GLOBAL/GMG MERGER INQUIRY
Third party response to the provisional findings
5 March 2013

Dear Competition Commission

| wanted to get in contact with you in relation to your published findings regarding Global's
merger with Real and Smooth Limited.

Your findings seem to suggest that commercial radio stations only compete with each other
for advertising spend. Realistically, many other media and advertising vehicles are both,
readily available and already used by us.

In a business such as ours, it is absolutely essential that we consider demographics and
geography, when selecting where to place our advertising.

We are predominantly a high fashion scheme and of equally high importance to us, is the
profile of the potential customer our advertising will reach.

Finally, the costs incurred in this advertising must get us the very best reach within our
catchment area but also consider ‘wastage’.

The suggestion of an ‘all adult campaign’ will not be effective enough for us.
Yours faithfully

Julie Webb
General Manager

Grosvenor Shopping Centre
Suite 7, 2nd Floor,

Pepper House,

Pepper Suite,

Chester,

CH1 1EA

DD: 01244 353 061
Fax: 01244 320 998



