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Behaviour
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In the surveys, respondents give information about 13 types of
consumption behaviour, divided in four thematic groups

1T 2 3 4

o e BN Recycling

“*Plan before
buying clothes

@
°

Buy organic produce
< +Plan before buying **Reuse paper
food
Buy recycled products

®
£ %4

+Ask for receipt

“*Family separates
Share information domestic waste for
about products and recycling
companies

@
°

++Read labels of
products

niejy olniiisu] @ ¢10e



Segmentation
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@ 1. Avoid leaving the light on .
% vo! ving 9 The 13 types of behaviour
2. Close the tap whilst brushing teeth - are used to segment the
:" i , | 3. Turn off electronic gadgets E population in four groups:
‘ 4. Plan before buying food

ﬁ“ﬁg 5. Ask for receipt

6. Plan before buying clothes s Indifferent: Adopt a
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8. Read labels
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11. Buy recycled products
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13. Share information about companies and
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Behaviours

Grafico 2 - Adesao aos comportamentos de Consumo Consciente

(% de resposta “sim” ou “sempre”).

Costumo fechar a torneira enquanto escovo os dentes

Evito deixar lampadas acesas em ambientes desocupados
Espero os allmentos esfriarem antes de guardar na geladaira
Desligo aparelhos eletrénicos quando ndo estou usando
Costumo planejar as compras de alimentos

Costumo planejar compra de roupas

Costumo pedir nota fiscal quando vou as compras, mesmo que o
fornecedor nao a oferega espontaneamente

Costumo ler atentamente os rétulos antes de decidir uma compra
Quando possivel, utilizo também o verso das folhas de papel

Em minha casa, separo o lixo para reciclagem

Procuro passar ao malor ndmero possivel de pessoas as
informagtes que aprendo sobre empresas & produtos

Comprei produtos organicos nos atimos 6 meses

Comprel produtos feltos com material reciclado nos ditimos 6 meses
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Comparation

Grafico 1 - Segmentacao de consumidores de acordo com grau de assimilacao nfuturo sustentéve.
do Consumo Consciente
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Graphic 1- Segmentation of consumers according to the degree of
assimilation to conscious consumption

Level of conscious consumers— 5%.

Rise in the quantity of indiferent consumers from 25 to 37%.

Decrease in the quantity of engaged and beginners from 28 to 23% and
from 42 to 35%.
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Profile of consumers by segment
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Grafico 4 - Perfil dos consumidores por segmento
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Conclusion 1
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Buying criteria
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...................................................................................................................................................................................................................................................................................... Consumo consciente para.um futuro. sustentavel.

IndividuGovern variatio

Buying criteria al ment n
A company which is commited with reducing energy consumption 89 38.00 _
A product which is certified as environmentally friendly 88 87,00 =
A product in which animal welfare was taken into account 86 29 00 _
A product which is certified as having used fair labour conditions in its production 86
processes 86,00 =
A product made by company that has good relationship with the community 85

86,00 =
A product which has the most sustainable label 78 nd
A product from a known brand 75 76.00 —
A Brazilian product 73 82,00
The most traditional product 71 nd
The brand most used by people you know 68 nd
An organic product 67 74.00 7
A highly regarded brand 66 nd
A well marketed brand 50 nd
A product from a small company 39 52,00 13
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Conclusion 2
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