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SPACE MILES

“Putting the Affordability into Affordable Space Travel”

Space Miles Holdings Ltd and a wholly owned subsidiary Space Miles (IOM) Ltd are registered in The Isle of Man but managed in The UK. 
www.spacemiles.com 
Proposed global merchant based coalition credit card loyalty plan.
www.thespaceshuffle.com 
Launch ready, worldwide lottery programme offering Space Flight Prizes.

Fully integrated Financial Services and Marketing Vehicles dedicated to the Space Tourist and the Space Enthusiast.
Despite significant delays incurred by the two principal forerunners in the provision of Suborbital Space Flights, Virgin Galactic and XCOR, it is generally accepted that Space Tourism proper will commence within 2015.

Whilst initially expensive, (between $95,000/$250,000 per ticket dependent on operator), it is expected that Suborbital flights will mirror the airline industry with costs reducing to less than $50,000 in due course.

Despite anticipated reductions in ticket prices, Space Tourism Excursions are never going to be considered as inexpensive.

Additionally new companies in The US, Europe and China will be operating high altitude “Balloon Flight Experiences” with expected costs initially being mooted at $75,000. These too will reduce in cost over time.

Space Miles believe that there will be two distinct classes of Space Tourist. Those that will be generally considered as wealthy within their own right, (who coincidentally could probably afford any tourism experience they so wished), and the majority of course, who will either have to save for their experience, or be lucky enough to win their experience. 

Within these parameters, Space Tourism is no different from any other historic form of tourism. The rules never change.

Space Miles, (in both guises), is primarily concerned with the latter.

Any UK Space Port destination/installation must be acutely aware that for Space Tourists within the wealthy category, they will be competing, both commercially and aesthetically with, (currently), New Mexico, Florida, Texas, Singapore, and Dubai. Very recently China too has announced the intention to enter the Space Tourism market.  

Space Miles firmly believes that any successful UK Space Port must be able to compete on every level with other destinations, however, simple economics dictates that those on a slightly tighter budget will tend to fly from their nearest Space Port facility. To that end the majority of customers flying from a UK Port are most likely to be either British of European.

Inevitably there will be “cross fertilization” of Tourist origins but the above will almost certainly apply.







































In view of the above, Space Miles offer the following responses to the Questionnaire.


Q1.

Space Miles agree with the CAA’s high level recommendation(s) with one notable caveat.

It is highly unlikely that any flight operators will commit to any Tourist operations whatsoever if only “temporary” status be granted to a Space Port site. 

The final decision must be based upon a long term commitment so that the essential long term private investment criteria may be established. By its very nature a “Space Port” must conform to the public’s view of what a futuristic facility will look like.

As nurturing and developing such a futuristic installation will inevitably take time, inspiration and of course finance any hint of possible short-terminism will leave it dead in the water.

Q2.

The answer to Q2 is affirmative but including the caveat as outlined above.

Q3.

Greenfield sites may be appropriate but the additional investment in both time and money to achieve operational status would completely lose any competitive edge. Given The UK planning process any such Space Port programme would inevitably be years, (probably decades), behind potential competitors rendering it sterile.

Q4

Again, given the responses to Q1-Q3 Space Miles agrees.

Q5

In view of the current interest in Space Tourism and the potential value to any economy both national and local that may be derived by being in the vanguard, “speed, ease and availability of conversion and development”, must be considered paramount.

Q6

Whilst Space Miles agrees generally with the criteria, the weighting is of paramount importance.

The most important consideration must be meteorological in two principal categories.

Wind and Cloud conditions. 

Both the SpaceShip2 and XCOR Lynx vehicles and indeed the three potential “balloon” excursions all rely solely upon “glide path” landings. Space Miles cannot lay claim to specific technical knowledge as to wind conditions that would preclude glide landing save that Space Miles personnel conducted a brief study as to the Space Port, potential of Jurby Airport lying to the North of the Isle of Man, some four years ago.

Whereas nearly all other criteria were satisfactory, or with investment could be made satisfactory, and indeed significant Government support was achieved. Weather conditions alone rendered the conversion uneconomic. Flight times simply could not be guaranteed and even the wealthiest of Space Tourists could not be asked to wait indefinitely, “until the weather” cleared.

It was also considered that when wind speeds permitted normal flight, the possible extent of cloud cover obscuring the most remarkable view actually paid for rendered the site relatively unattractive and impractical for tourists and hence for investment. 

Following on from meteorological considerations other local economic potentials have to be considered.

       Tourist Pounds       

       This is not just a simple assessment of what may be achieved economically by
       adding the anticipated number of tourist pounds that will arrive in any given area
       and assuming that same degree of economic advantage will ensue. Far more
       importantly. What existing attractions exist, (or can be expanded), to encourage
       this new tourist money to be spent locally?

       A simple analogy and or comparison may be drawn from The USA. Whilst Space
      Port America, New Mexico may appear the primary destination, consider the
      impact of Space Port Florida. If both are offering similar experiences, and the
      Space Tourist with attendant family and well-wishers has a choice of venues for
      pre and post flight celebration, which is the most likely venue? New Mexico, with
      only a Space Port, or Florida, with a Space Port and innumerable other attractions
      to  enjoy? Whilst it is of course highly subjective, exactly the same argument can
      be applied to the location of a UK venture. Space Miles would argue that Newquay
      is by far and away the resort likely to attract.

      Consider within the locale:

      Padstow. 
      Highest concentration of Michelin Starred restaurants outside of London.

      The Eden Project
      The foremost ecological exhibition and experience in the world.
       Newquay
       A world renowned surfing venue.
       
       Tintagel
       Unrivaled history!

       Goonhilly
       A unique history of Astronomy.       

     
      Science and innovation.

      Undoubtedly of huge significance and cannot be underestimated given the nature
      and size of the existing Space related business and research conducted in the UK.
      Nevertheless, with regard to a UK Space Port, it is initially the draw of Tourism and
      the profits therefrom that will attract the flight operators. Quite simply, find the best
      potential tourist site of those suggested, approve Space Port status and all the
      additional and highly beneficial scientific, educational, engineering, skill building
      and job creation opportunities will follow.


Q7

      Given the present pace of Space Port development globally any potential delay
      would again render a UK effort pointless.


Q8

      Not only is a coastal launch site preferable given all the safety considerations
      outlined etc. There is a strong aesthetic case. The Space Tourism experience
      should include astounding views throughout every phase of the flight. The
      participant will gain a much greater visual “planetary perspective” by being able to
      identify coastlines and hence continents etc as soon into the flight as possible.


Q9

      Given the criteria, there are probably no other serious options available.
      


Q10
       
       As Space Miles’ primary concern is the commerciality of the tourism aspect of
       public suborbital space flight, Space Miles consider that introducing non-
       commercial, political considerations can only reduce or even negate the possibility
       of a successful Space Port being created.
       To that end Space Miles consider that Campbeltown Airport, Stornaway Airport
       and Llanbedr Airfield are completely unsuitable unless really significant, (and
       rapidly available), Government based finance is provided.

       
       Given the practical Tourism focus of Space Miles, similar objections must apply
       to Kinloss and Loosiemouth. They are simply too remote with no significant tourist
       based infrastructure, no additional local tourist attractions, and a tendency to
       extremely bad weather. 

       
Q11

       No.
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