GLOBAL/GMG MERGER INQUIRY
Third party response to the provisional findings

11 March 2013

To whom it may concern,

As Sales and Marketing Manager for a chain of Northwest Health and Fitness Clubs, | am
writing to show my support for the proposed merger with Global, Real and Smooth.

When placing my advertising my spends are divided between, Radio, outdoor media (Bus
and Billboards), Press and web based media. When purchasing radio, | run campaigns on
Global, Real and Smooth for each has a very different listener base which is of huge
importance in allowing me to market appropriately to each audience.

The merger | feel will in no way lessen the competition on the contrary | am hopeful that all
media will need to work harder in order to secure my marketing budget.

Regards

Joanne Hallam
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