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1 message

] 18 November 2015 at 18:00
To: ficketing@culture.gov.uk

Re: call for evidence relating to the secondary ticketing market

| would like to add my personal experience/account of the secondary market as support - | have attached a few examples to support this however these may not be
significant (and since the problems associated with secondary ticketing are so widespread you will surely be able to find thousands of concrete/recent/acute
examples easily)

Whilst | currently have only limited 'evidence' to offer this report, | have offered examples that are common but perhaps slightly rarer than the now-familiar
secondary process. | have also attached my letter to local MP (lan Mearns last year to support this issue) | didn't realise the call for evidence was so brief so have
only limited evidence available but feel strongly that this issue can & must be resolved as currently the situation facing genuine music fans is ridiculous.

My experience is that of a music fan, but | also conduct audience research and have spoken to many music fans about this problem - the experience | found most
frequently is:

- dedicated music fans rearranging personal and work commitments to book tickets as soon as they are available,
- often simultaneously trying to book online and over the phone
- sometimes asking friends/colleagues to help try too

(this potentially clogs lines but, for the individual fan, it is better to try to book through a number of routes to get a better chance of getting through)

- phone - generally find that phone lines are immediately engaged and iffiwhen they do get through tickets are sold out.
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- online - websites frequently 'go slow' or crash {prob due to demand but there's an element of suspicion of how effectively eg Ticketmaster primary site is under
these circumstances - easy to feel suspicious when the process is so unfair/ridiculous)

- frequently after a period of processing (esp if site is slow) tickets are sold out and offer secondary market prices.

Please understand that this is the situation facing dedicated, organised fans who attempt to buy tickets THE MINUTE tickets are onsale - these fans often know
their fanbase so understand how popular the band is/how likely the tickets are to sell out immediately.

Conversationally, many fans understand that industry needs some level of guarantee for attendance, but that there should be a less dubious system to both protect
both fans and promoters/venues/industry from cancellation issues, for example some sort of waiting list system so that tickets can be transferred legitimately if
someane needs to cancel.

Fans are not fooled by the system but feel that they have no alternative to paying inflated prices.

Example 1: 2014 Manic Street Preachers - Gigs & Tours

Please find attached a tweet (from my " ommeeunt- Ll “h a screengrab from Gigs & Tours site. This tweet was sent after we tried to buy tickets
for the Manic Street Preachers (26th September 2u1~) On this occasion we DID manage to get through to buy the tickets, put them in the basket and entered
payment details IMMEDIATELY however after entering card details as quickly as possible the (attached) message said that they had 'run out of stock whilst we
were entering our payment details' So even after we had secured tickets and entered credit card details Gigs & Tours effectively resold/withdrew our purchased
tickets. The tickets were then immediately available on resale sites for inflated prices (see the other tweets attached from other fans as support)

You'll see the time we took the image is 9.09 - that's a 9.00 launch, the time to find and book correct tickets on a slow running website, enter card details, get that
message, look elsewhere to get tickets (details to follow), swear and shout a bit, then decide to take a screengrab to publicise the problem.

On that occasion, [ managed to buy 1 single ticket to the gig through Ticketmaster - this was a standing event so no 'last seat on the row' situation, so | don't know if
I miraculously got the last ticket available or if there were a number of 'single’ tickets available to encourage people wanting 2+ tickets to buy secondary.

Having been stung so often in past, | refused to pay inflated prices on secondary market and travelled to Manchester gig from Newcastle alone, went to the gig
alone, stayed in a hotel alone, and travelled back alone. For an industry fueled by socialisation and public culture this seemed a little odd, unfair and off-putting to
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many fans.

Example 2: 2008 Nick Cave - Royal Albert Hall Tickets

On this occasion, tickets sold out through the official site quickly although | don't have any record of those details.

Secondary tickets were bought through Royal Albert Hall Tickets, via Ebay as these were not as inflated as alternatives (E37 each) As | did not receive the tickets
when expected | searched online and found that many people had complained that they hadn't received theirs and that the company regularly 'oversold' tickets.
Having received no response from the seller | lodged a formal complaint to Paypal who helped contact RHAT and resolve the issue - | did receive my tickets just in
time for the gig but read many online comments from people who did not. | firmly believe | would not have received tickets if | didn't have the clout of Paypal to
threaten trading with this seller, and that this worked just in time.

On other occasions | have refused to support this market so have not attended events - and on many occasions of course | simply could never afford the charges,
regardless of principle. Please try to consider in your report who IS NOT attending events, not only who is.

Yours sincerely,

4 attachments
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