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I am writing to lend my support to the proposed merger between Global Radio and Real and 
Smooth Ltd. I feel the Competition Commission has misunderstood the position of radio in 
the local marketplace and that radio doesn't compete within itself but within a wider spectrum 
of advertising mediums such as tv, press and outdoor. 
 
Global has increased investment in local radio and I can only see this continuing with the 
proposed merger. Their sales teams offer excellent service and I can only imagine that there 
will be benefits to advertising across multiple stations owned by one business. 
 
I also wish to make comment on the notion that Capital and Real and Smooth offer the 
closest alternatives for one another. Capital targets a younger audience with Real and 
Smooth targeting an older audience at the other end of the scale. In between these two 
brands sits a Bauer station (Metro/TFM) which would surely be the next closet alternative. 
 
John Hogg Funeral Directors 
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