5% March 2013

Dear Sirs

| am the Director of [Media Agency W] a media buying agency across Yorkshire and
the North East.

We have a long history of working with commercial radio, television, digital media
and the press and understand that the Competition Commission is
investigating Global’s merger with Real and Smooth Limited.

We understand that the provisional findings concluded that there was, or was likely
to be, a substantial lessening of competition in the radio market based on the loss of
rivalry in the North East and Yorkshire.

We believe that radio competes for advertising spend across all media channels not
just radio and that Capital, Real and Smooth target very different audiences. Acting
on behalf of our clients, demographics and geography are very important to us
because we want to target different customers.

[Agency W] also believes that Global's merger will increase investment in
commercial radio for listeners in the areas.

Global's merger would be a positive step for Radio across Yorkshire and the North
East with Real and Smooth Limited and we fully support it and hope that you will
consider that the proposed merger would benefit everybody.

Yours faithfully,

Director



