
GLOBAL/GMG MERGER INQUIRY 

Third party response to the provisional findings 

6 March 2013 

Dear Competition Commission, 

I write with reference to the purchase of Real and Smooth Radio by Global. 

I would like to comment on some findings from your report that I feel are not accurate from a 
client perspective: 

Your report stated that the target demographic of a station and media choices does not play 
a part in the decisions we make when buying advertising. As a business with a number of 
brands, venues and events that fall within our remit, and without infinite marketing budgets, 
we have to select our media very carefully—taking into account the target demographic and 
the geography with which they cover. Very rarely do we book radio campaigns in isolation, 
instead we look at media as a whole, as we find a multi channel approach by far, the most 
effective. 

Kind regards 

Rebecca Masters 

Marketing Manager 
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