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MethodologyMethodology

Livelihoods ApproachLivelihoods Approach
Participatory Rural AppraisalParticipatory Rural Appraisal
Questionnaire SurveyQuestionnaire Survey
Six Survey TeamsSix Survey Teams
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Crop Preferences Crop Preferences –– PRA PRA AdekokwokAdekokwok
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Constraints to Agricultural Production
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Agricultural Constraints, PRA Agricultural Constraints, PRA -- AkaloAkalo

Lack of farm implementsLack of farm implements
Natural Disasters (e.g. drought)Natural Disasters (e.g. drought)
Lack of capitalLack of capital
Low Low farmgatefarmgate pricesprices
Pest and diseasesPest and diseases
Inadequate storage facilitiesInadequate storage facilities
Lack of quality seedsLack of quality seeds
Weeding and harvest labour intensiveness Weeding and harvest labour intensiveness 
(mainly women)(mainly women)



Crop Marketing - 1st Season
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Crop Marketing - 2nd Season
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Place of Produce Sale
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Buyers of Produce from Farmers
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Source of Market Information Source of Market Information –– PRA PRA AkaloAkalo
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33rdrd22ndndTraders / Traders / 
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Constraints to Produce Marketing
% of Households
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Suggestions to Improve Suggestions to Improve 
Marketing System, PRA resultsMarketing System, PRA results

Encourage group marketingEncourage group marketing
Continue training on group dynamics and market Continue training on group dynamics and market 
informationinformation
Farmers should be linked with better marketsFarmers should be linked with better markets
Produce buyers should be trained on marketingProduce buyers should be trained on marketing
Produce buyers should inform farmers of their whereaboutsProduce buyers should inform farmers of their whereabouts
Infrastructure should be improved (transport, stores, Infrastructure should be improved (transport, stores, 
markets)markets)
Local leader should mediate the marketLocal leader should mediate the market
Market information sources should be diversified (posters)Market information sources should be diversified (posters)
Linkages between radio agents and community/ LG Linkages between radio agents and community/ LG 
institutions, so that they can also disseminate market infoinstitutions, so that they can also disseminate market info



Impact of Insecurity on Agricultural Impact of Insecurity on Agricultural 
Production and MarketingProduction and Marketing

Loss of lives and abduction of people, Loss of lives and abduction of people, 
hence a reduction in workforcehence a reduction in workforce
Loss of property including livestockLoss of property including livestock
Reduction in agricultural production due to Reduction in agricultural production due to 
displacement of people;  this also affected displacement of people;  this also affected 
marketing; for example, in marketing; for example, in DokoloDokolo S/C only S/C only 
2 out of 8 community markets were 2 out of 8 community markets were 
operational at the time of the PRA (Oct 04)operational at the time of the PRA (Oct 04)
Deterioration of social servicesDeterioration of social services



Radio ‘Spots’ Radio ‘Spots’ ListenershipListenership
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Number of times of hearing radio spots
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% of HHs

0
10
20
30
40
50

English Luo Ateso Both Luo
and

English

Both
Ateso
and

English

Kumam n/a

%



Usefulness of radio spots
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How have radio spots helped groups?
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How has information from spots helped in relation to 
production?
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How has information from spots 
helped in relation to marketing? 
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Constraints in listening to the spots
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How often do farmers listen to the Market News 
programme?
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How Market News helped in relation to marketing
% of HHs

0

10
20

30

40
50

60

Improved
negotiating power

Improved quality
standards

Improved storage Access to better
markets

%



Usefulness of Market News programme for selling 
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Constraints to listening to Market News programme
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How often was the Foodnet training received
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How useful was the Foodnet training
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How has Foodnet training helped in relation to 
marketing?
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Constraints related to Foodnet training
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What's more beneficial: training or radio
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Thank you for your attention !Thank you for your attention !
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