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CONTEXT
WORKING TO MAKE GLOBAL AID MORE EFFECTIVE

STATEMENT FROM DFID MARCH 2009
“In recent years international donors have put aid to poor countries under much
closer scrutiny. There has been an increasing focus on clear objectives and measuring
results. By being clear on the outcomes that DFID wants to achieve, development
efforts can be steered towards those goals. By measuring progress towards the goals,
better policy decisions can be made and better strategies designed.
At a meeting in Morocco, more than 60 delegates of developing countries met
representatives from international aid agencies to discuss the challenges of ‘managing
for development results’. They endorsed a set of core principles on how best to support
poorer countries’ efforts to manage for results:

*focusing the dialogue on results at all phases of the development process

ealigning programming, monitoring and evaluation with results

*keeping measurement and reporting simple

e managing for, not by, results

eusing results information for learning and decision making .”
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COMMUNICATING RESEARCH FOR DEVELOPMENT
IMPACT

OUTPUTS - disseminating; ‘publishing’ using traditional and
new media

OUTCOMES - awareness, diffusion, uptake, utilisation

AUDIENCES/READERSHIPS - diverse and segmented,
multi-directional

IMPACT — policy and practices — beneficiary communities



PURPOSE OF THE SEMINAR

*EXPLORATORY

*ALIGNING KNOWLEDGE AND RESOURCES

*RESEARCH COMMUNICATORS — WHO ARE THEY

*RESEARCH COMMUNICATION — HOW CAN IT BE MANAGED

*INFORMATION SHARING
‘KNOWN-UNKNOWNS’

*DISCUSSION TO INFORM THE SCOPING OF THE RESEARCH
COMMUNICATION SUPPORT FACILITY
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