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Taking Part is a National Statistic and has been
produced to the standards set out in the Code of
Practice for Official Statistics
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Introduction

Meta-data

The meta-data describe the Taking Part data and provides terms and
definitions. This document provides a stand-alone copy of the meta-data
which are included as annexes in the Statistical Release.

The Taking Part Survey

The Taking Part Survey is commissioned by the Department for Culture,
Media and Sport (DCMS) in partnership with a number of our arm’s length
bodies. At present, these are Arts Council England, English Heritage, and
Sport England.

Taking Part is a continuous face-to-face survey with adults aged 16 and over
living in private households in England. It is conducted on behalf of DCMS by
TNS-BMRB. The survey has run since mid-July 2005. A child interview was
added to the survey in January 2006, interviewing a randomly selected child
in those households containing at least one child aged 11-15. This is also a
continuous face-to-face survey. In 2008/09, the child survey was broadened
to include children aged 5-10. Interviews with children aged 11-15 are carried
out directly, for those aged 5-10 an interview is conducted with the adult
respondent.

The survey provides a wide range of data about engagement and non-
engagement in culture and leisure as well as more diverse measures that
support a range of Government objectives. Taking Part is the key evidence
source for DCMS, providing reliable national estimates of participation and
supporting the Department’s aim of improving the quality of life for everyone
by providing people with the chance to get involved in a variety of these
opportunities. The survey also aims to support the DCMS Structural Reform
Priorities and Business Plan through the provision of data for DCMS input and
impact indicators and the broader information strategy. The latest DCMS
indicators are available at:
https://www.gov.uk/government/organisations/department-for-culture-media-
sport/series/performance-indicators

The Taking Part Survey contributes to the evidence base across awide range
of topics including satisfaction and enjoyment of culture, social capital,
volunteering and barriers to participation. It also collects an in-depth range of
socio-demographic information on respondents. A wider range of measures
are included in the spreadsheets accompanying this release, while analysis of
2005/06 to 2011/12 adult data can be conducted through NetQuest, our on-
line analytical tool:

https://www.kmrsoftware.net/netquestdcms/login/login.aspx



https://www.gov.uk/government/organisations/department-for-culture-media-sport/series/performance-indicators
https://www.gov.uk/government/organisations/department-for-culture-media-sport/series/performance-indicators
https://www.kmrsoftware.net/netquestdcms/login/login.aspx
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If you would like further information on the Taking Part Survey, please contact
the Taking Part team on TakingPart@culture.gsi.gov.uk. Additional contact
details are contained within Annex A.



mailto:TakingPart@culture.gsi.gov.uk
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Annex A: Background note

1. The Taking Part surveyis commissioned by the Department for Culture, Media
and Sport (DCMS) andits partnerarm’s length bodies (ALBs). For 2011 to 2015
these are Arts Council England, English Heritage and Sport England.

2. TakingPartis a National Statisticand as such has been produced to the high
professional standards set outinthe Code of Practice for Official Statistics.
National Statistics undergo regular quality assurance reviews to ensure they
meet customerneeds and are produced free from any political interference. See
the statistics authority code of practice for more information.

The United Kingdom Statistics Authority has designated these statistics as
National Statistics, in accordance with the Statistics and Registration Service Act
2007 and signifying compliance with the Code of Practice for Official Statistics.
Designation can be broadly interpreted to mean that the statistics:

* meetidentified user needs;

¢ are well explained and readily accessible;

¢ are produced according to sound methods; and

¢ are managed impartially and objectively inthe publicinterest.

Once statistics have been designated as National Statisticsitis astatutory
requirement that the Code of Practice shall continue to be observed. See the UK
Statistical Authority assessment for more information.

3. Stringentqualityassurance procedures have been adopted for this statistical
release. All dataand analysis has been checked and verified by two different
members of the team and TNS-BMRB to ensure the highestlevel of quality.

Guidance onthe quality thatis expected of Taking Part statistical releasesis
providedinaquality indicators document. These quality indicators outline
how statistics from the Taking Part survey match up to the six dimensions of

quality defined by the European Statistical System (ESS). These are: relevance,
accuracy, timeliness, accessibility, comparability and coherence.

4. Methodology update

TNS-BMRB has introduced a modificationto the way in which the datasetis
weighted. Previously, both the fresh and re-interview samples were calibrated
to gender, age and region population totals before being combined together.
However, following (planned) analysis of re-interview data, TNS BMRB
concludedthat calibration alone was insufficient to compensate for the attrition
observed betweenthe firstand second interviews. A model has now been
developed which determines the probability of being re-interviewed, given data
fromthe firstinterview. The findings from this modelhave beenincorporated



http://www.statisticsauthority.gov.uk/assessment/code-of-practice/code-of-practice-for-official-statistics.pdf
https://www.gov.uk/government/publications/uk-statistics-authority-assessment
https://www.gov.uk/government/publications/uk-statistics-authority-assessment
https://www.gov.uk/government/publications/user-corner
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into the weighting process as an extrastep before calibrationto gender, age and
region population totals. The new weighting processis expected to produce
more accurate estimates but, forsome variables, there may be asmall
discontinuity inthe time series at the point of switching method (the start of the
2013/14 financial year).

The latest results presented here are based oninterviews issued between April
2013 and March 2014. The total sample size for this periodis 10,355.

The survey measures participation by adults (aged 16 and over) and children (5-
10 and 11-15) livingin private householdsin England. No geographical restriction
isplaced on where the activity oreventoccurred. Furtherinformation on data
for Scotland, Walesand Northern Ireland can be found in question 2 of the
“Taking Part: Guidance Note”

The median adultsample interviewlength forthe 2013/14 survey was 44
minutes 14 seconds. The median survey length for the 5-10 year old child
interview was 11 minutes 8 seconds and for 11-15 year olds it was 20 minutes 41
seconds.

Participationinthese activities must be forthe purpose of recreation orleisure,
including voluntary work. It excludesinvolvementin activities where the prime
motivationis paid work or academicstudies. The exceptions to thisare
attendance at historicenvironment sites which includes visits made for academic
study. Paid work visits and academicstudy visits are alsoincluded in one of the
archive attendance measures.

The range has been calculated using a 95% confidence interval. This means, had
the sample been conducted 100 times, creating 100 confidence intervals, then
95 of these intervals would contain the true value. All estimates have been
rounded to one decimal place. An overall design factor® of 1.269 has been
appliedtothe adult datasetforthe period April 2013 to March 2014. Individual
adult design factors have been calculated for each sectorin this period, ranging
from 0.849 to 1.693.

Statistical significance tests have beenrun atthe 95% level. Asignificantincrease
at the 95% level meansthatthereislessthan 5% (1in20) chance that the
difference observed within the sampled respondents was notalso observedin
the English populationasawhole.

Some figures may have beenrevised from previous releases, in which case the
figuresinthisrelease supersede those from previous statistical releases. For
more detailed information on the DCMS revisions policy and how revisions are
handled forthe Taking Part Survey, please seethe DCMS statement of

compliance

! Design factors are calculated to correct forimperfect sample design. Forexample, TakingPart uses a
clustered sample, ratherthana random sample and thismay affect the results for particular
demographicgroups —design factors are used to correct for this bias.



https://www.gov.uk/government/publications/user-corner
https://www.gov.uk/government/organisations/department-for-culture-media-sport/about/statistics
https://www.gov.uk/government/organisations/department-for-culture-media-sport/about/statistics
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The data are weighted to ensure the representativeness of the Taking Part
sample. There are two types of weighting: i) to compensate for unequal
probabilities of selection; andii) to adjustfordifferential non-response.
Weightingis based on mid-2009 population estimates from the Office for
National Statistics.

For more information see the Taking Part Survey webpages, including previous
publications.

Versions of the questionnaires fromall years of the survey are available.

As published in previous statistical releases and on our consultation pages in
March 2013, sport participation dataare no longeranalysed orreported on by
DCMS or inthe Taking Part publications. Sport participation dataare reported on
by Sport Englandin the Active People Survey.

The fieldwork forthe surveyis being conducted by TNS-BMRB. For more
information, see http://www.tns-bmrb.co.uk

We can also provide documents to meetthe specificrequirements of people
with disabilities. Please call 020 7211 6000 or email
takingpart@-culture.gsi.gov.uk

Thisreport has been produced by Sam Tuckett, Jodie Hargreaves, Madeleine
May (DCMS) and Helen Marrison (English Heritage). Acknowledgement goes to
colleagueswithinthe DCMS, partner ALBs and TNS-BMRB for theirassistance
with the production and quality assurance of thisrelease.

The responsible statistician forthisreleaseis Sam Tuckett. Forenquiries on this
release, please contact Sam Tuckett on 0207 211 2382.

For general enquiries telephone: 0207 211 6200
Department for Culture Mediaand Sport

4" floor

100 Parliament Street
London

SWI1A 2BQ

enquiries @culture.gov.uk



https://www.gov.uk/government/organisations/department-for-culture-media-sport/series/taking-part
https://www.gov.uk/government/publications/questionnaires
https://www.gov.uk/government/consultations/sport-participation-measurement-consultation-summary-march-2013
http://www.sportengland.org/research/active_people_survey.aspx
http://www.tns-bmrb.co.uk/
mailto:takingpart@culture.gsi.gov.uk
mailto:enquiries@culture.gov.uk
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Key terms and

definitions

Term Definition
This is the time period covering April 2013-March 2014. Itis also referred to
2013/14 Q4 as the year or 12 months to March2014.

ACORN classification

A classification of residential neighbourhoods isa geo-demographic
information system categorising some United Kingdom postcodes into
various types based upon census data and other information such as lifestyle

surveys.

Actively get involvedin

This covers

1. Attending afree Olympic or Paralympic event (e.g. marathon,
cycling, roadracing)

2. Attending aticketed Olympic or Paralympic event

3. Takingpartina Games related sports or physical activity (e.g.
AdiZone, Gold Challenge, Cadbury’s Spots V Stripes)

4. Usinga new orimproved sports facility linked to the 2012 Games
(e.g. Inspire-marked)

5. Games related employment or training

6. Takingpartina Games related cultural event or activity (e.g. Cultural
Olympiad, London 2012 Festival)

7. Volunteering duringthe Games (e.g. as a Gamesmaker, London
Ambassador or for Cadbury’s Spots V Stripes)

Takingpartina Games related community event or activity (e.g. street party

the Olympics or local Inspire Mark project)
Archives are collections of documents that have been created by families,
individuals, businesses or organisations and havebeen specially chosen to be
Archives kept permanently. Further informationis availablein Annex C.
A listofarts that the respondent may have participated or attended is
Arts availablein Annex C: Sector definitions.
This refers to the respondent going to a place, for example, attending a
Attendance libraryor a heritagesite.

Civic participation

Actions include, contact a local radio station, TV station or paper; talkto /
written to a sportingor cultural facility, contactthe council, contacta local
councilloror MP, joina local group or attend a neighbourhood forum, attend

a protest meeting or joined a campaign group, or help organisea petition.

Confidence interval

This provides a range in which there is a specific probability thatthe true
valuewill liewithin. For the Taking Part survey, 95% confidence intervals are
used which means, had the sampling been conducted 100 times, creating 100
confidence intervals, then 95 of these intervals would contain the true value.
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The DCMS sectors are the culture, arts, sport, volunteering and charitable

DCMS sectors giving sectors.

This refers to visiting websites for a number of reasons.These are outlinedin

Digital participation Annex C: Sector definitions.

This refers to the respondent engaging with the DCMS sectors via the
Digitally engage internet.
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Term Definition
This refers to either attending and/or participatinginthe sport, cultureor arts
sector. For example, if the respondent attended an art gallery (attendance) or
Engagement gave a danceperformance (participation).

Followingthe

Olympics

This covers watching the Olympics on TV at home, listeningto the radioat
home, watchingor listeningon the internet at home, readingthe newspaper

onlineor offlineor watching live events on a public bigscreen.

Historic environment

A listofall historicenvironments is availablein Annex C: Sector definitions.

Index of Multiple
Deprivation (IMD)
decilegroup

The Index of Multiple Deprivationis a compositeindex which measures
neighbourhood deprivation across seven domains (for example housingand
income deprivation). The IMD decilegroup splits neighbourhoods into ten
groups accordingto the level of deprivation (eg 10% most deprived
neighbourhoods).

Participation

This refers to the respondent actively taking partinthe activity. For example
heritage participation could refer to visitinga monument such as a castle, fort
or ruin, whilstparticipatingin the arts may refer to painting.

Publiclibraryservice

Alistofvaliduses of a publiclibraryis availablein Annex C: Sector definitions.

Significant

increase/decrease

A significantincrease/decreaseatthe 95% level means that there is less than
a5% (1in20)chance that the difference observed withinthe sampled

respondents is not representative of the English populationasa whole.

Socio-demographic
groups

Categorisingthe respondents by different social classes such as age, gender,
employment status, housingtenure, ethnicity, religion, disability/illness
status and National Statistics Socio-Economic Classes (NS-SEC)

Taking Part Survey

A survey commissioned by the Department for Culture, Media and Sport
(DCMS) in partnership with the Arts Council England, English Heritage and
Sport England, looking atengagement and non-engagement inculture,
leisureand sport. Further informationis availableon the Taking Part Web

pages

Volunteering

Offering one’s time for free. This could be organisingor helpingtorun an
event, campaigning, conservation, raising money, providingtransportor
driving, takingpartina sponsored event, coaching, tuition or mentoring for

no expense.



https://www.gov.uk/government/organisations/department-for-culture-media-sport/series/taking-part
https://www.gov.uk/government/organisations/department-for-culture-media-sport/series/taking-part
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Annex C: Sector definitions

The following annex presents the various definitions for adult participation in DCMS
sectors.

Libraries

The respondentisaskedif they have used apubliclibrary service. If the respondent
isunsure whatis inscope, the interviewer has the following definition to referto.

“Use of a publiclibrarycaninclude:

e Avisittoa publiclibrary building or mobile library to make use of library
services (including to print/use electronicresources orto take part in an event
such as a reading group or author visit)

e Theuse ofon-linelibrary resources orservices remotely (i.e. used acomputer
outside the library toview the website, catalogue or databases)

e Access, andreceipt, of the library service by email, telephone, fax or letter

e Receiptofan outreachservice such ashome delivery orlibrary events outside
a library building

Use of otherlibraries and archive servicesis excluded.”

Museum, gallery or archive

The respondentisasked if they have attended a museum, gallery orarchive. If the
respondentisunsure whatisinscope, the interviewer has the following definition to
referto.

“Archives are documents that have been created by families, individuals, businesses
or organisations and have been specially chosen to keep permanently. They can be
written paperssuch as letters or diaries, maps, photographs or film orsound
recordings. Archives are historicaldocuments but do not have to be very old. Places
that keep archives are usually called arecord office orarchive centre.

Registeringabirth, death or marriage happens at a registry office, notatan archive
centre/record office.”

Arts

The respondentisasked if they have participatedinagivenlist of arts activities, or
attended agivenlist of arts events. Eligible activities and events are as follows.

Participation:

e Dance —balletorotherdance (forfitness and not for fitness)
e Singing—live performanceorrehearsal/practice (not karaoke)

e Musicalinstrument—live performance, rehearsal/practice or played forown
pleasure

12
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e Written music
Theatre —live performance orrehearsal/practice (e.g. play ordrama)
e Opera/musical theatre —live performance orrehearsal/practice
e Carnival (e.g.asa musician, dancer or costume maker)
e Streetarts (artineveryday surroundings like parks, streets, shopping centre)
e Circusskills (notanimals) —learnt or practised
e Visual art— (e.g. painting, drawing, printmaking or sculpture)
e Photography—(asan artisticactivity, not family orholiday ‘snaps’)
Film or video—makingas an artisticactivity (not family or holidays)
e Digital art — producingoriginal digital artwork oranimation with acomputer
e Craft—any craft activity (e.g. textiles, wood, metal work, pottery, calligraphy
etc)
e Creative writing—original literature (e.g. stories, poems or plays)
e Bookclub —beinga memberofone

Attendance:
e Visual artexhibition (e.g. paintings, photography orsculpture)
e Craft exhibition (not crafts market)
e Eventwhichincludedvideoordigital art
e Eventconnected with books orwriting

Streetarts (artin everyday surroundings like parks, streets or shopping
centre)
e Publicart display orinstallation (an art work such as sculpture that s
outdoorsorina publicplace)
e Circus(notanimals)
e Carnival
e Culturally specificfestival (e.g. Mela, Baisakhi, Navratri)
e Theatre (e.g. play, drama, pantomime)
e Opera/musical theatre
e Live musicperformance (e.g. classical, jazz or otherlive musicevent but not
karaoke)
e Livedanceevent(e.g.ballet, African People’s dance, South Asian, Chinese,
contemporary orother live dance)
Historicenvironment

The respondentis asked if they have visited the followinglist of historicenvironment
sites.

e Acityortown with historiccharacter
A historicbuilding opentothe public
e Ahistoricpark, garden or landscape opentothe public
e A place connected withindustrial history or historictransport system
e A historicplace of worship attended as avisitor
e A monumentsuchasa castle, fortorruin
e Asite of archaeological interest
e Asite connected withsports heritage
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Digital Participation

Digital Participationincludes visiting websites for at least one of the following
reasons:

e Museumor gallery website—To look at items froma collection.

e Museumor gallery website—To find out about a particularsubject.

e Museumor gallery website—To take a virtual tour of a museum orgallery

e Museumor gallery website—To view or download an eventorexhibition

e Librarywebsite —To complete atransaction (e.g. reserve orrenew items, pay
afine).

e Librarywebsite —To search and view onlineinformation or make an enquiry.
Heritage website —To take a virtual tour of a historical site.

e Heritage website —Tolearn about history orthe historicenvironment

e Heritage website —To discuss history or visits to the historicenvironmenton a
forum

e Arts Website —To view ordownload part or all of a performance or exhibition
e Arts Website —To discussthe arts or share art that others have created

o Arts Website —To upload or share art that you have created yourself

e Arts Website —To find out how to take part or improve your creative skills

e Archive orrecords office website —To complete atransaction.

e Archive orrecords office website —To view digitized documents online.

e Archive orrecords office website —To search a catalogue.

Volunteering
The respondentis asked about any voluntary work they have done, including:

e Raisingor handlingmoney/taking partinsponsored events

e Leadingagroup
Beinga member of a committee

e Organisingorhelpingtorunan activity or event

e Visitingpeople

e Befriending/mentoring people

e Coachingor tuition

e Givingadvice/information/ counselling

e Secretarial, administrative or clerical work

e Providingtransportordriving

e Representing—e.g.addressing meetings, leading a delegation

e Campaigning—e.g.lobbying, canvassing, letter writing
Conservation/restoration

e Officiating—e.g.judging, umpiring orrefereeing

e Otherpractical help- e.g. helpingoutaschool, religious group, with
shopping/refreshments

e Workina charity shop
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The respondentis also asked whetherthis activity was connected to any of the
following areas:

o Arts

e Museumor gallery
e Heritage

o Libraries

e Archives

e Sport

e Anyothersector

15
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