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CLIMATE ASIA FOCUS GROUPS

Background and composition of focus groups

Climate Asia chose focus group discussions as an important vehicle to explore the impact that climate
change has on people’s everyday experience. Findings from the focus groups were then used to shape the
qualitative survey.

The project held 100 focus group discussions (FGDs) — three to seven in each location — with members of
the public in the main geographical zones covering a mix of the population across six countries' Participants
were recruited using a questionnaire and according to set quotas, which were similar througout the country,

including by:
o Age
*  Gender

*  Occupation
e Social class

For this element of research, focus groups with people living in areas of agricultural land were included in
groups conducted in grasslands, deltas and coasts.

Number of focus groups per country by geographical zone

Bangladesh India Nepal Pakistan Indonesia Vietnam

Cities 4 4 4% 4 4*
Coasts 4 7 4 4 4
Deltas 4 4% 4*
Mountains 6 4 4 4
Forests 4 4 4
Plains 7

Total 16 24 12 16 16 16

* In these countries, city locations chosen were on a delta to cover both zones

Focus groups were not conducted in China because of logistical and cost constraints.




Methodology

Focus group discussions consisted of between five and eight people, with eight as the norm in Nepal, India
and Bangladesh. They took place in an appropriate venue for their community where respondents could
talk freely and in comfort.

To engage the participants and facilitate discussion, researchers used images and participatory techniques.
Although the overall aim of the focus groups was across countries, the groups themselves varied by country
and by location to take into account cultural norms.

For example, when asking respondents to illustrate the changes they have noticed in their environment,
respondents in urban locations were sometimes given magazines and asked to cut out pictures that best
represent the changes they experience, while rural FGD participants were sometimes asked to draw
pictures.

The focus groups were conducted by a BBC Media Action or agency researcher and were audio recorded
and, sometimes, video recorded. A note taker was also present at each group to note down observations
and record results of any participatory activity. The audio recordings were later translated and transcribed
for analysis.

The focus groups were split into two types, with the first type focusing on:

* How people talk about the environment and relate to climate change, and how this differs by
geographical zone and country

* How people are responding to changes in their environment, and perceptions of how their country is
responding to climate change

*  Knowledge of the causes and effects of climate change and wider environmental problems

*  Current levels of awareness of communications on climate change

* How people were already responding to changes in their environment and the barriers and motivations
to response

The second set concentrated on people’s media habits, their trust in sources of information and their views
on specific actions they could take to deal with changes to their environment. Subjects covered include:

*  Which communications and media do people use and rely on?

*  Which of these are most trusted and why?

*  What type, format and tone of communications and media would they like to inform them on climate
change issues?

For the first type of focus group, BBC Media Action assembled a selection of adaptation behaviours that
people might take in response to climatic variability and change.This list drew from responses suggested by:

* Experts and opinion-formers

* Participants in communications strategy development workshops?

*  Expert advisors

e Existing literature

*  Policy and practice including National Adaptation Programmes of Action (where available) (Government
of Nepal, 2010)

*  AWorld Bank Database of Asia adaptation programmes and (World Bank, 2012)

* A survey of adaptation projects in South Asia assembled by Oxfam (Oxfam, 201 1)

2 We have conducted communications strategy development workshops in six countries in which we discussed and piloted climate change communications with groups
of experts and media professionals




These adaptation behaviours were selected on the basis that they were simple, did not require significant
additional resources and would be applicable across most of the region. Before adding these to the
quantitative questionnaire, these actions were discussed in the focus groups. For example, to tackle water
shortage the following actions were tested:

»  Storing/saving water (for example collecting rainwater)

* Recycling water/re-using waste water

* Making water safe to drink (for example boiling, straining through cloth, using water filters)
* Finding 2 new water supply (for example digging wells, installing hand pumps, tube wells)

These possible actions were shown to focus groups as picture cards and participants were asked to devise
ways they would like TV or radio to cover them.

Analysis

The transcripts from the focus groups and images generated from the participatory activities were manually

analysed by BBC Media Action researchers. Transcripts were coded systematically using a list of common
codes generated through a detailed consultation process.




LEGAL NOTICE

Purpose and usage

The purpose of this Climate Asia research methodology report is to enhance public access to and use of
research and data compiled by BBC Media Action to interested parties on a not-for-profit basis. Readers
are encouraged to use and share the report with third parties and permission to use, reproduce and
republish it or use it for teaching purposes is granted, provided that the report is not distributed for profit
or commercial advantage, and BBC Media Action is attributed as the source, as set out below.

While users may translate the report in whole or in part, any translations of the report must include the
following text: “BBC Media Action is not liable or responsible for any errors, omissions or ambiguities in
the translated version of the Climate Asia report.”

Any commercial use will require the prior written permission of BBC Media Action. Unless otherwise
stated the report is copyrighted material of BBC Media Action. BBC Media Action reserves the right at any
time and from time to time to modify, discontinue, temporarily or permanently, the online PDF form of this
report and any means of accessing or utilising the report at its sole discretion.

Attribution and no endorsement

When using the findings in this report, users agree to provide attribution to BBC Media Action. However
users may not publicly represent or imply that BBC Media Action is participating in or has sponsored,
approved or endorsed the manner or purpose of the use or reproduction of the report.

No association
Users many not use any trademark, or logo of BBC Media Action or the BBC without BBC Media Action’s
prior written consent and without entering a BBC trademark licence.

No warranties

This report’s findings are believed to be correct at the time of publication. BBC Media Action cannot
guarantee the accuracy or completeness of the report. BBC Media Action and any of its officers, trustees,
agents, employees, and sub-contractors, are not responsible for any errors or omissions or for results
obtained from the use of this information and disclaims any representations or warranties of any kind,
express or implied, including, without limitation, any warranty of fitness for a particular purpose or non-
infringement, to the fullest extent permissible under any applicable laws.

Limitation of liability

Each person using this report assumes full responsibility for its use and understands and agrees that BBC
Media Action is not responsible or liable for any claim, loss or damage arising from the use of the report,
including, without limitation, any direct, indirect, incidental, special or consequential damages.

If you have questions about this BBC Media Action Climate Asia report, or permission for reuse of the data
or any information on the Climate Asia Site, please send email to climate.asia@bbc.co.uk.




ABOUT CLIMATE ASIA

Climate Asia, a BBC Media Action project, is the largest-ever quantitative and qualitative research study into
public understanding of climate change in Asia. Funded by the UK Department of International Development
(DFID), Climate Asia interviewed over 33,500 people across seven countries — Bangladesh, China, India,
Indonesia, Nepal, Pakistan and Vietnam. The resulting comprehensive data set paints a vivid picture of how
people live with climate change now.

This report is one of many tools created from this unique data, all designed to help the planning and
implementation of communication and other programmes to support people to adapt to the changes they
face.They are available on the fully searchable and public Climate Asia data portal, www.bbc.co.uk/climateasia,
including a climate communication guide, further information on Climate Asia’s research methods and the
tools used to conduct research, including the survey questionnaire. Since all of Climate Asia’s data and tools
are designed for the widest possible use, this report and data portal details are freely available to anyone
who might be interested.
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