GLOBAL/GMG MERGER INQUIRY
Third party response to the provisional findings

06 March 2013

As Managing Director of a growing retail financial services company, | have had the
professional pleasure of having advertised with Global Radio in several UK markets
over the past two and a half years.

It has recently come to my attention that Global intends to acquire another radio
station, which in turn requires approval from you. | can only say from my perspective,
that if you were to permit this acquisition, it would lead to an increased investment in
commercial radio for listeners in the East Midlands, thus improving station
programming and marketing. What convinced me to advertise with Global initially
was their re-branding efforts in 2011, which saw an immediate and sustained uplift in
‘listenership’.

| have no doubt that if this acquisition was to be approved, the investment on
Global’s part will help further grow listening to radio stations in the East Midlands in
general — and not only to Capital - which can only increase competition, and will be
good for local advertisers.

| suppose | should also point out that radio is just one of many advertising mediums
that | consider in my marketing plans, and | continue to spend money on print
advertising and online advertising, as well (who knows, if all goes well this year
perhaps TV is next!). The point being, is that if the Competition Commission is
concerned about Global dominating advertising investment, the reality is there are
multiple mediums vying for the same ££'s, not just other radio stations.

Please consider this letter as an endorsement of this acquisition, by a local
advertiser who recognises that not only is the acquisition potentially good for
commercial radio in general, but that the real competition for advertising ££'s is with
other advertising mediums and not just between competing radio stations.

Cash Shop Ltd.
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