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As an independent media buying agency which has a number of clients in the South Wales
region, specifically Cardiff and Newport, | have used both Real Radio and Capital Radio
(previously Red Dragon) to place advertising on behalf of my clients.

I have chosen which station to advertise on based on the age and demographic profile which
best suits my particular client at that time.

The biggest worry that | have for my clients who use radio advertising as part of their
marketing mix is the fear of conditional and cross station selling. When 2 large stations are
owned by the same company it could well ramp up the price of advertising on either one or
both of the stations, in this case Real and Capital.

There are no other radio alternatives in this region without incurring large areas of overlap,
or wasted reach. The local press market in South Wales has been declining over the last
decade, and in some cases circulations have fallen by nearly half. Some of my clients use
HTV Wales to advertise, and whilst this remains a most cost effective option, the capital
costs involved preclude some advertisers from this medium for some parts of the year.

I think the South Wales region is best served by having a choice of radio stations that offer
different audiences for advertisers, and stations that are independently owned from each
other.
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