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I write in reference to the competition commission enquiry into the acquisition of Real and 
Smooth in Scotland by Global. 

Radio advertising is a critical advertising medium for my business and one that is not easily 
substituted by other media. My choice of radio station is principally dependent on the price of 
advertising, the size of audience and the geographic relevance of the station’s coverage. At 
the moment I have a number of choices of stations and owners to target a wide cross-
section of potential consumers across Central Scotland.  

I would be very concerned that any reduction in the number of outlets for my advertising 
would lead to higher advertising prices for my business. It would seem to me that any 
lessening in choice would reduce my ability to play one station of against each other on 
price.  

I see all stations in the market as relevant advertising vehicles and regularly look at the price 
and effectiveness of each. This choice is important to me in my buying decisions and in 
keeping advertising prices competitive. 

I am therefore concerned that this acquisition would be detrimental to an effective market in 
Scotland. 

Managing Director 
PSP 
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