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Dear Sirs, 

As Centre Manager of the Cleveland shopping centre in Middlesbrough, I am responsible for 
a [] retail development, with a very strong focus on marketing, promotions and advertising 
to drive my business and deliver results. I am writing to you with regards to the recent 
acquisition of Real and Smooth Radio by Global Radio. I understand the acquisition was 
referred to the competitions commission and from that some concerns have been raised with 
regards to the overlap of stations. 

As one of the major shopping centres in the North East with a footfall of 10.2 million 
shoppers a year I believe there is so much choice to engage with our customers that the 
potential size of Global with three stations is still only a small part of the North East choice 
for advertisers. With Bauer, The Local Radio Company, outdoor, press, TV and online to 
name a few, there is so much choice available that this acquisition makes little difference to 
my media choices.  

Regardless of who owns the stations they target vastly different demographics and therefore 
all conversations around buying advertising on the stations are independent of each other 
anyway so it mitigates many of the price concerns around which groups own the stations. 

Radio plays a key part in my marketing and advertising strategy and I strongly believe that 
investment in radio in the North East can only be a good thing. Radio stations that are 
invested in and marketed properly can only offer the advertisers in the region a healthier 
media landscape with more potential reach and opportunities. 

Thank you for taking the time to read my comments. 

Kind regards 

Debbie 

Debbie Anderson | Centre Manager 
Cleveland Centre 
85 Grange Road 
Middlesbrough 
TS1 2LS 

Tel: 01642 244682 
Fax: 01642 243136 


