown 

below). 

 By industry sector : 

o 8 in the industry sectors manufacturing, utilities, construction, wholesale & 

retail, transport & storage, accommodation & food services, information & 

communication, finance & insurance, property, professional & scientific, 

business administration & support services 

o 2 in industry sectors Public administration and education 

 By size band : 

o 4 with 2-9 employees 

o 3 with 10-99 employees 

o 3 with 100+ employees. 

Following this, changes were made to the questionnaire, including amending the 

introduction.  Due to the length of questionnaire some questions were deleted. 

The next step was a full CATI pilot undertaken among 32 respondents (see broad 

quotas below). 

 By industry sector : 

o 24 in the industry sectors manufacturing, utilities, construction, wholesale 

& retail, transport & storage, accommodation & food services, information 

& communication, finance & insurance, property, professional & scientific, 

business administration & support services 

o 8 in industry sectors Public administration and education 

 By size band : 

o 12 with 2-9 employees 

o 10 with 10-99 employees 

o 10 with 100+ employees. 

The questionnaire was scripted and interviews undertaken to test the flow and length 

of questionnaire.  Questionnaire length was longer than anticipated in the CATI script.  

However, all respondents maintained interest and completed the full survey, so a 

decision was made to continue with the questionnaire in its current form. 
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2.2 Methodology 

The main fieldwork period began on 28th November 2011 and was completed on 6th 

January 2012. 

All interviews were undertaken using Computer Aided Telephone Interviewing (CATI).  

The average length of interview was 24.8 minutes.  This does not include any partially 

completed interviews. 

2.3 Source of contacts 

Contacts were sourced from Experian.  Experian are the holders of the most 

comprehensive database of UK employers.  This database is up-dated quarterly, has 

strong representation of all employer size bands including micro-businesses, and can 

be supplied in segments corresponding to an agreed sample design in respect of the 

design’s key dimensions (location, size, sector). 

2.4 The fieldwork process 

All interviewers undertook an extensive briefing meeting before fieldwork commenced. 

This was lead by the director and included background information on the objectives 

and requirements of the project, as well as instructions on the questions themselves.  

Interviewers were given some briefing notes including a glossary of terms used in the 

questionnaire. 

On initial contact with each organisation, interviewers asked to speak to the most 

senior person at that site responsible for staff or personnel matters.  Once speaking to 

the target respondent, they provided background information including the objectives 

of the project and the length of interview.  Respondents were asked if it was 

convenient to conduct the interview at that time, and if not, an appointment was made. 

A number of approaches were adopted to maximise the response rate:  

 Respondents were reassured about the anonymity and confidentiality of the 

survey, with all data being reported in aggregate form, and no individual 

respondent or organisation being identifiable; 

 Most interviews were made via prior appointment, with an initial call being made 

to secure the contact details of target respondents and appointments set to call 

back; 

 All interviewers were fully trained and experienced business researchers, 

accustomed to talking to employers about employment issues. 

 Call outcomes were monitored on a regular basis, allowing BMG to highlight early 

in the process any issues over refusals/non-response and take corrective action; 

 Contacts were called 10 times before being discarded as a non-response; 

 The BMG field unit was open from 7.30 am to 8.00 pm, giving busy employers 

choice and flexibility over the time they completed the interview. 

Organisations were screened to ensure they were of the appropriate size (number of 

employees) and worked in the appropriate industry sectors. 
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2.5 Overview of population under investigation  

The table below provides an overview of the population under investigation, as defined by the Inter-Departmental Business Register 

(IDBR).  The final data were weighted to reflect this distribution by sector within the size bands and sectors as banded below. 

Figure 1: The population under investigation – GB establishments excluding 1-2 size band and A and B SIC codes 

 
2-4 5-9 10-24 25-99 100-149 150 + Total Total % 

C Manufacturing 33,980 19,845 16,940 12,100 1,545 2,580 86,990 6.3% 

D-E Utilities 2,680 1,760 1,690 1,425 175 310 8,040 0.6% 

F Construction 79,570 25,400 13,220 6,175 575 660 125,600 9.2% 

G Wholesale and Retail; Repair of Motor vehicles and 
motorcycles 

135,180 84,510 55,505 22,865 1,695 3,345 303,100 22.1% 

H Transport & storage (inc. postal) 17,970 8,880 7,665 5,995 745 1,330 42,585 3.1% 

I Accommodation & food services 51,620 31,855 27,255 13,145 645 550 125,070 9.1% 

J Information & communication 39,505 9,650 6,465 4,080 425 880 61,005 4.4% 

K Finance & insurance 15,075 10,940 7,995 3,500 390 1,010 38,910 2.8% 

L Property 24,210 11,145 5,285 1,660 190 225 42,715 3.1% 

M Professional scientific & technical 90,450 27,070 17,775 8,065 805 1,360 145,525 10.6% 

N Business administration and support services 49,040 21,770 13,610 8,450 1,325 2,315 96,510 7.0% 

O Public admin 4,385 3,835 5,220 5,170 875 2,220 21,705 1.6% 

P Education 10,535 7,080 10,090 19,750 2,420 2,955 52,830 3.8% 

Q Health 32,330 27,900 32,195 20,630 1,575 2,045 116,675 8.5% 

R-S Arts, Recreation and other services 54,325 29,010 13,895 6,605 655 660 105,150 7.7% 

Total 640,855 320,650 234,805 139,615 14,040 22,445 1,372,410 100.0% 

Total % 46.7% 23.4% 17.1% 10.2% 1.0% 1.6% 100.0% 
 

Source: The Inter-Departmental Business Register (IDBR) March 2011 
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2.6 Profile of achieved sample 

The target samples by industry, size and nation are shown below. 

Figure 2 Industry sector by nation 

SIC by Nation England Scotland Wales Total 

  Target Target Target Target 

C Manufacturing 81 22 29 132 

D-E Utilities 23 3 4 30 

F Construction 84 27 28 140 

G Wholesale and Retail; Repair of Motor vehicles and 
motorcycles 

211 72 75 359 

H Transport & storage (inc. postal) 39 13 12 64 

I Accommodation & food services 90 34 33 158 

J Information & communication 47 9 9 64 

K Finance & insurance 33 10 9 52 

L Property 30 7 7 44 

M Professional scientific & technical 105 29 22 156 

N Business administration and support services 82 23 22 127 

O Public admin 29 13 13 55 

P Education 69 21 26 116 

Q Health 101 38 40 180 

R-S Arts, Recreation and other services 74 26 23 124 

          

Total 1,100 350 350 1,800 

 

Figure 3: Size by nation 

SIZE by Nation England Scotland Wales Total 

  Target Target Target Target 

2-4 351 103 108 562 

5 - 9 219 73 72 364 

10 - 24 184 63 61 308 

25-99 147 48 47 242 

100 - 149 97 31 31 159 

150+ 101 32 32 165 

          

Total 1,100 350 350 1,800 
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The tables below show the distribution of the achieved sample by size and sector.  The 

first shows the numbers of organisations interviewed, and the second how this breaks 

down as a proportion of the total sample. 

Figure 4: Distribution of achieved sample by size and sector (nos) 

 
2-4 5-9 10-24 25-99 100-149 150 + Total 

C Manufacturing 31 21 25 24 20 26 147 

D-E Utilities 6 7 3 7 1 4 28 

F Construction 29 29 15 12 4 4 93 

G Wholesale and Retail; Repair of Motor 
vehicles and motorcycles 103 105 77 39 15 37 376 

H Transport & storage (inc. postal) 19 10 15 11 7 8 70 

I Accommodation & food services 26 40 40 29 5 5 145 

J Information & communication 28 6 7 7 1 6 55 

K Finance & insurance 6 11 10 6 2 6 41 

L Property 20 10 7 3 3 3 46 

M Professional scientific & technical 56 32 24 18 14 8 152 

N Business administration and support 
services 33 24 19 18 6 16 116 

O Public admin 4 4 8 9 10 21 56 

P Education 9 12 23 45 20 32 141 

Q Health 26 38 49 55 21 20 209 

R-S Arts, Recreation and other services 43 33 21 17 6 16 136 

Total 439 382 343 300 135 212 1811 
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Figure 5: Distribution of achieved sample by size and sector (%) 

 
2-4 5-9 10-24 25-99 100-149 150 + Total 

C Manufacturing 2% 1% 1% 1% 1% 1% 8% 

D-E Utilities 0% 0% 0% 0% 0% 0% 2% 

F Construction 2% 2% 1% 1% 0% 0% 5% 

G Wholesale and Retail; Repair of Motor 
vehicles and motorcycles 

6% 6% 4% 2% 1% 2% 21% 

H Transport & storage (inc. postal) 1% 1% 1% 1% 0% 0% 4% 

I Accommodation & food services 1% 2% 2% 2% 0% 0% 8% 

J Information & communication 2% 0% 0% 0% 0% 0% 3% 

K Finance & insurance 0% 1% 1% 0% 0% 0% 2% 

L Property 1% 1% 0% 0% 0% 0% 3% 

M Professional scientific & technical 3% 2% 1% 1% 1% 0% 8% 

N Business administration and support 
services 

2% 1% 1% 1% 0% 1% 6% 

O Public admin 0% 0% 0% 0% 1% 1% 3% 

P Education 0% 1% 1% 2% 1% 2% 8% 

Q Health 1% 2% 3% 3% 1% 1% 12% 

R-S Arts, Recreation and other services 2% 2% 1% 1% 0% 1% 8% 

Total 24% 21% 19% 17% 7% 12% 100% 
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The table below shows the distribution of the achieved sample by geography, 

alongside the actual geographic distribution of all organisations. 

Organisations were over-sampled in Wales and Scotland to ensure a minimum of 350 

interviews was conducted in each to allow for robust analysis.  A rim weight was 

placed on the final data to reflect the geographical distribution of organisations. 

Figure 6: Distribution of achieved sample and population under investigation by 
geography 

 
Achieved sample 

Population under 
investigation 

Geography No % % 

Scotland 354 20% 8% 

Wales 353 19% 4% 

England 1104 61% 88% 

  
  

North East 42 2% 3% 

North West 127 7% 10% 

Yorkshire and Humber 98 5% 7% 

East Midlands 88 5% 7% 

West Midlands 107 6% 8% 

East of England 122 7% 10% 

London 190 10% 17% 

South East 204 11% 16% 

South West 126 7% 9% 

Total England 1104 61% 88% 

  
  

Overall total 1811 100% 100% 

 

2.7 Summary of call outcomes 

Since a quota sampling approach rather than a random sampling approach was taken, 

true response rates cannot be calculated.  The table below outlines the call outcomes, 

and provides an estimate of the response rate based on the number of completed 

interviews (1811) as a proportion of all definite call outcomes. In effect this is derived 

from the following calculation:- 

Completed interviews / (Completed interviews + partial interviews + refusals + 

unavailable during fieldwork) 

The response rate for this survey was 44.5%. 



Equality Survey 2011 

 
10 

Figure 7: Call outcomes  

Call outcome No 

Complete 1811 

Terminated 5 

Refusal 1461 

Refusal - company policy 626 

Unavailable during fieldwork 163 

No longer trading 233 

Unobtainable number 1952 

Fax number 175 

Other outcome with unknown eligibility* 3199 

  

* This includes engaged, no reply/ring-back (minimum 10 calls made before 

excluded from sample), quota failure & ineligible 

 

2.8 Data processing 

In terms of the coding of open response questions, once 30% of the fieldwork was 

completed, a series of code frames were developed by the Coding department for the 

open responses in the questionnaire. A copy of the code frames were sent to the lead 

researcher, who confirmed sign off.  Once the code frames were signed off, all 

questionnaires were coded in the Coding department.   

The data was weighted to ensure a representative sample.  Population estimates from 

IDBR were used as the basis for the weighting scheme as they represent the most 

reliable estimates available.  The variables included size, industry sector and nation.  

Three interlocking grids were devised, size by sector for each nation.  Within each cell, 

the data was weighted to the equivalent population proportion of the total sample. 

2.9 Data reporting 

BMG Research completed the processing, cleaning and logic checking of the data, 

providing CRSP with a data report in word, and SPSS file of raw data.  CRSP and 

IcPSP provided the written outputs. 

The table below shows different margins of error (based on a 95% level of confidence). 
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Figure 8: Margins of error for different sample sizes 

Total number of 
responses 

Margin of error 

10% or 90% 
respondents giving 
a particular answer 

30% or 70% of 
respondents giving 
a particular answer 

50% of respondents 
giving a particular 

answer 

 +/- +/- +/- 

50 8.32 12.70 13.86 

100 5.88 8.98 9.80 

350 3.14 4.80 5.24 

1100 1.77 2.71 2.95 

1800 1.39 2.12 2.31 
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3 Appendix B : Questionnaire 
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Because people matter, we listen. 

With some 20 years’ experience, BMG Research has 
established a strong reputation for delivering high quality 
research and consultancy. 

Our business is about understanding people; because they 
matter. Finding out what they really need; from the type of 
information they use to the type of services they require. In 
short, finding out about the kind of world people want to live in 
tomorrow. 

BMG serves both the social public sector and the commercial 
private sector, providing market and customer insight which is 
vital in the development of plans, the support of campaigns 
and the evaluation of performance. 

Innovation and development is very much at the heart of our 
business, and considerable attention is paid to the utilisation of 
technologies such as portals and information systems to 
ensure that market and customer intelligence is widely shared.  


