GLOBAL/GMG MERGER INQUIRY
Third party response to the provisional findings
6 March 2013

Dear Sirs,

Here at Scotland’s Theme Park, we advertising extensively on STV, radio, local and national
press, outdoor, online and digital. We use a marketing mix, of which radio does play a part.

The merger of Global, Real & Smooth, will not make any difference to our bargaining power
with them.

The fact is if ANY radio company who tried to inflate its prices unfairly, | would then look at
taking my budget elsewhere and spending with other brands and on other platforms.

We are fortunate that in this part of Scotland we enjoy a competitive, lively and diverse
media market. That is where | believe radio sits.

In summary, | support Global’'s plans to run Capital, Real, Real XS and Smooth and would
ask you to do the same.

Many thanks
Sharon Luxton

Sales & Marketing Manager
M&D Leisure Ltd.
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