
88%  

agree that the 
Commission is 

essential or very 
important

The Charity Commission is 
highly valued by the public

71% 
say that seeing a 

charity is registered 
reassures 

them. 

Public trust in the 
charity sector 
compares well to 
other sectors
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Charities

The public want more from the regulator

The public are more aware of 
and engaged with charities

41% of the public think that 
the level of regulation 
is about right

However more people think 
there is too little rather than too 
much regulation:

Too little Too much

32%

7% Perception that charities are regulated 
effectively has decreased, but most people 

still consider it effective

More people are 
aware they have 
benefited from or 
used the services 
of charities 

2015

2017

19%

31%

The public are more aware of the Charity Commission

47% 61%

More people are using 
the Charity Commission’s 
website

More people are aware 
of the online register of 
charities

2015
2017

8%

12%

2015
2017

62%

69%

2015 2017

Public trust in the Commission 
remains strong

Public trust 
remains steady at 

6.0 
identical to 2015

(0-10 scale)

2015
65%

2017
58%

Ensures 
charities are 
transparent and 
accountable

Supports trustees to 
run their charities 
effectively

Takes action 
to protect 
charities from 
misuse

The public and charities agree 
on the Commission’s priorities

The public and charities agree on the 
Commission’s priorities
Key stakeholders praise the Charity Commission overall 
while identifying some areas for improvement

Overall, stakeholders 
say the Commission 
is doing a good job

They have concerns 
about how the Commission 
has handled some issues.

They praise the 
Commission’s 
staff team

Nevertheless, they 
highly value its role.


