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Dear Sirs,

| write in relation to the above matter. | am one of the directors of TLW LLP a business we
advertise on Capital NE, Real and also Smooth radio. We do this in order to target different
demographics across the stations rather than seeing it as a way of targeting potential clients
who simply may prefer to different stations.

| understand that the commission is concerned that the merger would lessen competition,
however, in our view these stations have very separate identities and attract very different
audiences. This belief is show by the fact the services which we advertise on a particular
station is driven by what we perceive that station’s listen demographic to be rather than
advertising the same services to the listeners of all 3 stations.

| have also previously seen how the takeover and rebrand of Capital from Galaxy radio
positively enhanced that brand and created a stronger advertising platform and as such | am
confident the same would happen with Real and Smooth.

Regards,

Peter McKenna
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