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Third party response to the provisional findings 

6 March 2013 

Dear Sirs 

I am the Commercial Director of Grainger Games, the largest independent retailer in the UK 
of entertainment products. (Games/DVDs and electronic gadgets) 

I believe that your commission is investigating Global’s merger with Real and Smooth 
Limited. 

Grainger Games have a long history of working with commercial radio, television, digital 
media and the press. 

I understand that the provisional findings concluded that there was, or was likely to be, a 
substantial lessening of competition in the radio market based on the loss of rivalry in the 
North of England.  

I believe that radio competes for advertising spend across all media channels not just radio. I 
also believe that Capital, Real, Smooth and Real XS target very different audiences. As an 
advertiser, demographics and geography are very important to because we want to target 
different customers. 

I believe that Global’s merger will increase investment in commercial radio for listeners in the 
North. 

I fully support Global’s merger with Real and Smooth Limited, as there are many options on 
how and where we spend our advertising budget, and it is my view that these options are not 
reduced by this merger. Specifically we would target Metro radio’s listenership with a more 
youth orientated advertising campaign, Whereas we would always look at Real/Smooth and 
Capitol where we needed to target an older market demographic. I hope that you will 
consider that the proposed merger is a positive step for radio in the UK and primarily in the 
North of England. 

Yours faithfully, 

Simon Peck 
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