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We understand that the Competition Commission is investigating Global’s merger with Real 
and Smooth Limited. 
  
We believe that you have reservations about the level of competition in the radio market.  
  
In considering the method of reaching our target audience by advertising, we review not just 
radio, but also TV, Press, on-line, digital and billboard advertising. 
We examine carefully not just the method of promoting our company, but who has the 
greatest reach for our demographic that we are seeking and who has the geographical 
spread. We see a very distinguishable difference in audience demographic between 
Smooth, Real Radio and Capital FM. Naturally, we consider who gives us the best return for 
our investment. 
  
We would therefore suggest that such a merger will make no difference to us in the method 
of choosing our preferred method of advertising as we always consider the wider field of 
advertising, not just radio. We would actually suggest that by pulling these companies 
together, this will cement and expand further the choices for advertisers and listeners.  
  
Insure The Box 
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