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| am the Marketing Manager of JCT 600, who are one of the leading, privately owned motor
dealers in Yorkshire, the North East and Lincolnshire.

I’'m ex-advertising agency, so my background is working across all media and aside from radio,
we use a humber of other channels, including TV, press and digital as well as radio.

| understand that the Competition Commission is investigating Global's merger with Real in this
area and that your provisional findings concluded that there was, or was likely to be, a substantial
lessening of competition in the radio market based on the loss of rivalry in Yorkshire.

| believe that radio competes for advertising spend across all media channels not just radio. We
use a number of local press publications, motor trade magazines, TV and a number of online
platforms. We also believe that Capital and Real are very different audiences, hence the reason
why | advertise on both stations. As an advertiser, demographics and geography are very
important to because we want to target different customers.

We believe that Global's merger will increase investment in commercial radio for listeners in
Yorkshire.

We fully support Global's merger with Real. We hope that you will consider that the proposed
merger is a positive step for radio for the region.

JCT 600
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